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WOOD  NEWSPAPER  MACHINERY  CORPORATION 

PLAINFIELD.  NEW  JERSEY 


UlOOD  METROPOLITAN  PRESS. 


V" 


FRO^ 

.  Ast  ADM,, 


ro  High-speed  color  adaptable  units  with  full 
facilities  for  black  and  ROP  color  printing. 
O  Provision  for  inclusion  of  the  WOOD  patented 
four  color  unit. 

O  Portable  Color  Ink  Fountains  provide  "Color  as  you 
want  it." 

o  Presses  may  be  equipped  with  WOOD  Automatic 
Electrotab  Auto  pasters  and  Automatic  Web- 
tension  control.  i 

•  Specifically  engineered  and  built  ta 
produce  fine  quality  printing. 


An  Investment  in 

BETTER  Production! 


Known  for  dependability  wherever  good  newspapers  are 
printed,  the  WOOD  Metropolitan  Press  provides  every 
facility  for  black  and  ROP  color  printing  that  meets  to¬ 
day's  need  for  consistent  fine  quality  printing  produced 
at  high  speeds. 

Quality  manufacture  distinguishes  these  fine  press 
units,  available  in  arrangements  to  suit  the  requirements 
of  big  city  newspaper  plants.  We  invite  your  inquiries. 


Send  for  illustrated  literature 


EXECUTIVE  &  SALES  OFFICE  •  501  FIFTH  AVENUE,  NEWY0RK17.  N.  Y 
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they  Buy  More  because  they  Have  More! 


#  Yes,  people  do  buy  more  in  Indianapolis.  That’s  because 
the  average  income  per  family  in  this  great  market  is 
$6,593 — 25.7%  above  the  national  average — and  7th 
among  cities  of  600,000  and  over!* 

Whatever  you’re  selling — golf  clubs,  sporting  equip¬ 
ment,  automobiles,  food  products — you’ll  find  a  far  better 
market  in  Indianapolis,  responsive  and  ready  to  buy.  In 
addition,  you  get  these  other  important  advantages,  as  well: 


►  It’s  Big  ,  .  .  over  600,000  population 

►  It’s  Steady  .  .  .  unsurpassed  for  diversification  and 
balance  of  industry  and  agriculture 

►  It’s  Easily  Reached  . .  .  you  get  saturation  coverage  of 
the  metropolitan  area,  plus  an  effective  bonus  coverage  of 
the  44  surrounding  counties  in  The  Indianapolis  Star  and 
The  Indianapolis  News.  Write  for  complete  market  data. 


KELLY-SMITH  COMPANY  *  NATIONAL  REPRESENTATIVES 


'Consumer  Incom*  Supplemtnt,  1954,  Standard  Rata  &  Data  Sarvka, 


The  Indianapolis  Star 


THE  INDIANAPOLIS  NEWS 


be  Sure  to 

SELL  SYRACUSE 


Symbolic  of  Syracuse's  superior  transportation  facilities  is  the  $1  billion 
doliar  New  York  State  Thruway,  longest  expressway  in  America,  and 
major  link  in  the  East-West  highway  network.  At  Syracuse,  crossroads  ' 
of  the  East,  the  Thruway  meets  U.  S.  Route  II,  New  Orleans  to  Canada. 


Up  25%  SINCE  19401  .  .  .  Metropolitan  Syra- 1 
cuse  alone  has  370,700  population  —  average  I 
family  income  of  $5,697.  Syracuse  is  the  solid  | 
core  of  the  15-county  Central  New  York  market,  I 
where  1,354,200  people  spend  over  $1.9  billion  | 
annually.  | 

i 

There's  just  one  sure  way  to  sell  this  big,  boom¬ 
ing  market  —  one  of  the  greatest  Test  Markets 
of  America!  The  223,103  daily  circulation  of 
the  Syracuse  Newspapers  is  the  most  powerful/ 
most  economical  selling  influence  in  this  Heart¬ 
land  of  New  York  State. 


CIRCUUTION:  Combined  Daily  223,103 
Sunday  Herald-American  221,954 
Sunday  Post-Standard  101,254 


the  SYRACUSE  NEWSPAPERS 

HERALD  JOURNAL  A  HERALD-AHERKAN 

Evening  Sundey 

THE  POST-STANDARD 

Morning  &  Sundey 


MOLONEY.  RECAN  &  SCHMITT 


^lAJliat  Our  deaden  Sc 


Ethridge  Says  It  Takes 
More  Than  ^Gimmieks" 


Publisher  Mark  Ethridge  of 
the  Louisville  (Ky.)  Courier- 
Journal  and  Times  wants  to  set 
the  record  straight  on  a  couple 
of  points  raised  by  Circulation 
Director  Charles  Staab,  Cincin¬ 
nati  (Ohio)  Enqmrer,  in  the 
latter’s  defense  of  so-called 
“gimmicks”  as  reader  incentives. 
(E  &  P,  May  28,  Page  40.) 

Mr.  Staab,  as  president  of 
International  Circulation  Man¬ 
agers  Association,  had  replied 
to  Mr.  Ethridge  in  an  “open 
letter”  following  the  latter’s 
talk  in  which  he  cast  a  jaun¬ 
diced  eye  at  various  gimmicks 
now  being  used — such  as  insur¬ 
ance,  puzzle  contests  and  charity 
tie-ups — to  promote  circulation. 

Believes  in  Promotion 

“Contrary  to  Mr.  Staab’s 
notion,”  Mr.  Ethridge  writes, 
“we  don’t  ‘stint’  on  either  circu¬ 
lation  or  advertising  promotions 
here  in  Louisville'.  Editorial  ex¬ 
cellence,  strong  promotion  and 
hard  selling  of  both  circulation 
and  advertising  are  all  neces¬ 
sary,  as  I  said  in  a  line  that 
was  unfortunately  dropped  from 
Editor  &  Publisher’s  quote. 
And  they  are  a  hell  of  a  sight 
cheaper  and  more  enduring 
than  gimmicks.” 

Mr.  Ethridge  also  wanted  to 
correct  the  impression  that  he 
didn’t  fully  appreciate  the  prob¬ 
lems  of  competitive  newspapers. 
Mr.  Staab  had  asked,  “Have 
you  ever  worked  on  a  second  or 
third  newspaper  that  needed  to 
maintain  or  inci'ease  a  circula¬ 
tion  or  advertising  figure?  I 
doubt  it  very  much.” 

“I  can  relieve  that  doubt,” 
said  Mr.  Ethridge.  “Of  course  I 
have.  I  started  on  the  Meridian 
(Miss.)  Dispatch,  a  second 
paper.  I  went  from  college  to 
another  one  at  Columbus,  Ga. 
The  Macon  Telegraph  was  the 
first  paper  in  town  and  we 
bought  the  second  paper.  I  was 
attracted  to  the  Telegraph  be¬ 
cause  it  had  an  editor  and  a 


publisher  who  had  the  notion 
that  good  news  coverage  and  a 
strong  editorial  page  gained  and 
held  circulation. 

Takes  ‘All  Three’ 

“In  New  York,  I  was  on  the 
old  Sun  in  the  ’20’s.  It  was  a 
good  paper,  but  by  no  means 
first.  In  Washington,  I  went  to 
the  Post  when  Eugene  Meyer 
bought  it.  We  raised  the  circu¬ 
lation  from  54,000  to  102,000  in 
the  first  year — not  by  gimmicks, 
but  by  improving  the  news¬ 
paper,  promoting  it  and  sell¬ 
ing  it. 

“In  Richmond,  I  became  gen¬ 
eral  manager,  later  publisher, 
of  the  second  paper,  the  Timet 
Dispatch,  which  most  happily 
became  the  first  paper  in  18 
months.  I  like  to  think  that  im¬ 
provement  of  news  and  editorial 
content  had  a  great  deal  to  do 
with  it,  although  the'  paper  had 
and  still  has  a  fine  circulation, 
manager.” 
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Truman,  71,  Turns  Dirt  For 
Library.  —  Seattle  (Wash.) 
Times. 


Ike  Aides  Take  Turns  on 
Spit.  —  Houston  (Tex.)  Chrosr 
icle. 

• 

Desires  to  Avoid  Havin* 
Children  At  Her  Wedding.- 
Muncie  (Ind.)  Evening  Prett 


Woman  Found  Dead  In 
Chest. — Anderson  (S.  C.)  In¬ 
dependent.  I 

• 

Killed  As  Boy,  Ruled  Insane; 
Now  Must  Die.  —  New  York 
Daily  News. 

• 

Mayor  Will  Devote  2  Days  to 
Women.  —  St.  Louis  (Mo.) 
Globe-Democrat. 
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•  Calls  on  more  Texas  customers  than  any  other 
newspaper.  Annual  Effective  Buying  Income 
of  trading  area,  ^3,195,668,000. 

•  Speaks  the  language  of  Texans  ...  is  invited 
into  over  90%  of  all  Fort  Worth  homes  daily, 
and  over  77%  of  all  Fort  Worth  homes  every 
Sunday. 

•  Is  read  by  over  41%  of  all  families  in  the  100 
county  trading  area  every  day,  and  by  over 
36%  of  all  families  in  the  trading  area  on 
Sunday. 

Figures  based  on  latest  Sales  Management 
estimates  and  ABC  Audit  report. 


Fort  Worth  Star-Telegram 

AMON  G.  CASTIR,  fubl.>«i,r 

AMON  G.  CARTIR,  JR.,  PirudrnI  and  Nalianol  Dif»tfo» 


LARGEST  CIRCULATION  IN  TEXAS 

.  . .  without  the  use  of  schemes,  premiums  or  contests — “Just  a  Good  Newspaper’ 


★  ★  ★ 


Long  Island 

YOUR  1955  VERSION 
OF  TREASURE  ISLAND! 


Long  Island  .  .  .  Queens,  Nassau  and  Suffolk 
.  .  .  puts  to  shame  “Treasure  Islands”  of  the  past  .  ,  .  Here’s 
treasure  that’s  not  buried  .  .  .  not  by  a  long  shot  .  .  .  Over 
3  billion  dollars  annual  retail  sales  created  by  an  ever-in¬ 
creasing  900,000  “Buy  Happy”  family  population  ...  You 
don’t  need  a  treasure  map  to  reach  them  .  .  .  The  Long 
Island  Press  and  Long  Island  Star-Journal  go  right  into 
over  327,000  homes.  Let  us  tell  you  more! 

I.ONG  ISLA.^'ll  DAILY  PRESS* 

and  the 

LOAG  ISLAND  STAR-JOIJRIVAL** 

combined  circulation 

32  7,941 

ABC  Pubfithars  Statement,  March  31,  1955 

*240,743  **87,198 


On  StaiPn  tnland  •  .  .  another  “Treasure 
Island”  .  .  .  the  ADVANCE  goes  into  almost  9  out  of  10 
homes  .  .  .  has  more  circulation  than  6  other  N.  Y.  City 
newspapers  combined! 


National  Advertising  Office 
NEWHOU5E  NEWSPAPERS 
Star  Square,  Long  Island  City  1,  N.  Y. 
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E  &  P  Propelled  Family  Reunion 


DITOR  &  PUBLISHER’S  journalistic  slip  turned  out  to  be 
the  trigger  in  a  chain  of  events  that  propelled  Charles  Ferlin 
back  into  matrimony,  proving  beyond  doubt  that  he  is  still 
very  much  alive.  In  a  quiet 
marriage  in  Pittsburgh 
May  31,  Mr.  Ferlin,  a 
founder  of  the  Overseas 
Press  Club,  was  reunited 
with  his  former  wife,  Mrs. 

Anna  J.  Ferlin,  a  classified 
advertising  supervisor  of 
the  Pittsburgh  Post-Gazette. 

Until  about  three  weeks 
ago,  the  couple  had  not 
seen  each  other  in  more 
than  20  years.  Also,  on 
then  going  to  Pittsburgh 
from  San  Francisco  to  join 
the  news  staff  of  radio 

station  KDKA,  Mr.  Ferlin  set  eyes  for  the  first  time  on  his 
25-year-old  daughter,  Jeanne. 

All  this  came  about  as  the  result  of  an  E  &  P  story  (Dec. 
11,  page  10)  about  plans  for  dedication  of  a  $3(KJ,000  Me¬ 
morial  Press  Center  in  New  York,  referring  to  the  “late” 
Charles  Ferlin  as  one  of  the  three  organizers  of  the  Overseas 
Press  Club. 

A  friend  and  former  Pittsburgh  newspaper  associate,  J.  Alex 
Zehner,  now  assistant  managing  editor  of  the  Pittsburgh  Sun- 
Telegraph,  recognized  this  as  an  exaggeration  of  the  Mark 
Twain  type.  Mr.  Zehner  sent  this  bit  of  intelligence  to  Bob 
Considine,  Hearst  columnist,  who  wrote  a  piece  about  it. 

A  series  of  letters  followed,  including  one  from  Mr.  Ferlin' 
to  E  &  P,  which  corrected  its  mistake  in  print.  Finally,  Mrs. 
Ferlin  got  in  touch  with  her  ex-husband  and  invited  him  to 
Pittsburgh  to  see  his  daughter. 

After  their  first  marriage  in  1927,  Mr.  Ferlin  went  overseas 
as  a  foreign  correspondent,  taking  his  bride.  They  were  sepa¬ 
rated  a  few  years  later  and  Mrs.  Ferlin  returned  to  Pittsburgh, 
where  their  daughter  was  born. 


Byline:  U.  S.  Mail 

Ix'Iand  Hawes,  staff  writer,  Tampa  Tribune: 

“Since  when  do  New  Yorkers  read  the  New  York  World-Telegram  I 
Sun  at  breakfast?  Or  was  Fred  Astaire  in  the  movie  musical  ‘Daddr 
Long-Legs’  looking  over  the  previous  afternoon’s  edition?  Of  course, 
it’s  nice  to  have  it  tossed  around — day  or  night — as  June  Allyson  did 
the  Tampa  Tribune  in  ‘Strategic  Air  Command.’” 

Murray  Powers,  managing  editor,  Akron  Beacon  Journals 

“When  a  newspaper  has  three  or  four  wire  services  it  often  b 
difficult  to  select  the  service  to  use  on  a  story,  but  it  is  no  more  dii- 
ficult  than  trying  to  figure  out  which  is  the  correct  spelling  of  a  namr. 
For  example,  in  the  story  about  the  little  cripple  who  disappeared  iij 
Kalamazoo,  Mich.,  the  AP  called  her  Jeannie,  the  UP  called  her  Jeanie, 
the  INS  called  her  Jean  and  one  Detroit  paper  called  her  Jeannine.” 

Ed  Donohoe,  city  editor,  Scranton  Times: 

“Apropos  of  your  recent  clippings  reference  to  the  two  William 
Clark(e)s  on  the  Yakima  (Wash.)  Daily  Republic:  We  are  adjustiii 
ourselves  to  three  Clark(e)s  in  the  Scranton  Times  news  departmeni 
When  the  desk,  in  a  moment  of  forgetfulness,  yells  ‘Clark’  three  guy 
take  off:  George  Clark,  Federal  court  reporter;  John  Clark,  new  re 
porter;  Tom  Clark,  editorial  assistant.  Some  wag  suggested  a  solutioa 
whereby  George  Clark  becomes  ‘Clark  the  Elder’;  John  Clarke  beconw 
‘Clark  the  Younger’,  and  Tom  Clark  becomes  ‘Clark  the  In-Between.’ 

Leon  S.  Theil,  Selvage  &  Lee,  Public  Relations: 

“Did  you  see  a  recent  AP  dispatch  out  of  Memphis  about  Duane 
Crow  of  the  Press-Scimitar  editorial  desk,  whose  doctor  found  him  to 
be  allergic  to  shoes?  Now,  if  it’s  not  too  presumptions — Old  Crow  migbl 
be  directed  to  use  the  footgear  of  his  fellow  Crows,  namely,  moccasins. 
Or — ^Old  Crow  should  employ  that  favorite  bottled  remedy  of  ailing 
newsmen,  whose  name  he  bears,  and  fly  about.” 
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NtW  YORK  I  Williom  A.  AAohtr 
415  Ltxington  Avt.,  Murroy  Hill  2-9197 


CHICAGO  I  J.  i.  Twem«y 
333  N.  Michigan  Av«.,  Andovtr  3-5270 


DtTROIT:  Charlat  J,  Shtppard 
1061  Ptnobscot  Bldg.,  Woodward  2-3080 


In  Philadelphia,  buddy,  take  a 
good  long  look  at  all  three.  If 
your  ads  are  getting  buried  in  the 
jumbo  papers,  what  you  may  be 
buying  (alas)  is  a  high-type  Phil¬ 
adelphia  funeral.  In  our  spark¬ 
ling  tabloid  pages,  however,  we 
couldn’t  bury  you  if  we  tried. 
Your  customers  see  you  in  the 
DAILY  NEWS. 


And  what  customers.  Every  day 
some  185,000  families  buy  our 
paper  because  they  want  our 
paper.  They  don’t  accept  it  pas¬ 
sively  just  to  help  the  neighbor’s 
boy  pile  up  points  towards  a  new 
two-wheeler.  In  DAILY  NEWS- 
land,  you  get  supreme  visibility 
plus  reader  loyalty.  And  your 
ads  pay  off  like  magic. 


Small  wonder  alert  space  buyers 
are  giving  us  such  tremendous 
linage  gains.  Hitch  your  wagon 
to  a  rising  star  . . .  and  make  sales 
come  alive  in  Philadelphia. 


philAoI(1.phia 

DAILY'.0NEWS 

Hitch  your  wagon  to  a  rising  star! 


BURIED 

...in 

PHILADELPHIA 


lU  VjHil 
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Newspaper  ad 
pulls  best 
for  industrial 
advertiser 


Restrictions  on  the  use  of  copper  and  its  alloys 
were  lifted  last  year  for  the  first  time  since  the 
start  of  the  Korean  war.  The  Copper  and  Brass 
Research  Association  wanted  to  get  that  word  out 
fast  to  American  industry. 

How  to  do  it?  Advertising,  naturally.  Full-page 
ads  were  planned  for  business  publications,  mag¬ 
azines  .  .  .  and  The  New  York  Times. 

First  ad  in  The  Times  was  headlined  “Plenty  of 
copper . . .  today  and  tomorrow.”  It  said  that  “cop¬ 
per  is  in  abundant  supply  and  can  be  used  without 
restrictions.” 
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The  same  message  ran  in  other  publications  on 
the  schedule  at  about  the  same  time.  All  ads  con¬ 
tained  a  coupon  offering  a  booklet  and  a  U.S.  Gov¬ 
ernment  report  on  copper  supplies. 

Here  is  a  breakdown  of  the  coupon  return : 


The  New  York  Times  .  15.5% 

Publication  A*  15.0 

Publication  B*  .  12.0 

Publication  C*  11.0 

Publication  D*  7.0 

Publication  E*  4.0 

Publication  F*  2.0 

Publication  G*  1.0 

•Name*  upon  request 


Here’s  proof  again  that  advertising  gets  better 
results  when  it  is  aimed  at  the  responsive 
New  York  Times  audience.  That’s  the  main 
reason  why  experienced  advertisers  have  made 
The  New  York  Times  first  in  advertising  in  the 
world’s  first  market  for  36  years. 

Slje  Nftw  ijork 

**All  the  NewB  ThaVt  Fit  to  Print** 
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Definite  Savings  Foreseen 
With  Photo  Composition 


ANPA  Conference  Is  Shown 
Practical  ‘Cold  Type’  Operations 

By  George  A.  Brandenburg 

Chicago 

Although  photo  composition  is  still  in  the  experimental  stage, 
newspapers  using  this  method  generally  believe  that  “cold  type” 
offers  greater  opportunity  to  cut  costs  than  does  the  hot  metal 
process,  experts  told  the  27th  annual  Mechanical  Conference 

of  the  American  Newspaper  Publishers  Association  here. _ 

Photo  composition  highlighted 


the  three-day  conference  at¬ 
tended  by  more  than  1,300  me¬ 
chanical  executives  and  gruests. 
Members  also  concentrated  on 
furthering  the  ANPA  research 
program,  gave  consideration  to 
ROP  color  standards  and  sought 
ways  and  means  of  improving 
stereotype,  photo  engraving, 
pressroom  and  mail  room  opera¬ 
tions. 

At  one  session,  composing 
room  executives  exchanged 
ideas  with  department  store  ad 
executives  on  solving  common 
problems  that  will  lead  to  re¬ 
ducing  the  apparent  endless 
amount  of  corrections  that  oc¬ 
cur  in  retail  ad  production 
prior  to  publication. 

Reports  from  Five  Plants 

Slides  and  motion  picture 
films  were  used  to  dramatically 
portray  the  photo  composition 
processes  now'  in  use  in  five 
newspaper  plants.  Four  are 
using  Intertype’s  Fotosetter,  to¬ 
gether  with  the  Dow  fast-etch 
process  on  magnesium  plates. 


of  two  Photon  machines  for 
film  composition,  plus  Dow  etch¬ 
ing  of  magnesium  plates. 

After  showing  how  the  Pa¬ 
triot  Ledger  has  utilized  the 
Photon  machine  for  film  com- 
po.cition  of  ads  for  setting  the 
paper’s  entire  editorial  page 
daily,  G.  Prescott  Low,  pub¬ 
lisher,  asserted : 

“I  think  the  newspaper  in¬ 
dustry  is  on  the  eve  of  a  great 
revolution.  We  have  gone  far 
enough  writh  film  process  to  feel 
certain  that  it  will  (1)  cut 
costs;  (2)  increase  speed;  and 


To  Dallas  in  1956 

Chicago 

The  1956  ANPA  Mechanical 
Conference  will  take  place  in 
Dallas,  Tex.,  June  5-7,  it  was 
announced  at  the  closing  ses¬ 
sion  of  the  27th  annual  confer¬ 
ence  here  this  week. 

(3)  do  a  better  job.  I  personal¬ 
ly  think  Photon  is  the  answer.” 

Clarence  M.  Snyder,  general 
manager  of  the  Patriot  Ledger, 
said  the  new  process  has  proved 
that  a  printer  can  learn  vei'y 
quickly  to  strip  in  ads  by  the 
film  method.  “If  he  can  lay  out 
an  ad  in  metal,  he  can  do  it 
by  film,”  he  added. 

Mr.  Snyder  said  the  Quincy 
paper  has  had  some  difficulty 
in  engraving  full  pages  by  miss¬ 
ing  periods  occasionally.  He 
emphasized,  how’ever,  that  cor¬ 
rections  are  not  difficult  to 
make.  He  said  the  Dow  fast- 
etch  is  an  important  adjunct  to 


photo  composition. 

Color  slides,  with  a  running 
commentary,  showed  how  the 
South  Bend  (Ind.)  Tribune, 
Milwaukee  (Wis.)  Journal,  St. 
Petersburg  (Fla.)  Times  and 
the  Perry  Printing  Process  at 
Ocala,  Fla.,  are  using  the  Foto¬ 
setter  with  good  results,  in¬ 
cluding  color  work  for  the  All 
Florida  Sunday  magazine  sup¬ 
plement  published  by  the  Perry 
organization. 

Discusses  Costs 

Franklin  D.  Schurz,  South 
Bend  Tribune  publisher,  pre¬ 
sented  the  case  for  photo  com¬ 
position  from  management’s 
standpoint  and  urged  other 
newspapers  to  experiment  with 
the  process. 

“If  photo  composition  is  to 
be  widely  used  for  setting  ads, 
and  this  is  one  of  the  most 
promising  fields  for  this  new 
process,”  he  said,  “the  cost  of 
setting  the  ad  plus  the  cost  of 
making  the  magnesium  plate 
must  be  less  than  the  cost  of 
getting  the  completed  ad  to  the 
newspaper  page  type  form  by 
the  hot  metal  process. 

“At  the  present  time  in  the 
case  of  most  ads  the  photo 
composition  method  is  not 
cheaper.  But  this  is  because 
the  method  is  so  new  that  the 
economies  of  production  have 
been  only  partially  realized.  For 
example,  only  last  month  by 


Specialized  Reports 

The  Plant  •  Equipment  Sec¬ 
tion,  pages  61-68,  contains 
several  articles  of  specialized 
coverage  on  the  Mechanical 
Conference.  They  include: 

•  The  electronic  counter- 
stacker  in  the  Milwaukee  Journ¬ 
al  mail  room. 

•  The  Kemart  process  of 
preparing  color  copy. 

•  Remarks  by  publishers 
who  keynoted  the  annual  con¬ 
ference. 

Reports  from  the  several  de¬ 
partmental  clinics  will  be  pub¬ 
lished  in  subsequent  issues  of 
E  &  P. 

using  the  formulas  developed 
in  the  ANPA  Research  Institute 
laboratory  our  engraving  de¬ 
partment  found  it  possible  to 
etch  a  magnesium  plate  con¬ 
sistently  to  a  depth  of  .040,  or 
better,  without  powdering  or 
routing. 

“While  we  have  only  pre¬ 
liminary  cost  figures  on  our 
May  operation  of  photo  compo¬ 
sition,  they  clearly  indicate  that 
the  square  inch  cost  of  produc¬ 
ing  the  magnesium  plates  will 
be  lower  than  it  was  in  April.” 

Mr.  Schurz  pointed  out  that 
operations  in  the  dark  room  and 
proofing  techniques  need  to  be 
improved  in  order  that  costs  in 
time  and  materials  may  be’  ap¬ 
preciably  lowered.  Research 
will  simplify  the  operation,  he 
predicted,  bringing  about  addi¬ 
tional  economies,  along  lower 
costs  resulting  from  printers 
becoming  better  acquainted  with 
the  process. 

{Continued  on  page  92) 


Richard  E.  Lewis  (left),  manager,  ANPA  Mechanical  Department,  explains  ROP  color  standards  chart,  for 
O.  M.  Harper,  Tulsa  (Okla.)  World  and  Tribune;  W.  E.  Gibbons,  Portland  Oregon  Journal  and  Ralph  J. 
Bartuck  Jr.,  Chicago  American  photo-engraving  executive.  (See  story  on  page  94) 
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Brownell  Insistent 
On  Consent  Decree 


Nothing  less  than  a  consent 
decree  would  end  the  govern-  ] 
ment’s  prosecution  of  the  anti¬ 
trust  charges  in  the  advertising 
business  at  this  point,  Attorney 
General  Herbert  Brownell  Jr. 
said  this  week. 

The  burden  is  on  the  defend¬ 
ants  —  American  Newspaper 
Publishers  Association  and 
five  other  trade  groups  in  the 
business — to  show  him  that  the 
alleged  facts  are  untrue  and 
hence  the  suit  should  not  have 
been  filed,  the  Attorney  Gen¬ 
eral  stated. 

Reporter  Misunderstood 

Earlier,  Mr.  Brownell  had 
been  quoted  in  reports  from 
South  Bend,  Ind.  as  saying  the 
Department  of  Justice  might 
consider  a  mutual  agreement  to 
end  the  case  in  which  the  U.  S. 
alleges  that  the  system  of  ad¬ 
vertising  agency  accreditation 
and  the  15%  agency  fee  con¬ 
stitute  a  price-fixing  conspiracy 
in  restraint  of  trade. 

Editor  &  Publisher  and 
Rep.  Emanuel  Celler,  Brooklyn 
Democrat  who  heads  the  House 
Judiciary  Committee,  s  i  m  u  1  - 
taneously  sought  clarification 
from  Mr.  Brownell  of  the  re¬ 
ported  remark. 

Congressman  Celler  declared: 
“Either  the  suit  was  properly 
brought  or  it  was  not.  If  im¬ 
properly  brought,  we  would  like 
to  know  why.  If  properly 
brought,  why  is  it  to  be  shunted 
aside?  Why  does  the  Depart¬ 
ment  go  up  hill  only  to  charge 
down  again?” 

Any  mutual  agreement,  the 
Congressman  said,  should  be 
done  in  writing,  with  court 
sanction.  He  added: 
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“If  the  Attorney  General 
proclaimed  in  April  that  a  con¬ 
sent  decree  is  his  purpose,  why 
is  it  not  his  purpose  in  June? 
Well  might  it  be  asked:  ‘Is  the 
Attorney  General  allergic  to 
newspapers  ?’  ” 

Confident  of  Facts 

A  spokesman  for  the  Justice 
Department  said  a  reporter  had 
misunderstood  Mr.  Brownell’s 
reference  to  the  case. 

Mr.  Brownell’s  statement  to 
Mr.  Celler  and  to  E  &  P  was 
as  follows: 

“The  Antitrust  Division  has 
no  intention  of  settling  any 
pending  cases  without  the  entry 
of  a  consent  decree.  There  could 
be  no  effective  enforcement  of 
any  agreement  unless  it  is  made 
a  matter  of  record  by  entry  of 
a  consent  decree. 

“As  I  stated  at  South  Bend 
Sunday  with  reference  to  the 
publishers  association  case,  the 
Government  is  always  willing 
to  listen  to  defendants  who 
maintain  that  the  Government 
does  not  have  the  true  facts 
and  hence  the  suit  should  not 
have  been  instituted.  If  that  be 
demonstrated,  the  suit  should 
be  dismissed  by  the  Govern¬ 
ment.  As  in  any  case,  we  are 
willing  to  re-examine  the  facts, 
but  if  the  alleged  facts  are 
proved  there  can  be  no  settle¬ 
ment  of  this  litigation  without 
that  settlement  being  embodied 
in  a  consent  decree.  I  might 
add  that  we  are  confident  that 
the  statement  of  facts  alleged 
by  the  Government  in  this  case 
is  complete  and  accurate.” 

With  this  flurry  on  Capitol 
Hill,  all  defendant  parties  main¬ 
tained  a  tight  “no  comment” 
and  no  one  would  even  say 
whether  formal  replies  are 
being  prepared  to  meet  the 
July  5  deadline  for  filing  in 
Federal  Court. 

A  consent  decree  presumably 
would  require  compliance  with 
the  government’s  specifications 
for  abandoning  or  revising  the 
practices  in  the  advertising 
business  which  it  claims  are 
illegal  in  the  light  of  recent 
court  decisions. 


Advertising  People 
Are  Unconcerned 

Chicago 

Regardless  of  the  outcome  of 
the  anti-trust  suit  against  the 
American  Newspaper  Publish¬ 
ers  Association  and  five  other 
groups,  there  will  be  no  major 


changes  in  the  methods  of 
operation  within  the  advertis¬ 
ing  business. 

That  was  the  consensus  of  a 
seven-man  panel  discussing  the 
current  and  future  picture  of 
advertising  at  the  60th  anni¬ 
versary  convention  of  the  Ad¬ 
vertising  Federation  of  Amer¬ 
ica  here  this  week. 

The  Government  has  charged 
that  the  agency  recognition 
system  and  the  15%  commission 
practice  amount  to  price-fixing 
and  restraint  of  trade. 

'The  question:  If  the  govern¬ 
ment  wins  its  suit,  what 
changes,  if  any,  might  be  ex¬ 
pected  within  the  advertising 
business  ? 

Not  Worried  About  It 
Answers  by  various  members 
of  the  panel  follow: 

Melvin  Brorby,  senior  vice- 
president,  Needham,  Louis  & 
Brorby,  Inc.:  “I’m  not  worry¬ 
ing  about  it  at  all.  It’s  nothing 
to  be  concerned  about.  The 
forces  in  advertising  will  con¬ 
tinue  to  move  along  the  .same 
paths.  Agencies  are  rendering 
a  service  to  media  and  clients. 
If  they  weren’t,  then  you’d  have 
to  worry  about  the  suit.” 

Edward  'R.  Taylor,  vicepres¬ 
ident,  marketing.  Motorola, 
Inc.:  “The  government  has  a 
bear  by  the  tail  that  smacks  of 
the  old  A  &  P  suit!” 

Earle  Ludgin,  chairman, 
Earle  Ludgin  &  Co.:  “If  the 
commission  system  is  not 
allowed  there  will  be  confusion 
for  awhile.  Agency  operations 
and  costs  are  open  to  the  ad¬ 
vertisers.” 

John  B.  McLaughlin,  director 
of  sales  and  advertising,  Kraft 
Foods  Co.:  “The  present  work¬ 
ing  relationship  is  so  well 
established  that  there  will  be 
confusion  if  the  government 
wins  its  suit.  But  we’ll  figure 
a  way  out.” 

May  be  a  Good  Thing 
Fairfax  M.  Cone,  president, 
Foote,  Cone  &  Belding:  “The 
suit  might  prove  to  be  a  pretty 
good  thing.  The  15%  agency 
commission  might  be  found  to 
be  not  such  a  fixed  thing,  after 
all.  Fifteen  per  cent  of  service 
from  one  agency  might  not  be 
the  same  as  15%  from  another.” 

Frank  J.  Cornwell,  director 
of  advertising  and  sales  pro¬ 
motion,  Monsanto  Chemical  Co.: 
“However  the  suit  goes  a  sys¬ 
tem  of  remuneration  will  be 
worked  out.” 

Leo  Burnett,  president,  Leo 
Burnett  Co.,  Inc.:  “In  the  long 
run  it  (the  suit)  may  be  a 
healthy  thing  for  all  concerned 
— client,  media  and  agency.” 


> 
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1  About  It  Dept.  Heads 

irious  members  ^ 

vice-  Made  OfficeTs 

liam,  Louis  &  Milwaukee 

’m  not  worry-  Stockholders  of  the  Journal 
,11.  It’s  nothing  Company  this  week  bestowed 
d  about.  The  the  status  of  corporate  officers 
ising  will  con-  on  the  Milwaukee  Journal’s  de- 
ilong  the  .same  partment  heads. 

are  rendering  Irwin  Maier,  publisher,  was 
lia  and  clients,  elected  to  the  new  post  of  ex- 
then  you’d  have  ecutive  vicepresident, 
the  suit.”  New  vicepresidents  are: 

lylor,  vicepres-  Courtland  R.  Conlee,  ^omotion 
Motorola  "manager;  Robert  K.  Drew,  ad- 
jrnment  has  a  vertising  manager;  Lindsay 
that  smacks  of  Hoban,  editorial  editor;  Wallace 
Lomoe,  managing  editor;  Jo- 
.  seph  E.  McMullen,  production '' 

’  r  manager;  and  Elmer  H.  Schroe- 

:  Co.:  If  the  circulation  manager, 

stem  IS  not  Donald  B.  Abert, 

1  be  confusion  business  manager,  and  Walter 
ency  operations  Damm,  general  manager  of 

pen  to  the  ad-  ^^d  television,  who  have 

been  vicepresidents. 

ughlin,  director  Chairman  of  the  Board 
vertising,  Kraft  Harry  J.  Grant  recommended 
e  present  work-  the  action,  saying  “the  best  in- 
p  is  so  well  terests  of  the  Journal  would 
;  there  will  be  be  served  by  bringing  the  com- 
he  government  petent  heads  of  the  functional 
But  we’ll  figure  departments  into  the  corporate 
offices.” 

Thintr  More  than  900  employes  owl 

,  *  ,  67%%  of  the  outstandim 

shai'es  of  the  company  and 
Belding:  ^e  represented  in  theif 

^  ^  ^  pretty  (Council  and  also  on  the  boaji 

le  15%  agency  directors. 

:ht  be  found  to  Ferguson,  editor,  ia 

xed  thing,  after  president;  Peter  D.  King,  trea* 
cent  of  service  surer;  Francis  D.  Kelly,  seer#* 
y  might  not  be  tary;  Thomas  J.  McCollow,  aa- 
'o  from  another.”  sistant  treasurer;  and  Gusrit 
rnwell,  director  R.  Thiesenhusen,  assistant 
and  sales  pro-  secretary, 
to  Chemical  Co.:  • 

suit  goes  a  sys-  Powell  Gulick  Dies 
eration  will  be  Powell  M.  Gulick,  widel|t 
known  in  the  newsphoto  busi* 
president,  Leo  ness,  died  June  7  at  his  hom* 
c.:  “In  the  long  in  Brooklyn.  He  began  hia 
iiit)  may  be  a  career  with  Underwood  &  Un- 
or  all  concerned  derwood  and  in  the  1920’s  h# 
and  agency.”  was  ne'ws  editor  of  INP. 
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AFA  GOLDExN  jubilee  convention  by  Earle  Ludgin,  chairman, 

- - -  Earle  Ludgin  &  Company,  Chi- 

Speakers  Stress  Drastic  “If  you  are  launching  a  new 

product,  you  haven  t  got  dis- 
,  It  /i"  1  tribution  unless  you  sell  the 

Changes  m  Marketing 

^  ^  ket,  you  are  really  not  in  the 

By  Robert  B.  McIntyre  market  without  the  chains  .  .  . 

And  it’s  getting  harder  and 
Chicago  better  spending,  “and  that  harder  to  sell  them  in  the  first 
Advertising,  marketing  and  nieans  better  media  selection  place,  and  almost  as  hard  to 

gelling  techniques  are  in  for  analysis  teamed  up  with  better  maintain  position  once  you’re 

some  drastic  changes  in  the  market  analysis.’’  in.’’ 

years  immediately  ahead  if  pre-  Mr.  Weber  gave  three  factors  press  Freedom’s  Virtues 
dictions  made  at  the  50th  an-  that  do  not  contribute  to  ad-  rpi.  _*•  ..u  k 

niversary  convention  of  the  Ad-  vertising  productivity:  ,  ,  ,  freedom 

vertising  Federation  of  Ameri-  “d  xhg  excessive  diiTeiential  ^  a  **^  *«^Ix 

ca  hold  up.  Particular  emphasis  betwee^  nation!  and  rSld  / 

was  nlaced  on  chanees  that  can  national  and  retail  advertising  its  virtues,’’  was 

1  r,,  "«wspaper  rates  in  many  cities  made  by  Basil  L.  Walters,  ex- 

^  distribution  and  has  been  a  burden  to  national  ecutive  editor,  Knight  News- 
remiiing.  advertisers  for  many  years,  naners 

Close  to  1,000  AFA  members,  ,  ax-.  ^  f  jj  t:'  j  r 

wives  and  truests  from  through-  influential  me-  In  an  address  on  Freedom  of 

™rthru.  S  l-d*  productivity  of  TV  the  Pres,  D.y,  June  7,  he  de- 

were  in  attendance  here  this  advertising  is  being  emaciated,  dared  there  are  many  in  this 

if  not  murdered,  by  malprac-  country  who  think  that  press 
While  most  of  some  50  speak-  industry.  freedom  is  a  special  privilege 

ers  phrased  it  in  different  ways,  “3)  Truth  in  advertising  is  «  wealthy  few.  Such  feeling, 
they  were  agreed  that  demands  still  good  business,  and  it  is  a  be  said,  is  nonsense  but  in 
on  the  power  of  advertising  to  more  positive  means  of  pro-  this  dangerous  world  we  must 
move  goods  are  going  to  be  ductivity.  I’m  referring  to  high  constantly  make  certain  that 
greater  than  ever  before  in  ethics  and  sincere  honesty  .  .  .  truth  at  all  times  is  voiced  to 
business  history.  Productivity  of  advertising  is  counter  the  lie. 

The  “serious’’  need  for  high-  not  improved  by  the  fast-  Pointing  out  that  economists, 
er  productivity  of  advertising,  buck  guys  jumping  from  one  Koi^crnment  and  business  lead- 
“advertising’s  most  pressing  advertising  cease-and-desist  to  f/®  agree  that  the  emphasis  on 
problem  of  the  day,  and  the  another.’’  production  is  in  the  process 

coining  decade,”  was  brought  Growth  of  chain  stores  and  "L tbl 
out  by  Ray  Weber,  advertising  supermarkets  as  offering  “im-  A  Curt  ^John  B 
manager.  Swift  &  Company,  portant  challenges”  to  those  t  ^  to  the  future,  John  B.  Mc- 
who  stressed  that  “We  simnlv  cnaiienges  lo  inose  Laughlin,  director  of  sales  and 

no  stie.sea  t  t  ®  -i  PV  who  advertise  and  merchandise  advertising  Kraft  Foods  Corn- 
must  get  more  results  for  the  „„x;  i  j  *  •  j  aaverusing,  i\.raii  rows  v^om 

•dvertisinir  dollar  snent  ”  national  products,  was  raised  pany,  predicted  that  the  adver- 


Speakers  Stress  Drastic 
Changes  in  Marketing 


By  Robert  B.  McIntyre 


advertising  dollar  spent.” 

(Illness  necessitated  h  i  s 
speech  being  read  for  him.) 

Reminding  that  productivity 
of  advertising  covers  many 
areas,  Mr.  Weber  said  that 
among  other  things,  it  calls  for 


HALL  OF  FAME  JUDGES— Selection  of  this  year's  two  members  to 
the  Advertisin9  Hall  of  Fame  (see  Pa9e  22)  was  made  by  this  jury: 
Left  to  ri9ht,  seated — Don  Francisco,  James  Wri9ht  Brown,  Ralph 
Starr  Butler,  Gilbert  T.  Hod9es,  Graham  Patterson;  standin9 — Carlton 
Stron9,  Karl  Mann,  G.  D.  Crain,  Carroll  Larrabee,  Joseph  Harrin9ton, 
Arch  Crewford  and  Ed9ar  Kobak. 


Donaldson  New 
Chairman  of  AFA 

Ben  R.  Donaldson,  director  of 
institutional  advertising.  Ford 
Motor  Company,  this  week  was 
elected  chair¬ 
man  of  the 
board  of  the  Ad¬ 
vertising  Fed- 
eration  of 
America.  H  e 
had  been  vice- 
chairman  and 
succeeds  Wesley 
I.  Nunn,  adver¬ 
tising  manager, 

Donaldson  Standard  O  i  1 
Company  of  In¬ 
diana. 

Robert  M.  Feemster,  chair¬ 
man  of  the  executive  committee. 
Wall  Street  Journal,  was  elect¬ 
ed  vice-chairman  of  the  AFA 
succeeding  Mr.  Donaldson. 

Elon  G.  Borton  was  reelected 
president  and  general  manager. 

tising  man  of  the  future  is 
going  to  have  to  accept  new 
and  larger  responsibilities. 

“He  must  of  necessity  be  pre¬ 
pared  to  broaden  the  scope  of 
his  responsibilities,”  Mr.  Mc¬ 
Laughlin  asserted.  “The  adver¬ 
tising  man  of  the  future  is  go¬ 
ing  to  have  a  seat  in  the  top 
management  of  his  company.  He 
can  no  longer  be  satisfied 
to  operate  within  the  narrow 
concepts  of  advertising  tech¬ 
niques  alone  —  he  must  develop 
a  broad  marketing  concept;  he 
must  have  greater  knowledge  of 
all  of  the  factors  of  marketing 
—  the  economic,  social  and  psy¬ 
chological  climate  of  the  na- 
{Continued  on  page  40) 
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Pegler  Libel  Penalty 
Affirmed  On  Appeal 


A  $175,000  punitive  libel 
award  to  Quentin  Reynolds, 
writer,  against  Westbrook  Peg¬ 
ler,  columnist,  and  two  Hearst 
corporations  was  upheld  unani¬ 
mously  June  7  by  the  United 
States  Court  of  Appeals  in  New 
York. 

The  action  was  tried  before 
Federal  Judge  Edward  Weinfeld 
and  a  jury  in  New  York  last 
June. 

Judge  Harold  R.  Medina,  who 
wrote  the  opinion  for  the  Court 
of  Appeals,  stated: 

‘Without  Merit’ 

“Various  and  sundry  ex¬ 
planations  are  furnished  by  de- 
fendents  to  support  their  con¬ 
tention  that  these  charges  are 
innocuous  and  susceptible  of 
innocent  and  harmless  inter¬ 
pretations,  but  these  explana¬ 
tions  are  wholly  without  merit 
or  substance.” 

Judge  Medina  sketched  the 
background  of  the  libel  action 
thus: 

“This  is  a  libel  action  based 
upon  a  column  of  defendant 
Westbrook  Pegler,  published  on 
Nov.  29,  1949,  by  defendant 
Hearst  Consolidated  Publica¬ 
tions,  Inc.,  owner  of  the  New 
York  J oumal- American,  a  New 
York  City  newspaper,  which 
had  purchased  the  article  from 
defendant  Hearst  Corporation, 
whose  King  Features  Syndicate 
division  had  syndicated  the 
article  not  only  to  the  Joumal- 
American  but  to  a  large  number 
of  other  publications  through¬ 
out  the  United  States.  As  fed¬ 
eral  jurisdiction  is  based  upon 
diversity  of  citizenship,  the  sub¬ 
stantive  aspect  of  the  case  is 
governed  by  New  York  law. 

“The  result  of  the  trial  to 
court  and  jury  was  a  verdict 
against  all  defendants  in  the 
sum  of  one  dollar  as  compensa¬ 
tory  damages  and,  in  addition, 
punitive  damages  against  Peg¬ 
ler  in  the  sum  of  $100,000, 
against  Hearst  Corporation  in 
the  sum  of  $50,000,  and  against 
Hearst  Consolidated  Publica¬ 
tions,  Inc.  in  the  sum  of  $25,000, 
or  smart  money  of  $175,000  in 
all. 

“On  this  appeal  defendants 
claim  that  the  column,  or  at 
least  the  greater  part  of  it,  was 
not  defamatory,  that  no  award 
of  punitive  damages  was  war¬ 
ranted  especially  against  the 
corporate  defendants,  that  the 
trial  judge  ruled  as  matter  of 
law  on  certain  issues  which 


should  have  been  submitted  to 
the  jury,  and  that  defendants 
did  not  have  a  fair  trial  by  rea¬ 
son  of  a  variety  of  allegedly 
erroneous  rulings  said  to  have 
been  prejudicial  to  defendants.” 

The  opinion  called  the  column 
in  question  “a  scathing  de¬ 
nunciation  of  plaintiff”  and  as¬ 
serted: 

‘Plainly  Defamatory’ 
“Many  of  the  statements  con¬ 
cerning  plaintiff  are  plainly  de¬ 
famatory  per  se  and  the  column 
read  as  a  whole  undoubtedly 
held  plaintiff  up  to  ‘public 
hatred,  contempt,  scorn,  ob¬ 
loquy  or  shame.’  ” 

The  opinion  praised  Judge 
Weinfeld  for  his  conduct  of  the 
long  and  difficult  trial: 

“The  trial  judge  presided 
with  his  usual  meticulous  atten¬ 
tion  to  detail,  examining  with 
scrupulous  care  the  authorities 
cited  in  support  of  the  many 
questions  of  law  pressed  upon 
his  attention  by  defendants’  ex¬ 
perienced  counsel  ♦  *  * 

“Because  of  the  wide  scope 
of  the  alleged  defamatory  col¬ 
umn,  and  the  vigor  with  which 
counsel  for  the  respective  par¬ 
ties  very  properly  probed  into 
a  seemingly  endless  number  of 


particular  incidents  which  had 
more  or  less  relevance  to  the 
many  issues  raised  by  the  plead¬ 
ings,  the  trial  judge  was  faced 
with  a  formidable  task  of  ad¬ 
ministration  of  the  trial. 

“This  duty  was  performed 
with  commendable  patience  and 
thoroughness,  and  many  of  the 
miscellaneous  points  now  urged 
upon  us  as  ground  for  reversal 
of  the  judgment  involved  no 
more  than  the  exercise  of  judi¬ 
cial  discretion  so  that  the  trial, 
which  consumed  over  seven 
weeks,  should  not  be  unduly 
protracted  and  the  minds  of  the 
jurors  be  kept  free  from  the 
burden  of  a  mass  of  confusing 
testimonial  and  documentary 
evidence  of  conjectural  material¬ 
ity  and  little  probative  value. 

“It  was  particularly  import¬ 
ant  that  so  much  of  the  evidence 
as  related  to  the  subject  of  com¬ 
munism,  communist  sympathi¬ 
zers  and  so-called  leftist  organ¬ 
izations  be  kept  within  reason¬ 
able  bounds.  After  all  it  is  ap¬ 
parent  that  this  was  not  by  any 
means  the  major  issue  in  the 
case;  and  a  mere  reading  of  the 
column  itself  and  the  openings 
and  summations  of  counsel 
make  this  clear  beyond  cavil.” 

The  opinion  concluded: 

“We  have  carefully  examined 
the  other  contentions  of  defen¬ 
dants,  some  of  which  were  not 
presented  by  objection  or  ex¬ 
ception  at  the  trial,  and  we  find 
no  merit  in  any  one  of  them.” 


Harry  G.  Willnut 


Aldan  T.  Mann  Jr. 


Intertype’s  New  Executive  Officers 

Harry  G.  Willnus,  president  of  Intertype  Corporation  since  May  14, 
1952,  has  become  chief  executive  officer  of  the  company,  succeedin9  to 
the  post  held  by  Neal  Dow  Becker,  who  died  on  May  16,  1955. 

At  a  meeting  of  the  Board  of  Directors  the  by-laws  were  amended 
designating  the  president  as  chief  executive  officer.  The  office  of 
Chairman  of  the  Board  was  abolished. 

Alden  T.  Mann  Jr.,  vicepresident  for  many  years,  was  elected  execu¬ 
tive  vicepresident. 

Intertype  Corporation  manufactures  typesetting  machines  used  by 
newspapers  and  printers.  It  owns  subsidiary  companies  in  England  and 
Germany. 


Boxer  Scores 
$35,000  K.  0. 
In  Libel  Bout 

Los  Angeles 

Boxer  Lou  Nova  was  awarded 
$35,000  in  libel  damages  by  a 
Superior  Court  jury  here  be¬ 
cause  Sports  Columnist  Vincent 
X.  Flaherty  of  the  Examiner 
called  him  a  coward. 

In  a  column  published  May 
17,  1953,  Mr.  Flaherty  had  writ¬ 
ten  that  the  boxer  presented  a 
“cowardly  appearance”  when  he 
met  Joe  Louis  for  the  heavy, 
weight  title. 

John  Hall,  attorney  for  the 
Examiner  and  Mr.  Flaherty, 
filed  a  motion  for  a  new  trij. 

The  jury  awarded  Mr.  Nova 
$25,000  in  compensatory  dam¬ 
ages  assessed  jointly  against 
the  paper  and  Mr.  Flaherty, 
$7,500  in  exemplary  damages 
against  the  paper  and  $500 
against  Mr.  Flaherty,  and  spe¬ 
cial  damages  of  $2,000  assessed 
jointly. 

The  principal  witnesses 
against  Mr.  Flaherty  were  Paul 
Zimmerman,  sports  editor  of 
the  Loa  Angeles  Times;  Arthur 
Donovan,  referee  of  the  bout, 
and  Henry  McLemore,  sjTidi- 
cated  columnist.  They  either , 
testified  or  deposed  that  Mr. 
Nova  appeared  neither  fright¬ 
ened  nor  cowardly  at  the  fight 

Depositions  agreeing  with 
Mr.  Flaherty’s  judgment  of  Mr. 
Nova’s  appearance  were  intro¬ 
duced  into  evidence  from  Gene 
Tunney,  former  heavyweight 
champion,  and  from  Joe  Louis 
himself. 

The  defense  also  introduced 
into  evidence  columns  critical 
of  Mr.  Nova’s  behavior  in  the 
ring  written  by  Jimmie  Powers 
of  the  New  York  Daily  Newt, 
Dave  Egan  of  the  Boston  Rec¬ 
ord,  Bill  Corum  of  the  Net 
York  Journal- American,  Austin 
Lake  of  the  Boston  American, 
and  Dan  Parker  of  the'  New 
York  Mirror. 

One  of  the  columnists  had  J 
said  Mr.  Nova  seemed  “fright¬ 
ened  to  death,”  another  called 
him  a  “class  2B  bum.” 

• 

Don  Farmer  Named 

Los  Angeles 

Don  W.  Farmer,  former  cir¬ 
culation  director.  Son  Jott 
(Calif.)  Mercury-News,  has 
been  named  an  associate  and 
circulation  consultant  for  Deane 
Weinberg  &  Co.,  here.  Simul¬ 
taneously  Deane  Weinberg  has 
announced  the  inauguration  of 
a  new  circulation  consultant 
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What  About  Toll-TV? 
Well,  What  About  It? 


What  Effect  on  Ad  Budgets  ? 


By  Jerry  Walker 

No  matter  what  you  call  it — 
whether  it  be  subscription  tele¬ 
vision,  pay-to-see  TV,  toll-TV 
or  plain  feevee  —  newspapers 
are  having  a  lot  of  fun  with 
it  and  giving  oodles  of  space 
to  it,  all  the  while  publishers 
remain  the  least  vocal  group 
that  might  well  be  most  af¬ 
fected  by  it. 

Will  subscription  television 
(the  formal  name  for  a  system 
in  which  the  viewers  would  pay 
to  see  programs  of  their  choice) 
result  in  more  or  less  advertis¬ 
ing  in  newspapers  ? 

The  question  usually  draws 
two  lines  of  answers:  1.  It  all 
depends — 2.  We  don’t  know 
enough  about  it  to  comment. 

Two  Lines  of  Thought 

In  the  first  group  of  answers 
are  those  which  are  tied  to  two 
theories,  both  rather  obvious: 

1.  The  promoters  of  pay-to- 
see  programs  would  have  to 
build  audiences  constantly  and 
newspapers  would  be  an  effec¬ 
tive  medium  for  their  selling. 
Therefore,  you  might  say,  there 

I  would  be  a  substantial  increase 
’  in  amusement  linage. 

2.  If  the  fee  programs  lure 
the  large  audiences  that  would 
be  necessary  to  make  the  ven¬ 
ture  profitable,  then  the  adver¬ 
tisers  who  have  been  spending 
big  sums  to  sponsor  free  shows 
might  rush  back  into  print 
media,  especially  newspapers. 

Of  course  the  second  propo¬ 
sition  conjures  up  immediately 
the  prospect  that  advertisers 
will  not  relinquish  their  hold 
on  TV  and  its  reputed  sales 
impact  without  a  real  battle 
entailing  even  greater  expendi¬ 
tures  for  talent,  etc.,  at  the 
expense  of  print  budgets. 

You  can  get  speculative  an¬ 
swers  to  the  question,  as  to 
toll-TV’s  effects  upon  news- 
^papers,  that  run  on  and  on  like 
the  verses  of  Davy  Crockett. 
It  all  depends  on  the  industry 
viewpoint  and  individual  imag¬ 
ination. 

Publishers  who  have  unpro¬ 
fitable  UHF  stations  (mostly 
non-network)  on  their  hands 
have  allied  themselves  with  the 
pay-TV  forces  because  of  the 
roseate  claim  that  subscription 

I  income  could  solve  their  prob¬ 
lems. 

PR  Avalanche 

Meanwhile,  highpowered  pub- 
lie  relations  machines  working 
I  for  and  against  paid  televi.sion 


have  piled  up  mail  on  the  desks 
of  the  Federal  Communica¬ 
tions  Commission  that  will 
take  months  to  weigh  and 
sort.  Already  much  of  it  is 
being  viewed  without  concern 
by  the  Commissioners  because 
it  is  so  patently  inspired — hun¬ 
dreds  of  cards  and  letters  ex- 
pre.'^sing  the  same  thoughts  in 
the  same  language. 

The  “free  TV”  campaigners 
are  encouraged  largely  by  the 
major  broadcasting  networks 
and  the  “pay  TV”  agitation 
gets  some  of  its  financial 
sinews  from  Hollywood. 

An  E  &  P  “eye”  in  Washing¬ 
ton  reported  this  week  that  he 
has  been  unable,  in  weeks  of 
watching  the  stuff,  to  spot  a 
single  letter  to  the  Commission 
that  expresses  the  views,  pro 
or  con,  of  a  newspaper  pub¬ 
lisher.  In  fact,  he  said,  the 
few  missiles  that  touch  upon 
the  adverti.sing  angle  deal 
mostly  with  personal  grievances 
against  ad  agencies  and  alleged 
misuse  of  the  public’s  airwaves. 

Hearings  to  Come 

This  is  not,  however,  the 
publishers’  one  and  only  chance 
to  speak  out.  The  current  wave 
of  fan  mail  is  preliminary  to 
the  Commission’s  thorough  in¬ 
quiry  into  subscription  televi¬ 
sion  proposals.  It  has  three 
applications  before  it  from  con¬ 
cerns  which  are  promoting 
their  own  systems  of  collecting 
fees  from  viewers.  Basically, 
each  involves  a  method  of 
scrambling  the  pictures  and 
unscrambling  them  again  by 
payment  of  a  set  charge’,  by 
meter,  billing  or  punched  card. 

The  whole  thing  could  become 
academic  overnight  if  a  de¬ 
scrambling  gadget  described 
this  week  by  Jerrold  Electronic 
engineers  should  be  as  practi¬ 
cal  as  they  made  it  appear. 
This  is  an  automatic  method  of 
decoding  all  toll-telecasts. 

Problems  for  FCC 

Newspaper  interest  is  chief¬ 
ly  in  the  division  of  opinion 
among  TV  viewers  and  it  is 
likely  this  will  intensify  when 
the  FCC  shapes  up  the  issue 
with  formal  hearings  and 
learned  comment. 

At  the  outset  the  Commis¬ 
sioners  have  to  decide  whether 
Congress  ever  intended  that 
they  should  have  regulatory 
control  over  such  matters,  pay- 
'TV  involving,  as  it  does,  not 
only  a  charge  for  use  of  the 


What  effect,  in  your  opinion, 
will  pay-TV  have  on  print 
media  budgets  ? 

The  question  was  asked  by 
Editor  &  Publisher  of  a  doz¬ 
en  leaders  in  the  advertising 
business.  One  reply  was  re¬ 
ceived  from  the  president  of 
an  advertising  agency  that  has 
millions  of  dollars  in  billings 
in  both  newspapers  and  tele¬ 
vision;  another  was  from  the 
advertising  manager  of  a  com¬ 
pany  that  relies  heavily  on  all 
media. 


1 


Bernard  C.  (Ben)  Duffy, 
president  of  Batten,  Barton, 
Durstine  &  Osborn,  Inc.: 

At  the  outset,  let  me  state, 
that,  in  my  opinion,  our  free 
enterprise,  competitive  system 
enables  any  manufacturer  or 
service  organization  to  hit  its 
own  level  and  if  pay-TV  is 
good  —  it  will  hit  a  level,  but 
the  public,  as  always,  will 
decide. 

As  a  former  media  man,  I 
have  watched  many  new  kinds 
of  media  such  as  radio  and 
television  come  along.  Some 
people  thought  each  was  going 
to  put  the  old  established  print 
media  out  to  pasture.  The  fact 
remains  that  that  pasture  just 
doesn’t  exist.  Today,  with  new 
media  like  radio  and  TV  taking 
a  good  percentage  of  the  ad¬ 
vertising  dollar,  it’s  interesting 
to  note  that  newspapers  now 
have  197%  more  advertising 
than  they  carried  in  1920  and 
magazines  are  carrying  3(55% 
more  advertising  than  they  did 


before  the  advent  of  radio. 
(See  note.) 

Our  over-all  economy  is  in¬ 
creasing  and  this  allows  more 
advertising  dollars  for  new 
media.  This  is  what  has  hap¬ 
pened  in  the  past,  and  •will 
undoubtedly  happen  in  the  fu¬ 
ture.  I  see  no  reason  why  any 
new  medium,  whether  it  is 
pay-'TV  or  anything  else, 
should  not  follow  this  pattern. 

(NOTE:)  Advertising  Dollar 
Volume 

Newspapers:  (1920)  $200,- 

000,000  (1954)  $594,000,000  — 
197%  increase. 

Magazines:  (1920)  $130,000,- 
000  (1954)  $604,000,000—365% 


Albert  R.  Stevens,  advertis¬ 
ing  manager,  American  To¬ 
bacco  Company: 

Y’our  specific  question  as  to 
what  effect  Pay-TV  will  have 
on  print  media  budgets  is  one 
that  is  difficult  to  answer  in 
view  of  the  uncertainties  and 
lack  of  definite  information  as 
to  where  Pay-TV  is  going  and 
in  what  form. 

I  have  read  many  disserta¬ 
tions,  predictions  and  opinions 
on  this  subject,  together  with 
indications  by  poll.  These  in¬ 
dicate  that  some  part  of  the 
public  would  go  for  Pay-TV, 
that  to  some  degree  it  would 
do  away  with  commercial 
sponsorship  and  in  some 
sources  there  is  the  feeling 
that  it  would  entirely  supplant 
sponsored  commercial  televi¬ 
sion  as  we  know  it.  Therefore, 
the  only  opinion  I  can  express 
at  this  time  is  that  when,  as 
and  if  we  have  Pay-TV  and  it 
substantially  eliminates  the  ex¬ 
posure  of  our  commercial 
mes.sages  through  the  medium, 
advertisers  would  undoubtedly 
have  to  seek  compensating 
avenues  of  bringing  their  com¬ 
mercial  story  to  the  public, 
with  print  media  undoubtedly 
getting  its  share. 


air  but  the  kind  of  service  that 
would  be  in  the  public  interest. 
Under  the  present  system  of 
free-TV  the  FCC  keeps  its 
nose  out  of  many  of  the  broad¬ 
casters’  activities  that  would 
naturally  call  for  regulation  if 
the  public  were  paying  for  it. 

The  subscription  advocates 
assert  there  is  no  difference  be¬ 
tween  requiring  a  viewer  to 
have  a  decoder  and  the  necessity 
for  having  a  receiving  set  in 
the  first  place  in  order  to  share 
in  TV  pleasures. 


Newspaper’s  Poll 
Just  this  week  Long  Island’s 
Newsday  delivered  to  the  Com¬ 
mission  offices  more  than  5,- 
000  coupons  which  readers  re¬ 
turned  after  the  newspaper 
published  a  two-page  pro-and- 
con  spread.  'The  vote  was  5,- 
036  against  Pay-'TV  and  192 
in  favor. 

Shortly  after  the  FCC  in¬ 
vited  comment  the  tide  ran 
heavily  in  favor  of  feevee  but 

(Continued  on  page  99) 
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FCC  Examiner  Raps 
Newspaper  Policies 


Washington 
Highly  critical  in  his  re¬ 
marks  about  the  Pulliam  news¬ 
paper-broadcast  operations  and 
also  about  the  Crosley-AVCO 
stations’  service  to  several  com¬ 
munities,  Hearing  Examiner 
Basil  P.  Cooper  urged  the  Fed¬ 
eral  Communications  Commis¬ 
sion  this  week  to  grant  an 
Indianapolis  television  permit 
to  Mid-West  TV  Corp. 

Mid-West,  comprised  of  14 
local  residents,  would  be  more 
beneficial  for  Indianapolis  than 
any  of  three  other  competing 
applicants  for  Channel  13,  the 
FCC  examiner  advised. 

He  virtually  dismissed  the 
Crosley  Broadcasting  Corp.  ap¬ 
plication  with  the  statement 
that  there  is  no  reason  to  be¬ 
lieve  that  the  responsible  offi¬ 
cers  “would  see  to  it  that  the 
Indianapolis  station  would  serve 
that  community  to  any  greater 
extent  than  their  other  stations 
have  served  other  communities.” 

Fairbanks  Bid  Denied 

He  viewed  with  disfavor  the 
application  of  WIBC,  Inc. 
mainly  because  its  principal 
owners — members  of  the  Fair¬ 
banks  family — still  have  an  in¬ 
terest  in  the  Star  and  News 
and  therefore  their  television 
station  might  not  provide  an 
effective  competitive  service. 

On  the  basis  of  testimony 
given  at  hearings,  Mr.  Cooper 
found  that  the  members  of  the 
Fairbanks  family  own  all  of 
the  Class  A  stock  and  deben¬ 
tures  of  Indianapolis  Newspa¬ 
pers,  Inc.  and  elect  a  minority 
of  the  board. 

“As  a  practical  matter,”  he 
said,  “Eugene  C.  P  u  1  1  i  a  m, 
through  stock  ownership  (more 
than  70%  in  his  family  hold¬ 
ings)  is  likely  to  remain  in 
control  of  the  Star  and  News 
for  many  years  but  the  fact 
remains  that  if  Indianapolis 
Newspapers,  Inc.  fails  to  meet 
the  obligations  of  its  deben¬ 
tures,  the  owners  of  the  Class 
A  .stock,  those  who  own  WIBC, 
Inc.,  will  be  in  a  position  to 
assume  management  and  con¬ 
trol  of  both  newspapers.” 

The  Fairbanks  family,  said 
the  exapiiner,  had  published  a 
newspaper — the  News — f  o  r 
more  than  half  a  century  until 
economic  conditions  forced  them 
to  surrender  control  of  it  to 
Mr.  Pulliam  in  1948. 

Discussing  the  effect  of  the 
•concentration  of  media  in  the 


Indianapolis  area,  after  allud¬ 
ing  to  Mr.  Pulliam’s  other 
newspaper  interests  in  Indiana 
and  Arizona,  Mr.  Cooper  com¬ 
mented  on  the  forced  combina¬ 
tion  advertising  rate  for  na¬ 
tional  and  classified  in  the  Star 
and  News. 

“Many  of  the  Indianapolis 
advertisers  protested  and  took 
their  advertising  to  the  com¬ 
peting  newspaper  (Times)"  he 
said.  “However,  because  of  the 
greater  circulation  of  the  Pul¬ 
liam  newspapers,  economic  nec¬ 
essity  has  forced  these  adver¬ 
tisers  to  use  both  the  Star  and 
the  News  even  though  they 
may  still  desire  to  use  only  one 
of  the  papers.” 

In  another  section  of  his  re¬ 
port,  Mr.  Cooper  brought  out 
that  the  Times  had  reduced  its 
rates  to  meet  the  competition 
of  the  merger  rate  and  had 
“taken  a  decided  lead”  in  the 
amount  of  real  estate  linage 
and  “greatly  improved”  its  used 
car  classification. 

One  Editorial  Voice 

Mr.  Cooper  turned  his  atten¬ 
tion  to  the  editorial  perform¬ 
ance  of  the  Pulliam  papers, 
saying: 

“When  Mr.  Pulliam  takes  a 
militant  position  on  behalf  of 
a  particular  project  or  cause, 
his  views  are  conveyed  to  the 
majority  of  the  residents  of  the 
area.  On  occasion,,  people  seek¬ 
ing  to  present  the  opposite 
point  of  view  to  the  readers  of 
the  Star  and  the  News  have 
purchased  space  in  these  papers 
in  order  to  do  so. 

“On  occasion,  the  same  edi¬ 
torials  and  cartoons  appearing 
in  the  Star  or  in  the  News  will 
appear  on  the  same  or  subse¬ 
quent  days  in  the  Muncie 
papers. 

“As  the  control  of  the 
printed  word  passes  more  and 
more  into  the  hands  of  a  single 
person  or  organization,  there 
is  created  the  implied  obligation 
to  serve  the  reading  public  in 
an  impartial  manner.  There  is 
no  sound  reason  for  making  an 
exception  in  the  matter  of 
political  friends  or  opponents. 

“In  the  Summer  of  1954,  the 
facilities  of  the  Indianapolis 
Star  were  used  to  comment 
upon  the  qualifications  and  con¬ 
duct  of  the  nominee  and,  sub¬ 
sequently,  judge  of  the  District 
Court  for  the  Southern  District 
of  Indiana  and  the  business 
associates  of  a  son  of  a  United 
States  Senator. 


J.  M.  Stenbuck 

“In  the  editorials  and  news 
articles  referred  to,  the  per¬ 
sonal  opinions  and  views  of  the 
owner  of  the  Star  were  re¬ 
flected.  There  is  no  evidence 
that  the  Star  carried  any  edi¬ 
torials  or  news  stories  which 
presented  a  different  point  of 
view  from  that  expressed  in 
the  articles  referred  to.” 

Coming  to  reasons  why  Mid- 
West  should  be  preferred  for 
a  license,  the  examiner  men¬ 
tioned  that  Mr.  Pulliam  spends 
a  considerable  part  of  his  time 
away  from  Indianapolis  where¬ 
as  the  integration  of  ownership 
with  management  in  Mid-West 
would  assure  objective  news¬ 
casting. 

“This  is  forecast,”  he  said, 
“by  the  fact  that  the  Mid- West 
director  who  will  be  in  charge 
of  the  committee  on  news  has 
declined  to  permit  a  news  story 
critical  of  a  competitor  to  be 
broadcast  on  a  news  program 
sponsored  by  him. 

“This  unwillingness  to  at¬ 
tack  a  competitor  who  was  not 
in  a  position  to  defend  himself 
is  to  be  contrasted  with  the 
manner  in  which  the  Star  has 
treated  those  who  did  not  see 
eye  to  eye  with  its  publisher.” 
• 

Chattanooga  Times 
Elects  New  Officers 

Chattanooga,  Tenn. 

Arthur  Hays  Sulzberger, 
president  and  publisher  of  the 
New  York  Times,  has  been 
elected  vicepresident  of  the 
Chattanooga  Times  Publishing 
Company,  succeeding  the  late 
Col.  Milton  B.  Ochs. 

The  announcement  was  made 
by  Maj.  Gen.  Julius  Ochs  Adler, 
president  of  the  company  and 
publisher  of  the  Chattanooga 
Times.  Gen.  Adler  is  first  vice- 
president  and  general  manager 
of  the  New  York  Times. 

Ben  Hale  Golden,  assistant 
general  manager  of  the  Chat¬ 
tanooga  Times,  was  elected  a 
director. 


Kennay 


Kern  Names 
Stenbuck  as 
Circ.  Director 

J.  M.  Stenbuck  of  Boston, 
who  for  20  years  was  a  Hearst 
newspaper  executive  before 
embarking  on 
a  public  rela¬ 
tions  career,  hai 
been  named 
General  Circu- 
lation  Director 
for  all  the 
Hearst  newspa¬ 
pers  with  head¬ 
quarters  in  New 
York. 

He  succeeds 
John  U.  Kenney, 
recently  retired,  who  will  con¬ 
tinue  to  serve  the  organization 
as  a  circulation  consultant. 

The  appointment  was  an¬ 
nounced  by  Harold  G.  Kem, 
general  manager  of  the  Hearst 
newspapers,  under  whom  Mr. 
Stenbuck  served  for  three  years 
as  circulation  director  of  the 
Boston  Record-Ameriean  after 
Mr.  Kem  was  named  publisher 
of  those  newspapers  late  in 
1938. 

Mr.  Stenbuck  will  retain  his 
interest  in  J.  M.  Stenbuck  As¬ 
sociates,  Boston  public  relations 
firm,  with  active  management^ 
of  that  office  in  the  hands  of 
his  son,  Jerome. 

Studied  to  Be  Doctor 

Mr.  Stenbuck,  who  is  55, 
started  his  newspaper  career  as 
an  office  boy  on  the  Milwauktt 
(Wis.)  Sentinel  at  the  age  of 
16  to  work  his  way  through  col¬ 
lege.  By  the  time  he  was  19,  he 
had  completed  a  pre-medical 
course  and  was  City  Editor.  He 
abandoned  his  plans  for  i 
medical  career. 

After  10  years  in  the  editorial 
department,  during  which  time 
he  also  worked  on  the  Milvm- 
kee  Journal  and  Wiseonsa 
News  and  had  virtually  every 
job  in  the  editorial  department, 
he  switched  to  the  circulation 
depailment  in  1926.  Later  he^ 
was  circulation  director  of  the 
Wisconsin  News  for  three  years 
and  of  Hearst’s  Detroit  Tima 
for  nine  years. 

While  in  Detroit,  he  built  the 
second  largest  ABC-recognized 
home  delivered  circulation  in  the 
country. 

After  leaving  the  newspaper 
business,  Mr.  Stenbuck  for 
awhile  devoted  his  time  to 
magazine  writing.  Althoufrl' 
new  to  this  field,  he  sold  more 
than  100  articles  to  national 
magazines  before  entering  the 
public  relations  field. 
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MEDALS  SUIT  THE  LADY 

Robinson,  Indianapolis  Newt 


FOUR  TODAY,  TOMORROW—? 

Fitzpatricli,  St.  Louis  Post-Dispatch 


DANCE  WITH  ME  HENRY 

Green,  Providence  (R.l.)  Journal 


Schroth  Joins 
N.  Y.  News; 
Pickets  Relax 

While  guild  leaders  still  pro¬ 
fessed  a  doubt  that  the  Brook¬ 
lyn  Eagle  was  out  of  business 
for  good,  Frank 
D.  Schroth  Sr., 
former  editor 
and  publisher 
of  the  Eagle, 
got  himself  a 
new  job.  He  be¬ 
came  associated 
with  the  New 
York  News. 
Eagle  strik- 

e  L  xL  ers,  some  of 
Schroth  ’  , 

whom  have 

been  picketing  since  Jan.  28, 
were  advised  in  a  headquarters 
bulletin  to  find  other  jobs,  “at 
least  temporarily.”  By  order  of 
Thomas  J.  Murphy,  executive 
vicepresident  of  the  Newspaper 
Guild  of  New  York,  the  regula¬ 
tions  for  picketing  were  re¬ 
laxed  to  three  hours  daily  duty. 

‘Alarmed  Discussion’ 

The  reduction  in  hours,  Mr. 
Murphy  said,  would  give  the 
strikers  a  better  opportunity  to 
get  jobs  elsewhere  “to  protect 
their  future  security.” 

Mr.  Murphy  assured  the 
Eagle  members  that  if  ever  the 
paper  begins  publishing  again, 
there  would  be  a  membership 
meeting  to  discuss  action. 

This  statement  resulted  in 
“some  alarmed  discussion” 
among  the  strikers,  according 
to  an  Eagle  Unit  bulletin.  They 
were  reassured  that  the  Guild 
officers  have  not  changed  their 
attitude  that  the  Eagle  “merely 
sleepeth”  and  it  was  declared 
further:  “Whoever  buys  the 


Eagle  also  buys  the  guild  strike 
and  picket  line.” 

In  his  new  position,  Mr. 
Schroth  will  advise  F.  M.  Flynn, 
publisher  of  the  News,  on  de¬ 
velopment  of  that  paper’s  posi¬ 
tion  in  Brooklyn. 

Purchase  of  Name  Is  Off 

In  a  statement  through 
their  attorney,  Sidney  and 
Albert  Klass,  co-publishers  of 
the  Brooklyn  Daily,  said  they 
were  “shocked  at  this  turn  of 
events”  because  they  were  to 
sign  an  agreement  June  9  for 
purchase  of  the  name  and 
goodwill  of  the  Eagle,  subject 
to  an  arrangement  with  the 
Guild. 

Mr.  Schroth’s  new  position 
as  a  direct  competitor  “dam¬ 
aged  beyond  repair”  the 
Eagle’s  goodwill,  the  brothers 
charged.  Nevertheless,  they  said, 
they  would  proceed  with  plans, 
in  the  making  since  April,  to 
develop  their  neighborhood  pa¬ 
per  into  a  major  Brooklyn 
newspaper  “within  a  month.” 

Thomas  Schroth,  a  son  of  the 
publisher,  said  a  variety  of 
deals  had  been  discussed  but 
no  formal  understanding  had 
been  reached  with  the  Messrs. 
Klass. 

Silent  on  Guild  Charge 

Mr.  Schroth  declined  to  com¬ 
ment  on  statements  contained 
in  a  Guild  pamphlet  entitled, 
“Who  Killed  the  Brooklyn 
Eagle.”  The  union  charged  that 
he  had  killed  the  Eagle  to  make 
a  quick  profit  and  to  do  so  he 
had  forced  the  guild  to  strike. 

The  publisher’s  plan,  accord¬ 
ing  to  the  Guild,  was  to  collect 
$350,000  in  “strike  insurance” 
and  escape  responsibility  for 
$750,000  severance  pay,  after 
sale  of  the  paper  to  the  New 
York  Herald  Tribune  was 
thwarted  in  1953. 

The  Guild  disputed  the  pub¬ 
lisher’s  assertion  that  the  Eagle 


was  losing  money  and  could 
not  pay  the  guild  members  the 
same  $5.80  package  granted  to 
the  mechanical  unions. 

“The  plea  of  poverty  was  not 
justified,”  the  guild  document 
states,  offering  figures  to  show 
that  the  Eagle  had  made  $2,- 
000,000  in  profits  in  10  years 
up  to  1954. 

A  prospective  purchaser  of 
the  Eagle  told  E  &  P  that  he 
had  been  informed  that  the 
newspaper  had  gross  income  of 
$6,000,000  in  1954  and  an  op¬ 
erating  loss  was  due  to  an  ab¬ 
normal  payroll  burden. 

The  Eagle’s  presses  were  sold 
this  week  to  Ben  Shulman  As¬ 
sociates,  dealers  in  used  equip¬ 
ment. 


Personnel  Changes 
On  Cincinnati  T-S 


Cincinnati 

David  S.  Ingalls,  president 
and  publisher  of  the  Times- 
Star,  has  announced  personnel 
changes  in  several  departments, 
including  the  appointment  of 
Nixson  Denton  as  associate  edi¬ 
tor.  Mr.  Denton,  long-time 
sports  editor,  will  write  edi¬ 
torials  and  continue  his  “Second 
Thoughts”  column.  Robert  B. 
Firestone  is  to  be  acting  spoi-ts 
editor. 

Louis  Mohs,  circulation  and 
promotion  director  for  the  last 
three  years,  has  resigned,  ef¬ 
fective  June  15.  Arthur  Gross- 
heim,  circulation  manager,  will 
be  in  charge  of  city  circulation, 
mailing  room  and  garage. 
Aaron  White  will  head  country 
circulation. 

Lloyd  B.  Taft,  executive  vice- 
president  and  assistant  pub¬ 
lisher,  now  heads  the  promotion 
department  in  addition  to  his 
other  duties. 


Texas  Editor 
Calls  Guild 
‘Worst  Union’ 

Ruidoso,  N.  M. 

William  Hooten,  editor  of  the 
El  Paao  (Tex.)  Times,  told  New 
Mexico  newspapermen,  “The 
greatest  danger  to  newspapers 
now  comes  from  labor  unions. 
The  worst  union  organization 
is  the  American  Newspaper 
Guild.” 

Mr.  Hooten  addressed  the 
New  Mexico  Press  Association’s 
summer  convention  here,  June 
3-4. 

Declaring  he  was  a  charter 
member  of  the  Guild,  Mr.  Hoo¬ 
ten  asserted  that  union  activity 
forced  the  closing  of  the  Brook¬ 
lyn  (N.Y.)  Eagle  and  the  Phila¬ 
delphia  (Pa.)  Record  —  which 
he  called  “two  of  the  country’s 
finer  newspapers.” 

“There  was  once  a  great  need 
for  labor  unions,”  the  editor 
said.  “Labor  unions  are  not 
needed  any  more.  The  only  ex¬ 
cuse  for  their  existence  is  to 
provide  jobs  for  labor  leaders.” 

Mr.  Hooten  suggested  that 
newspaper  publishers  ask  for  a 
performance  bond  when  signing 
union  contracts.  He  told  the  con¬ 
vention  that  unions  have  be¬ 
come  completely  out  of  hand 
and  don’t  know  when  to  stop. 
He  also  predicted  the  United 
States  will  someday  have  a 
labor  government. 

The  Association’s  board  of  di¬ 
rectors  took  a  hands-off  stand 
toward  Publisher  Sherman 
Ford’s  fight  with  officials  at 
Grants,  N.  M. 

Sentiment  among  board  mem¬ 
bers  was  that  the  statewide 
press  group  had  no  right  to  in¬ 
terfere  in  local  disputes  where 
it  was  not  convinced  freedom 
of  the  press  was  jeopardized. 
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Local  Group 
Plans  Paper 
In  Portsmouth 

Portsmouth,  Va. 

Thirty  residents  here  have 
formed  a  corporation  to  publish 
a  new  daily  for  the  Portsmouth 
area. 

A  charter  of  incorporation, 
issued  June  6  by  the  State  Cor¬ 
poration  Commission,  provides 
for  a  maximum  of  $1,000,000 
capital  stock.  The  new  corpora¬ 
tion  is  named  Portsmouth  News¬ 
papers,  Inc.  Its  president  is  a 
Portsmouth  attorney,  A.  A. 
Bangel. 

Mr.  Bangel  said  the  organiza¬ 
tion  was  started  about  four 
weeks  ago  in  response  to  “a 
strong  feeling  in  the  city  that 
an  area  of  almost  100,000  should 
not  be  without  a  major  local 
paper.” 

Follows  Merger 

“The  paper  will  be  owned, 
controlled  and  operated  in 
Portsmouth  for  Portsmouth 
people,”  he  said. 

On  April  4,  the  Portsmouth 
Star  was  merged  with  the  Nor¬ 
folk  Ledger-Dispatch,  of  Nor¬ 
folk  Newspapers,  Inc.,  and  the 
paper  now  appears  under  a 
double  masthead.  It  is  printed 
in  the  Norfolk  plant  with  a 
Portsmouth  division  for  news, 
advertising  and  circulation.  The 
combined  paper  carries  a  Ports¬ 
mouth  news  section. 

Other  officers  of  the  new 
corporation  are  Aubrey  Sweet, 
operator  of  a  large  lumber  mill 
and  hardware  store  in  Ports¬ 
mouth,  vicepresident;  Sylvester 
Crockin,  owner  of  a  Portsmouth 
furniture  store,  secretary,  and 
Ray  Rodman,  restaurant  owner, 
treasurer. 

First  Citizen 

Mr.  Rodman  recently  was 
elected  “first  citizen”  of  Ports¬ 
mouth  in  a  city-wide  poll  con¬ 
ducted  by  the  Loyal  Order  of 
Moose. 

Mr.  Bangel  said  the  new  pa¬ 
per  has  been  assured  the  back¬ 
ing  of  the  city’s  merchants.  The 
corporation  expects  to  have  a 
daily  circulation  of  30,000  soon 
after  publication,  he  said. 

Details  such  as  the  time  of 
daily  publication  have  not 
been  announced. 

Mr.  Banfeel  said  the  corpora¬ 
tion  expects  to  have  a  $500,000 
stock  issue  in  the  next  two  or 
three  weeks.  Then,  he  said,  the 
concern  will  move  ahead  with 
the  purchase  of  presses  and 
other  equipment. 


SO  THAT'S  OUR  MARKET— or  words  to  that  effect  are  voiced  by 
Scott  Newhall,  center,  executive  editor  of  the  San  Francisco  Chron¬ 
icle,  for  the  benefit  of  Ray  Bailey,  left,  of  the  Borden  Company,  and 
William  R.  Holmes,  right,  of  D’Arcy  Advertising  Co.  They  were 
members  of  an  Eastern  ad  executives'  pilgrimage — the  seventh  an¬ 
nual — to  the  Chronicle  market. 


16  Selected 
For  Nieman 
Fellowships 

Cambridge,  Mass. 

The  Nieman  Foundation  an¬ 
nounces  appointment  of  11 
United  States  and  five  foreign 
newspapermen  to  fellowships 
for  a  year  of  background  study 
at  Harvard  University. 

The  five  foreign  newsmen  are 
appointed  as  Associate  Nieman 
Fellows.  Three,  from  Canada, 
Australia  and  New  Zealand, 
are  sponsored  and  financed  by 
the  Carnegie  Corporation,  which 
has  brought  newspapermen  from 
those  countries  to  Harvard  for 
the  past  four  years  under  an 
agreement  with  the  Harvard 
Corporation.  The  other  two  are 
the  first  associate  fellows  from 
India  and  Japan,  and  are  spon¬ 
sored  by  the  Asia  Foundation. 

The  11  U.S.  Fellows  make 
the  18th  group  appointed  to 
Nieman  Fellowships  at  Harvard 
under  the  bequest  of  Agnes 
Wahl  Nieman,  widow  of  Lucius 
Nieman,  founder  of  the  Milwau¬ 
kee  (Wis.)  Journal. 

The  Nieman  Fellows  for  the 
1955-56  academic  year: 

John  L.  Dougherty,  37,  tele¬ 
graph  editor,  Rochester  (N.Y.) 
Times-Union.  He  plans  to  study 
the  Far  East  and  American 
foreign  policy. 

Julius  C.  Duscha,  30,  editorial 
writer,  Lindsay-Schaub  news¬ 
papers,  Decatur,  Ill.  Political 
and  economic  situation  of  Eu¬ 
rope. 

(Joseph)  Edward  Hale  Jr., 
30,  assistant  night  city  editor. 


Buffalo  (N.Y.)  Evening  News. 
Local  government  and  regional 
problems  of  a  Great  Lakes  port. 

Robert  H.  Hansen,  30,  report¬ 
er  on  the  Denver  (Colo.)  Post. 
Public  lands  and  water  prob¬ 
lems  of  the  Rocky  Mountains. 

Richard  L.  Harwood,  30,  re- 
poi-ter,  Louisville  (Ky.)  Times. 
American  history,  politics. 

Robert  L.  Healy,  30,  Boston 
(Mass.)  Globe  reporter.  History 
chiefly  of  the  United  States. 

Richard  E.  Mooney,  28, 
United  Press  reporter  in  Wash¬ 
ington.  Economics. 

Harry  N.  Press,  35,  San  Fran¬ 
cisco  (Calif.)  News  reporter. 
Problems  of  metropolitan  and 
suburban  development. 

Don  Seagle,  27,  Charleston 
(W.  Va.)  Gazette  reporter. 
Labor-management  relations 
and  regional  problems. 

Edgar  F.  Seney  Jr.,  34,  edi¬ 
tor-publisher  of  the  weekly 
Florida  Keys  Keynoter,  pub¬ 
lished  at  Marathon,  Florida. 
Law  and  government. 

Donald  J.  Sterling  Jr.,  27, 
Portland  Oregon  Journal  re¬ 
porter.  Economic  problems  of 
the  Northwest. 

Associate  Fellows : 

Ronald  Plater,  34,  a  senior 
sub-editor  on  the  Brisbane 
Courier-Mail.  Far  East  and 
American  foreign  policy. 

Desmond  Stone,  34,  editorial 
writer  and  literary  editor  of 
the  Southland  Times,  Invercar¬ 
gill,  N.  Z.,  American  foreign 
policy  and  mass  media. 

John  P.  Whealen,  30,  report¬ 
er,  Windsor  (Ont.)  Daily  Star. 
American-Canadian  relations. 

Hisashi  Maeda,  37  staff  mem¬ 
ber,  Asahi  Shimbun,  Tokyo.  In¬ 
ternational  relations. 

Sharada  Prasad,  31,  news  edi¬ 
tor,  Indian  Express,  Bombay. 


2  Are  Ejected 
From  ‘Private’ 
Budget  Talks 

Duluth,  Minn. 

Safety  Commissioner  Ralph 
G.  Fiskett,  who  ejected  two 
Duluth  News-Tribune  and  Her¬ 
ald  newsmen  from  a  meeting  in 
City  Hail  June  2,  still  con¬ 
tends  his  actions  were  correct 

But  he  has  been  criticized  by 
two  fellow  councilmen. 

Mr.  Fiskett  had  called  the 
meeting  to  air  a  budget  prob¬ 
lem  with  employes  in  the  police, 
fire  and  health  departments. 
He  was  addressing  250  employes 
when  J.  J.  Fein,  general  news 
editor,  and  Jack  Kerr,  reporter, 
entered  the  room. 

The  commissioner  declared: 
“This  is  a  closed  meeting. 
Please  leave.” 

Mr.  Fein  reminded  the  com¬ 
missioner  that  the  council  cham¬ 
ber  historically  had  always  been 
opeti  to  public  representation 
and  that  taxpayers  paid  for  the 
upkeep  of  the  entire  building. 
But  Mr.  Fiskett  interjected:  “If 
these  men  don’t  get  out,  put 
them  out.”  His  order  was  en¬ 
forced  by  several  uniformed 
policemen. 

The  meeting  held  unusual  in¬ 
terest,  because  recently  the  four 
commissioners  and  the  mayor 
voted  themselves  pay  raises. 

The  News-Tribune’s  headline 
on  page  one  .said:  “Fiskett 
Ejects  Press  from  City  Pay  Ses¬ 
sion.”  An  editorial  on  page  one 
was  titled  “Is  This  a  Police 
State?” 

The  Herald  the  following  day 
also  gave  play  to  the  story. 

Mr.  Fiskett  contended  that 
the  newsmen  were  “wrong  in 
attempting  to  force  their  way 
into  the  meeting.”  He  rational¬ 
ized  :  “It  was  a  meeting  attend¬ 
ed  by  off-duty  police,  fire  and 
health  department  employes  as 
private  individuals  to  discuss 
their  own  problems  and  they 
have  as  much  right  to  privacy 
as  any  other  group.” 

The  Herald,  June  3,  blasted 
him  in  an  editorial,  entitled 
“Those  Who  Pay  the  Bills  Have 
a  Right  to  Know.”  The  editorial 
asked:  “By  what  stretch  of  the 
imagination  does  the  safety 
commissioner  construe  public 
funds,  or  the  lack  thereof,  as  a 
private  matter?” 

• 

Sun.  Edition  Ceases 

Lebanon,  Pa. 

The  Sunday  edition  of  the 
Lebanon  Daily  News  was  sus¬ 
pended  with  the  May  29  issue. 
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Representatives  Favor 
Flat  Rate  for  Color 


Section  Edited 

By  Robert  B.  McIntyre 


Detroit  varied  activities  and  work. 


A  resolution  favoring  a 
change  from  a  percentage  to  a 
flat  rate  charge  peT  unit  for 
ROP  color  advertising  in  news¬ 
papers  was  approved  by  the 
American  Association  of  News¬ 
paper  Representatives  at  the  an¬ 
nual  meeting  here  June  6. 

In  another  action  the  organi¬ 
zation  charged  its  Chicago  chap¬ 
ter  with  the  job  of  building  a 
presentation  designed  to  sell 
every  daily  newspaper,  regard¬ 
less  of  size. 

Increased  interest  in  the  an¬ 
nual  Food  Editors  Conference 
on  the  part  of  national  manu¬ 
facturers  was  reported  by 
Charles  H.  Buddie,  chairman  of 
the  food  conference.  Last  year’s 
conference,  he  said,  was  attend¬ 
ed  by  143  newspaper  personnel, 
representing  a  circulation  of 
more  than  40,000,000.  Thirty- 
three  firms  took  part.  He  pre¬ 
dicted  even  wider  participation 
this  year. 

The  Association  voted  to  pre¬ 
pare  a  booklet  detailing  the 
work  of  its  individual  chapters 
for  distribution  among  the  na¬ 
tion’s  publishers  to  acquaint 
them  with  the  group’s  many 


In  the  annual  election  of  of¬ 
ficers,  Stephen  P.  Mahoney,  of 
Burke,  Kuiper  &  Mahoney,  Inc., 
New  York,  was  named  presi¬ 
dent.  He  succeeds  Paul  V.  Els- 
berry,  of  Scheerer  &  Co.,  Chi¬ 
cago. 


J.  Donald  Scott  was  elected 
vicepresident.  Charles  Revelle 
and  Richard  M.  McLean  were 
re-elected  treasurer  and  secre¬ 
tary  respectively. 

Directors  elected  from  the 
local  chapters  were: 


Chicago  —  James  H.  Mac- 
Anulty,  John  E.  Woodman  and 
Robert  J.  Brooks;  Detroit  —  C. 
V.  Taylor  and  Robert  A.  Job- 
son;  New  York  —  Ernest  A. 
Mennell,  Abe  Doris  and  Peter 
Benziger;  Philadelphia  —  Rob¬ 
ert  W.  Savage;  Atlanta  —  T. 
L.  West;  San  Francisco  —  Jo¬ 
seph  A.  Burns;  Los  Angeles  — 
Ashley  Hartman;  Boston  —  Ar¬ 
nold  Harklow;  Dallas  —  Wiley 
Stewart,  and  Charlotte  (N.  C.) 
James  Lockridge. 


REPRESENTATIVE  group  at  AANR  meeting:  Left  to  right,  kneeling — 
John  L.  Sterling,  Charles  A.  Miller,  Detroit  chapter  president;  and 
George  Dix;  standing — Richard  M.  McLean,  secretary;  Robert  A. 
Jobson,  director;  Stephen  P.  Mahoney,  president;  Charles  Revelle, 
treasurer;  Lee  A.  Ward,  and  Paul  V.  Elsberry,  past  president. 


A  &  P  Comes  In  eery  ad,  first  in  the  paper’s 

history.  Other  chain  groceries 
Cincinnati  ygg  Enquirer  regularly. 

The  Enquirer's  display  adver-  Stanley  Ferger,  advertising  di- 
tising  department  is  one  king-  rector,  believes  A.  &.  P.  will 
.size  grin.  Reason:  a  recent  have  more  of  the  same  before 


Tribute  was  paid  to  the  re¬ 
cently  deceased  past  president 
Frank  A.  Meeker  and  to  the 
late  director  Ernest  M.  Roscher. 


three-fourth  page  A.  &  P.  gro-  long. 


RETAIL  REGULAR 


‘Results  Prove  Newspaper  Ads  Pay  Off' 


Wellman’s 


Newspaper  advertising  and  promotion  is 
credited  by  Louis  Wellan,  owner-president, 
Wellan’s  Department  Store,  Alexandria,  La., 
for  a  large  part  of  his  retailing  success. 

Last  year,  for  example,  Wellan’s  Advertis¬ 
ing  Manager  J.  M.  Post  used  more  than 
700,000  lines  of  space  in  the  Alexandria  Daily 
Town  Talk  and  not  only  saw  sales  soar  to  a 
record  high,  but  managed  to  snag  Brand 
Names  Foundation’s  top  award  in  the'  special- 
I  ty  store  classification. 

p  “Results  prove  newspaper  ads  pay  off,” 
y  Lou  admits. 

1  Wellan’s  won  the  Brand-Names-Retailer-of- 
E  the-Year  award  the  hard  way  —  by  constantly 
B  trying  year  after  year.  In  1953  the  store  won 

(third  place  in  the  nation  for  its  brand  name 
advertising.  The  year  before  it  had  been  15th 
s  in  the  country. 

B  Wellan’s  won  the  award  during  a  year  in 
H  which  it  had  to  choose  between  the  fast  buck 
1  or  the  slower  but  sounder  institutional  de- 
J  velopment  of  sales.  He  chose  the  latter  course. 

1“  Lou,  married  and  the  father  of  a  teenage 

boy  and  girl,  has  come  a  long  way  since  he 


Louis  Wellan 

Wellan’s  Department  Store 


moved  to  Alexandria  in  1921  and  started  as  f 
a  clerk  in  a  small  clothing  store.  In  1926  he  M 
became  manager  but  decided  to  open  his  own  S 
store.  Despite  intense  competition  and  poor  J 
economic  conditions  of  the  early  30’s  he  pros-  M 
pered.  J 

In  1935  what  was  then  Alexandria’s  largest  m 
department  store  failed  and  Lou  acquired  the  g 
location.  Since  then  he  has  added  to  his  pro-  | 
perties;  currently  maintains  three  large  park-  s 
ing  lots  for  the  convenience  of  shoppers,  and  B 
is  planning  a  major  store  expansion.  | 

“The  fact  that  we’ve  continued  to  adver-  a 
tise  and  enjoy  an  ever-increasing  sales  growth  M 
is  proof  positive  that  our  newspaper  adver-  g 
tising  schedules  have  paid  off  handsomely,”  % 
Lou  asserts.  “Consequently,  we  will  continue  J 
to  do  the  bulk  of  our  advertising  through  1 
newspapers.”  S 

The  store’s  activities  are  innumerable,  m 
Among  them  are  the  sponsorship,  with  the  1 
Alexandria  Service  League,  of  style  shows  J 
and  seasonal  in-store  merchandising  promo-  ^ 
tions  —  both  backed  heavily  with  newspaper  J 
advertising.  —  R.  B.  McI.  ^ 
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^Second  Best  Year’ 

General  Motors  Again 
Top  Newspaper  User 


1954  saw  national  advertisers 
using  newspapers  on  a  scale  ex¬ 
ceeded  only  by  1953  —  a  grand 
total  of  $594,000,000,  just  1.2% 
below  the  previous  year. 

Again  in  1954.  newspapers 
continued  to  lead  the  media  field 
hand.-.omely.  Revenue  total  for 
eight  major  media  during  the 
year  was  $2,038,000,000  —  high¬ 
est  in  history.  Newspapers  were 
the  first  choice  of  advertisers, 
topping  General  Magazine  by 
$22  million.  Network  Radio  and 
TV  by  $136  million. 

In  number  of  national  adver¬ 
tisers  investing  $25,000  or  more 
in  measurable  newspaper  space, 
newspapers  scored  a  new  high 
of  1,404  companies  —  compared 
with  1,393  in  1953.  Ninety-three 
of  the  top  100  national  adver¬ 
tisers  spent  a  minimum  of 
$1,000,000  last  year.  As  a  result, 
it  required  a  newspaper  budget 
of  $920,000  to  be  ranked  among 
the  top  100  in  1954. 

Fifty-six  companies  in  this 
“Who’s  Who”  of  advertisers 
compiled  by  the  Bureau  of  Ad¬ 
vertising,  ANPA  increased  their 
1954  newspaper  expenditures 
between  0.1%  (Canada  Dry 
Ginger  Ale,  Inc.)  and  420.0% 
(Revlon  Products  Corp.). 

General  Motors  Corp.,  boost¬ 
ing  its  1954  newspaper  adver¬ 
tising  expenditure  13.5%  over 
1953  to  an  all-time  high  of 
$37,391,415,  tops  the  list  of 
100  leading  national  news¬ 
paper  advertisers  for  the  eighth 
consecutive  year,  it  was  an¬ 
nounced  by  the  Bureau  of  Ad¬ 
vertising,  ANPA. 

For  the'  fourth  consecutive 
year,  it  was  further  noted  by 
the  Bureau,  the  same  adver¬ 
tisers,  although  changing  posi¬ 
tions,  have  continued  to  hold 
ranking  among  the  top  10  na¬ 
tional  newspaper  advertisers 
in  the  country.  The  10,  in 
order  of  their  1954  ranking, 
are  General  Motors,  $37,391,- 
415;  Ford  Motor  Co.,  $17,999- 
652;  Chrysler  Corp.,  $11,787,- 
596 ;  Colgate-Palmolive  Co., 
$10,990,682;  Distillers  Corp.- 
Seagram’s  Ltd.,  $9,815,375 ; 
General  Foods  Corp.,  $9,351,- 
441 ;  Procter  &  Gamble  Co., 
$7,251,400;' L  ever  Brothers 
Co.,  $6,803,797;  National  Dis¬ 
tillers  Products  Corp.,  $6,718,- 
875 ;  and  Schenley  Industries, 
Inc.,  $6,157,600. 

Ninety-three  of  the  top  100 


national  newspaper  advertis¬ 
ers  spent  a  maximum  of  $1,- 
000,000  last  year,  and  to  have 
ranked  among  the  top  100  re¬ 
quired  a  newspaper  budget  of 
more  than  $922,532. 

Most  spectacular  ranking  in¬ 
crease  was  scored  by  Monsanto 
Chemical  Co.,  which  upped  its 
1953  budget  142.6%  to  $4,101,- 
841  and  jumped  from  53rd  to 
12th  position  on  the  1954  news¬ 
paper  list.  Other  significant  in¬ 
creases:  Liggett  &  Myers  To¬ 
bacco  Co. — from  43rd  to  16th, 
up  88.9%  to  $3,628,065;  East¬ 
ern  Airlines,  Inc., — from  45th 
to  22nd,  up  49.7%  to  $2,819,- 
776;  Socony-Vacuum  Oil  Co., 
Inc. — from  79th  to  27th,  up 
108.8%  to  $2,389,393;  National 
Biscuit  Co. — from  58th  to  29th, 
up  58.1%  to  $2,354,007;  Curtis 
Publishing  Co. — from  66th  to 
34th,  up  64.8%  to  $2,210,773; 
American  Airlines,  Inc. — from 
88th  to  38th,  up  104.4%  to 
$2,133,662;  and  Helene  Curtis 
Industries,  Inc. — from  92nd  to 
41st,  up  93.5%  to  $1,952,681. 

Newcomers 

Equally  impressive,  the  Bur¬ 
eau  points  out,  is  the  number 
of  advertisers — 19  in  all — who 
are  reappearing  or  making 
their  initial  appearance  on  the 
list  of  the  100  largest  national 
newspaper  advertisers  in  1954. 
They  include  Texas  Co.,  in 
36th  place,  its  budget  up 
204.7%  to  $2,172,663;  Gulf  Oil 
Corp.,  40th,  up  206.6%  to 
$2,048,242;  S.  C.  Johnson  & 
Son,  Inc.,  52nd,  up  76.0%  to 
$1,626,338;  Revlon  Products 
Corp.,  54th,  up  420.0%  to  $1,- 
589,450;  Philips  Petroleum  Co., 
60th,  up  124.9%  to  $1,519,911; 
Time,  Inc.,  65th,  up  111.4% 
to  $1,380,127 ;  C.  A.  Swanson 
&  Sons,  68th,  up  193,3%  to 
$1,279,991;  Cities  Service  Co., 
73rd,  up  127.2%  to  $1,205,446; 
Mutual  Benefit  Health  &  Acci¬ 
dent  Ass’n.,  74th,  up  33.7% 
to  $1,203,130;  United  Airlines, 
Inc.,  77th,  up  58.3%  to  $1,173,- 
936;  Trans-World  Airlines, 
78th,  up  88.4%  to  $1,167,061; 
Wilson  &  Co.,  Inc.,  83rd,  up 
105.1%  to  $1,118,183;  Wesson 
Oil  &  Snowdrift  Sales  Co.,  84th, 
up  23.2%  to  $1,097,355;  Mennen 
Co.,  85th,  up  162.6%  to  $1,095,- 
313;  National  Airlines,  92nd, 
up  10.2%  to  $1,103,189;  Purex 
Corp.,  Ltd.,  93rd,  up  128.4%  to 


NATIONAL  NEWSPAPER  ADVERTISING 
EXPENDITURES  1954-1953 
COMPILED  BY  MEDIA  RECORDS,  INC.,  FOR 
BUREAU  OF  ADVERTISING,  A.N.P.A. 


1954  1953  %  Clw^i 


Airiculturt  . . . . . . 

Alcoholic  BmraoK  . . . . Total 

Beera  . . . . . 

Wines  . . . . . . . 


Liquors  . . ■ 

Anusemcnts  . . . . 

Confections  . . — 

Educational  . . . .  . . .  . . 

Groceries  ....  . Total 

Baking  Products  . . — . . 

Bererages  . Total 

rsffee  and  Tea  . . . . . 

Soft  Drinks  .  . . . 

Miscellaneous  Bererages  . . . . 

Cereals  and  Breakfast  Foods  . 

Condiments  . . . . . — .~ 

Dairy  Products  . 

Disinfectants  and  Exterminators  - - 

Laundry  Soaps  and  Cleansers  . . 

Meats.  Fish  and  Poultry  . . 

Miscellaneous  Groceries  . . 

Hotels  and  Resorts  . ..«  — — 

Housing  Equipment  and  Supplies  . .  Total 

Air  Conditioning  . - 

Automatic  Heating  . . 

Automatic  Refrigrratlon  . . 

Fixtures  . . . . 

Fuel  . . . . . 

Furniture  and  Furnishings  . 

Heaters  and  Stores  . . . 

Miscellaneous  Hsg.  Equipment  and  Supplies.. 

Industrial  . —  . . . . —  .. 

Insurance  . . . . . 

Jewelry  and  Silverware  . . . .  . 

Medical  . . . . 

Miscellaneous  . . . . . 

Professional  and  Service  . . . . 

Publications  .  Total 

Book  Publishers  . 

Magazines  . . . 

Newspapers  . 

Public  Utilities  . . . . 

Radio  and  Television  .  .  ..  Total 

Radio  and  Television  Sets  . 

Stations  . 

Miscellaneous  Radio  and  Televlslan  . .... 

Sporting  Goods  .  .  . . . 

Tobacco  .  Total 

Cigars  . . . . . 

Cigarettes  . 

Tobacco  . . . 

Miscellaneous  Tobacco  . 

Toilet  Requisites  ...  . . .  ...  Total 

Antiseptics  . 

Dentrlfrices  . 

Perfumes  and  Cosmetics  . 

Toilet  Soaps  . . . . . . 

Miscellaneous  Toilet  Requisites  . . 

Transportation  . . . . .  Total 

Airways  . 

Bus  Lines  . . 

Railroads  . — . . — .. 

Steamships  . . 

Tours  . 

MIseellaneniis  Transportation  . . . . . 

Wearing  Apparel  . . . . 

Automotive  . . . .  Total 

Aviation  . . . 

Gasolines  and  Oils  . . . 

Parts  and  Accessories  . 

Passenger  Cars  (New)  . . . . 

Tires  and  Tubes  . . . 

Trucks  and  Tractors  . . . . . . 

Miscellaneous  Automotive  . . 


$  11.208.000 
61,087.000 
19,370,000 
1,754,000 
39,963,000 

I. 243.000 
4.135.000 
1.686  000 

129.446.000 

14,793,000 

24,691,000 

12,478,000 

8,391,000 

3,822,000 

6,594.000 

6.289.000 

14,959,000 

1,051.000 

28,012,000 

8,925.000 

24,132,000 

12.826.000 

26.278.000 

2.329.000 

867,000 

2,704,000 

404,000 

687,000 

10,805,000 

1.455.000 

6.9.37.000 

II. 153.000 
10.952  000 

1287  000 
20.678.000 
16.472.000 
803  000 
$  16.344.000 
8,536.000 
6.502.000 
1.306.000 
13  845  000 
17,072.000 
6.473.000 
9,819.000 
780.000 
4.768.000 
16.702.000 
1.892.000 
14,107.000 
164.000 
539.000 
39.980.000 
116.000 
8.008.000 
16.095  000 
9.849.000 
5.912.000 
29.298.000 
14.994.000 
2.862.000 
5,817,000 
2,648.000 
2,203.000 
774.000 
6996  000 
139.861.000 
848,000 
27,856.000 
519.000 
75,957,000 
4.813.000 
7.545.000 
22.323,000 


$  12.510.000 

—  hu 

57,390.000 

+  64 

18,098,000 

+  7.6 

2,271,000 

—  218 

37,020.000 

+  7.6 

1.086.000 

-h 

3.284.000 

-f  259 

1.491.000 

+  131 

133.131.000 

—  2$ 

13,243,000 

-1-  Il.T 

25,219,000 

—  11 

13.565,000 

—  8.6 

7,456.000 

+  12.6 

4,198,000 

—  9.6 

6,984,000 

—  5.6 

6,652,000 

—  5.5 

15,848.000 

—  5.6 

1.353.000 

—  22.J 

29,788,000 

—  6.6 

6,794,000 

+  31.4 

27,240,000 

—  11.4 

12.444.000 

+  31 

26.226.000 

-f  01 

1.305.000 

+  78.5 

867,000 

0.6 

3,870.000 

—  80.1 

266,000 

+  51.9 

749.000 

—  8.3 

10,545,000 

+  8.3 

1,668,000 

—  118 

6,956,000 

—  0.3 

11.708.000 

—  4.7 

8.518.000 

+  28.6 

1.217.000 

+  5.8 

21.294.000 

—  2.9 

18.532.000 

—  U.1 

840.000 

—  4.4 

$  16.788.000 

—  2.6 

9.287,000 

—  8.1 

5,908,000 

-h  10.1 

1.593.000 

—  18.0 

13.747.000 

+  0.7 

26.975.000 

—  36.7 

15.779.000 

—  59.0 

10,185.000 

—  8.6 

1.011.000 

—  22.8 

3.498.000 

+  36J 

20.137.000 

—  17.1 

2.551,000 

—  25.8 

17,009.000 

—  171 

82.000 

+100.0 

495.000 

+  8.9 

46.328.000 

—  13.7 

213.000 

—  45.3 

10.743.000 

—  25.5 

15.434.000 

+  4.3 

10,865,000 

—  5.0 

9.573.000 

—  88.2 

27.904  000 

+  5.0 

11.970,000 

+  25.8 

2.523.000 

+  18.4 

7.082,000 

—  17.9 

2.743.000 

—  8.5 

2,277,000 

—  18 

1.. 809.000 

—  40.0 

6.553.000 

+  6J 

129.623.000 

+  79 

1.148.000 

—  26.1 

16.545.000 

+  68.4 

846.000 

—  88.f 

70.678.000 

+ 

5.670.000 

—  15.1 

9.362.000 

—  19.4 

25,374.000 

—  12.0 

TOTAL  GENERAL  AND  AUTOMOTIVE 


$594,120,000  $601,224,000  —  U 


$1,000,881 ;  Sunkist  Growers, 
Inc.,  94th  up  37.4%  to  $999,731; 
Firestone  Tire  &  Rubber  Co., 
96th,  up  27.8%  to  $949,585; 
and  Associated  Hospital  Service 
of  New  York,  98th,  up  48.4% 
to  $926,241. 

Of  the  23  major  classifica¬ 
tions  of  national  newspaper  ad¬ 
vertising,  13  showed  gains  over 
1953,  reflecting  the  increases 
of  individual  companies.  The 
greatest  dollar  gains  were 
scored  by  automotive — up  7.9% 
— $10,238,000  more  than  in 
1953 ;  alcoholic  beverages — up 
6.4% — or  $3,697,000  more;  in¬ 
surance — up  28.6%  or  $2,434,- 
000;  transportation — up  5.0% 


or  $1,394,000;  and  sporting 
goods — up  36.3%  or  $1,270,000. 

Within  the  23  major  ad  field* 
16  sub-classifications  forged 
ahead.  Most  substantial  dollar 
gains;  gas  and  oil —  up  $11.- 
311,000  or  68.4%;  new  pass¬ 
enger  cars — up  $5,279,000  or 
7.5%  ;  airways — up  $3,024,000 
or  25.3%  ;  meats,  fish  and  poul¬ 
try — up  $2,131,000  or  31.4%; 
baking  products — up  $1,550,000 
or  11.7%;  beers — up  $1,271,000 
or  7.0% ;  and  air  conditioning- 
up  $1,024,000  or  78.5%. 

Sub-classifications  showing 
declines  were  trucks  and  trac¬ 
tors  down  19.4%. 

(Tabulation — pages  77-90) 
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CONNEAUT 

^^ASHTABULA 

■GENEVA 


FREMONT- 


SANDUSKY  HURON— 
_  - - - 


NORV/ALK 


^O'tLTRIA' 

ERLIN/  /  i 


:  PAINESVILLE 


■CHAROON' 


■WARREN 


^OBERLIN/  ^  j 
WELLINGTON 


FOSTORIA  WELLINGTON //  ||  \  \^^V\SoOO^RAVENNA 

/  /  //‘•7\wADSW0RW^V^V^S^^ 

CAREY  BUCYRUS  /  /  //1\\\  \  ^bb^m^S^SALEK 

/  /  ASHUND  /  WOOSTER  ^^ASSILLOnX  BARBERTON  ^SEBRING 

MANSFIELD  /  \  \  \  ALLIANCE 

/  /  MILLERSBURG  \  NEW  PHILADELPHIA 

MARION  MT.  VERNON  DOVER 


Only  the  Cleveland  Main  Dealer  radiates  results 

in  a  2-for-l  market  of  ever  *5  Bllllenl 


If  you’re  on  the  lookout  for  a  smart  space  buy, 
you’re  right  on  the  target  when  you  choose  the 
Plain  Dealer.  Only  this  newspaper  gives  you  two 
markets  for  the  price  of  one.  Greater  Cleveland 
PLUS  the  26  adjacent  counties!  Here’s  an  area 
strategic  to  any  advertiser ...  an  area  with  an 
effective  buying  income  of  over  5  billion  dollars. 
You  aim  high  at  low  cost  when  you  cover  Cleve¬ 
land  and  Northern  Ohio  with  the  Plain  Dealer. 


(Cltvtlmnd'i 
CrnyMboga  Cy. 


26  Adjactnt 
Ctmtly  Arts* 


Total  Retail  Sales  .  . 

Food  Sales . 

Gen.  Merchandise  Sales 

Drug  Sales . 

Furn.,Hsld.,Radio  Sales 
Eff.  Buying  Income 


$1,976,290,000  $1,625,161,000 
522,053,000  403,545,000 


279,064,000 

63,158,000 

100,473,000 

2,998,757,000 


128,040,000 

38,554,000 

73,949,000 

2,333,759,000 


*AkrtH,  CMUton,  Yeumgstown  mot  includtd. 
Figmrrt—Smlei  Mamagtmemi  Smrvoy,  Mmy,  1934 


CLEVELAND 

PLAIN  DEALER 

Cleveland's  Home  Newspaper 

Creamer  &  Woodward,  Inc., 
New  York,  Chicago,  Detroit,  San  Francisco,  Los  Angeles,  Atlanta 


NIELSEN  STUDIES 
OF  FOOD  STORE  SALES 

Make  The  Plain  Dealer 
Your  Ideal 
Test  City  Medium 
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2-Way  Ad  Stretch  Nets 
3  Readers  Per  Penny 


By  Campbell  Watson 

San  Francisco 

Newspaper  advertising  mes¬ 
sages  are  being  placed  at  a  cost 
of  less  than  one-third  of  a  pen¬ 
ny  per  reader,  Pacific  Telephone 
&  Telegraph  Co.  reports  show. 
The  actual  figure  was  $.003. 

A  series  of  nine  ads  placed 
last  year  attained  a  36%  reader- 
ship  which  resulted  in  this  low 
cost  level,  reports  Harry  L. 
Bright,  assistant  vicepresident 
of  PT&T. 

This  score  reflected  further 
and  detailed  refinements  in 
techniques  which  had  developed 
readership  at  the  cost  of  a  half- 
cent  a  reader,  he  explained.  In 
72  PT&T  studies  made  before 
1954,  the  copy  had  scored  a  21% 
readership. 

Research  does  more  than  show 
PT&T  how  well  its  copy  is  read. 
It  also  is  used  to  show  adver¬ 
tising  effectiveness.  For  depth 
studies  have  been  used  to  show 
just  how  well  the  company 
reaches  its  customers. 


Methods  which  provided  this 
two-way  stretch  of  the  com¬ 
pany’s  newspaper  advertising 
dollars  were  described  by  Mr. 
Bright  in  a  recent  newspaper 
departmental  conducted  by  the 
San  Francisco  Advertising  Club, 
of  which  he  is  president.  A 
similar  report  was  provided 
members  of  the  California 
Newspaper  Advertising  Associ¬ 
ation  this  weekend. 

The  basic  factors  consisted  of 
highly-researched  studies  which 
resulted  in  a  series  of  copy 
refinements.  The  research,  Mr. 
Bright  pointed  out,  has  been  di¬ 
rected  mainly  at  three  points. 

“We  want  our  ads  read.  We 
want  our  ads  understood.  We 
want  them  believed.”  The  scope 
of  the  readership  pull-up  from 
PT&T’s  21%  level  is  in  itself 
startling.  For  the  15  percent¬ 
age  points  added  by  the  1954 
ads  equal  what  Mr.  Bright  lists 
as  the  average  readership  of 
general  advertising  of  similar 


Quad-City 
Industrial 
Employment 
is  Up  and  Steady! 

Employment  at  the  large  farm 
implement  plants  and  at  some 
300  other  factories  is  keeping 
pace  with  increased  production 
schedules.  Forecasts  of  a  busy 
prosperous  1955  in  the  Quad- 
Cities  have  materialized  into  an 
active  buying  market  ...  of  14 
million  people. 

• 

The  Quad-Cities  offer  you  a  good  marketing 


one  of  the 


FIRST 

100 

MARKETS 


opportunity.  On  the  Illinois  side  live  57%  netoraif  ••  s«i*i  Maaaea- 
of  Quad-City  population.  '  ^  UsViIum? 

are  Mitfs.  CaaaSy  Areas. 


THE  MOLINE  DISPATCH 
THE  ROCK  ISLAND  ARGUS 

THE  NEWSPAPERS  THAT  COVER  THE  ILLINOIS  SIDE  OP  THE  QUAD-CITIES 


Ctll  AILEN-KIAPP  New  Yirk,  CEictis,  Dttriit,  Sir  Fmcisci 


size.  The  readershp  average  for 
all  national  ads  regardless  of 
size  was  10%,  as  shown  in  81 
studies,  he  reports. 

“These  figures  show  how  we 
used  readership  studies  to  im¬ 
prove  our  readership,  to  reduce 
the  cost  per  reader  and  thus 
stretch  our  advertising  dollars,” 
Mr.  Bright  said. 

“The  studies  also  helped  us 
to  keep  refining  our  ads  to  make 
them  more  productive.  For  in¬ 
stance,  we  made  many  small 
changes  as  we  went  along  to 
improve  pictures,  type,  layout, 
etc.” 

Improvement  Steps 

The  copy  attaining  the  36% 
readership  was  public  relations 
advertising  using  a  large,  domi¬ 
nant  photo,  short  copy  and  a 
run-in  head.  Small  illustrations 
with  brief  captions  expand  the 
main  story  of  the  ad. 

In  contrast,  the  1944-45  pub¬ 
lic  relations  copy  format  in¬ 
cluded  a  large  line  drawing  and 
a  single  block  of  copy.  The 
shift  was  made  to  photos  be¬ 
cause  of  their  research-proven 
attention  value.  Later  the  com¬ 
pany  began  using  a  dominant 
photo  and  two  pictures  of 
smaller  size.  Then  came  use  of 
a  “very  large,  dominant  photo,” 
he  explained. 

The  copy  changes  have  been 
created  in  close  cooperation  with 
the  company’s  agency,  BBDO. 
In  research,  techniques  of  the 
Advertising  Research  Founda¬ 
tion  have  been  utilized. 

For  depth  studies,  PT&T 
worked  with  statistical  person¬ 
nel  of  American  Telephone  & 
Telegraph  Co.  in  developing 
techniques.  Mr.  Bright  reports 
that  the  advertising  agency  has 
found  this  research  most  use¬ 
ful  in  helping  to  keep  copy  and 
art  approach  in  the  groove. 

The  first  depth  studies  were 
made  in  1952.  In  600  interviews, 
the  company  sought  to  learn  if 
nine  ads  were  believable  and, 
if  they  met  the  intended  ob¬ 
jectives.  PT&T  also  sought  to 
learn  what  affect  the  ads  had 
on  customer  attitudes. 

The  company  found  79%  said 
the  ad  showed  the  value,  im¬ 
portance  and  usefulness  of  the 
telephone;  54%  said  it  showed 
efforts  to  improve  service  and 
25%  said  it  was  copy  to  sell 
seiwice  or  increase  telephone 
use. 

Some  of  the  studies  .showed 
certain  unfavorable  results,  and 
in  1954  the  company  expanded 
its  readership  studies  in  coop¬ 
eration  with  Field  Research 
Company.  Attention,  identifica¬ 
tion,  penetration,  interest,  be- 
lievability  and  interpretation 
were  then  studied. 

Pretesting  of  ad  copy  also 
began  last  year.  Mr.  Bright 
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likens  pretesting  to  “a  form  of 
insurance  that  our  ads  will  turn 
out  well.” 

After  pretesting,  headings 
were  changed,  theme  line  and 
signature  were  developed, 
blocks  were  tested  against  bal¬ 
loon  copy.  Cartoonists  were 
changed.  Sophisticated  comic  art 
was  adopted.  Readership  went 
to  13%  Mr.  Bright  reports. 

Now  under  study  is  a  new 
series  of  ads  in  which  light 
comic  technique  will  be  used  to 
cover  emotional  appeal.  The 
continuing  quest  is  for  added 
value. 

A  Double  Payoff 

“There  is  a  large  dollar  and 
cents  payoff  in  advertising  re¬ 
search.  Through  its  use,  we  can 
not  only  increase  the  number 
of  readers  our  ads  get,  but  also 
the  impact  of  our  ads  on  those 
readers. 

“An  ineffective  ad  costs  just 
as  much  as  an  effective  one.  So 
you  see  that  if  through  re¬ 
search  you  double  the  effective¬ 
ness  of  an  ad  costing  $10,000, 
you  get  an  extra  $10,000  worth 
of  advertising  from  it.  And 
that’s  how  we  stretch  our  ad¬ 
vertising  dollars,”  he  added. 

The  PT&T  studies  have  added 
to  the  proof  that  right  and  left 
hand  pages  are  of  equal  value. 
By  not  specifying  one  side  or 
the  other,  “we  more  than  double 
the  chance  of  good  placement 
of  our  ads,”  he  reported. 

Using  Flesch  tests,  the  com¬ 
pany  and  its  agency  have  re¬ 
duced  the  copy  reading  level 
from  a  12th  grade  average  to 
the  sixth  to  eighth  grade  level. 
Another  study  obtained  mea¬ 
sures  of  the  effectiveness  of  ad 
programs  for  important  service 
changes. 

“I^ast  year  we  changed  San 
Diego,  Calif.,  numbers  and 
the  method  of  dialing.  We  made 
three  surveys.  The  one  just  be¬ 
fore  the  change  showed  that 
99%  of  our  customers  knew 
about  it.  In  the  recall  of  media, 
75%  said  they  heard  about  the 
change  through  newspaper  ads," 
he  reported. 

The  cost  of  this  research  that 
stretches  newspaper  advertising 
dollars  is  less  than  a  third  of 
one  per  cent  of  PT&T’s  adver¬ 
tising  budget,  Mr.  Bright  re¬ 
ports. 

• 

Flower  Promotion 

Canton,  Ohio 

The  ninth  annual  production 
of  the  Canton  Repoaitorj/i 
flower  lecture  and  demonstra¬ 
tion,  May  27,  attracted  more 
than  750  area  flower  enthusiasts 
to  a  two-hour  program  conduct¬ 
ed  by  Mrs.  Ruth  Kistner  of 
Long  Island,  N.  Y. 
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pick. 

100,000  people  poured  into  the  "Do-It- 
Yourself”  Show  sponsored  and  promoted 
solely  by  THE  INQUIRER.  Typical  of  THE 
INQUIRER’S  influence  in  America’s  3rd 


Market.  Easy  to  see  why  THE  INQUIRER  is 
First  for  Action  . . .  FIRST  in  National,  Re¬ 
tail,  Classified  and  Total  Advertising  in 
Delaware  Valley,  U.  S.  A.  Get  real  action 
yourself.  Schedule  THE  INQUIRER— today. 


3ln(}uim 

Constructively  Serving  Delaware  Valley,  U.S.A. 


More  Homes  Owner-Occupied  in 
DELAWARE  VALLEY,  U.S.A. 


62%  of  Delaware  Valley  homes  are 
owner-occupied — and  families  in 
America’s  3rd  Market  spend  heavily 
to  furnish  and  improve  them.  Ef¬ 
fective  buying  income  over  $8 
billion  annually. 


Exclusive  Advertising  Representatives ; 

NEW  YORK  CHICAGO 

ROBERT  T.  DEVLIN,  JR.  EDWARD  J.  LYNCH 

342  Madison  Ave.  20  N.  Wacker  Drive 

Murray  Hill  2-5838  Andover  3-6270 


DETROIT 
GEORGE  S.  DIX 
Penobscot  Bldg. 
Woodward  5-7260 


West  Coast  Representatives: 
SAN  FRANCISCO 
FITZPATRICK  ASSOCIATES 
155  Montgomery  St. 
Garfield  1-7946 


LOS  ANGELES 
FITZPATRICK  ASSOCIATES 
3460  Wilshire  Boulevard 
Dunkirk  5-3557 
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Group  Plan 
In  Agency  Aids 
Media  Callers 

St.  Louis,  Mo. 

In  an  effort  to  improve  rela¬ 
tions  between  advertising  media 
sales  representatives  and  the 
agency  media  department,  Gard¬ 
ner  Advertising  Company  urges 
salesmen  to  schedule  appoint¬ 
ments  with  media  buyers  in  ad¬ 
vance  wherever  possible. 

Such  a  suggestion  is  contained 
in  a  letter  to  media  representa¬ 
tives  from  Frank  L.  Chipper- 
field,  Gardner  agency  media  di¬ 


rector.  Accompanying  the  letter 
is  an  agency  media  department 
organization  chart,  showing  how 
the  media  department  is  divided 
into  four  groups,  with  a  group 
leader  and  assistant  in  charge 
of  each  group  and  the  clients’ 
accounts  assigned  to  that  group. 

“I  sincerely  believe  that  if  the 
members  of  your  sales  organi¬ 
zation  will  make  an  effort  to 
set  up  advance  appointments 
and  will  contact  the  proper  per¬ 
son  in  my  department  this  will 
make  for  a  much  easier  ex¬ 
change  of  communications  be¬ 
tween  us,”  stated  Mr.  Chipper- 
field,  “and  will  continue  to  make 
it  pleasant  for  you  in  your  calls 
upon  this  agency.” 

The  advantages  of  setting  up 
definite  appointments  are  ob¬ 


Somebody's  injecting  new  life 
in  razor  blades. ..in  Iowa ! 


One  brand  went  from  14.4%  in  1953  to  21.4%  in  1954  in 
Iowa  cities  and  towns — 12.4  to  17.2  in  the  same  period  on 
Iowa  farms*.  That’s  new  life  in  any  man’s  business,  and 
clearly  shows  what  can  be  done  in  a  responsive  sales  terri¬ 
tory  like  the  all-Iowa  market.  Think  it  over.  If  you  want  to 
reach  the  man  audience  in  Iowa — all  of  Iowa — add  the  more- 
than-500,000  circulation  of  the  Des  Moines  Sunday  Regis¬ 
ter  to  your  A  schedule. . .  get  the  one  medium  that  gives  you 
astounding  coverage  in  almost  every  county  in  the  entire 
state. .  .the  newspaper  read  by  70.6%  of  all  the  men  in  Iowa! 

What  brand  has  which  in  Iowa?  You  can  find 
out  from  the  pages  of  our  latest  BRAND  INVENTORY  IN  THE 
HOMES  OF  IOWA  SUBSCRIBERS  to  the  Des  Moines  Sunday 
Register.  Write  for  your  copy  on  your  company  letterhead. 

The  Des  Moines  Register  and  Tribune 

An  "A"  sehmdulm  nnwspapnr  in  an  "A-l”  markmtl 
Gardner  Cowles,  President 
REPRESENTED  BY 

Scoloro,  Msslisr  &  Scoll — N*w  York,  Chicago,  Dolroit,  Philadolphio} 
Ooylo  &  Howloy — Lot  Angolot  and  Son  Francitco 


vious,  he  said.  “I  promise  you 
that  we  will  make  every  effort 
here  to  clear  time  for  you  and 
to  keep  our  commitments,”  he 
added.  “Obviously  there  will  be 
occasions  when  you  cannot  plan 
your  calls  in  advance,  and  we 
will  under  these  conditions  do 
all  we  can  to  see  you  when  you 
come.” 

Each  group  handles  a  spe¬ 
cific  number  of  accounts.  Each 
group,  in  turn,  is  under  the 
supervision  of  a  group  leader, 
reporting  to  the  media  director. 
These  people  are  responsible 
for  the  selection  of  all  types 
of  media  used  by  the  clients. 

• 

TV  Gets  Bulk 
Of  Citrus  Drive 

Benton  &  Bowles,  winner  in 
the  competition  for  the  $3,500,- 
000  Florida  Citrus  Commission 
account,  has  earmarked  the 
lion’s  share  (about  $2,000,000) 
of  the  budget  for  television. 
Only  $400,000  will  go  for  news¬ 
paper  advertising. 

B  &  B  won  back  the  account 
which  it  had  lost  in  1950  to  J. 
Walter  Thompson  Co.  after  a 
two  and  one-half  hour  presen¬ 
tation  to  the  Commission.  Four 
other  agencies  competed. 

Most  of  the  TV  money,  it  was 
explained,  will  be  spent  to  ob¬ 
tain  ID-second  station  break  an¬ 
nouncements  on  the  health  value 
of  fresh  citrus  fruit. 

• 

Quaker  Oats  Promotes 
Cereals  and  Baseball 

Chicago 

Half-page,  four-color  Sunday 
comic  section  ads  in  Metro,  Puck 
and  independents  during  June 
will  announce  a  new  Quaker 
Oats  Company  summer  program 
to  promote  attendance  of  young¬ 
sters  at  baseball  game's. 

Approximately  230  baseball 
clubs,  including  15  of  the  13 
major  league  clubs,  will  honor 
on  stated  special  dates,  free 
general  admission  tickets  of 
children  12  years  of  age  and 
younger,  when  accompanied  by 
an  adult-paying  relative.  The 
only  major  league  team  not 
participating  is  the  New  York 
Yankees. 

More  than  20,000,000  free  ad¬ 
mission  tickets  are  being  print¬ 
ed.  'They  will  be  enclosed  in 
packages  of  Quaker  cereals. 

• 

Joins  Chicago  Staff 

John  A.  Hesse  has  joined  the 
sales  staff  of  the  Chicago  of¬ 
fice  of  Johnson,  Kefit,  Gavin  & 
Binding,  Inc.,  newspaper  repre¬ 
sentatives.  He  was  previously 
in  the  promotion  department  of 
the  Chicago  American. 


H-D  Reader 
Survey  Gives 
Income  Data 

Chicago 

Results  of  a  study  of  the 
characteristics  of  the  Chicago 
American's  home-delivered  cir¬ 
culation,  representing  738,000 
people  in  207,000  households, 
were  announced  this  week  by 
Stuart  list,  publisher  of  the 
American. 

The  American  commissioned 
Alfred  Politz  Research,  Inc.  to 
make  the  study.  Included  in 
this  study  of  people  who  have 
the  American  carrier-delivered 
to  their  homes  every  evening  is 
information  showing :  total 
household  population;  number 
of  males  and  females  by  age 
groups,  and  by  position  in  the 
household;  persons  working,  at 
what  kind  of  jobs,  and  how 
much  they  earn;  ownership  of 
home  appliances;  automobile 
ownership;  home  owners  and 
renters. 

Typical  findings  about  the 
American’s  home-delivered 
households  are: 

(1)  25%  of  the  households 
have  an  income  of  over 
$7,000  per  year. 

(2)  Median  income  of  all 
wage-earning  households 
is  $5,375  per  year. 

(3)  95%  of  the  households 
have  at  least  one  member 
who  is  employed. 

One  of  the  reasons  why  car¬ 
rier-delivered  homes  were  select¬ 
ed  for  the  survey  is  because  they 
represent  43%  of  the  Ameri¬ 
can’s  city  and  retail  trading 
zone  circulation.  As  these  house¬ 
holds  represent  a  substantial 
portion  of  the  American’s 
total  circulation,  they  offer  a 
precise  market  for  a  basis  of 
study. 

(The  American  is  the  only  Chi¬ 
cago  newspaper  to  report  and 
publish  carrier-delivered  circu¬ 
lation  figures  subject  to  an 
audit  by  tbe  Audit  Bureau  of 
Circulations.  It  is  also  the  only 
Chicago  newspaper  maintaining 
its  own  home-delivery  carrier 
organization.) 

• 

Sam  Gale  Retires 

Samuel  C.  Gale  retired  June 
1  as  vicepresident  and  director 
of  advertising  of  General  Mills, 
Inc.  He  was  succeeded  as  direc¬ 
tor  of  advertising  by  James  S. 
Fish.  Mr.  Gale,  who  was  E&P’s 
Linage  Leader  No.  20  last  year, 
has  played  a  key  role'  in  mak¬ 
ing  General  Mills  one  of  the  na¬ 
tion’s  largest  advertisers. 
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In  Chicago,  it  takes  2- 

to  float  a  big  proposition 


No  single  daily  newspaper  reaches 
even  half  your  Chicago-area  pros¬ 
pects.  It  takes  Two.  For  greatest 
unduplicated  coverage,  one  must 
be  the . . . 


i|#7sUN -TIMES 

21 1  W.  Wacktr  Driva,  Chicago  *  250  Park  Avonua,  N.  Y. 
READERSHIP  CONCENTRATED  WHERE  MOST  OF  THE  BUYING  IS  DONE 
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AFA  CONVENTION 


lOANMS  lOANMDES 


In  all  languages 
In  all  lands 
All  people  love 

LOCALNEWS! 


lOANNlS  lOANNlDES,  editor  of 
The  Macedonia,  Northern  Greece’s  largest  daily 


says: 


Ka\vTrTOfi€v  rrjv  Boptiov  'EXAaSa  c7rt<TTa/AtVa)s  icai  TtAtitos.  Ai'So/Atv 
tfi4>ainv  fh  cvTOTTta  via.  Acr  virdpxei  avdyv(o(Ti<s  wov  pxiyvqri^u 
KaWiTtpa  airb  iKtirr/v  irot’  itovek  8ta  t6v  iavrov  tov,  8ia 

irpoiTiDira  ttov  yvotpL^u  r/  8ta  -njv  KoivtovLav  rov  rj  rpypa  tt/s 
Toti.  *Exo/itv  inlarj^  rptls  /icyaXas  8i£0v£is  TT]\€ypa<f>iKa^  virrfptaia'i, 
al  oJTOtai  irapdyovv  Tpop.epov'i  6yKov<;  vXiKov  i<f>r)pi€piSoirouo(Te<oi, 
aWa  TO  irXeiarov  tov  7r£pt£xo/A£Vow  twv  dpdptov  pai  eivc  Kadapw<i 
ivToiria  via.  Afv  ixoptv  Ki’piav  (reXiBa  dpOptvv,  oi''T£  ypat^optv 
KaOiiptpiva  Kvpia  dpOpa.  npoopi'^o/x£v  rbv  x^^pov  roirov  Bid  i>8ov  to  ! 
8iTaToi'  TrtpiaaoTtpa  ivTonia  via  airo  rrjv  OpaK-qv  Kal  MaKcBoviav. 

So  ill  GREECE 

on  the  fringe  of  the  iron  curtain  .  .  . 

All  business  is  people  —  some  scan 
global  news  —  some  demand  continen¬ 
tal  news  —  but  .  .  . 

All  people  love  LOCALnews! 

LOCALnews  DAILIES  —  basic  advertising  medium 

The 

JllllUS  MATHEWS 

SPECIAL  AGEACY,  Inc. 

Offices  and  Salesmen  in  Chicago,  new 

YORK,  DETROIT,  BOSTON,  PHILADELPHIA, 
PITTSBURGH,  SYRACUSE,  and  “wHEREVEr” 
National  Advertising  can  be  sold. 


Ewald,  Hotchkiss 
In  Ad  Hall  of  Fame 


Chicago 

Election  of  the  late  Henry  T. 
Ewald  (1885-1953)  and  the  late 
George  Burton  Hotchkiss  (1884- 
1953)  to  the  Advertising  Hall 
of  Fame  was  announced  here 
this  week  during  the  51st  an¬ 
nual  convention  of  the  Adver¬ 
tising  Federation  of  America. 

The  Hall  was  founded  and  is 
conducted  and  maintained  under 
jurisdiction  of  the  AFA,  with 
the  cooperation  of  the  Adver¬ 
tising  Club  of  New  York. 

Hall  of  Fame  citations  were 
as  follows: 

Henry  T.  Ewald 
Henry  T.  Ewald  was  the  em¬ 
bodiment  of  his  own  philosophy. 
“No  man  can  live  within  him¬ 
self.” 

As  a  co-founder,  president 
and  chairman  of  a  great  agency, 
the  Campbell-Ewald  Company, 
he  pioneered  in  many  important 
developments  in  advertising  and 
publicity.  He  was  an  outstand¬ 
ing  advertising  leader  in  him¬ 
self  and  through  his  agency. 

But  probably  his  greatest 
contribution  to  advertising  was 
his  interest  in  and  .®ervice  for 
the  industry  over  a  period  of 
more  than  four  decades. 

He  was  a  founder  of  the  Ad- 
craft  Club  of  Detroit  and  of 
the  National  Outdoor  Adver¬ 
tising  Bureau  which  he  served 
as  chairman  for  19  years.  He 
was  board  chairman  of  the 
American  Association  of  Adver¬ 
tising  Agency  in  1932-33  and  an 
active  officer  for  many  years. 
He  was  a  director  of  the  Adver¬ 
tising  Federation  of  America 
and  of  the  Traffic  Audit 
Bureau.  He  believed  in  and 
worked  for  organization  of  ad¬ 
vertising  people  for  better 
service  to  themselves  and  to  the 
public. 

Beyond  this  he  was  constantly 
leading  and  laboring  in  public 
service  —  YMCA.  YWCA,  the 
Salvation  Army,  British  Relief, 
hospitals.  Liberty  Loan  Drives, 
the  Red  Cross  and  many  other 
causes. 

In  him,  fine  ability  and  great 
heart  combined  in  example  and 
inspiration  to  his  associates  and 
to  all  of  us  who  labor  in  the 
industry  he  loved  and  advanced 
so  greatly. 

*  *  * 

George  B.  Hotchkiss 
I  “Dean  of  Teachers  of  Adver¬ 
tising,”  Dr.  Hotchkiss  led  in 
;  1  initiating  and  shaping  the 


Ewald  Hotchkiss 


course  of  marketing  and  ad¬ 
vertising  education  in  this  coun¬ 
try.  His  influence  on  advertising 
was  therefore  great  and  will  be 
long  lasting. 

In  1915,  he  developed  and 
headed  the  pioneer  Department 
of  Advertising  and  Marketing  at 
New  York  University  and  taught 
there  until  1953.  His  books  were 
widely  used  as  text  books  and 
his  teaching  methods  were 
copied  by  other  teachers.  Many 
leaders  in  advertising  testify 
warmly  to  his  influence  as  their 
teacher. 

He  was  a  pioneer  in  recogniz¬ 
ing  the  value  of  advertising  as 
an  important  phase  of  business  ■ 
education.  He  believed  that  stu¬ 
dents  should  be  led  to  see  adver¬ 
tising  in  its  relation  to  the 
whole  process  of  market  distri¬ 
bution  and  to  understand  its  so¬ 
cial  as  well  as  its  economic 
functions. 

Highly  respected  and  often 
consulted  by  business  leaders,  he 
helped  establish  the  standing 
and  acceptance  of  the  entire 
advertising  teacher  profession. 

• 

New  England  Group 

Inspects  GE  Plant 

Lynn,  Mass. 

More  than  150  publishers 
and  editors  of  New  England 
daily  newspapers  were  given 
a  preview  of  General  Electric 
Company’s  $40,000,000  plant 
renovation  plans  here  and  were 
guests  of  Ernest  W.  Lawson, 
publisher  and  general  manager 
of  the  Lynn  Daily  Evening 
Item,  at  a  shore  dinner  at 
Swampscott,  May  16. 

Chartered  buses  brought  the 
visitors  from  Boston  to  Lynn. 

At  the  dinner,  David  R 
Daniel,  publisher  of  the  Hart¬ 
ford  (Conn.)  Times  and  presi¬ 
dent  of  New  England  Daily 
Newspaper  Association,  said  it 
was  the  largest  turnout  of  as¬ 
sociation  members  in  18  years. 
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loitinn  laitifi  >»>... 

DAIIAS'  BUSINESS  IS 
BieSER  THAN  BALLAS 

.  .  .  OR  DALLAS  COUNTY  .  .  .  OR  DALLAS’  C  &  RTZ 


Dallas’  sales  volume  is  increased  61,6^c 
by  the  purchases  of  outsiders! 

Dallas  merchants  have  long  insisted  that  a 
large  portion  of  their  business  is  accountable 
in  sales  to  out-of-town  customers.  Now,  Con¬ 
sumer  Markets  computes  the  volume  attrib¬ 


There’s  no  trick  to  tracing  the  North  Texans 
who  give  Dallas  business  its  extra  bigness  — 
one  of  Dallas’  major  department  stores,  in  a 
check  of  its  charge  accounts,  found  that  95% 
of  its  out-of-town  customers  subscribe  to  The 


utable  to  non-residents  of  a  market  center  — 
accredits  $374,092,000  of  Dallas’  total  retail 
sales,  1954,  to  the  buying  of  North  Texans 
who  live  in  Dallas’  market  area,  the  72- 
counties  that  look  to  Dallas,  buy  in  Dallas, 
visit  with  Dallas  each  morning  through  The 
Dallas  Morning  News. 


Dallas  News.  Naturally,  you  should  expect  a 
greater  return  from  your  advertising  in  The 
Dallas  Morning  News  with  its  ample  coverage 
of  both  Dallas  and  the  72-county  Dallas 
market ! 


72  County 

Dallas  Market  Sales: 

TOTAL  RETAIL  SALES  $3,289,207,000 


FOOD  .  .  . 
GENERAL  MDSE. 
HOMEFURN.  . 
AUTOMOTIVE . 
DRUG  .  .  . 


744,950,000 

496,526,000 

170,627,000 

827,403,000 

110,048,000 


According  to  Consumer  Markets'  Editor,  Edwin  Goldstein,  the  buying 
of  non-residents  affected  Dallas'  1954  sales  volume  as  follows: 


STORE  CROUP 

Total  Retail  Sales 
Food  .... 
General  Mdse. 
Home  Furn. 
Automotive 
Drug  .... 


DALLAS  OTY  SALES* 

$980,834,000 

159,065,000 

184,108,000 

51,543,000 

231,410,000 

29,599,000 


PERCENTACE  OF 
DALLAS  CITY  SALES* 
TO  NON-RESIDENTS 

38.1% 

14.3% 

61.4% 

38.4% 

38.6% 

33.4% 


^Indodmt  both  direct  and  mail  ordtr  saUt 


ONLY  THE  DALLAS  NEWS  COVERS  THE  DALLAS  MARKETI 

@f|jr  pijomiiro: 

DALLAS’  LARGEST  NEWSPAPER:  More  people  BUY  The  News  . . .  more  people  READ  The  News  . . .  more 
people  are  INFLUENCED  by  The  News  than  any  other  North  Texas  newspaper. 

CRESMER  &  WOODWARD,  INC.,  Natl.  Representative  •  New  York  •  Chicago  •  Detroit  •  Atlanta  •  Los  Angeles  •  San  Francisco 
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BALANCED  METAL 


1  lb.  DROSS 


equals 

UNBALANCED 

METAL 

1  lb.  FEDERATED  MOR-TIN 


BALANCED  METAL 


THE  FEDERATED  MOR-TIN®  PLAN 

is  a  simple  and  proved  way  to  keep  all  type  metal  supplies 
balanced.  It  requires  no  large  cash  outlay  because  the  money 
Federated  gives  you  for  your  dross  pays  a  good  part  of  the  cost.  It 
works  with  all  metals:  Stereotype,  Linotype  or  Intertype, 
Monotype  or  Ludlow. 

Here’s  how  the  MOR-TIN  plan  works  .  .  . 

You  send  Federated  your  dross  and  we  will  supply  you 
MOR-TIN  Metals  on  a  pound-for-pound  exchange  basis.  These  metals, 
when  added  in  direct  proportion  to  the  weight  of  the  dross 
removed,  will  maintain  the  analysis  and  working  standard 
of  your  supply. 

You  pay  Federated  only  the  difference  between  your  dross  allowance 
and  the  cost  of  the  MOR-TIN  . . .  and  that  isn’t  much  to  assure 
smooth  casting  operations! 

Federated  will  make  periodic  laboratory  analyses  and  will  supply 
you  dross  drums  free. 

If  you  would  like  more  details,  just  ask  your  Federated  salesman 
next  time  he  calls  or  write  Federated’s  Type  Metal  Dept. 

Would  you  care  to  have  information  on  Federated  Savaloy, 
a  new  stick-type  flux  ...  or  on  Savemet,  the  dry  powder  flux? 

If  so,  just  ask  and  we’ll  send  a  pamphlet. 


AiHMican  Simlting  and  Rafining  Comoany,  •  120  Broadway,  N«w  Yark  5.  N.  Y. 


U.S.MethodsLure 
Foreign  Guests 

Chicago 

The  guest  list  of  foreign 
representatives  attending  the 
Golden  Jubilee  convention  of 
the  AFA  points  up  growing 
world-wide  interest  in  U.  S. 
advertising,  marketing  and 
selling  techniques. 

The  list,  broken  down  by 
country,  follows: 

BRAZIL:  Dr.  G  e  r  a  1  d  o 
Alonzo,  president,  Sindicato 
Das  Empresas  de  Publicidade 
Comercial  de  Sao  Paulo. 

ENGLAND:  A.  E  v  e  r  e  t  t 
Jones,  managing  director,  Ev¬ 
erts  Advertising. 

FRANCE:  Pierre  de  Lus- 
si^ny  (representing  French 
Federation  of  Advertising) , 
European  advertising  man¬ 
ager,  Reader’s  Digest,  and 
president,  Syndicat  National 
des  Chefs  de  Publicite  de  la 
Presse  Quotidienne  et  Periodi- 
!  que  de  Paris. 

INDIA:  A.  D.  Shroff,  chair¬ 
man,  Indian  Society  of  Adver¬ 
tisers;  J.  C.  Jain,  general  man¬ 
ager,  Times  of  India,  and  mem¬ 
ber  of  the  executive  committee. 
Audit  Bureau  of  Circulations 
(India) ;  K.  Balaraman,  The 
Hindu,  representing  the  ABC 
(India) ;  and  Fr.  S.  H.  An¬ 
tony,  also  representing  the 
ABC  (India). 

ITALY ;  Aldo  Da  Col,  pres¬ 
ident  DAC  Advertising 
Agency,  president.  Interna¬ 
tional  Union  of  Advertising, 
president,  Italian  Federation 
of  Advertising. 

JAPAN:  (Representing  Ad¬ 
vertising  Federation  of  Japan) 
Tsuneji  Hibino,  official  delegate 
and  leader  of  delegation,  and 
director  of  Dentsu  Advertising 
Agency;  Fusajiro  Saito,  man¬ 
aging  director,  Orikomi  Ko- 
koku  Advertising  Agency;  Yu- 
jiro  Miwa,  Marumiya  Soap 
Co. ;  Tatsuhiko  Ichihashi, 

*  Osaka  branch  manager.  Read¬ 
er’s  Digest;  Atsushi  Kobayashi, 
Lion  Dentrifrice  Co.;  Hiroch- 
ika  Seki,  Hakuhodo  Advertis¬ 
ing  Agency;  Akira  Hayashi, 
Sanshodo  Advertising  Agency ; 
Kiyoyuki  Yasutomi,  Sanshodo 
I  Advertising  Agency;  George  H. 
Yoshioka,  Dentsu  Advertising 
Agency. 

• 

Florey  Appointed 

George  F.  Florey,  president 
of  George  F.  Florey  Advertising 
Agency,  Chicago,  has  been  ap¬ 
pointed  director  of  advertising, 
publicity  and  promotional  activi¬ 
ties  of  the  National  Shrine  con¬ 
vention  to  be  held  in  Chicago, 
.  July  11-15. 


..Everett  Sardngr 

director,  Ev- 

erre  de  Lus-  Ex-MUor  Named 
’  ATvertTsfast  Year’s  Ad  Woman 

rtising  man-  Chicago 

DigeH,  and  Joan  Gardner,  at  one-time 

•  W-  -t  “Fashion  League,”  a 

...  service  to  newspapers  supplied 

ne  et  Periodi-  Syndicate,  and  cur- 

oi.  «  1.  •  rently  promotion  and  publicity 

•  ,  director  of  St.  Louis  Fashion 

lety  of  Adver-  Creators,  was  named  Adver- 
i,  genera  man-  Woman  of  the  Year  at 

la,  an  Tnem-  annual  convention  of  the 

ive  commi  e,  Advertising  Federation  of 
)f  Circulations  America. 

ilaraman,  The  program  has 

ting  the  ABC  g^  Louis  its  ac- 

’  .P'  cepted  identity  as  a  “city  of 

iiesen  ing  e  fashions”  and  “made  in 

„  „  ,  St.  Louis”  label  synonymous 

a  o ,  pres-  some  of  the  best-selling 

I  young  fashion  merchandise  in 

lent.  Interna-  America. 

f  Advertising,  Gardner’s  career  en- 

an  e  eia  ion  compasses  retail  advertising  as 
. .  .  j  well  as  fashion  promotion, 

presen  mg  -  gg  ^  copywriter  at 

t)®".  Stix,  Baer,  Fuller,  St.  Louis; 

official  delegate  Simpson’s  Depart- 

delegation  and  g^^^  Madison,  Wis.,  as 

tsu  Advertising  manager;  subse- 

-u'  ’•  "'S"*  quently  as  copywriter  at  Gim- 

a”  v°‘  bel  Brothers,  New  York,  and 

S  ge  cy,  u-  advertising  manager  of  Gen- 

arumiya  Soap  Westchester  and  Con- 

^  J’  necticut  Department  store 

nanager.  Read-  .  . 

ushi  Kobayashi,  '  a 

e  Co. ;  Hiroch- 

ihodo  Advertis-  Paper  Co.  Sponsors 
^kira  Hayashi,  Community  Seminar 

BU.OM.NOTOK,  1.1, 
;ncy;  George  H.  Bloomington  Daily  Pan- 

su  Advertising  tagraph  will  co-sponsor  a  pro¬ 
gram  on  “Blueprint  for  a  Better 
»  Community”  in  cooperation  with 

.  J  the  Department  of  Social 

tinted  Science  of  Illinois  State  Normal 

lorey,  president  University  at  Normal,  June  30. 
irey  Advertising  Included  among  the  four  pan- 
0,  has  been  ap-  elists  on  the  discussion  program 
■  of  advertising,  will  be  H.  Clay  Tate,  Panta- 
omotional  activi-  graph  editor,  who  is  a  director 
onal  Shrine  con-  of  Friends  of  the  Land,  and 
leld  in  Chicago,  originated  the  Central  Illinois 
Community  Betterment  project 
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SEE  THE  SCAN-A-SIZER 

for  the  first  time  in  the  MidwestI 
At  the  ANPA  Mechanical  Conference 
Edgewater  Beach  Hotel,  Chicago 


FAIRCHILD  reports  progress  on 
new  electronie  engraving  equipment 


Later  this  year  newspapers  and  others  will  be  using 
pilot  models  of  the  SCAN-A-SIZER®  machine  to  en¬ 
large  or  reduce  photo  copy  as  much  as  45s  times  while 
engraving  85-  or  120-line  cuts  up  to  IS)*”  x  1651".  It 
will  produce  high  quality  plastic  halftones  at  low  cost 
from  photos  or  mounted  art  up  to  18"  x  225i". 

The  Variable  Response  Unit,  which  is  now  under¬ 
going  a  full-scale  program  of  tests  and  experiments, 
will  aid  in  compensating  for  variations  in  photo  copy 
and  mechanical  media  by  varying  tonal  values  and 
dot  structure  during  the  engraving  process.  New 
Tandem-rigs  for  SCAN-A-GRAVER®  machines  that 
permit  simultaneous  double-plating  from  one  piece  of 
copy  are  now  in  production.  Color  electronic  engrav¬ 
ing?  .  .  .  Fairchild  has  already  made  good  color  plates 


•  For  more  informotion  on  Fairchild  electronic  engraving 
mochinet  that  moke  low-cost  halftones  right  in  your  own 
plant,  write  Fairchild  Graphic  Equipment,  Inc.,  88-06  Von 
Wyck  Expressway,  Jamaica,  N.  Y.,  Department  100-10A. 


in  the  laboratory.  A  definite  announcement  about  its 
commercial  application  will  be  made  in  the  future! 

A  six  year  record  .  .  . 

Fairchild  entered  the  graphic  arts  field  in  1949.  Today, 
the  SCAN-A-GRAVER  is  used  by  the  majority  of  small 
and  medium-sized  daily  and  weekly  newspapers  in  the 
U.  S.  and  Canada.  Now,  the  significant  new  advances 
outlined  above  definitely  establish  Fairchild  electronic 
engraving  even  more  widely  in  the  graphic  arts.  You 
will  see  that  the  year  1956  will  be  a  continued  period 
of  even  more  dynamic  growth  1 


The  mission  is  the 
but  they’re 


means  help  with 
hospital  bills 


1  family  in  3  will  get  a  hospital  bill  this  year 


To  protect  people  at  low  cost  against  hospital  ex¬ 
pense  with  help  provided  in  the  practical  terms  of 
needed  care  rather  than  set  dollars  — \.\\\s  is  the  aim 
of  Blue  Cross. 

Created  to  a  vision  of  humanitarian  service, 
Blue  Cross  is  nonprofit.  It  is  sponsored  locally  by 
hospitals  and  leading  citizens  for  the  benefit  of 
the  people  in  their  communities. 

Blue  Cross  is  officially  approved  by  the  Ameri¬ 
can  Hospital  Association  and  works  directly  with 
the  hospitals.  In  effect,  this  amounts  to  a  “part¬ 
nership”  between  Blue  Cross  and  the  hospitals 
that  enables  Blue  Cross  to  further  its  ideal  of 
maximum  service  benefits  to  all  who  belong. 


Today,  all  Blue  Cross  Plans  are  able  to  offer 
this  realistic  help.  The  individual  who  belongs  can 
walk  into  almost  any  hospital  in  his  community 
and  get  all  the  basic  hospital  services  needed,  plus 
many  extras.  And  Blue  Cross  pays  the  hospital.  In 
most  cases  this  means  the  entire  cost.  The  prac¬ 
ticality  of  Blue  Cross  has  been  proved  for  the  46 
million  people  who  belong. 

Details  on  the  growing  Blue  Cross  movement 
are  available  through  its  national  coordinating 
agency.  Blue  Cross  Commission.  A  special  1954 
Press  Kit  will  be  sent  on  request.  Address  in¬ 
quiries  to  Blue  Cross  Commission,  Dept.  EP-2, 
425  N.  Michigan  Avenue,  Chicago  11,  Illinois. 


BLUE  CROSS  .  .  .  nonprofit.,  nationwide  ...  the  only 
organization  for  the  prepayment  of  hospital  care  officially 
approved  by  the  American  Hospital  Association. 


Strvice  mark  rtgistertd  by  Amertcan  Hospital  Association 
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same- 

different! 


means  help  with 
doctor  bills 


Blue  Shield  is  paying  $5,000,000  a  week  for  surgical-medical  care 


The  purpose  of  Blue  Shield  is  to  put  financial  pro¬ 
tection  against  sudden  bills  for  doctor  services  within 
reach  of  every  self-supporting  person. 

Strictly  not  for  profit.  Blue  Shield  is  organized 
in  each  community  by  doctors  and  other  citizens, 
and  exists  solely  in  the  public  interest.  Blue  Shield 
Plans  are  sponsored  by  local  medical  societies,  and 
in  areas  served  by  Blue  Shield,  89%  of  the  doctors 
cooperate  in  this  movement  for  better  health. 

Blue  Shield  protection  now  provides  specific 
sums  for  hundreds  of  surgical  procedures,  for  ma¬ 
ternity  care,  as  well  as  for  many  non-surgical  serv¬ 
ices.  The  cost  of  membership  for  an  entire  family 
comes  to  only  a  few  cents  daily.  Because  Blue 


Shield  offers  such  a  practical,  low-cost  way  to  get 
needed  protection,  people  across  the  nation  are 
joining  at  the  rate  of  15,000  each  working  day. 

From  both  social  and  economic  standpoints. 
Blue  Shield  is  proving  its  worth.  Local  Plans  pro¬ 
tect  more  than  30  million  people  and  last  year 
paid  over  260  million  dollars  in  benefits. 

Through  the  national  coordinating  agency,  Blue 
Shield  Commission,  full  information  may  be  had 
on  any  aspect  of  this  popular  and  rapidly  growing 
community  service.  A  complete  1954  Press  Kit  is 
available  to  you  for  the  asking.  Simply  write  to 
Blue  Shield  Commission,  Dept.  KP-12,  425  N. 
Michigan  Avenue,  Chicago  11,  Illinois. 


BLUE  SHIELD  ...  the  only  nonprofit,  nationwide 
organization  sponsored  by  the  doctors  to  help  protect  fami¬ 
lies  against  surgical-medical-matemity  expenses 


\ 


Be  sure  you  include 
these 


Important 

TEXAS 

Markets 


in  Schedules 
That  Hove 
to  SELL! 

WACO 

Pop.  107,000  .  .  .  Texas 
latest  to  top  100,000  .  .  . 
Industry,  military  agricul¬ 
ture  ...  in  balance  .  .  . 
ready  to  buy! 

AUSTIN 

Busy,  stabilized  income.  .  . 
State  Capitol  with  sturdy 
University,  State  and  Fed¬ 
eral  payrolls  .  .  .  selling  op¬ 
portunities  a-plenty! 

Port  Arthur 

Petroleum,  Chemical  and 
Shipping  Industries  com¬ 
bine  to  provide  highest 
average  income  in  Texas 
.  . .  come  and  get  it! 


WACO  NEWS-TRIBUNE 
AND  TIMES-HERALD 

—  •  — 

AUSTJN  AMERICAN- 

STATESMAN 

—  •  — 

PORT  ARTHUR  NEWS 

Represented  Nationally  by 

Burke,  Kuipers, 

&  Mahoney,  Inc. 


RETAIL  SURVEY 

11  Hardware  Stores 
Join  in  Co-op  Program 


Buffalo,  N.  Y. 

Eleven  independent  h  a  r  d  - 
ware  stores  in  the  Syracuse 
area  have'  banded  together  in 
a  cooperative  newspaper  adver¬ 
tising  program  aimed  at  meet¬ 
ing  competition  from  larger 
outlets  and  at  giving  added 
individual  identity  to  members 
of  the  new  group. 

The  new  cooperative  has 
adopted  the  name',  “Reliable 
Hardware  Store.”  It  is  running 
ads  every  Friday  in  the  Syra¬ 
cuse  Herald- Journal  and  mem¬ 
bers  are  using  special  store 
signs  to  identify  themselves  as 
“Reliable  Hardware  Stores.” 

Glenn  Trew  of  Trew  Hard¬ 
ware  has  been  elected  president 
of  the  store  group.  Other  mem¬ 
ber  stores  are  Mason’s,  East 
Syracuse  Appliance,  Bubb’s 
Hardware,  Boast  Hardware, 
Nottingham  Hardware,  Sheely 
Hardware,  Elmwood  Hardware, 
Rothwell’s  Hardware,  Scharf’s 
Hardware,  and  Alpar  Hard¬ 
ware. 

The'  stores  got  together  with 
the  Herald-Journal  advertising 
department  and  mapped  out  a 
one-year  program  to  advertise 
a  minimum  of  a  quarter  of  a 
page  every  Friday  night.  “This, 
of  course,  necessitated  a  one- 
year  contract  which  is  a  pretty 
high  figure  for  advertising,” 
said  Mr.  Trew.  “But,  when 
broken  down  per  store,  it  isn’t 
too  bad.” 

Before  the  initial  newspaper 
ad  appeared,  all  participating 
stores  bought  white  cardboard 
signs,  about  six  feet  long  and 
one  foot  wide.  The'  words,  “A 
Reliable  Store,”  were  inscribed 
on  the  cardboard  and  it  was 
hung  in  the  store  window  as  a 
tie-up  with  the  newspaper  ad. 

The  association  now  has  an 
arrangement  with  a  sign 
painter  to  provide  each  store 
with  two  signs,  one  for  window 
display  and  one  for  interior 
use,  to  feature  all  specials  that 
are  run  in  each  week’s  ad. 
Members  feel  this  tie-in  of 
newspaper  advertising  at  the 
store  level  is  important. 

Mr.  Trew  said  there  are  sev¬ 
eral  reasons  why  the  stores 
signed  a  year’s  contract  with 
the  newspaper.  “First  of  all, 
we  recognize  the  fact  that  our 
first  three  months,  or  maybe 
even  our  first  six  months’  ads 
may  not  click  with  the  public. 
We  believe  that  advertising 


must  be  consecutive  to  be  effec¬ 
tive.  Secondly,  we  get  a  much 
lower  newspaper  rate  by  sign¬ 
ing  up  for  a  year.” 

Each  member  pays  his  dues 
every  week  and  the  store's  hope 
to  supplement  this  bank  ac¬ 
count  with  cooperative'  adver¬ 
tising  from  manufacturers.  This 
prospective  added  money  will 
allow  the  group  to  expand  its 
advertising  to  perhaps  a  half 
page  or  more  as  time  goes  on. 

Mr.  Trew  said  the  initial  ad 
brought  “pretty  good  reaction 
in  all  the  stores.” 

Participating  merchants  meet 
once  a  month  at  which  time 
items  are  selected  for  ads  to 
be  run  during  the  coming 
month. 

“We  have  a  nice  group  of 
stores  that  believe  that  the  in¬ 
dependent  merchant  must  adver¬ 
tise  to  compete  with  the  larger 
chains  or  larger  stores  who  can 
afford  to  run  good  sized  ads 
all  alone,”  said  Mr.  Trew’. 

The  kickoff  ad  featured  the 
caption:  “By  This  Shield  You 
Will  Know  Them.”  Reproduced 
in  the  ad  was  the  emblem  which 
identifies  members  of  the  Re¬ 
liable  Hardware  Stores.  The 
ad  also  carried  photos  of  the 
individual  members  with  brief 
statements  endorsing  and  ex¬ 
plaining  the  functions  of  the 
new  group. 

Dept.  Store  Profits 
Were  2,1%  of  Sales 

Despite  substantial  recovery 
in  retail  sales  during  the  last 
quarter,  1954  net  profits  after 
income  taxes  for  the'  nation’s 
departmentized  stores  were 
2.1%  of  sales.  During  the  last 
three  quarters  of  the  year 
stores  reported  continuous  im¬ 
provements  in  profits,  indicat¬ 
ing  that  the  year’s  profit 
picture  would  have  been  con¬ 
siderably  better,  except  for 
the  first  quarter’s  results. 

These  facts  were  reported 
this  week  by  Sam  Flanel,  gen¬ 
eral  manager  of  the  Control¬ 
lers’  Congress  of  the  National 
Retail  Dry  Goods  Association, 
in  releasing  NRDGA’s  30th 
annual  survey  of  “Merchan¬ 
dising  and  Operating  Results 
of  Departmentized  Stores.” 

The  report,  compiled  from 
data  submitted  by  record 
sample  of  479  stores  with  an 
aggregate  annual  sales  vol¬ 
ume  of  four  and  a  half  billion 


dollars,  revealed  that  net 
profits  from  merchandising 
operations  declined  three- 
tenths  of  one  per  cent 
to  2.7%  of  sales.  After  in¬ 
cluding  non-operating  income, 
gain  before  Federal  taxes 
stood  at  4.2%  compared  to 
1953’s  4.6%. 

The  decline  in  profit  per¬ 
formance  was  due  primarily 
to  higher  total  operating  ex¬ 
penses,  which  rose  from 
33.1%  to  33.5%  of  net  sales. 

Significantly,  however,  total 
payroll  expense  was  stabilized 
at  18.4%  of  sales.  Previously, 
this  element  had  been  the 
weakest  link  in  the  expense 
control  picture.  That  stores 
were  able  to  prevent  any  fur¬ 
ther  rise  in  this  major  area 
of  expense  is  a  most  encourag¬ 
ing  sign  according  to  the 
NRDGA. 

GMA  Issues  Results 
Of  Survey  of  Coupons 

The  report  of  an  intensive 
survey  of  grocery  manufactur¬ 
ers’  coupon  promotions  was 
made  public  this  week  by  Paul 
S.  Willis,  president.  Grocery 
Manufacturers  of  America, 
Inc.,  New  York. 

The  GMA  study  indicated 
that  the  prevailing  attitude 
among  grocery  distributors 
toward  coupons  was  generally 
favorable.  Distributors  appre¬ 
ciate  the  fact  that  coupons 
provide  additional  money  for 
purchasing  more  groceries  and 
that  coupon  promotions  bring 
customers  into  their  stores. 
Objections  to  coupons  were 
chargeable  to  handling  difficul¬ 
ties,  not  to  coupon  promotions 
as  such. 

Summarizing  GMA’s  atti¬ 
tude  on  the  study,  Mr.  Willis 
said,  “It  is  the  hope  of  GMA 
that  the  report  may  lead  to¬ 
ward  greater  uniformity  in 
coupon  size,  improvement  of 
manufacturer  redemption 
practices  and  simplified  coupon 
handling  by  distributors.” 

• 

Media  Records  Members 

The  Phoenix  (Ariz.)  Repub¬ 
lic  and  Gazette  have  become 
members  of  Media  Records, 
Inc.  Their  linage  will  be  avail¬ 
able  through  E  &  P  tabula¬ 
tions  as  of  June  1. 

• 

Shifts  to  Personnel 

Edwin  B.  Stem,  recently 
resigned  as  retail  merchandis¬ 
ing  director  of  the  New  York 
Herald  Tribune,  has  become 
an  associate  of  Career  Guides, 
New  York,  a  personnel  agency 
specializing  in  sales  and  sales 
management  executives. 
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Here’s  the  Cbemco  engraving  gallery  team  that’s  doing  a 
tremendous  job  in  meeting  circulation  requirements  for 
America’s  busiest  newspapers. 

If  your  newspaper’s  circulation  is  over  50,000,  adopting 
the  Chemco  system  is  the  wisest  investment  you  can  make! 

CHEMCO  MODEL  F  ROLL  FILM  CAMERA -Used  in  the 
daily  production  of  about  47,000,000  copies  of  the 
53,000,000  newspapers  printed  each  day.  The  operator  rolls 
down  his  choice  of  three  film  widths  housed  within  the 
camera,  to  dial-indicated  length.  Outside  controls,  roll  film 
cut  off,  side  arm  control,  new  screen  distance  setting,  quick, 
accurate  focusing  scales,  and  numerous  other  Chemco  fea¬ 
tures  aid  him  in  precise,  rapid  production  of  high  quality 
negatives.  The  operator  can  shoot  an  entire  series  of  ex¬ 
posures  before  entering  the  darkroom! 

CHEMCO  HIGH  SPEED  STRIPPING  FILMS -Paper  base 
stripping  films  combine  the  speed  your  newspaper  n^s  with 


the  long  range  and  sensitivity  to  provide  faithful  reproduc¬ 
tion.  Tonal  gradations  in  original  copy  are  “picked  up’’  in 
far  greater  detail  than  by  any  other  Mm  on  the  market  t^ay. 
Chemco  High  Speed  Stripping  Films  are  produced  to  meet 
your  most  urgent  edition  requirements ...  in  speed,  process¬ 
ing,  stripping  and  printing. 

CHEMCO  729  DEVELOPER —This  efficient  developer  of¬ 
fers  more  energy  and  higher  control  than  any  other  caustic 
type  developer!  Chemco  729  results  in  sharper  dot  structure 
and  crisper  reproduction.  It  is  especially  recommended  for 
fine  screen  work.  Chemco  729  has  long  life  and  offers 
maximum  economy. 

CHEMCO  POWER-FIX— Three  times  faster  than  ordinary 
“hypo”. ..no  objectionable  acetic  acid  fumes  or  odor... 
longer  tray  life. .  . no  corrosion  to  porcelain  or  stainless  steel. 
AND... no  expensive  weighing  and  mixing  of  chemicals! 
Use  Chemco  Power-Fix  with  Chemco  tempering  Solution. 
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CAMPAIGN  ROUNDUP 

Seagram's  37th  Annual 
Moderation  Plea  Set 


The  vital  role  that  American 
fathers  play  in  furthering  the 
success  of  the  hundreds  of 
thousands  of  young  students 
who  will  graduate  this  June  is 
the  theme  of  the  moderation 
message  that  the  House  of 
Seagram  will  publish  in  more 
than  160  newspapers  the  week 
preceding  Father’s  Day,  June 
19. 

The  ad  (via  Warwick  & 
Legler,  Inc.)  is  the'  37th  con¬ 
tinuous  series  which  began  in 
1934. 

In  a  statement  accompany¬ 
ing  the  newspaper  schedules, 
Pete>  Marron,  media  buyer, 
Warwick  &  Legler,  told  news¬ 
paper  representatives :  “We 
would  appreciate  your  making 
every  effort  to  impress  on  your 
publishers  the  desirability  of 
good  position.” 

He  listed  the  preferences  as 
follows:  1)  Back  page  of  pa¬ 
per;  2)  Back  page'  of  section; 
3)  Page  facing  editorial  page; 
and  4)  Live  news  page  far  for¬ 


ward  with  carryover  of  front 
page  news, 

Sam  Youngheart,  vicepresi¬ 
dent  of  the  agency,  praised 
newspaper  advertising  for  the 
job  it  has  done  in  helping  Sea¬ 
gram  7-Crown  to  maintain  the 
No.  1  position  in  its  field.  At 
the  same  time,  he  criticized  the 
press  for  the  way  it  plays  up 
drunken  driving  as  the  cause 
of  auto  accidents. 

“You  don’t  criticize  the  car 
manufacturers  for  failing  to  put 
governors  on  their  cars,”  he 
said.  “So  why  pick  on  our  indus¬ 
try  by  stressing  excessive  use  of 
liquor  in  connection  with  high¬ 
way  accidents?” 

In  the  course  of  his  remarks, 
Mr.  Youngheart  asserted  that 
it  would  be  to  “the  financial, 
as  well  as  moral,  advantage  of 
newspapers  to  fight  the  church 
and  bootleggers”  on  their  re¬ 
spective  attitudes  toward 
liquor, 

George  Mosley,  Seagram  ad 
director,  urged  that  newspa¬ 
pers  do  a  better  job  of  mer- 


The  ease  ond  versotility  of  mod¬ 
ern  newsprint  handling  shown 
here.  .  .through  o  definite  path 
of  travel  that  helps  to  reduce 
white  waste  and  floor  weor .  .  . 
clearly  demonstrates  the  utility 
and  efficiency  of  Jompol  han¬ 
dling  methods  and  equipment. 
Jampol,  with  more  than  23 
years  of  specific  experience, 
can  as  readily  design  and 

TO  HANDLE 


Can  You 
Think  of  a 

BETTER, 

EASIER 

WAY 

NEWSPRINT? 


build  the  equipment  and 
system  to  meet  your  par¬ 
ticular  needs  perfectly. 

If  you  ore  interested  in  ^ 
better  handling  at  lower 
cost  for  greater  return, 
Jampol  will  welcome  the 
opportunity  to  discuss 
your  problems. 

THE 

JAMPOL 
COMPANY 


General  Oilicei  and  Factory 
721-742  tlst  St.,  Breeklrn  20.  N.  V. 
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chandising  Seagram  advertis¬ 
ing,  “for  the  day  is  coming 
when  we  may  have  to  cut  costs 
to  fit  the  pattern.” 

The  “pattern”  referred  to 
by  Mr.  Mosley  was  the  “de¬ 
clining  fat  liquor  market”  of 
the  past  three  years  which  he 
said  raises  the  question  of 
whether  or  not  advertising  of 
liquor  produces  results. 

• 

Calif.  Senate  Votes 
Legal  Notice  Stand 

Sacramento,  Calif. 

A  bill  to  extend  California’s 
ban  on  commission  payments 
on  mandatory  public  notices 
was  sent  to  the  Assembly  after 
passing  the'  Senate,  32  to  1. 

The  action  was  by  adoption 
of  the  Regan  bill,  SB  1781, 
which  forbids  commissions  on 
all  mandatory  legal  notices  ex¬ 
cept  probate  notices  and  simi¬ 
lar  ads  placed  by  attorneys. 

Commisssions  on  mandatory 
tax  notices  are  banned  in  Cali¬ 
fornia  under  terms  of  the  Mc¬ 
Bride  bill,  passed  in  1945.  The 
Regan  bill  went  to  the  Senate 
on  unanimous  recommendation 
of  a  committee  which  rejected 
claims  that  the  measure  would 
put  ad  agencies  out  of  business. 

Proponents  of  the  bill  pointed 
out  that  advertising  agencies 
do  not  customarily  handle  man¬ 
datory  legal  advertising.  Some 
agents  and  brokers  of  legal  ad¬ 
vertising  do  handle  such  ad¬ 
vertising  on  a  commission  basis, 
committeemen  were  told. 

The  new  measure,  authored 
by  Senator  Edwin  Regan  of 
Trinity  County,  applies  to  man¬ 
datory  legal  notices  affecting 
the  duties,  affairs  and  business 
of  public  agencies. 

• 

Houston  Chronicle 
Reports  Use  of  Color 

A  recent  issue'  of  the  Hous¬ 
ton  (Tex.)  Chronicle  ran  96 
pages  in  eight  sections  with 
four  one-color  and  black  ads; 
one  two-color  and  black  ad ; 
and  one  three-color  and  black 
ad. 

“Of  course,”  said  M.  J.  But¬ 
ler,  assistant  business  man¬ 
ager,  “this  did  not  include  the 
rest  of  the  paper  which  was 
run  in  advance  and  which  in¬ 
cluded  three  regular  size  sec¬ 
tions,  totaling  32  pages,  one 
tabloid  section  of  28  pages, 
plus  three  pages  in  full  color 
and  one  in  spot  color. 

• 

GE’s  Stolberg  Promoted 

Bill  Stolberg,  manager  of 
media  for  General  Electric  Co., 
Schenectady,  N.  Y.,  has  been 
appointed  manager  of  advertis¬ 
ing  and  sales  promotion  for 
GE’s  Atlantic  District. 


Special  Cars 

To  Sun  Valley 
ForlCMA 

Ninety  or  more  ICMA  mem¬ 
bers  and  guests  will  occupy  five 
special  cars  with  their  own 
lounge  on  board  the  Chicago  & 
North  Western’s  Overland  Lim¬ 
ited,  bound  for  Sun  Valley, 
Idaho,  and  the  annual  conven¬ 
tion  of  the  International  Circu¬ 
lation  Managers  Association, 
June  27-July  1. 

Announcement  of  train  ar-  •  r 
rangements  was  made  this  week 
by  Transportation  Chairman 
Dar  Sims,  Columbus  (Ohio) 
Citizen,  when  it  became  impos¬ 
sible  to  obtain  enough  reserva¬ 
tions  to  warrant  a  complete 
ICMA  special  train. 

Present  plans  are  for 
ICMA’ers  to  board  the  Over¬ 
land  Limited  (Train  No.  13-27), 
leaving  Chicago  Saturday,  June 
25,  at  1:30  P.M.  (CST),  arriv¬ 
ing  at  Shoshone,  Idaho,  at  3K)6 
A.M.,  Monday,  June  27.  ICMA 
passengers  will  remain  aboard 
their  special  cars  until  7  A.M., 
when  they  will  travel  by  bus  to 
Sun  Valley. 

The  group  will  leave  Sun 
Valley  by  bus  on  July  1,  9  P.M., 
boarding  the  Union  Pacific  train 
No.  12  at  Shoshone  and  arriving 
in  Chicago  at  6:15  P.M.  (CST)  ,  , 
on  Sunday  evening,  July  3. 

There  are  a  few  reservations 
still  available  on  the  ICMA 
special  cars.  Latecomers  are 
advised  to  contact  Mr.  Sims  at 
Columbus  for  train  reservations. 

The  ICMA  convention  opens 
June  28,  featuring  a  seminar- 
panel  program  covering  all 
phases  of  circulation.  (E&P, 
May  14,  Page  56.) 

• 

TV  ‘Spectacular’ 

In  Luxury  Class 

A  compilation  by  ABC  Tele¬ 
vision  Network  puts  the  televi¬ 
sion  “spectacular”  strictly  in 
the  luxury  class  for  advertisers. 

Using  Nielsen  audience  data, 
ABC  figured  that  another  net¬ 
work’s  “spectacular”  delivered  ^ 
an  average  of  1,000  homes  for 
each  commercial  minute  at  a 
cost  of  $4.42.  The  average  half- 
hour  TV  program,  ABC  said, 
delivers  at  a  cost  of  $2.99  per 
1,000  homes. 

• 

WSJ  Names  Krakora 

George  Krakora,  space  sales¬ 
man,  has  been  appointed  in¬ 
dustrial  advertising  manager, 
eastern  edition,  for  the  Wall 
Street  Journal,  according  to  an 
announcement  by  T.  E.  Callis, 
advertising  director. 
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^The  Directomat  simplifies  the  production  of 
accurately  registered  color  macs. 


L  Arx£_  t,,  ^.c- 

' tcmat  ■  !S 


LAKE  ERIE  ENGINEERING  CORP. 

508  Woodward  Avenue,  Buffalo  17,  New  York 
Officts  in  Principal  Cities  and  Foreign  Countries 

★ 

•  Leading  manufacturer  of  hydraulic  presses  —  3,500  designs 
from  5  to  22,000  tons  capacity — rubber  and  plastic  printing  plate 
molding ..  .plastics  molding...  laminating...  die  sinking ...  metal 
working...  forging...  meul  extrusion ...  hardboard  and  plywood... 
rubber  vulcanizing . . .  die  casting  and  special  purpose. 


^  STANDARD  DIRECTOMAT 

The  most  widely  used  direct  pressure  mat 
molding  machine.  Fast,  rugged,  precision 
built.  Has  800  ton  pressure  capacity  with  a 
321/2*  X  24'  platen  size. 


I  HEAVY-DUTY  DIRECTOMAT 

The  ultimate  in  direct  pressure  matrix  mold¬ 
ing  equipment  for  those  who  require  oversize 
working  area  and  extra  pressure.  Has  1,000  ton 
pressure  capacity  with  a  34'  x  26'  platen  size. 


Write  for  Bulletin  349 
describing  Directomat 
equipment  and  accessories 


UKE  ERIE  ® 
directomat  ® 


LAKE  ERIE 

ENGINEERING  CORP 
BUFFALO.  N.Y  U.S.A. 
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Sale  of  Papers 
In  Courthouse 
Is  Restricted 

Portland,  Ore. 

Sale  of  daily  newspapers 
ofBce-to-olfice  in  the  United 
States  Courthouse  was  stopped 
in  May  by  Harry  V.  Wood, 
superintendent  of  federal  build¬ 
ings  here. 

A  law,  he  said,  forbids  soli¬ 
citing  in  federal  buildings.  He 
added  that  the'  prohibition  is 
plainly  posted  on  the  bulletin 
board. 

Not  only  have  high  school 
boys,  who  have  been  making 
such  afternoon  daily  sales 
rounds  for  at  least  four  years, 
been  ordered  to  discontinue  the 


practice  but  the  lobby  has  been 
banned  as  a  sale  location  to  the 
Oregonian  and  the  Journal. 

The  boys,  while  making  the 
office-to-office  calls,  left  stacks 
of  both  papers  in  the  foyer 
where  purchasers  could  pick  up 
their  papers  and  leave  their 
nickels. 

As  for  the  ban  on  foyer  sales, 
the  superintendent  explained 
that  all  newspaper,  candy,  ma¬ 
gazine  and  tobacco  sales,  by 
federal  law,  are  restricted  to 
the  blind  man  who  operates  the 
magazine  stand  in  the  lobby. 
Dan  Roberts,  stand  operator, 
said  he  never  has  stocked  either 
Portland  daily  to  any  great 
extent,  feeling  that  people 
wanted  to  buy  from  the  boys. 

There  is  nothing  in  the  law 
to  stop  boys  from  delivering 
papers  to  offices. 


SDX  Chapter  Elects 

Fort  Worth,  Tex. 

Irvin  Farman,  public  rela¬ 
tions  account  executive  of 
Witherspoon  and  G.  Riding,  has 
been  installed  as  president  of 
the  Fort  Worth  Chapter, 
Sigma  Delta  Chi.  A  former 
Star-Telegram  reporter,  he 
succeeds  Dr.  Warren  K.  Agee, 
professor  of  journalism  at 
Texas  Christian  University. 


Assignment:  Fashion 

Houston,  Tex. 

Virginia  Drane  McCallon, 
fashion  and  beauty  editor  of 
the  Post,  plans  to  go  to  Europe 
this  Summer  with  a  group  of 
25  local  women.  She  will  report 
the  fashion  openings  in  Paris 
and  elsewhere. 
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PAPER  MANUFACTURERS  COMPANY 


Main  Office:  PHILADELPHIA  IS,  PENNSYLVANIA 

Sa/es  Branche$:  Atlanta  •  Chicago  •  New  York  •  Cleveland 
Pacific  Coast  Warehouses:  Los  Angeles  •  Son  Francisco 
Plants:  Philadelphia,  Pa.  •  Indianapolis,  Ind. 


Air  Force 
Hails  Press 
In  PIO  Book 

Dayton,  Ohio 

“Newspapers  reach  more  peo¬ 
ple,  more'  often  than  any  other 
medium,”  the  Air  Force  says 
in  a  new  instructional  book  go¬ 
ing  to  press. 

The  book  has  been  prepared 
by  publicity  experts  of  the 
3500th  Recruiting  Wing  here, 
and  will  be'  distributed  to  Air  '  ’ 
Force  PIO  recruiting  shops 
across  the  U.  S.  It  is  high¬ 
lighted  with  some  healthy  pats 
on  the  backs  of  the  nation’s 
newspapers.  Here  are  some  ex¬ 
cerpts  : 

“It  is  estimated  that  approxi¬ 
mately  three  people  read  every 
issue.  (Will  TV  replace  the 
newspaper?  You  can’t  start  a 
fire  or  swat  flies  with  a  TV  set.) 

“Newspapers  constitute  a  me¬ 
dium  of  sustained  intelligence 
(information).  It  is  a  refer¬ 
ence  vehicle,  and  unlike  radio, 
it  can  be  referred  to  time  and 
again. 

“  ...  No  other  medium  can 
compare  to  newspapers  for 
day-by-day  pressure. 

Fair  Play  Cited 

The  Air  Force  advises  its  re-  ,  , 
cruiters  that  publicity  can  be 
driven  home  in  newspape'rs 
“thoroughly,  colorfully,  f  r  e  - 
quently,  and  to  a  greater  num- 
ter  of  people  than  reached  by 
any  other  media.” 

“It’s  dynamic,  the  books  says 
of  newspaper  te'mpo. 

“A  newsman  is  impatient  of 
needless  delay  and  very  frankly 
contemptuous  of  fawning,  grov¬ 
eling,  or  patronage.  He  ad¬ 
mires  efficiency,  honesty  and 
fair  play.” 

The'  thick  volume  is  also  full 
of  helpful  hints  to  the  novice 
recruiter  telling  him  who  to 
see,  when,  where  and  how  often. 

It  stresses  points  taught  in 
journalism  schools  and  notes 
that  the  reporter  should  be 
made  to  feel  at  home.  ' 

“If  there  is  time,  buy  him 
some  coffee,  have  a  cigar  for 
him.  Be  natural  and  human, 
not  distant  and  authoritative. 

“If  you  are  a  sincere'  friend 
to  all  reporters,  your  reward 
will  come  in  the  form  of  space 
dividends.” 

Mulligan  Appointed 

The  Lebanon  (N.H.)  Valley 
News  has  appointed  Ralph  R- 
Mulligan  national  advertising 
representative,  effective  June  1. 
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CLASSIFIED  CLINIC 


color 

plus  covera9e 

sells  Altoona! 
f 

You'll  paint  a  brighter 
sales  picture  in  metropoli¬ 
tan  Altoona  if  you  add 
the  magic  of  COLOR  to 
your  advertising  in  the 
Altoona  Mirror. 

Your  color  ad  in  the  Mir¬ 
ror  covers  the  Altoona 
city  zone  like  a  many-hued 
blanket,  reaches  better 
than  95%  of  the  door¬ 
steps  in  this  $132,500,000 
market. 

Mirror  linage  leadership 
reflects  advertising  re¬ 
sults,  too  —  more  than 
11,000,000  lines  in  1954 


qr  4^  Coverage  of  all  Homes 
uu.l7<’  in  the  City  Zone 

Hltoona 
SUittot 

ALTOONA'S  ONLY 
EVENING  NEWSPAPER 

RfCHARO  E.  BEELER,  Adv.  Mgr. 


Strong  ROP  Promotion 
Builds  Transient  Line 


By  Daniel  L.  Lionel 
CAM,  New  York  Herald  Tribune 


It’s  no  accident  that  the 
Greensboro  (N.  C.)  Daily  News 
and  Record  rate  among  the  out¬ 
standing  classified  media.  This 
management  understands  the 
importance  of  want  ads  to  the 
publication’s  overall  health.  And 
when  it  pitches  for  patronage 
of  its  want  ad  columns,  it  pulls 
out  all  the  stops. 

To  draw  a  bead  on  the  latest 
and  best  methods  for  building 
more  transient  volume  (the 
sine  qua  non  of  classified),  we 
called  upon  Leslie  Ricketts, 
CAM  of  the  Greensboro  papers, 
for  a  little  savvy  in  this  direc¬ 
tion.  We  CAMs  could  have  well 
guessed  the  answer.  Our  ability 
to  transmit  it  to  management  is 
something  else  again.  Says  Les: 
“The  best  method  for  develop¬ 
ing  transient  classified  volume 
Promotion,  PROMOTION 
and  MORE  PROMOTION.”  He 
goes  on  to  say,  “There  is  simply 
no  better  medium,  in  our  opin¬ 
ion,  for  consistently  productive 
promotion  than  our  own  news¬ 
paper.” 

Dept.  Store  Approadi 

When  Greensboro  goes  to 
work  on  the  problem  of  stopping 
readers  to  tell  them  about  the 
potency  of  “News  and  Record” 
Want  Ads,  they  use  the  kind 
of  art  and  copy  and  SPACE 
and  frequency  that  we  usually 
link  with  department  store  pro¬ 
motion.  And,  when  you  stop  to 
think  of  it,  isn’t  it  logical  ?  Isn’t 
classified  a  department  store 
making  a  mass  appeal  with  its 
offerings  of  an  infinite  variety 
of  merchandise  and  service? 

Basing  its  promotion  on  the 
idea  of  building  “want  ad  cus¬ 
tomers”  who  think  in  terms  of 
making  opportunities  to  use 
profitable  News  and  Record 
want  ads,  the  papers  regularly 
use  half  page  to  full  page  in¬ 
sertions.  Here’s  the  copy  from 
one  ad,  told  by  a  smiling  little 
girl  in  a  bright  spring  bonnet: 

“The  folks  in  our  block  some¬ 
times  call  us  the  ‘Want  Ad 
Family’  ’cause  we  use  Greens¬ 
boro  News  and  Record  Classi¬ 
fied  Want  Ads  for  so  many  dif¬ 
ferent  reasons.  They  think  we’re 
SMART,  too. 

“For  instance,  last  week 
when  my  dog  ‘Blinky’  was  lost 
mommy  ’phoned  that  nice  lady 


in  the  Want  Ad  department  at 
the  News  and  Record  and  told 
her  about  it.  The  very  next  day 
the  ad  about  ‘Blinky’  was  in 
the  ‘Lost  and  Found’  and 
about  4  o’clock  that  afternoon 
a  man  called  to  say  that  he  had 
foimd  my  dog.  My,  all  of  us 
were  SO  happy  to  see  ‘Blinky’ 
again  and  now  he’s  home,  safe 
and  sound! 

“When  mommy  and  daddy  de¬ 
cided  to  hire  somebody  to  help 
mommy  with  the  housework 
daddy  ’phoned  the  News  and 
Record  Want  Ad  Department 
and  told  them  exactly  what  he 
wanted.  Then  he  told  the  lady 
to  run  the  ad  on  the  low  8-day 
rate  for  best  results.  .  .and  REl- 
SULTS  is  what  we  got!  Now 
Beulah  comes  to  our  house 
every  day  and  helps  my  mommy 
with  her  housework,  ^metimes 
Beulah  even  lets  me  dry  the 
dishes! 

“Honestly,  we  use  News  and 
Record  Want  Ads  for  so  many 
different  things  that  it’s  hard 
to  remember  them  all.  Daddy 
bought  our  last  car  from  a 
Want  Ad,  mommy  sold  our  old 
sofa  and  easy  chair  with  a  Want 
Ad,  even  our  house  was  first 
seen  by  all  of  us  in  the  Real 
Estate  want  ads. 

“Gee  whiz!  I  could  talk  all 
day  about  how  wonderful  News 
and  Record  Classified  Want  Ads 
are.  .  .but  you’ll  KNOW  what 
I’m  talking  about  when  you  use 
them  YOURSELF!  All  you 
have  to  do  is  ’phone  3-8611  and 
tell  the  Want  Ad  folks  what  you 
want,  and  they  will  gladly  help 
word  your  ad.  It’s  so  EASY 
to  put  a  Want  Ad  in  the  Greens¬ 
boro  News  and  Record! 

“.  .  .My  mommy  and  daddy 
say  that  if  you  want  to  sell, 
buy,  hire,  find  ...  or  ’most  any¬ 
thing,  the  BEST  way  is  with  a 
News  and  Record  Want  Ad!” 

’The  other  ads  in  the  series 
are  just  as  pointed  and  have  an 
equal  measure  of  human  in¬ 
terest. 

CAM  William  H.  Leopard, 
Sioux  Falls  (S.  D.)  Argus- 
Leader  who  draws  transient  ad¬ 
vertising  from  a  broad  area 
where  phoning  becomes  expen¬ 
sive,  finds  the  use  of  a  coupon 
type  ad  with  a  standard  order 
form  clearly  giving  rates  and 
insertion  instructions,  etc.,  is 


his  most  productive  form  of 
transient  promotion. 

Too  late  to  classify'.  Mack 
T.  Christian,  CAM,  Tampa 
(Fla.)  Tribune,  has  gotten  out 
a  neat  little  booklet  entitled 
“Magic  Words.”  It  contains  a 
list  of  descriptive  words  de¬ 
signed  to  help  real  estate  brok¬ 
ers  to  sell  “BETTER  LIVING” 
instead  of  just  a  frame  or  brick 
house!  .  .  .Wayne  Moores,  CAM, 
Charlotte  (N.  C.)  Observer, 
sends  along  his  first  four-color 
classified  ad,  a  full  page  placed 
by  Ford  dealer  .  .  .  The  Indian¬ 
apolis  News  and  Star  ran  1,000 
free  Situations  Wanted  ads  for 
high  school  pupils  on  May  14. 

Saturday's  Buildup 

MiLWATJKtX 
A  new,  Saturday  feature 
section  of  the  Milwaukee  Sen¬ 
tinel  devoted  to  real  estate  and 
home  improvement  made  its 
debut  Saturday,  June  4. 

The  inaugural  full  page  size 
section  sold  by  the  Sentinel 
classified  department  under  the 
direction  of  Milt  Werner,  man¬ 
ager,  and  Art  Lasche,  assist¬ 
ant  manager,  had  16  pages, 
seven  of  which  were  the  reg¬ 
ular,  daily  classified  linage. 

The  balance  of  the  section 
carried  more'  than  12,000  lines 
of  advertising  styled  for  mod¬ 
em  living.  Editorial  matter 
was  written  by  real  estate,  gar¬ 
den,  and  home  editors. 

The  Sentinel  classified  de¬ 
partment  also  handled  a  special 
tabloid  section  June  3.  It  was 
a  24-page  Mobile  Home  section, 
which  carried  more  than  18,000 
lines  of  advertising. 

The  Sentinel  also  published 
a  special  travel  section,  its  an¬ 
nual  Summer  Vacation  Guide, 
on  Sunday,  June  5.  Handled  by 
travel  editor,  Charles  D.  Col¬ 
lins,  the  travel  tab  was  20 
pages,  with  an  excess  of  12,000 
lines  of  advertising. 

New  Record  in  May 

An  all-time  one-month  high 
in  classified  advertising  linage 
was  achieved  during  May  by 
the  Des  Moines  (Iowa)  Reg¬ 
ister  and  Tribune.  CAM  B.  M. 
Brown  reported  the  previous 
one-month  high  mark  of  413,200 
lines  in  May,  1948  was  sur¬ 
passed  by  10,600  lines.  Linage 
was  up  55,600  ove'r  May  of 
last  year.  Classified  linage  is 
up  more  than  10%  over  the 
first  five  months  of  last  year. 
*  *  * 

The  placement  of  843,948 
lines  of  classified  advertising 
in  May  provided  the  Son 
Francisco  (Calif.)  Examiner 
with  its  greatest  classified 
month  in  its  75-year  history, 
Guy  R.  Daniel  CAM,  reports. 
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The 

SAFETY 
ENGINEER 
knows 


.  .  .  that  A.W.  Algrip  Abrasive  Rolled 
Steel  Floor  Plate  eliminates  costly  slipping 
accidents. 

He  knows,  too,  that  neither  oil  nor  grease 
nor  water  can  reduce  the  gripping  power  of 
Algrip’s  deeply  embedded  abrasive.  Algrip, 
the  only  abrasive  rolled  steel  floor  plate, 
slashes  msurance  costs  . . .  requires  no  main¬ 
tenance  .  .  .  and — because  it  is  steel — gives 
many  years  of  economical  safety  under 
heavy  loads  and  abuse. 


Algrip— approved  for  safety  by  Underwriters* 
Laboratories. 


A.W.  ALGRIP 

ABRASIVE  ROLLED  STEEL  FLOOR  PLATE 


AlAN  WOOD  STEEL  COMPANY 

Please  send  A.  W.  Alobip  Booklet  AL-7 
Name _ _ _ 


TiUe. 


City - Zone _ State. 

Other  producti.  A.  W.  SUPER-DIAMOND  Rolled  Steel  Floor  Plate 
— Sheets — Strip—  (Alloy  and  Special  Grades) 


Company. 
Address _ 


Staff  Effort  Is  AU 
Water  Behind  The  Dam 

By  Jack  E.  Jarrard 


Salt  Lake  City 

Every  once  in  a  great  while 
a  genuine  newspaper  “crusade^’ 
will  come  along  that  makes 
staffers  roll  up  their  sleeves  and 
go  to  work — off  hours  as  well 
as  on. 

For  Deseret  News  and  Tele¬ 
gram  staffers  here,  that  time  is 
now. 

Currently  they  are  eligaged 
in  spreading  the  facts  about  a 
project  seeking  nothing  less 
than  Congressional  authoriza¬ 
tion  of  a  billion-dollar  progfram. 

That  progrram  is  the  Colorado 
River  Storage  Project.  Its  fate 
will  be  decided  shortly  in  the 
House  of  Representatives,  hav¬ 
ing  passed  the  Setiate  recently. 

What  Sparked  Staff 

And  if  it  wins  approval,  a 
portion  of  the  credit  will  go  to 
reporters  and  editors  who  didn’t 
stop  at  merely  providing  routine 
coverage  of  a  project  needed  by 
their  state. 

Two  things  occurred  to  bring 
about  the  special  effort — two 
things  that  fired  up  the  News’ 
staffers  and  spurred  them  into 
action. 

Number  one:  well-heeled  spe¬ 
cial  interests  opposing  the  Colo¬ 
rado  Project  dipped  into  a  fat 
war  chest  to  unleash  a  high- 
powered  propaganda  campaigfn 
against  the  Colorado  project. 

Number  two:  the  resulting 
propaganda  took  a  sudden  turn 
away  from  previous  arg^uments 
into  what  the  newspaper  staff¬ 
ers  considered  the  realm  of 
pressure  techniques  utilizing 
exaggerations,  half-truths, 
plain  untruths  and  the  “Big 
Lie”  technique. 

That  was  all  that  was  needed 
for  the  newspaper  to  pick  up 
the  challenge.  The  staffers  went 
to  work. 

They  provided  valuable  sug¬ 
gestions  for  a  citizen’s  gfroup 
organized  to  support  the  pro¬ 
ject.  They  helped  this  citizen’s 
group,  a  grass  roots  movement 
which  took  the  name  of  Aqua- 
lantes,  to  sell  $1  memberships 
to  the  man-in-the-street.  They 
wrote  news  releases  and  editor¬ 
ials  for  national  distribution. 
They  slaved  over  special  editor¬ 
ial  presentations  for  their  own 
newspaper  and  then  sent  mats 
to  other  newspapers.  They 
wrote  informational  booklets. 
They  wrote  letters — hundreds  of 
them — to  friends  and  to  news¬ 


paper  acquaintances  in  other 
states.  They  did  everything 
they  could  think  of  to  present 
their  area’s  side  of  the  contro¬ 
versy  to  the  public. 

One  staffer,  editorial  writer 
John  R.  Talmage,  went  to  Wash- 
ingfton  on  a  three-month  leave 
of  absence  to  present  the  Moun-  <  > 
tain  West  side  of  the  contro¬ 
versy  to  the  lawmakers.  The 
newspaper  granted  him  a  leave 
of  absence  and  the  citizen’s 
committee  voted  to  pay  his 
expenses. 

Information  Service 

William  B.  Smart,  editor  of 
the  editorial  page,  fired  hun¬ 
dreds  of  reprints  of  his  editor¬ 
ials  and  special  full-page  pres¬ 
entations  to  ne'wspapers  across 
the  country.  He  wrote  more 
than  400  letters  and  answers 
to  requests  for  information  in 
the  first  five  months  of  the  year 
to  other  newspaper  editorial 
writers  reciting  the  facts  in 
the  issue. 

A  third  staffer,  Norman  R. 
Bowen,  joined  the  citizen’s 
committee,  putting  in  nearly  ^ 
100  hours  a  month  in  helping 
to  distribute  information  about 
the  project. 

Others  joined  in  from  the 
copy  boys  to  the  managing 
editor.  Theron  C.  Liddle,  ME, 
fired  off  letters  and  tear  sheets 
to  his  counterparts  on  news¬ 
papers  in  all  sections  of  the 
country.  While  not  busy  quar¬ 
terbacking  the  play,  he  wrote 
pro  and  con  articles  for  na¬ 
tional  distribution. 

News  Elditor  George  Ford 
took  special  pains  to  include  a 
full  budget  of  both  pro  and 
con  arguments  on  the  project, 
to  keep  the  citizen  team  and 
fellow  workers  fully  informed. 

City  Editor  King  Durkee 
completed  the  coverage  pic¬ 
ture,  with  coordination  of  his  ^ 
staff  of  local  experts  and  the 
efforts  of  the  newspaper’s  two- 
man  Washington  Bureau,  Pat 
Munroe  and  William  Graves. 

The  project  sparking  this 
team  effort  would  provide  for 
the  long-range  development  of 
the  Colorado  River’s  Upper 
Basin,  including  large  parts  of 
Utah,  Colorado,  Wyoming  and 
New  Mexico.  It  would  author¬ 
ize  the  building  of  five  dams 
and  12  participating  projects 
which  would  provide  water  and 
power  for  the  fast-growing 
area.  i 
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South  Bend  (Ind.)  TRIBUNE  reports: 


TTS  PERFORATOR  OPERATORS 
AVERAGE  2800  LINES  PER  SHIFT 


Before  a  Teletypesetter  system  was  installed 
on  the  South  Bend  (Ind.)  Tribune,  each 
compositor  set  manually  between  1200  and 
1700  lines  per  day.  Now,  the  same  men,  work¬ 
ing  the  same  7%-hour  shift  with  TTS,  each 
produce  between  2600  and  3000  lines  per  day. 
That’s  Eilmost  twice  as  much! 

TTS-OPERATED  INTERTYPES  AVERAGE  TWELVE  LINES 
PER  Nil NUTE  —  Specially  arranged  Intertype 
machines  geared  for  TTS  production  are 
now  actually  turning  out  12  lines  per  minute! 
Production  Manager  George  Kunz  points  out 
that  the  sustained  high-speed  production 
made  possible  by  the  addition  of  TTS  has 

^  enabled  the  Tribune  to  1)  bring  out  bigger 
papers  2)  absorb  the  additional  cost  of  com¬ 
posing  a  locally  edited  Sunday  magazine  sec¬ 
tion  3)  get  out  numerous  special  editions . . . 
all  without  additional  overtime  in  the  com¬ 
posing  room! 

The  Tribune's  biggest  weekday  edition  runs 
about  56  pages.  While  they  haven’t  complete¬ 
ly  licked  the  high  cost  of  production  (much 
of  the  remaining  trouble  is  due  to  the  high 
price  of  paper) ,  Mr.  Kunz  says,  “At  least,  we 

I  know  where  we’re  going!” 
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For  the  full  stor\’  on  tlie  South  Bend  Trib¬ 
une,  with  specific  ideas  on  how  to  get  the 
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AFA  CONVENTION 


Professor  Chides  Press 
For  Enjoying  StabiHty 


EVENINGS 
EXCEPT  SUNDAY 


Chicago 

Newspapers  seem  less  in¬ 
clined  to  innovation  than  ma¬ 
gazines  and  electronic  media, 
according  to  Dallas  W.  Smythe, 
research  professor,  Institute  of 
Communications  Research  and 
Economics  Department,  Univer¬ 
sity  of  Illinois. 

Speaking  on  “Tomorrow’s 
Media”  at  the'  opening  session 
of  the  50th  anniversary  con¬ 
vention  of  the  Advertising  Fed¬ 
eration  of  America,  here  this 
week.  Prof.  Smythe  quoted 
from  a  recent  issue  of  the  Bul¬ 
letin  of  the  American  Society 
of  Newspaper  Editors:  “News¬ 
papers  have  sent  men  to  the 
ends  of  the  earth  to  get  a  story 
but,  until  recently,  they  have 
been  content  to  sit  back  and 
leave  the  manufacturing  to 
medieval  methods.” 

“At  this  year’s  meeting  of 
the  American  Newspaper  Pub¬ 
lishers  Association,”  Prof. 
Smythe  said,  “the  economic 
keynote  in  the  discussion  seems 
to  have  been  the  fact  that  the 
industry  now  enjoys  ‘stability’ 
—  a  tei'm  which  rests  on  mon¬ 
opoly  conditions  in  local  mar¬ 
kets  and  which  in  the  long  run 
may  be  an  illusion  of  security.” 

The  professor  cited  figures  in 
a  recent  issue  of  Journalism 
Quarterly  linking  this  stability 
with  the  fact  that  94%  of  all 
newspaper  cities  are  non-com¬ 
petitive. 

“I  would  agree  that  the  num¬ 
ber  of  newspapers  may  not  de¬ 
cline  much  in  the  next  20 
years,”  Prof.  Smythe  asserted. 
“They  enjoy  a  well-entrenched 
newspaper-reading  habit  on  the 
part  of  the  public.  Many  of 
them  also  are  protected  against 
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new  newspaper  competitors 
through  the  economic  advan¬ 
tages  of  controlling  the  supply 
and  price  of  their  newsprint. 
And  they  also  continue  to  share 
with  magazines  in  the  subsidy 
afforded  through  the  2nd  class 
postal  rates,  which  in  1953 
amounted  to  more  than  $200 
million.  This  is  some  protection 
against  competition  from  elec¬ 
tronic  media.” 

20  Years  Hence 

Prof.  Smythe  said  that  the 
forecast  that  the  newspaper  in¬ 
dustry  20  years  hence  may  be 
relatively  like  it  is  now  “rests 
on  the  assumption  that  none  of 
the'  major  companies  in  the 
electronic  media  undertake  a 
massive  invasion  of  the  news¬ 
paper  field  through  aggressive 
promotion  of  broadcast  facsi¬ 
mile.  Were  they  to  push  facsi¬ 
mile  receivers  as  they  did  TV 
receivers,  the  market  for  broad¬ 
cast  newspapers  could  be'  creat¬ 
ed  within  a  relatively  few  years. 

“Barring  this  possibility,” 
Prof.  Smythe  continued,  “the 
probable  technological  change's 
of  consequence  in  newspapers 
would  be  minor  reductions  in 
cost  of  production,  sa'vings  of 
time  and  improvements  in  ap¬ 
pearance.  More'  significant  than 
these  will  be  the  changes  in  the 
editorial  conte'nt  and  format 
which  will  be  called  for  by  the 
competition  of  rivals  and  by  the 
shifting  tastes  of  readers.” 

According  to  Prof.  Smythe, 
the  strategy  of  innovation,  both 
technologically  and  editorially, 
is  more  commonly  practiced  by 
the  manage'rs  of  the  magazines. 
“And  it  is  no  accident,”  he  said, 
“that  possibly  the  largest  single 
venture  in  fundamental  re¬ 
search  in  the  printed  media  is 
the'  Springdale  experimental 
laboratory  of  Time,  Inc.” 

He  went  on  to  note  that  “the 
possible  innovations  in  the 
electronic  media  which  are  also 
probable  in  the  next  10  years 
are  impressively  large  in  scope. 

“Color  'TV  is  already  being 
introduced  and  by  1965  the  bulk 
of  home  receivers  will  probably 
be'  color,  with  virtually  no  black 
and  white  sets  in  current  pro¬ 
duction.” 

Prof.  Smythe  also  said  that 
by  1965  it  is  probable  that  the 
next  major  innovation  after 
color  TV  may  well  prove  to  be 
stereoscopic,  or  3-D  color  TV. 


Turning  to  the'  content  of 
“tomorrow’s  media,”  Prof.  Smy. 
the  said  that  newspapers  wU 
probably  find  it  necessary  to 
print  much  more  ‘backgroumP 
and  interpretation  for  thdr 
current  news  stories,  if  they  an 
to  compete  for  reader  interest 
“This  is  a  trend  that  is  already 
visible.  They  will  also  move  fa 
the  direction  of  providing  moie 
special  interest  ‘departmenti’ 
for  various  segments  of  their 
readership,”  he  said. 

Prof.  Smythe  cited  a  recent 
Gallup  article  which  predicted 
that  metropolitan  dailies  would  J 
find  it  advisable  to  develop  a 
“business  section”  for  the  semi¬ 
skilled  or  unskilled  laborer,  fa 
which  there  would  be  news  of 
the  local  labor  market.  “News¬ 
papers,  in  short,”  Prof.  Smythe 
added,  “will  probably  change 
their  news  and  editorial  policy, 
if  not  their  technology.” 

Future  of  Magazines 

Taking  a  quick  look  into  the 
future  of  magazines,  which  be 
noted  is  more  difficult,  the  pro¬ 
fessor  said:  “It  appears  t(^y 
that  the  general  circulation 
monthly  magazine  with  some 
ambitions  to  literary  merit  is 
its  way  out.  It  is  possible 


that  it  might  be  replaced  by  the 
monthly  magazines  published  fa 
pocket-book  form  by  book  pub¬ 
lishers.  The  tendency  probaKy 
will  grow  for  the  largest  mags-, 
zine  publishers  to  publish  re¬ 
gionally  unique  editions.  Thus 
Curtis  is  about  to  publish  for 
the  first  time  Bride-To-Be  in 
four  regional  and  15  sectional 
editions.” 

Prof.  Smythe  saw  as  “gone 
forever”  the  days  when  radio’i 
audience  totalled  15  to  25  mill¬ 
ion  for  a  program.  He'  said, 
however,  that  radio  seems  ai- 
sured  of  smaller  audienoea 
“And  when  we  realize  that  thh 
may  mean  audiences  of  from  I 
to  10  million  for  a  program,  it 
is  apparent  that  at  lower  tine 
rates  than  in  its  hey-day,  radio 
will  continue  to  be  valuable  ii 
an  advertising  medium.” 

Toll-TV 

Switching  to  pay-TV,  Pmf- 
Smythe  said  that  if  the  FCCJ 
should  approve'  it,  “and  if  the 
broadly  hinted  promise  of  no 
advertising  were  kept,  it  would 
certainly  mean  that  advertising 
would  be  barred  from  TV  be¬ 
ginning  in  the  prime  evening 
hours.  What  would  the  result 
be?  The  result  would  be  that 
in  time,  this  powerful  adver¬ 
tising  medium  would  be  closed 
to  you. 

“Some'  of  its  advocates  have 
suggested  that  Pay-TV  would 
carry  advertising.  If,  however, 
the  FCC  should  approve  Pay- 
(Continued  on  page  40) 
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tion;  the  competitive  situation; 
the  problems  of  distribution;  the 
changes  in  the  character  of 
markets;  and  the  trends  in 
pricing,  costs  and  profits.” 

Mr.  McLaughlin  continued: 
“These  are  just  a  few  of  the 
marketing  factors  of  which  he 
must  have  complete  knowledge 
before  he  can  effectively  plan 
the  kind  of  advertising  that  will 
meet  the  demands  of  the  future. 

“This  will  call  for  more  ef¬ 
fective  management,  new  advei’- 
tising  practices  and  techniques, 
more  market  and  consumer  re¬ 
search,  and  perhaps  even  new 
and  radical  advertising  and 
marketing  concepts. 

“We  in  advertising,”  Mr.  Mc¬ 
Laughlin  concluded,  “are  stand¬ 
ing  on  the  threshold  of  a  great 
new  era.” 

Motivational  Research 
The  prediction  that  “the  great 
new  wave  of  interest  in  motiva¬ 
tional  research  opens  a  complete 
new  era  for  the  creative  adver¬ 


tising  man  or  woman,”  was 
voiced  by  Leo  Burnett,  presi¬ 
dent,  Leo  Burnett  Company. 

He  said  that  the  best  adver¬ 
tising  today,  instead  of  revolv¬ 
ing  around  so-called  copy 
themes,  copy  platforms  and 
tested  formulas,  “takes  off  from 
the  concept  that  advertising,  at 
its  best,  is  a  very  personal  me¬ 
dium  of  communication  between 
the  advertiser  and  the  millions 
of  individual  flesh  and  blood 
human  beings  who  constitute  his 
market. 

“The  smart  client  today,”  Mr. 
Burnett  declared,  “is  reaching 
increasingly  for  this  kind  of  ad¬ 
vertising.  That  is  why  I  repeat, 
a  new  era  of  opportunity  is 
dawning  for  the  creative  adver¬ 
tising  person  who  brings  to 
bear  on  the  facts  a  real  un¬ 
derstanding  of  people  and  a 
rich,  rewarding  and  disarming 
interpretation  of  them.” 

Pre-Selling  Needed 

Burleigh  B.  Gardner,  pre.si- 
dent.  Social  Research,  Inc.,  told 
a  session  devoted  to  distribution 
and  retailing  that  more  custom¬ 
ers  must  be  presold  through  ad- 
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vertising  and  that  the  sales¬ 
man’s  job  will  be  a  matter  of 
bringing  customers  quickly 
through  the  final  steps  of  their 
buying  decision. 

Mr.  Gardner  based  this  de¬ 
cline  in  on-the-spot  selling  and 
more  emphasis  on  advertising 
on  “several  major  forces”  at 
work  which  will  “profoundly  in¬ 
fluence  the  future  of  distribu¬ 
tion  and  retailing.”  Increasing 
stability  of  the  U.S.  economy 
and  rapidly  expanding  produc¬ 
tive  capacity  were  two  of  the 
factors  cited  by  Mr.  Gardner, 
who  noted  in  many  fields  manu¬ 
facturers  are  already  reorganiz¬ 
ing  their  sales  forces,  changing 
distributors,  and  overhauling 
policies. 

“Looking  at  the  retailers,” 
he  said,  “the  manufacturer  will 
again  be  more  concerned  with 
the  sales  efforts  behind  his 
brand.  However,  here  he  meets 
a  difficult  problem.  With  many 
brands  of  comparable  quality 
and  pricing,  the  retailer  does 
not  need  to  cater  to  any  one. 
If  he  handles  several  brands  it 
will  not  matter  to  him  which 
one  the  customer  buys,  and  his 
sales  effort  will  not  be  put  be¬ 
hind  any  one  brand.  In  addi¬ 
tion,  the  retailer  has  the  prob¬ 
lem  of  the  cost  of  selling.  He 
will  be  forced  to  reduce  the 
salesman  time  per  customer  or 
eliminate  him  entirely.  The  re¬ 
sult  will  be  a  lessening  of  the 
person-to-person  element  in  sel¬ 
ling.” 

Indifferent  Retailers 

Pointing  out  that  the  pro¬ 
ducer  will  thus  be  dependent 
upon  indifferent  retailers,  Mr. 
Gardner  said  the  only  way  the 
manufacturer  can  meet  this 
problem  is  through  pre-selling. 
“By  advertising  and  promotion, 
he  mu.st  build  acceptance  and 
desire  for  his  product  and  h’s 
brand  and  unless  he  does,  ihe 
retailers  will  not  want  to  bother 
with  it.” 

Touching  on  the  influence  of 
.shopping  centers  on  downtown 
areas,  Mr.  Gardner  said:  “Ap¬ 
parently  no  longer  does  a  shop¬ 
ping  trip  to  the  downtown  de¬ 
partment  stores  provide  a  pleas¬ 
ant  escape  from  the  confines  of 
an  apartment.  The  local  shop, 
ping  center  with  adequate  park¬ 
ing  space  will  more  and  more 
be  expected  to  serve  her  (Mrs. 
Homemaker)  shopping  needs. 
Here  she  can  run  in  for  a  quick 
look  for  that  dress  .  .  .  And  to 
these  centers  the  branches  of 
the  big  stores  will  bring  the 
prestige  of  their  names. 

“The  result  of  these  and  re¬ 
lated  pressures.”  Mr.  Gardner 
concluded,  “will  mean  a  con¬ 
stant  churning  in  retailing  and 
distribution.” 

{Continued  on  page  42) 
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TV,  and  if  advertising  were 
permitted  on  its  programs,  what 
would  be  the  situation  of  the 
advertiser?  Just  this:  That  part 
of  the  public  which  had  under¬ 
stood  that  the  pay  program 
would  include  no  advertising 
would  resent  what  they  would 
consider  a  double-cross.  The 
much  larger  segment  of  the 
public  which  now  accepts  ads 
on  sponsored  TV  would  resent , 
having  to  pay  money  and  also 
watch  ads  during  the  program. 

“If  you  add  up  these  consider- 
ations  and  add  the  weight  of  the 
half  century  of  tradition  that 
the  air-waves  are  properly  sub¬ 
ject  to  government  regulation 
in  the  public  interest  whereas 
the  printed  media  are  not,  you 
come  out  with  a  dim  view  of  the 
future  of  advertising  on  Pay- 
TV.  Even  if  it  were  tried,”  he 
continued,  “it  w’ould  be  clouded 
with  political  considerations. 
The  alternative  to  bad  public 
relations  for  TV  advertisers 
might  well  be  to  submit  to 
strict  controls  on  the  amount, 
subject  matter  and  location  in 
the  program  of  advertising  mat¬ 
ter.” 

Prof.  Smythe  said  that  a  rea¬ 
sonable  forecast  for  TV  has  to« 
rest  on  the  assumption  that  the 
system  of  advertising  sponsor¬ 
ship  will  continue  to  prevail. 
He  predicted  that  by  1965  “it 
is  probable”  that  there  will  be 
some  1,000  TV  stations,  serving 
more  than  90%  of  the  58  mill¬ 
ion  homes  expected  to  house  the 
U.  S.  population  by  then. 

“Up  to  now,  we  have  assumed 
that  the  next  10  or  20  yean 
will  be  full  of  prosperity  for 
our  economy,”  he  said.  “What 
will  happen  to  our  media  if  this 
assumption  proves  to  be  wrong? 
If  national  income  drops  sharp¬ 
ly,  all  consumer  payments  for 
communications  media  will  fall, 
for  housing  and  food  will  take 
precedence  over  payments  for 
magazines,  newspapers,  etc. 

“The  media  which  are  sup-’ 
ported  entirely  by  advertisers, 
however,  namely  TV  and  radio, 
will  be  relatively  immune  to 
depression  .  .  .  Viewing  and 
listening  to  free  programs  ac¬ 
tually  would  increase  under 
depression  conditions,  and  for 
obvious  reasons.  Corresponding¬ 
ly,  the  volume  of  advertising 
carried  by  the  media  for  which 
the  consumer  must  pay  a  pur¬ 
chase  price  would  decline  while 
advertisers  shifted  to  the  spon¬ 
sored  media  where  audiences 
were  growing,”  Prof.  Smythe 
concluded. 
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Supplying  vital  components  that  are  the 
“heart”  of  hundreds  of  industrial,  consvuner, 
and  defense  products— this  is  Sylvania’s 
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electrical-electronics  industry.  Sylvania  has 
expanded  into  an  organization  of  45  plants 
and  16  laboratories  in  11  states,  with  over 
25,000  employees.  Much  of  this  growth  has 
come  in  the  past  few  years. 

In  the  multibillion  electrical-electronics 
industry,  Sylvania  today  plays  a  vital  part. 
But  the  company’s  2,000  scientists  and 
engineers  are  also  building  for  the  future, 
finding  new  and  better  ways  of  doing  things 
—assuring  constant  progress  in  the  years  ahead. 

Sylvania  Electric  Products  Inc. 

1740  Broadway,  New  York  19,  N.  Y.  / 

In  Canada:  Sylvania  Electric  (Canada)  Ltd., 
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Modern  Phenomenon: 
The  Discount  House 

Blame  for  the  “modern 
phenomenon  known  as  the  dis¬ 
count  house”  was  laid  in  the 
laps  of  AFA  delegates  by 
Stephen  Masters,  president, 
Masters,  Inc.,  New  York,  who 
spoke  as  “one  small  representa¬ 
tive  of  a  colossus  of  your  own 
making — the  discount  house.” 

“I  wonder,”  he  said,  “whether 
you  realized  the  consequences 
when  you  popularized  the  most 
notorious  fiction  in  the  whole 
history  of  retail  advertising, 
namely,  the  factory  list  price? 
Did  it  occur  to  you  that  un¬ 
realistic  pricing  only  served  to 
stimulate  realistic  retailing,  all 
the  more?” 

Noting  that  offering  the  pub¬ 
lic  a  discount  off  a  high,  factory 
list  price  does  not  in  itself  con¬ 
stitute  a  successful  retail  op¬ 
eration,  and  that  the  successful 
discount  operation  is  not  just  a 
cutprice  operation,  Mr.  Masters 
declared : 

“It  is  a  streamlined,  low  cost, 
fast  turnover,  high-unit  volume, 
low  margin  operation,  in  pre¬ 


sold  national  brands — and  pro¬ 
fitable.” 

Retailer’s  Umbrella 

Mr.  Masters  described  price 
fixing  under  the  fair  trade  laws 
as  “an  umbrella  for  the  high 
cost  retailer;  an  umbrella  that 
protects  this  need  for  a  mark¬ 
up  great  enough  to  allow  him 
to  continue  his  inefficient,  poor¬ 
ly  managed  obsolete  method  of 
operation. 

“To  those  of  you  who  con¬ 
tend  that  ‘fair  trade’  pricing 
strengthens  competition  at  the 
retail  level,”  he  went  on,  “I 
think  that  it  can  be  simply 
shown  that  quite  the  opposite 
is  true.  The  inefficient  retailer 
under  a  fixed  price  system  has 
no  incentive  to  improve  his 
services  or  to  cut  his  costs 
when  he  is  covered  by  the  ‘fair 
trade’  umbrella.” 

According  to  Mr.  Masters,  if 
every  store  carried  the  same 
article  at  the  same  price,  it 
would  be  reasonable  to  assume 
that  the  store  doing  the  most 
advertising  would  be  the  busi¬ 
est.  “Since  this  is  what  depart¬ 
ment  stores  are  doing  every 
day,”  he  said,  “isn’t  it  logical 
that  the  smaller  retailer  with 
a  modest  advertising  budget 
might  then  be  tempted  to  ask 
Congress  for  an  overall  limit 


on  advertising?  The  possibili¬ 
ties  of  shielding  the  inefficient 
retailer  from  the  elementary 
storms  of  survival  are  infinite, 
as  a  result  of  this  fallacious 
‘fair  trade’  argument.” 

Get  Back  To  Basics 

A  plea  that  advertising  peo¬ 
ple  “get  back  to,  and  stick  to, 
a  few  ba.sics,”  was  made  by 
Lawrence  B.  Sizer,  vicepresident 
and  director  of  public  relations, 
Marshall  Field  &  Company, 
who  pointed  out  that  “price 
cutting  isn’t  new,  and  neither 
is  decentralization.” 

Commercial  areas  have  been 
bom,  flourished,  lanquished  and 
died  since  long  before  the  writ¬ 
ten  word  or  the  invention  of 
money,  he  said.  “And  they  have 
done  so  for  the  same  reasons 
that  are  in  force  today.” 

According  to  Mr.  Sizer,  re¬ 
tailers  need  more  help  from 
advertising  men  and  the'r 
clients  in  promotion  and  point 
of  sale  presentation.  “The 
trouble  with  a  lot  of  such  aid 
is  that  it  reflects  an  abysmal 
lack  of  knowledge  of  the  mer¬ 
chant’s  problem,”  he  said. 

Off-List  Revolution 

Impact  of  the  “off-list  revo¬ 
lution”  on  the  near-term  future 
of  marketing  was  covered  by 
E.  B.  Weiss,  merchandising  con¬ 
sultant,  who  told  AFA  members 
that  mass  discounting  must 
lead  to  vast  marketing  changes 
“because  our  pricing  system  has 
been  premised  on  presumably 
rigid  costs  of  distribution.”  The 
discounter,  he  declared,  “has 
challenged  both  the  sacredness 
and  presumed  rigidity  of  these 
historic  distributive  cost  fac¬ 
tors.” 

Emphasizing  that  he  does  not 
conclude  that  the  modem  dis¬ 
counter  will  take  over  all  re¬ 
tailing,  that  all  merchandise 
classifications  will  be  similarly 
affected,  Mr.  Weiss  said  that 
even  in  those  merchandise  cate¬ 
gories  that  are  profoundly  in¬ 
fluenced  by  off-list  practices, 
“there  will  be  opportunities  for 
some  manufacturers  in  the  his¬ 
toric  or  traditional  marketing 
pattern. 

“I  do  not  conclude  that  all  of 
our  mass  retailers  will  have  to 
compete  price-wise  with  the  dis¬ 
counter.  Some  may  be  compelled 
to  do  so — part  of  the  way.  Some 
may  feel  little  or  no  compulsion 
to  make  radical  changes.” 

Mr.  Weiss  predicted  that 
within  some  three  years  many 
manufacturers  will  have  made 
a  series  of  gradual  policy  and 
practice  changes  on  pricing  and 
distribution  that  will  add  up  to 
a  pretty  radical  alteration  in 
these  functions  of  their  busi- 
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nesses.  He  added  that  the  dis¬ 
count  house  is  here  to  stay  and 
that  it  will  spread  into  new 
categories. 

“The  discounter  will  exert  a 
pressure  for  radical  change  on 
manufacturers.  The  established 
retailers  will  take  essentially 
small  competitive  retaliatory 
steps — and  they  will  therefore 
tend  to  exert  a  pressure  for 
less  radical  change  by  manu¬ 
facturers,”  he  said. 

Three  Positions  Open 

The  merchandising  consultant 
further  predicted  that  manu¬ 
facturers  caught  in  the  middle 
of  these  various  pressures  will 
tend  to  take  one  of  three  mark¬ 
eting  positions,  “and  in  varying 
degrees:  1)  He  will  stand  pat; 
2)  He  will  plunge  on  radical 
change;  and  3)  He  will  make 
change  slowly. 

“In  general,”  he  said,  “I 
think  that  most  manufacturers 
will  act  very  much  like  the  cat 
on  the  hot  tin  roof — they  will 
tread  very,  very  gingerly.” 

Mr.  Weiss  summed  up  other 
factors  at  work  to  upset  mar. 
keting  and  pricing  rigidities. 
Among  them:  1)  'The  pre-sold 
brand  has  made  less  necessary 
certain  traditional  retailing  and 
wholesaling  functions;  2)  The 
manufacturer  has  taken  over 
more  and  more  of  the  retailer’s 
functions  and  costs;  3)  The  era 
of  selling  on  the  retail  floors  of 
mass  retailers  —  “those  few 
hundred  giant  retail  organiza¬ 
tions  who  account  for  from 
35%  to  75%  of  total  retail 
volume  in  most  major  mer. 
chandise  classifications” — ^is 
gone.  “It  just  doesn’t  exist  in 
sufficient  degree  to  be  import¬ 
ant,”  he  said.  4)  The  trade-in 
as  a  merchandising  fixture  will 
become  so  in  more  categories. 

“The  trend  of  the  times,”  Mr. 
Weiss  said,  “is  to  place  mors 
and  more  of  the  total  selling 
burden  on  advertising.  It  seem 
self-evident  to  me  that  as  ad¬ 
vertising  adds  substantially  to 
the  total  selling  burden  it  is 
already  carrying,  a  form  of  to- 
tribution  simply  must  develop 
that  will  show  a  real  ability  to 
pass  along  to  the  consumer  the 
distribution  savings  that  adver 
tising  has  made  possible.  The 
discount  operation  has  that 
potential;  too  few  traditional 
outlets  can  make  the  same 
claim.” 

In  conclusion,  Mr.  Wei» 
noted  that  the  discounter 
hasn’t  indulged  to  any  great 
extent  in  loss  leaders  and  pre¬ 
dicted  that  loss-leader  promo¬ 
tions  by  discounters  will  pick 
up.  “This,  too,  must  some  day 
enter  the  calculations  of  manu¬ 
facturers,”  he  said. 
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NOTICE  TO  EDITORS— This  advertisement  currently  appears  in  leading 
national  magazines.  For  more  than  30  years.  Metropolitan  Life  has 
sponsored  similar  messages  on  national  health  and  safety.  Because 
of  public  interest  in  the  subject  matter  of  these  advertisements, 
Metropolitan  offers  all  news  editors  (including  radio  news  editors). 


free  use  of  the  text  of  each  advertisement  in  this  series.  The  text  may 
be  used  in  regular  health  features,  health  columns  or  health  reports 
with  or  without  credit  to  Metropolitan.  The  Company  gladly  makes 
this  material  available  to  editors  as  one  phase  of  its  public-service 
advertising  in  behalf  of  the  nation’s  health  and  safety. 


“No,  it  isn’t  CANCER . . 


People  are  beginning  to  realize  that 
there  is  much  needless  worry  about 
cancer.  For  example,  at  a  typical  cancer 
clinic,  where  large  numbers  of  people  are 
examined,  only  about  one  out  of  every  125 
is  found  to  have  cancer. 

Thanks  to  medical  progress,  the  spirit  of 
hopelessness  that  once  surrounded  cancer 
has  been  replaced  by  rising  optimism.  This 
is  based  in  part  on  the  increased  number  of 
lives  now  being  saved.  Skin  cancer,  for 
instance,  discovered  early  and  treated 
promptly  and  properly,  is  curable  in  85 
percent  of  the  cases. 

What  developments  hold  great  promise 
for  future  progress  against  this  disease  ?  For 
one  thing,  there  are  the  advances  achieved 
in  detecting  so-called  “silent  cancers,”  or 
those  which  have  not  caused  noticeable 
symptoms.  It  is  in  this  stage  that  the  disease 


is  often  completely  curable. 

Another  great  hope  is  that  drugs  will  be 
found  to  cure  both  localized  and  widely 
spread  cancer.  Already  there  are  chemicals 
which  can  slow  down  .  .  .  and  even  stop 
for  awhile  . . .  the  growth  of  some  types  of 
cancer  cells.  Today,  however,  only  sur¬ 
gery  and  radiation,  used  singly  or  in  com¬ 
bination,  offer  hope  of  cure  or  control. 

While  research  goes  on  against  cancer, 
everyone  .  .  .  especially  those  who  are 
middle-aged  and  older  .  .  .  should  take 
these  two  wise  safeguards: 

1.  Learn  the  seven  danger  signals  listed 
here,  that  give  early  warning  of  the  possi¬ 
bility  of  cancer. 

2.  Have  periodic  medical  examinations. 
About  50  percent  of  all  cancers  occur  in 
body  sites  that  can  be  readily  examined  by 
the  doctor  in  his  office. 
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Cancer’s  Seven  Warning  Signals 

1.  Any  sore  that  does  not  heal. 

2.  A  lump  or  thickening  in  the  breast 
or  elsewhere. 

3.  Unusual  bleeding  or  discharge. 

4.  Any  change  in  a  wart  or  mole. 

5.  Persistent  indigestion  or  difficulty 
in  swallowing. 

6.  Persistent  hoarseness  or  cough. 

7.  Any  change  in  normal  bowel  habits. 


Cancer  still  ranks  second  to  heart  disease 
as  a  cause  of  death — but  cancer  is  not  hope¬ 
less.  Even  with  today’s  weapons,  we  are 
.  .  .  according  to  the  American  Cancer 
Society  . . .  saving  the  lives  of  70,000  peo¬ 
ple  each  year  from  cancer. 


COFVMIOHT  — MITflOPOLITAN  LIFE  INSURANCE  COMPANY 

Metropolitan  Life  Insurance  Company 

{A  MUTUAL  COMPANY) 

1  Madison  Avenue,  New  York  10,  N.  Y. 
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NATIONAL  STEEL 


Your  automobile's  top  starts  with  a  flat 
sheet  of  cold>rolled  steel.  This  sheet  is 
shaped  into  a  roof  panel  in  this  giant 
press,  automatically  ejected  and  moved 
to  other  presses  where  it  is  trimmed  and 
given  final  form  as  a  safe,  sturdy  top. 


These  formed  roof  panels  are  carefully 
inspected  for  surface  defects  that  may 
have  resultc^d  from  the  severe  drawing, 
then  moved  by  conveyor  to  the  next  oper¬ 
ation,  where  windshield  and  rear  window 
frames  are  welded  to  the  roof  panel. 
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Building  Safer 
Automobiles  Better 

Imagination,  mass  production  and 
steel  combine  to  give  you  the 
greatest  car  values  in  history 


Here  a  complete  roof  assembly  is  lowered 
into  place  on  the  chassis  to  become 
part  of  a  sleek  automobile  body — made 
beautiful  through  the  flexibility  of  steel, 
made  safe  through  the  strength  of  steel. 


oday’s  sleek,  sturdy,  safer 
automobiles  are  a  far  cry  from 
their  ancestors  on  the  Ameri¬ 
can  road. 

What  is  it  that  makes  modem  cars 
possible,  and  in  such  quantity? 

First,  the  bold  imagination  and  inge¬ 
nuity  of  the  men  who  design  and  build 
them. 

Second,  mass  production  techniques 
pioneered  and  developed  to  the  ulti¬ 
mate  by  the  automobile  industry — 
high  speed,  precision  manufacture  of 
parts  .  .  .  utilization  of  giant  presses 
that  form  in  a  fast,  single  operation 
such  large  one-piece  parts  eis  roof 
panels,  hoods  and  fenders  .  .  .  highly 
automated  assembly  lines  from  which 
finished  cars  roll  in  a  continuous  stream. 

And  last,  but  not  least,  STEEL! 

Steel  Spells  Safety 

The  automobile’s  amazing  progress  in 
mechanical  efficiency  is  matched  by 
its  stmctmral  evolution.  The  patchwork 
wood-and-metal  body  with  coated  fab¬ 
ric  top  has  become  the  rugged  all-steel 
car  of  today. 

To  a  large  degree,  the  modem  auto¬ 
mobile  is  the  result  of  equally  modem 
steel  .  .  .  which  contributes  to  its  dura¬ 
bility,  its  beauty  of  style,  its  economy 
and,  most  important,  its  safety.  The 
great  protective  strength  which  steel — 
and  only  steel — can  give  might  mean 
for  you  and  yoiuB  the  difference 
between  tragedy  and  a  minor  mishap. 

Modern  Methods  Ask  More  of  Steel 
Modem  production  practices  are  making 


greater  and  more  exacting  demands  on 
steel.  For  example,  the  beautiful  styl¬ 
ing  of  the  1955  cars  demanded  wider 
sheets  of  best  quality  steel.  To  speed 
production  and  cut  material  handling 
and  scrap  losses,  these  sheets  are  needed 
in  the  greatest  possible  continuous 
lengths,  coiled  for  easy  handling  and 
feeding  through  automatic  presses. 

This  sheet  steel  must  be  uniform  in 
thickness  to  work  properly  to  the  limits 
of  the  forming  dies  and  to  insure  long 
die  life.  It  must  be  uniform  also  in 
chemical  and  physical  characteristics 
in  order  to  flow  tme  to  form  under  the 
pressure  of  deep  drawing  operations. 

And  its  surface  must  be  clean  and 
free  from  defects  to  minimize  finishing 
time  on  parts  and  to  provide  a  clean, 
soimd  base  for  painting. 

Meeting  Today's  Challenge 

At  National  Steel,  concentration  on 
the  improvement  of  steel  is  as  much  a 
matter  of  daily  practice  as  the  produc¬ 
tion  of  steel.  This  phase  is  the  full-time 
job  of  a  substantial  proportion  of 
National  employees.  Quality  control  is 
being  emphasized  as  never  before.  The 
newest  mill  practices,  the  world’s  most 
modem  facilities,  are  being  utilized  to 
this  end. 

National’s  giant  new  slabbing  mill 
makes  ix>ssible  longer  weld-firee  coils 
of  steel.  And  National’s  96-inch  hot 
sheet  mill  produces  the  industry’s 
widest  sheets.  These  are  but  two  exam¬ 
ples  of  facilities  which  provide  auto 
makers  and  other  users  of  wide  flat 
rolled  steel  with  a  raw  material  that 
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affords  greater  economy  in  manufacture 
and  better  quality  in  finished  products. 

The  Promise  for  Tomorrow 

National  Steel — through  two  of  its 
major  divisions,  Weirton  Steel,  and 
Detroit-located  Great  Lakes  Steel — is 
a  major  supplier  to  the  automobile 


industry.  We  expect  the  constantly 
improving  equipment,  methods  and 
products  of  that  industry  to  require 
progressively  improving  steels.  And  it 
is  our  aim,  through  research  and  in 
cooperation  with  our  customers,  to 
provide  those  steels  as  and  when  they 
are  needed. 


NATIONAL 
,  STEEL  > 


SEVEN  GREAT  DIVISIONS 
WELDED  INTO  ONE  COMPLETE 
STEEUMAKING  STRIICTL’RE 
Great  Lakes  Steel  (Corporation  •  Weirton 
(Company  •  National  Steel  Produrta  (Co.  •  I 
Iron  Ore  (Co.  •  The  Hanna  Furnace  (Corpori 
Stran-Steel  IMvision  •  National  Mines  (Corps 


DRIVE  SAFELY 


NATIONAL  STEEL 

GRANT  BUILDING 


CORPORATION 

PITTSBURGH,  PA. 


Daniels  Family  Buys 
Park’s  Raleigh  Times 


Raleigh,  N.  C. 
The  New«  and  Observer  ac¬ 
quired  the  Raleigh  Times  on 
Saturday,  June  4,  and  the  fol¬ 
lowing  Monday 
edition  of  the 
afternoon  daily 
was  published 
by  the  new 
owner. 

Simultaneous 


announce- 
ments  were 
m  a  d  e  to  em¬ 
ployes  of  the 
News  and  Ob- 
Park  server  by  Gen¬ 

eral  Manager 
Frank  Daniels  and  to  employes 
of  the  Times  by  General  Man¬ 
ager  John  A.  Park  Jr. 

Mr.  Daniels  said  negotiations 
for  purchase  of  the  Times  were 
completed  at  3  a.m.  Saturday. 
Vincent  J.  Manno,  New  York 
City,  was  the  broker. 

John  A.  Park,  editor  and 
publisher  of  the  Times,  said  the 
sale  of  his  paper  was  made 
“inevitable”  by  “rising  costs 
and  inadequate  revenues.” 


What's 
Going  on 
orouj 


YOUNG  IDEAS!  Young  poopU  dis¬ 
cuss  their  pet  ideas  and  interview 
celebrities  on  local,  national,  and 
world  affairs  over  Station  WBZ-TV. 

YOUNG  IDEAS  is  just  one  more  of 

the  Globe's  famous  projects  for 
youth  .  .  .  just  one  more  example  of 
the  Globe's  famed  "youthful  touch." 

THE 

BOSTON  GLOBE 
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Plans  for  expanding  the  news 
department  of  the  Times  to 
provide  it  “with  all  the  facili¬ 
ties  which  modem  newspapers 
must  have  in  order  to  stay  on 
top  of  fast-breaking  news  de¬ 
velopment,”  were  announced  by 
Mr.  Daniels. 

The  Times  news  staff  will  be 
located  in  an  office  building  re¬ 
cently  vacated  by  Radio  Station 
WNAO.  The  afternoon  news 
and  editorial  staffs  will  be  com¬ 
pletely  separate  from  those  of 
the  morning  paper. 

New  Editor  to  be  Named 

The  Times  will  be  published 
in  the  News  and  Observer 
plant.  Mechanical,  advertising 
and  circulation  departments  of 
the  two  papers  will  be  merged. 
Mr.  Daniels  said  the  consolida¬ 
tion  operation  will  require  the 
services  of  all  Times  employes 
and  that  members  of  the  Park 
family  who  have  been  directing 
the  paper’s  operation  will  par¬ 
ticipate. 

“Very  soon,”  said  the  News 
and  Observer,  “announcement 
will  be  made  of  the  appoint¬ 
ment  of  an  editor  for  the  Times 
of  recognized  ability  and  char¬ 
acter  who  will  be  given  com¬ 
plete  independence  with  regard 
to  the  news  and  editorial  pol¬ 
icies  of  that  paper.” 

City  Editor  Assigned 

Jay  L.  Jenkins  Jr.,  a  member 
of  the  News  and  Observer  staff 
since  1948,  was  assigned  to  the 
Times  as  City  Editor  in  charge 
of  news  coverage. 

Editor  Park,  in  his  statement, 
pointed  out  that  since  1911  the 
number  of  daily  papers  in  the 
United  States  has  dwindled 
from  2,600  to  1,765. 

“The  Times,”  he  said,  “has 
been  unable  to  escape  the  busi¬ 


Frank  Danials 

ness  disease  which  has  plagued 
much  of  the  newspaper  industry 
during  the  last  quarter  of  a 
century.” 

Editorially,  the  Times  noted 
that  “at  the  time  of  the  sale 
of  this  newspaper  the  difference 
in  circulation  and  advertising 
volumes  between  Raleigh’s 
newspapers  is  thought  to  be  the 
greatest  in  the  country.” 

“We  leave  the  destiny  of  the 
Raleigh  Times  in  the  hands  of 
the  News  and  Observer  with  a 
number  of  deeply  rooted  emo¬ 
tions,”  the  editorial  added.  “We 
have  disagreed  many,  many 
times  with  our  morning  pa¬ 
per  colleagues.  However,  we 
genuinely  regard  them  as  quali¬ 
fied  not  only  by  their  record  of 
success  but  by  their  sense  of 
responsibility  to  provide  Ra¬ 
leigh  with  the  right  kind  of 
afternoon  newspaper.” 

Ad  Rates  Unchanged 
Advertising  rates  of  each 
paper  will  remain  the  same. 
However,  the  savings  resulting 
from  joint  mechanical  operation 
will  be  passed  on  to  those  ad- 
vertisers  using  the  same  adver¬ 
tisement  in  the  two  papers. 
The  lulvertisers  may  continue 
to  buy  advertising  in  either 
paper  as  in  the  past  or  they 


CHAS.  T.  MAIN,  INC. 

Consulting  Engineers  Since  1893 

ECONOMIC  STUDIES, PROCESS  STUDIES,  DESIGN.  SPECIFICATIONS 
fBOCUREMENT  AND  SUPERVISION  OF  CONSTRUCTION 
FOR 

NEWSPAPER  AND  PRINTING  PLANTS 

to  Federal  SI.  Beelon,  Mas*. 

317  South  Tryen  St.  Chorielte,  N.  C. 


will  have  the  privilege  of  bay¬ 
ing  space  in  both  papers  at  a 
saving  over  the  rates  formerly 
charged  by  the  individual 
papers. 

The  circulation  of  the  two 
papers  will  be  handled  as  in 
the  past.  The  News  and  Ob¬ 
server’s  circulation  during  May 
of  this  year  averaged  125,088 
daily  and  135,836  on  Sundays. 
The  Times’  circulation  averaged 
15,310. 

A  formula  for  arriving  at 
the  purchase  price  has  been 
agreed  upon  but  the  final  figure 
is  subject  to  an  audit  that  will 
start  soon. 

R.  C.  Howison  and  Nat 
Townsent,  Raleigh  attorneys, 
represented  the  Times.  Sey¬ 
mour  Sheriff  of  the  Washing¬ 
ton  law  firm  of  Gardner,  Mor- 
rision  and  Rogers,  represented 
the  News  and  Observer. 

Family  Ownerships 

Josephus  Daniels  Jr.,  is  pres¬ 
ident  and  business  manager  of 
the  News  and  Observer.  Frank 
Daniels  is  general  manager  and 
treasurer.  Jonathan  Daniels  is 
secretary  and  editor.  Dr.  Worth 
Daniels  of  Washington  and 
Mary  H.  Horton  of  Raleigh  are 
vicepresidents.  They  also  serve 
on  the  board  of  directors  with 
Frank  Bordon  Daniels  of  Golds¬ 
boro,  N.  C.,  and  Derick  Daniels 
of  Miami. 

Officers  of  the  Times  Pub¬ 
lishing  Company  are  John  A. 
Park,  president  and  editor-pub¬ 
lisher;  John  A.  Park  Jr.,  vice- 
president  and  general  manager; 
Albert  P.  Park,  treasurer  and 
circulation  manager;  and  Ben 
F.  Park,  secretary  and  manag¬ 
ing  editor. 

The  Times  was  founded  on 
April  21,  1879,  as  the  Evening 
Visitor.  Its  name  was  changed 
to  the  Raleigh  Times  in  1901. 
John  A.  Park  and  the  Times 
Publishing  Company  have  con¬ 
trolled  the  papeY  since  Septem¬ 
ber  7,  1911. 

The  News  and  Observer  hu 
just  passed  its  90th  birthday. 
It  was  edited  for  53  years  by 
Josephus  Daniels  up  to  the 
time  of  his  death. 


9  More  in  lAPA 

The  Inter  American  Press 
Association  has  announced  ac¬ 
ceptance  of  nine  new  members. 
lAPA  now  has  390  member¬ 
ships,  repi'esenting  422  publica¬ 
tions. 

The  ne'w  members  are:  Her¬ 
ald  and  Leader,  Lexington 
Ky.,  Ultima  Hora,  Lima,  Peru; 
Los  Angeles  Times,  Los  Ange¬ 
les,  Calif. ;  Daily  Statesman  and 
Evening  Statesman,  Boise, 
Idaho;  and  Southam  Co.  (a 
newspaper  group),  of  Montreal. 
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AMERICA'S  DAIRY  INDUSTRY  IS  ON  THE  ROAD  TO  SALES 
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Cheese  sales  again  hit  all-time  high  in  1954— 


Last  year,  the  average  American  ate  7.7  pounds 
of  cheese.  That’s  two-thirds  more  than  he  ate 
just  10  years  ago. 

One  reason  for  this  tremendous  change  in 
eating  habits  is  that  cheese  is  now  more  readily 
available  through  the  self-service  dairy  case  of 
the  food  market. 

Not  many  years  ago  much  of  the  cheese  was 
sold  right  off  the  top  of  the  grocer’s  counter. 
The  American  Dairy  Association  has  helped  to 
promote  wider  use  of  the  modern  dairy  case 
since  the  first  days  of  its  development.  To  sup¬ 
port  this  important  new  kind  of  grocery  selling, 


the  association  has  carried  on  an  intensive  and 
continuing  promotion  campaign  to  boost  the 
sales  of  cheese  and  all  dairy  products. 

For  example,  the  American  Dairy  Associa¬ 
tion  sponsors  the  October  Cheese  Festival, 
which  food  retailers  say  is  the  most  successful 
food  promotion  in  America.  That’s  just  one 
illustration  of  how  American  Dairy  Association, 
financed  by  the  dairy  farmers  themselves,  is 
helping  to  raise  the  nutritional  standards  of 
America — and,  incidentally,  the  economic 
standards  at  the  same  time. 

'Dairy  Situation,  USDA,  Feb.  21,  1955. 


AMERICAN  DAIRY  ASSOCIATION 

20  North  Wocker  Drive  *  Chicago  6,  lllinoij 

This  message  is  paid  for  by  dairy  farmers  across  the  nation  as  part  of  their 
program  to  show  how  you  can  live  better  with  foods  made  from  milk. 
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For  dependable  stereotyping, 
rely  on  Certified  Mots 


2,000  Frolic 
As  Guests 
Of  Pulliams 


Book  Fair 
Takes  Over 
Auditorium 


Plans  for  the  sixth  annual 
-if’  Washington  Post  and  Timet 

Herald  Children’s  Book  Fair 
^  ,  ’.,  ' 'a  were  announced  this  week. 

'kT  ^  '.‘■T,./  •»*<-''  This  year’s  Fair,  Nov,  13-20, 

will  be  co-sponsored  by  the 
'  Children’s  Book  Council,  Wash- 

^  ington  Booksellers’  Association, 

^  ^H" Children’s  Book  Guild  of  Wash- 

^  ington  and  the  Pan  American 

X Union. 

|B  accommodate  an 

i  flX pated  increased  attendance, 
i  take  place  the  800- 

^  Pan 

^  American  Union.  expected 

attendance  30,000  Washing- 
ton  area  children, 

ONE  OF  THE  YOUNGEST  guasts  at  the  Arizona  Republic  and  the  teachers  will  be  exceeded. 
Phoenix  Gazette  Family  Day  picnic  is  greeted  by  Eugene  C.  Pulliam,  In  addition  to  the  main  3,000 
publisher,  and  his  wife,  Nina.  13-month-old  Joanne  Higgins  is  held  book  exhibit,  there  will  be  dis- 
by  her  father.  Jerry  Higgins,  newspaper  proofreader.  plays  of  original  book  illustra¬ 

tions,  Pan  American  collection 

ners  of  the  contest  will  be  bership  cards  each  year  for  of  juvenile  books,  D.  C.  Public 

fded  $50  savings  bonds  at  himself,  and  his  family,  but  Library  and  County  Libraries 

year’s  picnic.  there  are  no  dues.  Maintenance  exhibits  of  outstanding  chil- 

le  Lazy  R  &  G  Ranch  and  operation  costs  are  borne  dren’s  books.  Junior  Red  Cross 

exhibit,  Newhery  and  Caldecott 
Award  books,  and  the  exhibit  of 
children’s  books  published  dur¬ 
ing  1953-1954  selected  by  the 
American  Institute  of  Graphic 
Ai'ts. 

As  in  previous  years,  daily 
programs  of  story-telling,  art¬ 
ists’  chalk  talks,  dancing  and 
motion  pictures  are  being  sched- 


Phoenix,  Ariz. 

Nearly  2,000  employes  of 
Phoenix  Newspapers,  Inc.,  and 
members  of  their  families 
turned  out  on  Sunday,  May  29, 
for  a  Family  Day  picnic  at  the 
Lazy  R  &  G  Ranch. 

The  party  marked  the  second 
anniversary  of  the  opening  of 
the  20-acre  employes’  recrea¬ 
tion  ai-ea.  Eugene  C.  Pulliam, 
publisher  of  the  Arizona  Re¬ 
public  and  Phoenix  Gazette, 
and  his  wife,  Nina,  were  hosts. 

The  crowd  ate  3,000  hot  dogs 
and  buns,  125-pounds  of  ranch- 
style  beans,  90  pounds  of 
potato  chips,  30  gallons  of 
coffee,  250  cai’tons  of  milk, 

2,000  ice  cream  bars  and  more 
than  3,000  soft  drinks. 

A  feature  of  this  year’s  pic¬ 
nic  was  a  circulation  guessing 
contest.  Employes  were  given 
an  opportunity  to  guess  what 
the  total  net  paid  circulations 
of  the  Gazette,  the  daily  Re¬ 
public,  and  the'  Sunday  Repub¬ 
lic  would  be  at  next  year’s 
party.  A  chart  showed  the  formerly 
gains  over  the  last  nine  years.  Each  en 


has  announced  a  new  all-time  Daily  W^ins  Citation 
high  dollar  volume  peak  of  For  the  Heart  Story 
$15,255,287  for  the  first  six  Omaha,  Neb. 

months  of  this  year. _ -pj,g  World-Herald  has’  been 

^  honored  by  the  Nebraska  Heart 

Association  for  doing  the  best 
job  of  any  daily  Nebraska  news- 
paper  in  covering  the  problem 
of  heart  disease.  Dr.  Frederick 
iVjUn^  ^  G.  Gillick,  association  president, 

m  presented  the  newspaper  with 

S  a  certification  of  appreciation. 

tI****  t%aV  Affixed  was  a  gold  seal  contain- 

the  citation:  “First  in  out- 
«nn|^*S  m  standing  coverage.” 

^  Louis  G.  Gerdes,  city  editor, 

m  received  the  award  for  the 
World-Herald. 

I  I  Dr.  Gillick, 


This  Production  Manager 
took  the  trouble  — 

.  .  .  to  thank  the  paper’s  whole  mechanical  force  for 
the  fine  job  on  hi.i  store’s  special  section  .  .  .  “the 
cleanest  job  of  newspaper  printing  1  ever  saw,”  is  the 
way  he  sizes  it  up  .  .  .  Stereotype  foreman  thinks 
maybe  he  would  not  have  been  so  pleased  a  few 
months  ago  before  they  quit  mat  experiments  and 
settled  down  on  a  regular  Certified  routine. 


—  __  _  dean  of  the 

LJ  ;  Creighton  University  School  of 
I  wf  /  I  1  Medicine,  said  the  paper  “has 
I  done  about  twice  the  job  of  any 
I  uDBBB  I  other  daily  in  reporting  the 
*  I  l%Cvv  I  heart  story.” 
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New  Conveniences 
For  America’s  Shoppers 


r 


by  THEODORE  V.  HOUSER 


Chairman  of  the  Board, 

Sears,  roebuck  and  company 


Between  1920  and  1925  alone, 
the  number  of  automobile 
registrations  in  this  country  more 
than  doubled.  At  Sears,  we  be¬ 
came  convinced  that  the  wide¬ 
spread  use  of  automobiles  was 
going  to  cause  a  major  change 
in  the  nation’s  shopping  habits. 
Therefore,  in  1925,  Sears  opened 
the  first  of  many  outlying  retail 
stores.  We  believed  that  shoppers 
would  respond  favorably  to  the 
merchant  who  could  provide  a 
solution  to  the  parking  problem. 
As  you  know,  that  is  exactly  what 
happened. 

However,  neither  the  wide¬ 
spread  ownership  of  automobiles, 
nor  the  resulting  new  pattern  of 
merchandising,  would  have  oc¬ 
curred  without  the  efforts  of  the 
oil  industry. 

The  production  efficiency 
achieved  by  the  petroleum  com¬ 
panies  has  brought  gasoline  and 
oil  to  a  price  point  where  every¬ 
body  can  afford  it.  The  distribu¬ 
tion  pattern  set  up  by  the  oil 
industry  has  made  their  products 
conveniently  available  to  all.  The 
research  activities  of  the  industry 
have  provided  products  that  meet 
and  encourage  the  technical  ad¬ 
vances  of  the  automobile  manu¬ 
facturers.  Neither  accessibility  of 


supply  nor  quality  nor  price  of 
product  has  ever  been  a  barrier  to 
ownership  of  an  automobile. 

The  record  of  both  the  retail 
industry  and  the  oil  industry  is  a 
record  of  parallel  growth  and  de¬ 
velopment,  each  with  its  empha¬ 
sis  on  lower  distribution  costs, 
greater  customer  convenience  and 
improved  quality.  These  develop¬ 
ments  have  been  not  only  parallel, 
but  interdependent. 

It  seems  to  me  that  this  record 
of  growth  in  both  industries  is  an 


excellent  example  of  how  alert 
businesses  interact  and  respond  to 
the  needs  of  a  competitive  econ¬ 
omy.  This  drive  for  growth  and 
improvement  is  inherent  in  Amer¬ 
ica’s  competitive  system.  The  rec¬ 
ognition  of  the  value  of  competi¬ 
tion  on  the  part  of  American  con¬ 
sumers  and  the  wise  use  of  the 
opportunity  for  competition  on  the 
part  of  American  business  have 
created  a  pressure  for  progress 
that  has  resulted  in  the  unique 
richness  of  the  American  standard 
of  living.  As  a  symbol  of  our  eco¬ 
nomic  system,  and  as  a  contributor 
to  our  standard  of  living,  the 
petroleum  industry  is  an  outstand¬ 
ing  example. 


As  Chairman  of  the  Board  of  Sears,  Roebuck  and  Co.,  Theodore  V.  Houser  heads  the 
world’s  largest  distributor  of  general  merchandise.  Once  characterized  as  “the  greatest 
master  of  mass  merchandising  in  the  U.  S.,’’  Mr.  Houser  is  an  expert  on  America’s  changing 
shopping  habits  and  on  the  part  oilmen  play  to  make  these  changes  possible. 


This  is  one  of  a  series  of  reports  by  outstanding  Americans  who  were  invited  to  examine  the  job  being  done  by  the  U.  S.  oil  industry. 
This  page  is  presented  for  your  information  by  The  American  Petroleum  Institute,  50  West  50th  Street,  New  York  20,  N,  Y. 
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Broadened  Horizons 
For  Women’s 


By  Elizabeth  Lamb 

Evanston,  Ill. 

The  expanding  interests  of 
American  women,  their  wider 
horizon  of  activities,  and  the 
stepped-up  tempo  of  their  lives 
have  influenced  the  content  of 
the  women’s  pages  of  the  daily 
newspaper,  women’s  page  editors 
admitted  during  a  clinic  spon¬ 
sored  by  the  Inland  Daily  F^ess 
Association  and  Medill  School  of 
Journalism  here  June  2-3. 

The  members,  representing 
newspapers  from  8,000  to  110,- 
000  circulation,  were  unanimous 
in  advocating  that  the  women’s 
pages  of  today  must  lure 
readers  by  much  more  than  a 
listing  of  social  events  and  per¬ 
sonal  notes. 

General  Interest  Dept. 

Miss  Beryl  Brownell,  Gary 
(Ind.)  Post-Tribune,  explained 
how  that  newspaper  trans¬ 
formed  the  women’s  pages 
from  a  listing  of  social  events 
to  a  department  of  features, 
news,  and  items  of  general  in¬ 
terest. 

“In  a  study  of  our  women’s 
pages,’’  she'  said,  “we  found  that 
we  were  discriminating  against 
a  majority  of  our  readers  to 
kow-tow  to  a  few.  This,  I  felt, 
was  not  a  wise  thing  to  do, 
financiallly,  for  the  paper.  But 
when  it  came  to  cutting  down 
on  the  personals  and  trivial  so¬ 
cial  notes,  I  found  it  much 
easier  to  convince  the  pub¬ 
lishers  than  the  public. 

“However,  we  arranged  a 
‘press  party’,  had  all  the  top 
editorial  personnel  of  the  Post- 
Tribune  on  hand  to  welcome  the 
guests,  and  with  about  300  clubs 
in  our  town,  when  all  sent  rep¬ 
resentatives,  we  had  quite  a 
gathering.  We  explained  the 
situation  to  the  women,  told 
them  that  when  their  organi¬ 
zations  did  anything  really 
newsworthy,  we  would  be  happy 
to  report  it,  etc.  The  coopera¬ 
tion  was  surprising.  After  the 
party,  I  received  just  one  com¬ 
plaint  on  the  new  policy  and 
it  was  one  that  I  had  antici¬ 
pated.” 

Items  for  Sunday 

Mrs.  Georgia  Foster  said  the 
Topeka  (Kas.)  Capital  had 
achieved  similar  results  by  de¬ 
voting  the,  daily  women’s  page 
to  features  on  fashions,  food 
menus,  child  care,  etc.,  and 
using  the  society  items  and 
pictures  in  the  Sunday  edition. 
A  survey  of  the  content  of 
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women’s  pages  disclosed  that 
readers  preferred  fashions,  food, 
patterns  much  above  the  social 
items. 

“We  even  have  solved  the 
problem  of  recitals,  which  was 
one  of  our  principal  griefs,  by 
using  them  in  the  Sunday  is¬ 
sue,”  Mrs.  Foster  revealed. 

Although  the  home  and  gar¬ 
den  features  now  are  not  a  part 
of  the  women’s  page,  Mrs. 
Foster  said  that  there  was  a 
move  to  incorporate  them  as 
women’s  page  features. 

Dean  Kenneth  E.  Olson  of 
Medill  School  moderated  a  panel 
on  administration  of  women’s 
departments.  Considerable  vari¬ 
ation  in  manipulation  of  the 
department  was  shown  by  com¬ 
paring  notes.  Few  of  the  editors 
managed  the  department  budg¬ 
et,  although  the  discussion  re¬ 
vealed  the  advantages  of  having 
her  responsible  for  the  admini¬ 
stration  of  this  part  of  her  de¬ 
partment.  The  smaller  newspa¬ 
pers  represented  reported  that 
the  department  was  a  one- 
woman  affair,  and  ranged  from 
three  to  six  columns  of  material 
daily.  The  larger  newspapers 
had  heavy  material  assignments 
daily,  with  a  rather  small  staff 
to  get  out  this  quantity  of  ma¬ 
terial. 

Stem  Deadline  Policy 

Deadline  problems  have  been 
eased  materially  by  a  stern 
policy  for  all  material.  Miss  Peg 
Greiner,  Eau  Claire  (Wis.) 
Leader  and  Telegram,  said  that 
the'  club  publicity  chairmen  in 
her  city  used  a  postal  card  to 
send  in  their  announcements. 

“Every  morning  I  have  a  thick 
stack  of  cards  on  my  desk,”  she 
said,  “but  it  leaves  me  free  to 
do  my  telephoning.  I  have  found 
it  a  big  help.” 

The  women  apparently  are  not 
confronted  with  personnel  prob¬ 
lems  as  severely  as  are  other 
newspaper  departments.  Morale, 
too,  is  high,  they  reported,  in¬ 
asmuch  as  it  is  not  a  problem  to 
keep  them  busy. 

Miss  Brownell  said  that  she 
had  found  added  responsibility 
was  the  answer  to  a  staff  that 
appeared  to  be  in  a  rut. 

“I  gave  each  girl  on  our  staff 
the  responsibility  for  one  di¬ 
vision  of  the  women’s  depart¬ 
ment  —  food,  fashions,  clubs, 
etc.  She  is  the  editor  of  that 
department,  and  it  is  up  to  her 
to  gather  her  material,  write  it, 
and  get  it  in  on  time.  It  is  re¬ 


markable  how  this  sparked 
each  one  to  do  her  best  job  each 
day,”  Miss  Brownell  told  the 
clinic. 

Two  fresh  viewpoints  on  the 
traditional  headache  of  brides’ 
pictures  were  pven  by  the 
panelists. 

Prices  for  Pictures 

Miss  Esther  Way,  said  the 
Saginaw  (Mich.)  News  charges 
a  commercial  photogn^apher  half 
of  the  cost  of  the  e'ngraving  if 
he  is  to  receive  a  credit  line  on 
his  photograph. 

“This  has  cut  down  on  the 
volume  of  unsolicited  pictures 
that  came  to  us  from  commer¬ 
cial  sources,  eager  for  a  credit 
line,”  she  said. 

The  Kitchener  -  Waterloo, 
(Ont.)  Record  has  convinced 
its  brides  it  is  a  privilege  to  be 
pictured  in  the  newspaper. 

“We  charge  $3  for  any  bride’s 
picture  that  we  use,  except 
those  of  socially  prominent  per¬ 
sons  which  W3  solicit,”  Miss 
Frances  Denney  said.  “We  also 
charge  $3  if  a  young  lady  wants 
a  picture  with  her  engage'ment 
announcement.” 

For  the  $3,  she  added,  the 
groom  also  could  get  in  the 
picture. 

All  pointed  out  that  they  used 
local  copy  as  much  as  possible, 
relying  upon  syndicates  for  such 
things  as  patterns,  some  advice 
to  the  lovelorn  columns,  etc.  An 
effort  was  made  to  localize 
everything  possible  in  the 
feature  department,  the'y  said. 

Pediatrics  Progress 

A  feature  well  out  of  the 
ordinary  appears  monthly  in 
the  Racine  (Wis.)  Journal- 
Times.  As  Mrs.  Lucy  Colbert 
described  it: 

“We  decided  to  develop  our 
own  baby  care  feature.  Shortly 
before  the  first  of  the  year,  with 
the  assistance  of  a  local  pedia¬ 
trician  and  others,  we  selected 
a  new  baby  to  follow  for  a  year. 
He  was  the  first  child  of  a 
young  couple  in  moderate  cir¬ 
cumstances,  and  happily,  also  a 
first  grandchild. 

“He  is  called  Baby  Joey. 
Each  month,  we  have'  a  picture 
of  Joey,  and  the  story  accom¬ 
panying  the  picture  tells  how 
he  has  grown,  what  he  has  done, 
how  his  grandma  has  spoiled 
him,  what  his  doctor  says  about 
him,  and  the  troubles  his  par¬ 
ents  are  having.  When  the  year 
is  up,  we  will  have  a  full  page 
layout  of  Joey.  It  looks  as  if 
he  is  going  to  have  red  hair, 
maybe  freckles,  and  if  so,  we 
will  do  the  layout  in  color!” 

Mrs.  Colbert  said  reader  re¬ 
action  to  this  feature  is  terrific. 
Young  mothers  wonder  why 
their  children  have  not  pro¬ 


gressed  as  well  as  Joey,  or 
gloat  when  theirs  has  done  a 
little  better,  and  grandmother! 
clip  the  feature  to  mail  out  of 
the  city. 

Mrs.  Elaine  Clapp  said  that 
a  locally  written  column  draws 
much  heavier  readership  for 
the  Grand  Rapids  (Mich.) 
Herald  than  any  syndicated 
piece  she  uses.  She  said  that  the 
women’s  page  was  revised  about 
a  year  ago,  with  increased  em¬ 
phasis  on  local  features  and 
pictures.  She  follows  no  particu¬ 
lar  theme  for  her  features  and 
column  she  writes,  but  tries  to 
find  something  that  will  interest 
as  many  readers  as  possible. 

The  editors  of  women’s  pages 
on  the  smaller  circulation  news¬ 
papers  emphasized  the  need  for 
locals  and  personals  in  their 
newspapers.  An  occasional  local 
feature  could  be  used,  they  said, 
but  by  and  large,  readers  still 
expected  to  find  clubs  and  local 
notes  on  the  women’s  page.  The 
Waukesha  (Wis.)  Freeman,  a 
“one-women  operation”  accord¬ 
ing  to  Mrs.  Vivian  Williams, 
while  still  depending  upon  per¬ 
sonals  for  some  amount  of  ma¬ 
terial,  has  been  able  to  incor¬ 
porate  features  and  pictures  on 
the  woman’s  page  because  the 
newspaper  itself  is  picture- 
minded.  Other  editors  of  smaller 
newspapers  said  that  the  idea 
of  eliminating  personals  in  their 
columns  had  to  be  abandoned 
because  of  reader  requests. 

Other  participants  in  the 
clinic  were:  Jean  Richmond, 
Rockford  (Ill.)  Register-Repub¬ 
lic  and  Star;  Mrs.  Margaret 
Searing,  Waukegan  (Ill.) 
News-Sun;  Aloyse  Moritz,  Fort 
Wayne  (Ind.)  Journal-Gazette; 
Mrs.  Rosemary  Steam,  Mich¬ 
igan  City  (Ind.)  News-Dis¬ 
patch;  Mrs.  Katherine  Stoops, 
South  Bend  (Ind.)  Tribune; 
Mrs.  Kathryn  Searer,  Three 
Rivers  (Mich.)  Commercial; 
Mrs.  Elaine  Edwards,  Kenosha 
(Wis.)  News;  Mary  Spillane, 
Racine  Journal-Times  and  Bul¬ 
letin;  Mrs.  Theresabell  Leary, 
Stevens  Point  (Wis.)  Journal. 
• 

Madry  Memorial 

Chapel  Hill,  N.  C. 

Burlington  Industries  Foun¬ 
dation  has  presented  a  $1,000 
gift  to  the  University  of  North 
Carolina  Journalism  Founda¬ 
tion  in  memory  of  the  late  Rob¬ 
ert  W.  Madry,  director  of  the 
University  News  Bureau  for 
more  than  30  years.  Holt 
McPherson,  editor  of  the  High 
Point  (N.C.)  Enterprise  and 
president  of  the  journalism 
foundation,  said  it  was  the 
fifth  such  amount  received 
from  Burlington. 
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Armyworm 


There's  not 
enough  food 
for  you 

and  the 
bugs 


As  any  backyard  gardener 
knows,  you  have  a  fight  on  your 
hands  from  the  moment  you  turn 
over  your  first  spadeful  of  earth. 
At  every  step,  fungus  growths, 
weeds,  and  insects  that  chew,  in¬ 
sects  that  suck  are  waiting  to 
destroy  your  lawns,  trees,  plants, 
flowers.  It  is  a  disheartening 
struggle  for  Greenthumbers . . . 
a  round-the-clock  fight  for  com¬ 
mercial  farmers. 

Fortunately,  there’s  a  growing 
list  of  weapons  we  now  can  wield 
in  the  battle  against  bugs.  Some 
of  the  most  effective  have  been 
developed  in  the  laboratories 
of  California  Spray-Chemical 
Corporation,  a  Standard  Oil 
Company  of  California  subsidi¬ 
ary.  In  1907,  we  brought  out  the 
first  basic  lead  arsenate  to  stop 
the  codling  moth,  a  rampaging 
fruit  crop  destroyer;  later,  the 
invention  of  new-type  summer 
and  dormant  oil  sprays  safely 
checked  scale  and  other  insects. 

Other  Standard  research 
achievements  have  been  chemi¬ 
cals  to  kill  aphis,  mites,  thrips, 
and  similar  sucking  insects  . . . 
dusts  to  destroy  fungus  diseases 
like  rust,  blight,  mildew... sprays 
and  dusts  custom-made  to  knock 
out  such  public  enemies  as  the 
devastating  grasshopper,  boll 
weevil,  hornworm.  Other  pest- 
killers  boost  milk  production 
from  our  dairy  herds,  help  beef 
cattle  fatten  faster. 

One  good  reason  you  live  in 
the  world’s  best-fed  nation  is  be¬ 
cause  insect  invaders  have  been 
held  back  on  our  farms,  ranches, 
and  orchards,  thanks  in  part  to 
Standard’s  constant  hunt  for 
new  ways  to  make  petroleum  do 
more  things  for  you. 


Houae  Fly 


Corn  Ear  Worm 


Diabrotica  Beetle 


STANDARD  OIL  COMPANY  OF  CALIFORNIA  pfons  ahead  to  serve  you  better 
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lapers  sponsor  this  growing 

4th  of  MY 
TRADITION 

A.N.P.A.  supports  reprinting  of  “Primer  for  Americans” 
as  4th  of  July  feature ...  free  mats  available. 


From  161  newspapers  in  1953  to  more  than  1000 
newspapers  in  1954.  That’s  the  amazing  record 
of  growth  for  this  new  American  tradition. 

Again  in  1955,  mats  of  “Primer  for  Americans” 
are  available  to  all  newspapers  at  no  charge.  Again 
mats  come  in  three  sizes  . . .  2240  lines,  1500  lines, 
and  1000  lines. 

And  again  in  1955,  A.N.P.A.  is  supporting  the 
Primer;  supporting  its  continued  use,  its  wider 
use  by  all  A.N.P.A.  member  papers. 

“Primer  for  Americans”  is  a  statement  of  the 
principles  of  America— principles  of  our  rights, 

I  freedoms ,  and  responsibilities — principles  on  which 
!  our  country  was  founded  and  by  which  we  live. 

Well  over  1,000,000  copies  of  this  statement  in 
pamphlet  or  booklet  form  have  been  distributed 
by  leading  businesses  and  organizations.  The 
Primer  has  received  a  F reedom  F oundation  Award . 

And  now,  newspapers  all  over  America  are 
adopting  it  as  their  own  patriotic  4th  of  July 
tradition. 

If  you  are  interested  in  keeping  this  tradition 
growing  by  publishing  the  Primer  in  your  news¬ 
paper,  simply  fill  in  and  mail  the  coupon  at  right. 


Be  sime  to  indicate  which  mat  size  you  want. 
The  mat  and  full  permission  to  reprint  “Primer 
for  Americans”  will  be  sent  to  you  at  once. 


S.  LARMON,  President 
Young  &  Rubicam,  Inc. 


Primer  Department  A 
Young  &  Rubicam,  Inc. 

285  Madison  Avenue,  New  York  17,  N.  Y. 


Please  send  me  a  mat  for  “Primer  for  Americans”  in  the 
size  checked. 

I  I  2240  lines  Q  1500  lines  Q  1000  lines 

Name _ 

Newspaper 

Street _ 

City _ State _ 
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PUBLIC  RECORD 


UAW-GAW 

WALTER  Reuther  launched  it  as  the 

“guaranteed  annual  wage.”  He  refined 
that  to  the  “semi-annual  guaranteed  wage” 
when  the  Ford  Motor  Company  settled  for 
26  weeks.  Management  representatives 
call  it  a  “supplemental  unemployment 
benefit  plan.” 

But  whatever  tag  you  apply,  it  is  a  new 
fringe  benefit  which  ultimately  will  affect 
all  industries  including  newspaper  opera¬ 
tions.  It  may  take  some  time  but,  make 
no  mistake  about  it,  the  mechanical  unions 
in  newspaper  shops  will  attempt  to  write 
the  same  principle  into  their  contracts. 

Regardless  of  what  you  may  think  about 
the  social  aspects  of  this  new  benefit,  its 
result  can  only  be  inflationary.  Already 
automotive  experts  in  Detroit  contemplate 
an  increase  in  the  price  of  new  cars  when 
the  new  labor  rate  is  effective.  Its  im¬ 
pact  on  the  newspaper  business  can  be 
visualized  in  the  light  of  past  experience 
with  rising  costs — which  has  meant  higher 
rates  or  lower  profits,  or  both. 

Smaller  newspapers  may  not  be  affected 
aeriously  by  such  a  development.  The 
larger  the  newspaper — the  greater  its  ad¬ 
vertising  volume — the  more  it  will  feel 
this  new  payroll  obligation  when  it  comes. 
At  the  present  time  manpower  in  a  large 
newspaper’s  composing  room,  press  room 
And  possibly  delivery  operation  fluctuates 
in  almost  direct  ratio  to  advertising  vol¬ 
ume.  The  low  men  on  the  seniority  lists 
in  these  departments  do  not  have  so-called 
^ull-time  employment. 

This  condition  will  persist  in  spite  of 
the  efforts  of  managements  to  level  off 
production — setting  ads  in  advance,  print¬ 
ing  Sunday  supplements  in  advance,  etc. 
— and  in  spite  of  some  mechanical  unions’ 
•efforts  to  perpetuate  a  scarcity  of  man¬ 
power  necessitating  overtime. 

Thus,  newspapers  will  be  confronted 
•with  the  new  payroll  demand  and  unavoid¬ 
able  overtime  payments.  Some  newspaper 
•experts  believe  that  even  if  the  mechanical 
unions  do  not  demand  the  unemployment 
t)enefit  feature  they  will  translate  it  into 
<lollars  and  cents  asking  for  the  equivalent 
in  pay  increases. 

Perhaps  this  new  fringe  benefit  will 
■serve  to  put  that  much-needed  bomb  under 
Ihe  tails  of  newspaper  mechanical  and 
research  experts.  Perhaps  it  might  fright- 
•en  a  few  more  newspaper  publishers  into 
experimenting  with  new  processes. 

The  newspaper  business — still  using  the 
«ame  basic  production  methods  it  has 
used  for  more  than  50  years — cannot  hope 
•to  prosper  while  imposing  increased  cost 
upon  increased  cost  upon  antiquated  tech- 
•niques.  Such  a  pyramid  weakens  as  it 
grows  taller. 

If  both  newspapers  and  their  employes 
•expect  to  prosper  their  future  must  rest 
nn  some  method,  or  series  of  methods, 
whereby  newspapers  can  be  produced 
•faster,  cheaper  and  better  than  they  are 
mow. 


Am  I  therefore  become  your  enemy, 
becaute  I  tell  you  the  truth? 

—Galatians,  IV;  16. 


SUMMER  BOOM 

A  YEAR  ago,  many  retailers  increased 
their  sales  during  the  Summer  months 
and  proved  that  the  so-called  “Summer 
Slump,”  if  it  ever  existed,  had  been  due 
almost  entirely  to  lack  of  promotion  and 
selling.  Manufacturers  and  retailers  had 
assumed  erroneously  for  years  that  con¬ 
sumers  wouldn’t  buy  during  the  Summer 
— too  busy  doing  other  things — ^so  they 
all  just  stored  away  their  sales  tools. 

Last  year  the  Bureau  of  Advertising 
and  the  National  Retail  Dry  Goods  As¬ 
sociation  showed  how  wrong  this  think¬ 
ing  had  been.  Their  “No  Summer  Slump” 
campaign  was  so  successful  that  it  is 
being  repeated  this  year.  Newspapers  in 
300  cities  and  more  than  37,000  retailers 
participated.  This  year  those  figures  will 
be  larger. 

Members  of  the  Bureau  have  already 
received  extensive  promotional  kits  point¬ 
ing  to  the  1954  success  stories  and  the 
selling  opportunities  during  the  Summer 
of  1955.  Non-members  can  develop  their 
own  local  projects  with  a  little  imagina¬ 
tion.  Proper  promotion  of  this  idea  can 
straighten  the  seasonal  curve  in  news¬ 
paper  linage.  And  with  more  selling  sue. 
cesses  at  the  retail  level  some  manufac¬ 
turers  might  realize  eventually  their  mis¬ 
take  in  curtailing  sales  efforts  at  this 
time  of  year. 

The  “Summer  Slump”  idea  is  a  phoney 
and  probably  always  has  been.  The  De¬ 
partment  of  Commerce  figures  for  1953 
show  that  retail  sales  volume  during 
June,  July  and  August  was  exceeded  only 
by  December,  October  and  May,  in  that 
order — and  the  latter  two  were  greater 
only  by  .2%  and  .1%,  respectively.  The 
three  Summer  months  accounted  for 
25.3%  of  the  year’s  total  retail  volume. 
In  other  words,  this  quarter  of  the  year 
produced  more  than  a  quarter  of  the 
annual  sales. 

The  sales  are  there  but  newspapers 
and  other  media  have  permitted  adver¬ 
tisers  to  lay  down  on  the  job  during  this 
period. 


WHEN  is  a  public  record  not  a  public 
record  ? 

When  proceedings  are  recorded  by  a 
stenographer  but  not  transcribed  and  not 
available  to  public  or  press. 

A  county  judge  forbade  a  court  stenog¬ 
rapher  to  give  to  the  New  York  Post  a 
copy  of  his  charge  to  the  jury,  so  the 
paper  petitioned  a  higher  court.  Another 
judge  has  said  a  stenographer  does  not 
serve  the  general  public  in  this  regard;  if 
he  did  he  wouldn’t  have  time  for  anything 
else;  the  trial  was  open  to  press  and  public 
with  full  opportunity  for  note  taking;  so 
that’s  that.  The  Post  is  forced  to  appeal 
again. 

This  is  comparable  to  the  practice  in 
the  New  York  State  legislature  where  for 
many  years  the  proceedings  were  recorded 
by  a  stenographer  but  never  transcribed. 

The  theory  behind  this  thinking  ap¬ 
parently  is  that  what’s  done  is  done  — 
let  bygones  be  bygones,  etc.  If  press  or 
public  missed  or  overlooked  or  ignored  the 
significance  of  a  particular  comment  in 
the  court  or  legislature,  that’s  just  too 
bad.  Sure,  it’s  in  the  public  record — but 
you  can’t  see  it.  It’s  just  not  that  public. 

This  reasoning  does  not  reflect  credit 
upon  our  courts. 

THANKS,  MR.  MITCHELL! 

STEIPHEN  A.  Mitchell,  former  chairman 
of  the  Democratic  Party,  has  written 
in  the  yearbook  of  the  Chicago  Newspa¬ 
per  Guild  that  newspapers  have  improved 
their  treatment  of  political  news — “sub¬ 
stantial  improvement  in  quality  and  fair¬ 
ness”  were  the  words  he  used. 

That’s  a  nice  compliment  coming  from 
a  man  who  gave  newspapers  “what  for” 
during  the  1952  campaign  and  before. 

We  don’t  understand,  however,  when  he 
says  the  greatest  gain  “is  coming  from 
the  disposition  of  most  newspapers  to 
take  the  people’s  side  against  the  govern¬ 
ment.”  When  they  criticized  the  govern¬ 
ment  prior  to  1952,  newspapers  were 
labelled  the  “one-party  press.”  Now  it’s 
apparently  all  right. 

Guess  it  depends  who  is  on  the  receiv¬ 
ing  end. 


COST  SYSTEM 

ONE  of  the  benefits  of  the  unit  cost 
system  developed  by  the  Institute  of 
Newspaper  Controllers  and  Finance  Of¬ 
ficers  is  that  “it  has  shown  some  pub¬ 
lishers  are  actually  selling  some  advertis¬ 
ing  at  less  than  pocket  costs.”  This  is 
the  testimony  of  one  participant  in  the 
Northwest. 

What  a  boon  to  those  publishers  who 
know  this  to  be  true  with  some  of  their 
local  advertising  but  are  afraid  to  do 
anything  about  it  or  have  been  unable  to 
prove  it  with  figures. 
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dejH'ee  June  14  at  Manhattan 
College. 


PERSONAL 

MENTION 


Executive 


-  Frank  L.  York — publisher 

Samuel  I.  Newhouse —  of  The  Record  Ne'wspapers, 

owner  of  the  Syracuse  (N.  Y.)  Troy,  N.  Y. — named  a  member 
Post-Standard  and  Herald-  of  the  Board  of  Trustees  of 
Journal  and  other  newspapers  Russell  Sage  College  in  Troy. 
— given  Syracuse  University’s 
honorary  degree  of  Doctor  of 
Laws  at  the  June  6  commence¬ 
ment.  J.  Roscoe  Drummond, 

Washington  columnist  of  the 
New  York  Herald  Tribune, 
also  received  an  honorary 
LL.D.  from  Syracuse  Uni- 

ALVIE  A.  PHILLIPS,  who  has  served  as  circulation  manager  versity. 
and  on  the  advertising  staff  of  the  Menominee  (Mich.)  Daily 
Herald-Leader  for  20  years,  has  been  appointed  advertising  man¬ 
ager  replacing  WALTER  F.  HANSEN  who  resigned  to  become 
business  manager  of  the  Houghton  (Mich.)  Daily  Mining  Gazette. 

Mr.  Phillips  joined  the  Herald-Leader  as  circulation  manager  in 
1935,  the  ad  staff  in  1943. 


SILLIMAN  EVANS  JR.  is 

now  president  of  Tennessean 
Newspapers,  Inc.,  owner  of  the 
Nashville  Tennessean.  (E  &  P, 
June  4,  page  12.)  He  is  30 
years  old,  and  his  younger 
brother,  AMON  CARTER 
EVANS,  is  a  newly  elected  vice- 
president  of  the  company.  Their 
father  continues  as  chairman 
and  publisher. 


On  the  Business  Side 


Martin  Anderson  —  pub¬ 
lisher  of  the  Orlando  (Fla.) 
Sentinel-Star — presented  a  cit¬ 
izenship  award  by  Orlando- 
Post,  Veterans  of  Foreign 
Wars. 


Jack  F.  LaFavre  —  named 
assistant  business  manager  of 
the  Chicago  American,  it  was 
announced  b  y 

Pn  Donald  J. 

I  Walsh,  business 
1  manager.  M  r . 

LaFavre,  who 
^  has  b^n  per- 
I  sonnel  director 
^  of  the  American 
since  1944,  con¬ 
tinues  in  that 
capacity  and 
will  also  handle 
all  labor  negoti¬ 
ations  for  the  American.  He 
joined  the  Hearst  paper  as  a 
payroll  clerk  in  1932  and  was 
named  payroll  manager  in  1938. 


CARLTON  THOMAS  has  been  appointed  managing  editor  of 
the  Wilmington  (N.  C.)  Star  and  Sunday  Star-News.  He  was 
formerly  managing  editor  of  the  Gadsden  (Ala.)  Times  and  the 
Macon  (Ga.)  Telegraph.  CHARLES  HURST,  a  veteran  West  Vir¬ 
ginia  newsman,  was  named  Star  city  editor. 


David  R.  Daniel — publisher 
of  the  Hartford  (C  o  n  n.) 

Times — elected  a  director  of 
the  Connecticut  Chamber  of 
DWIGHT  E.  SARGENT,  chief  editorial  Commerce, 

writer  for  the  Portland  (Me.)  Press  Herald 
several  years,  has  been  named  editorial  page 
director  for  the  three  Guy  Gannett  newspapers 
in  Portland.  At  the  same  time  EDWARD  W. 

CARLSON,  chief  editorial  writer  for  the  Port¬ 
land  Express,  resigned  and  EDGAR  A.  COMEE 

was  appointed  an  editorial  writer.  JAMES  R.  DORAN — editor  of 

*  *  *  the  Harrisburg  (Pa.)  Patriot- 

KEIARNEY  C.  PEARCE,  in  the  advertising,  job  printing  and  News — named  president  of  the' 

newspaper  business  for  nearly  30  years,  has  been  named  editor-  Central  Pennsylvania  chapter  nal 

manager  of  the  Lenoir  (N.C.)  News-Topic  succeeding  the  late  of  Sigma  Delta  Chi.  the 

ROY  R.  WALLIS.  One  of  Mr.  Pearce’s  first  acts  was  to  name  *  »  *  thp 

LORAINE  ODEM  managing  editor.  She  had  been  serving  as 

wire  editor  the  past  two  years.  Richard  E.  BERLIN — pres- 


Orrin  R.  Taylor— co-pub¬ 
lisher  of  the  Archbold  (Ohio) 
Buckeye — received  the  honor¬ 
ary  degree  of  Doctor  of  Scietice 
in  Journalism  at  Bowling 
Green  State  University  June  5. 


LsFavrs 


Sargent 


PHILIP  E.  SWIFT,  former  Missouri  publisher,  has  been  ap¬ 
pointed  publisher  of  the  Logan  (Utah)  Herald-Journal,  of  the 
Scripps  League  of  Newspapers.  He  succeeds  ROBERT  W.  MAR¬ 
TIN,  who  resigned. 


WHY 

SLAM 

THE 

DOOR 

ON 

YOUR 

BIFOCAL 

AGERS? 


Almost  28,000,000  Americans  who 
grew  up  with  your  newspapers  are  in  the 
bifocal  years — 55  and  over. 

Shrinking  the  size  of  your  comics  and 
features  makes  tough  reading  for  them. 
They  must  hold  your  paper  at  arm’s 
length  to  see  it.  They  may  run  out  of 
arm — and  out  of  interest. 

Prescription:  Buy  the  best  features  you 


CHARLES  STELLING  has  been  named  managing  editor  of 
the  Kingsport  (Tenn.)  Times,  replacing  NEIL  O’STEEN  who  has 
joined  the  staff  of  the  Norfolk  (Va.)  P irginian-Pilot, 


BARTON  W.  MORRIS  Jr.,  secretary  and  pro¬ 
motion  manager  of  the  Times-World  Corp., 
publisher  of  the  Roanoke  (Va.)  Times  and 
World-News,  has  been  promoted  to  executive 
editor.  He  retains  his  dutit^  as  corporation 
secretary.  At  the  same  time  THORTON  M. 
TICE,  a  member  of  the  news  staff  for  the 
World-News,  was  named  to  succeed  Mr.  Mor¬ 
ris  as  promotion  manager.  Mr.  Morris  has  been 
with  the  Roanoke  newspapers  since  1945.  Mr. 
Tice  joined  the  World-News  last  year  and  has 
been  city  editor  of  the  Baltimore  Sun  and  ad¬ 
vertising  manager  of  the  Ft.  Smith  (Ark.) 
Southwest  Times. 


Morris 


RICHARD  D.  WYNNE,  telegraph  editor,  has  been  promoted 
to  managing  editor  of  the  Asheville  (N.C.)  Citizen  succeeding 
GEORGE  W.  McCOY  who  was  appointed  associate  editor.  Mr. 
McCkty  replaces  DON  SHOEMAKER  who  is  now  executive  editor 
of  the  Southern  News  Reporting  Service.  Mr.  Wynne  has  been 
with  the  Citizen  since  1944,  Mr.  Mc(^y  since  1924. 


CHICAGO  SIJN-TIMES 


21 1  W.  Wacker  Drive,  Chicago  6  Harry  B.  Baker,  Gen.  Mgr. 
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cial  events  director  of  the 
Philadelphia  (Pa.)  Bulletin  — 
elected  to  a  second  term  as 
president  of  the  Philadelphia 
Public  Relations  Association. 

♦  ♦  ♦ 

William  A.  Stretch  —  gen¬ 
eral  manager-treasurer  of  the 
Camden  (N.  J.)  Courier  -  Post 
— nominated  by  Gov.  Meyner 
for  membership  on  the  Jersey 
State  Racing  Commission. 

♦  ♦  ♦ 

J.  Rawdon  Barnes  Jr.  — 
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G..'’wSi"  -  the  fourth  estate 

with  the  display  advertising 
staff  of  the  Montgomery  (Ala.) 

Advertiser-Journal. 


By  Trent 


Henry  F.  Haulotte  —  ap¬ 
pointed  circulation  manager  of 
the  Menominee  (Mich.)  Daily 
Herald-Leader  and  Fred  Col¬ 
lins  is  now  with  that  paper’s 
ad  staff. 

*  *  4 

Bert  P.  Friedman  —  owner 
and  operator  of  Oregon  Millin¬ 
ery  Co.  —  returns  after  three 
years  to  establish  a  new  de¬ 
partment  at  the  Portland  (Ore.) 
Journal.  His  title  will  be  mer¬ 
chandising  promotions  consult¬ 
ant  to  the  advertising  depart¬ 
ment. 

If  if  if. 

Roy  E.  Boody  Jr. — on  the  re¬ 
tail  display  staff  —  promoted 
to  assistant  national  advertis¬ 
ing  manager  of  the  Oakland 

(Calif.)  Tribune. 

*  *  * 

Richard  O.  Johnson  —  the 

last  six  years  assistant  trans¬ 
portation  manager  for  the  In¬ 
dianapolis  News  and  Star  — 
named  transportation  manager 
succeeding  the  late  Kenneth 
W.  (Pop)  Jeffries. 

In  the  Editorial  Rooms 

Charles  K.  Weiser  —  city 
editor  of  the  Allentown  (Pa.) 
Call  —  named  assistant  man¬ 
aging  editor 
succeeding  the 
late  E.  J.  Mc- 
Gettigan. 
George  Y. 
Nehrbas  —  as¬ 
sistant  city  edi¬ 
tor  —  promoted 
to  city  editor, 
and  Nelson  A. 
Weiser  appoint- 
Nehrbai  ^d  associate  edi¬ 
tor  of  the 
Chronicle.  Charles  Weiser  has 
been  with  the  Call-Chronicle 
Newspapers  since  1925  when  he 
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C.  Weiier  N.  Weiser 

began  as  a  proof  reader.  Mr. 
Nehrbas  has  been  with  the  or¬ 
ganization  since  1946  and  Nel¬ 
son  Weiser  since  1930.  The 
Weisers  are  brothers. 

♦  ♦  * 

Ed  Storey  —  North  Carolina 
State  College  publicity  director 


the  past  eight  years  —  resigned 
to  join  the  editorial  staff  of  the 
Newport  News  (Va.)  Daily 
Press. 

*  4>  4 

Harry  Calkins  —  a  copy 
reader  since  1952  —  now  an 
editorial  writer  for  the  Wil¬ 
mington  (N.  C.)  Star. 

♦  ♦  ♦ 

Lois  Nelson  —  completing  a 
leave  of  absence  —  returned  to 
the  Tuscan  (Ariz.)  Citizen  as 
editor  of  the  paper’s  weekly 
tabloid  “Around  Your  Home” 
section.  Dianne  Moore,  who 
held  Miss  Nelson’s  post,  has 
joined  the  Phoenix  (Ariz.)  Re¬ 
public  staff  as  makeup  editor 
for  the  women’s  section. 

*  *  * 

Mrs.  Marion  Thomas  — 
woman’s  editor  of  the  Norfolk 
(Va.)  Ledger  -  Dispatch,  and 
Robert  W.  Dodson,  military  re¬ 
porter  for  the  same  paper  — 
married  May  19  in  Norfolk. 

«  *  4 

Ronald  K.  Devine,  and 
David  E.  Dexter  —  University 
of  Maine  Journalism  gi’adu- 
ates  —  are  to  join  the  Man- 
chester  (Conn.)  Herald,  and 
Bangor  (Me.)  Daily  News  staffs 
respectively. 

*  *  * 

Kittie  Campbell  —  women’s 
editor,  Philadelphia  Bulletin  — 
received  an  honorary  doctor  of 
fine  arts  degree  at  the  110th 
commencement  exercises  in  that 
city  of  the  Moore  Institute  of 
Art,  Science  and  Industry. 

*  *  « 

Paul  Harmon  —  former 
Washington  (D.  C.)  Times-Her- 
ald  staffer  —  joined  the  Nor¬ 
folk  (Va.)  Ledger-Dispatch’s 
telegraph  copy  desk. 

«  *  * 

Robert  A.  Mellace  —  of  the 
Charleston  (W.  Va.)  Daily 
Mail  —  named  chairman  of  the 
West  Virginia  Associated  Press 


Freedom  of  Information  Com¬ 
mittee. 

*  4  * 

Mrs.  Margaret  Upshur  Ault 
and  William  Shands  Meac- 
HAM,  associate  editor  of  the 
Norfolk  (Va.)  Virginian-Pilot 
—  married  recently  at  Durham, 
N.  C. 

♦  ♦  ♦ 

Robert  Bartlett  —  foi-mer 
reporter-photographer  with  the 
Patent  Press  (a  group  of  New 
York  State  weeklies)  —  joined 
the  staff  of  the  Charleston  (W. 
Va.)  Gazette  as  a  photographer. 

*  *  ♦ 

Ruth  Moore  —  Chicago  Sun- 
Times  reporter  and  author  — 
awarded  an  honorary  doctorate 
of  literature,  June  5,  from  Mac- 
Murray  College,  Jacksonville, 
Ill.  The  honorary  degree  was 
given  Miss  Moore  for  her  his¬ 
tory  of  evolution,  “Man,  Time 
and  Fossils”  and  a  biography  of 
Charles  Darwin. 

♦  ♦  ♦ 

Thomas  H.  Sloan  —  former¬ 
ly  a  member  of  the  Winston- 
Salem  (N.  C.)  Journal  and 
Sentinel  —  now  wire  editor  of 
the  Lexington  (N.  C.)  Dis¬ 
patch, 

*  *  * 

Edwin  Speers  —  who  left  the 
Asheville  (N.  C.)  Citizen  five 
months  ago  to  become  assistant 
city  editor  of  the  Charleston 
(S.  C.)  News  &  Courier  —  re¬ 
turned  to  the  Citizen  copy  desk. 
«  *  * 

Arthur  J.  Owens  —  former¬ 
ly  night  editor  of  the  Philadel¬ 
phia  Daily  News  —  joined  the 
staff  of  the  Fort  Lauderdale 
(Fla.)  Daily  News. 

Jack  Detweiler  —  formerly 
with  the  weely  Bradford  Coun¬ 
ty  Telegraph,  Starke,  Fla.  — 
joined  the  reportorial  staff  of 
the  Orlando  (Fla.)  Sentinel- 
Star.  Other  new  additions  to 
(Continued  on  page  58) 
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drown  ir . DUMAS 


More  than  2,000,000  industrial  workers 
benefit  from  CHIROPRACTIC  CARE 
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More  industrial  workers  receive  chiropractic  treat¬ 
ment  than  are  employed  in  4  leading  industrial  states. 

Over  2,000,000  patients — the  equivalent  to  total 
payrolls  of  metal  and  machinery  industries  in  Illinois, 
Michigan,  Ohio  and  Pennsylvania — are  treated  annually. 

Employers  know — workers  know — insurance  com¬ 
panies  know,  that  chiropractic  care  saves  suffering,  saves 
time,  saves  compensation  and  saves  health. 

The  multi-billion  dollar  insurance  industry — 550 
companies,  recognize  chiropractic  for  their  policyholders. 
Leading  fraternal  organizations,  the  largest  veterans 
groups,  craft  and  industrial  unions,  state  Industrial  Com¬ 
missions  and  38  states  under  the  Workmen’s  Compensa¬ 
tion  Act  accept  the  chiropractic  method.  Chiropractic  is 
officially  classified  by  the  Executive  Office  of  the  Presi¬ 
dent,  Bureau  of  the  Budget,  Washington,  D.  C.,  as  one 
of  the  four  major  healing  professions  in  America. 

The  Colorado  State  Industrial  Commission  permitted 
a  state  insurance  survey  in  back  injury  cases.  It  revealed 
chiropractic  patients  were  absent  from  work  about  21/2 
days — just  HALF  the  time  required  under  other  forms 
of  treatment.  In  Iowa,  the  Industrial  Commission 
probe  found  chiropractic  patients  lost  an  average  14 
workdays — cost  the  state  $62.  Patients  treated  by  other 
methods  lost  141/2  days — cost  the  state  $79. 

Wherever  FACTS  and  FIGURES — wherever  the  tools 
of  TRUTH  are  used,  chiropractic  emerges  in  full  stature. 
That  is  why  large  corporations  use  chiropractic  to  maintain 
steady  production — why  insurance  companies  welcome 
chiropractic  to  reduce  compensation  claims — why  the 
workers  themselves  choose  Doctors  of  Chiropractic. 

If  there  is  particular  information  you  want,  write  us 
or  send  for  the  book,  "The  Truth  About  Chiropractic.” 
NATIONAL  CHIROPRACTIC  ASSOCIATION,  Inc., 
NATIONAL  BUILDING.  WEBSTER  CITY.  IOWA 


3  TRUTHS  YOU  SHOULD  KNOW! 

950  Insurance  Companies  Recognize  Chiropractic. 
1  out  of  EVERY  5  Americans  Avail  Themselves 
of  Chiropractic  Health  Services. 

4  Years  of  Chiropractic  College  is  the  Minimum 
Requirement  for  Doctors  of  Chiropractic. 


The  Truth  About  Chiropractic 


*One  of  a  Series  of  Reports 
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PHOTOGRAPHY 

Editors  Need  Picture 
Training,  Says  Akers 


By  James  L.  CoUings 

Those  concerned  with  the 
selection  of  pictures  for  their 
newspapers  should  have  an  edu> 
cation  in  photojournalism. 

That’s  the  belief  of  Milbum 
P.  Akers,  executive  editor  of 
the'  Chicago  Sun-Times.  He  ex¬ 
pressed  it  last  week  in  a 
speech  at  the  eighth  annual 
press  photographers  short 
course,  University  of  Illinois. 

“Poor  editing,”  he  said,  “can 
nullify  the  tale'nts  of  even  the 
best  photographers.”  Mr.  Akers 
advocated,  therefore,  that  an¬ 
nual  seminars  be  held  for  pic¬ 
ture  editors,  news  editors  and 
all  others  who  handle  photos. 
These  men,  he  said,  must  learn 
to  think  of  pictures  and  word 
stories  as  being  inter-depen¬ 
dent.  When  they  do,  photojour¬ 
nalism  will  have  the'  importance 
it  deserves. 

Be  Honest 

As  for  the  men  who  work  un¬ 
der  picture  executives,  the 
photographers,  Mr.  Akers  urged 
them  to  take  more  candid  pic¬ 
tures  and  said: 

“Above  all,  be  honest  with 
your  camera.  Don’t  rearrange 
realism.  Record  the  news  event 
as  it  actually  unfolds.  Capture 
its  spontaneity,  its  true  emotion. 

“If  you  must  set  up  a  fea¬ 
ture  picture,  avoid  the  stereo¬ 
typed  pose.  A  pictorial  cliche 
is  even  more  unsavory  than  the 
written  one. 

“Take  more  care  with  your 
captions.  A  good  photographer 
will  give  not  only  an  accurate 
left-to-right  identification,  but 
he  will  also  provide  enough 
facts  to  give  some  background 
to  the  story  his  picture  is  tell¬ 
ing.  Many  a  good  picture  has 
ended  up  in  the  discard  because 
of  inadequate  caption  material. 

“Effective  cropping  can  im¬ 
prove  a  picture  by  eliminating 
distracting  elements.  Care 
should  be  taken  not  to  distort 
the  picture’s  story  by  injudicious 
cropping. 

“You  may  recall  the  hulla¬ 
baloo  caused  by  cropping  that 
controversial  picture  of  G. 
David  Schine  with  Secretary 
Stevens. 

“The  picture  story,  growing 
in  popularity,  will  pay  off  in 
more  creative  pages  if  subject 
matter  is  studied  and  sequence 
is  well  mapped  out  before  any 
shutter  is  clicked. 


“Find  out  what  happens  to 
your  photograph  on  its  way 
through  your  plant.  Check  to 
see  what  artists  and  engravers 
have  to  do  to  make  pour  photo 
reproduce  well.  Gripes  of  the 
artists  and  engravers  may  give 
you  some  better  ideas  for  light¬ 
ing  and  backgrounds. 

“Stand  up  for  your  rights  as 
a  newsman,  but  do  so  in  a  digni¬ 
fied  manner.  Alert  your  superior 
about  any  attempts  to  close  off 
any  news  source  or  otherwise 
limit  your  sphere  of  operation. 

“Be  versatile.  A  press  photog¬ 
rapher  today  cannot  afford  to 
be  a  specialist.  He  must  be  able 
to  cover  with  equal  skill  a  so¬ 
ciety  tea,  a  brawl  on  skid  row, 
a  close  play  at  second  base  or 
a  5-11  fire. 

“Merchandise  your  picture. 
If  you  think  you  have  a  good 
one,  blow  it  up.  Your  editor  may 
be  encouraged  to  use  it  as  large 
as  it  deserves  to  be.  The  bigger 
the  picture  the  bigger  the  im¬ 
pact.” 

Aerial  Views 

On  the  day  after  Memorial 
Day,  readers  of  the  Buffalo 
(N.  Y.)  Courier-Express  got  a 
gull’s  eye  view  of  local  sports 
events.  Coverage  was  provided 
by  Jack  Laing,  sports  editor, 
and  Bud  Glunz,  photographer, 
who  chartered  a  plane  to  get 
pictures  and  stories  of  a  speed¬ 
boat  regatta,  a  golf  tournament 
and  a  baseball  game. 

Trial  Pictures 

Lynchburg  and  Richmond, 
Va.,  newspapers  recently  were 
allowed  to  make  pictures  during 
a  murder  trial  held  in  the  for¬ 
mer  city. 

The'  way  to  courtroom  free¬ 
dom  was  paved  by  Peyton  B. 
Winfree,  Jr.,  managing  editor 
of  the  Lynchburg  News  and 
Advance,  who  obtained  permis¬ 
sion  from  Judge  Joel  W.  Flood. 
Staffer  George  Smith  did  the 
shooting. 

Matter  of  fact,  Mr.  Smith, 
with  Leica,  had  made  a  few 
shots  in  the  courtroom  even  be¬ 
fore  the  judge  told  them  to  go 
ahead.  A  set  of  the  nrints  was 
turned  over  to  His  Honor. 

“He  told  us  he  didn’t  know 
they  were  being  taken,”  Mr. 
Winfree  reports. 
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the  Sentinel  staff:  Bill  Sum¬ 
mers,  copy  desk;  Pat  Pinker¬ 
ton,  formerly  of  the  Daytona 
Beach  (Fla.)  News-JoumcU; 
George  Miller;  and  Harold 
Albert,  sports.  Bruce  Mann¬ 
ing  resigned  to  join  the  edi¬ 
torial  staff  of  the  Jacksonville 
(Fla.)  Times-Union. 

«  «  • 

Dix  Winston  —  a  reporter 
for  the  Paducah  (Ky.)  Sun- 
Democrat  —  granted  a  three- 
month  leave  of  absence'  to  serve 
on  the  staff  of  Bert  T.  Combs, 
who  is  seeking  the  Democratic 
nomination  for  governor.  He 
will  be  in  charge  of  press  rela¬ 
tions. 

*  *  « 

Young  O.  Mitchell  Jr.  — 
copy  deskman  in  charge  of 
makeup  for  the  Tulsa  (Okla.) 
World,  and  Margaret  E.  Smith, 
former  reporter-feature  writer 
— wed  June  4. 

*  «  * 

E.  C.  Ferguson  —  managing 

editor  of  the  Medford  (Ore.) 
Mail  Tribune  —  flown  to  Port¬ 
land  for  diagnosis  and  treat¬ 
ment  at  Providence  hospital. 

*  *  * 

Tom  Karsell  —  former  man¬ 
aging  editor  of  the  Greenville 
(Miss.)  Delta  Democrat  -  Times 
— joined  the  editorial  staff  of 
the  Jackson  (Miss)  Daily  News 
as  assistant  to  Editor  Fred¬ 

erick  SULLENS. 

♦  ♦  ♦ 

Keith  Spalding  —  editor  of 
the  New  York  Herald  Tribune 
News  Service  since  1951  — 
named  assistant  news  editor  of 
the  Herald  Tribune.  He  is  suc¬ 
ceeded  by  William  A.  Miller 
Jr.,  assistant  News  Service  edi¬ 
tor  the  past  two  years. 

*  *  * 

Frank  B.  Gilbreth — associ¬ 
ate  editor  of  the  Charleston 
(S.  C.)  News  &  Courier,  and 
Mary  P.  Manigault,  daughter 
of  Edward  Manigault,  pub¬ 
lisher  of  the  News  &  Courier 
and  Post  —  wed  June  4. 

*  *  * 

William  J.  Woestendiek  — 
completing  a  year’s  work  on  a 
Nieman  Fellowship  at  Harvard 
University  —  returned  to  the 
staff  of  the  Winston-Salem 
(N.  C.)  Journal. 

*  *  * 

Thomas  O’Brien  Flynn  — 
a  former  editor  of  the  Wheeling 
(W.  'Va.)  Intelligencer  who  re¬ 
turned  to  that  newspaper  sev¬ 
eral  months  ago  —  named  edi¬ 
torial  page  editor. 
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Ray  Linders  —  feature 
writer-columnist  —  appointed 
Hartford  (Conn.)  Bureau  chief 
for  the  Bridgeport  (Conn.)  Sun¬ 
day  Herald. 

*  «  * 

Joseph  F.  Schram  —  until 
1952  Cleveland  Press  building 
editor  and  assistant  real  estate 
editor  —  named  editorial  direc¬ 
tor  of  Building  Products,  Hud¬ 
son,  Ohio,  light  construction 
field  publication. 

©bttuarg 

E.  A.  Moore,  61,  editor  of  the 
Marquette  (Mich.)  Mining 
Journal,  May  26.  He  joined  the 
Journal  in  1919  and  became 
editor  and  assistant  to  Publisher 
Frank  J.  Russell  in  1947.  His 
father  is  publisher  of  the  week¬ 
ly  Grand  Rapids  (Mich.)  Times. 

«  «  * 

Benjamin  J.  Atlas,  48,  re¬ 
porter,  government  press  aide 
and  trade  paper  writer,  June 
2.  A  graduate  of  Harvard  Uni¬ 
versity,  he  was  attending  Uni¬ 
versity  of  Syracuse  wheti  he  be¬ 
came  interested  in  journalism 
as  a  cub  reporter  for  the  Syra¬ 
cuse  (N.  Y.)  Herald- Journal. 

*  *  * 

Jesse  Limpus  Foster,  71, 
advertising  manager  of  the 
Connersville  (Ind.)  News  -  Ex¬ 
aminer,  May  31.  He  had  been 
with  the  News-Examiner  and 
its  predecessors  since  1918. 

«  «  « 

Thomas  F.  Killian,  36,  as¬ 
sistant  chief  photographer  for 
the  Oklahoma  City  Oklahoman 
and  Times  since  1951,  May  31. 

*  *  * 

Walter  Walsh,  71,  for  many 
years  night  telegrapher  for  the 
Buffalo  (N.  Y.)  Evening  News, 
June  3. 

*  «  * 

Katrina  M.  (Kate)  Judson, 

62,  for  17  years  the  society  edi¬ 
tor  of  the  Utica  (N.  Y.)  Ob¬ 
server-Dispatch,  May  29. 

*  *  * 

Blanche  G.  Robbins,  69,  a 
reporter  of  the  Toronto  Globe 
&  Mail,  May  30. 

«  «  «  * 

Paul  A.  Simonds,  34,  assist¬ 
ant  secretary-treasurer,  of  the 
Orlando  (Fla.)  Sentinel  -  Star, 
May  8.  He  had  been  with  the 
newspapers  since  1946 

♦  ♦  ♦ 

John  A.  Carlson,  47,  a  mem¬ 
ber  of  the  advertising  depart¬ 
ment  of  the  Paterson  (N.  J.) 
Evening  News,  June  2. 

*  ♦  ♦ 

George  W.  Mason,  89,  retired 
publisher  of  the  weekly  El 
Dorado  (Ark.)  Times,  May  25. 
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Ea.Stma.n.  Kociak.  Company  is  proud  to  hove  re¬ 
ceived  the  Memorial  Award  of  the  American  Society  of  Magazine  Photog¬ 
raphers  for  “the  significant  advance  in  photographic  emulsion-making  which 
led  to  Kodak  Royal  Pan  and  Kodak  Tri-X  Films."  Similar  distinction  has  come 
from  still  other  organizations.  This  means  a  great  deal  to  us.  More  than  our 
pride  is  involved,  though.  Frankly,  coming  up  with  something  better  is  what 
keeps  the  light  under  our  bushel  burning.  Today,  it  is  brighter  than  ever — ‘"as 
Kodak  research  and  engineering  are  vigorously  working  to  improve  the  tech¬ 
niques  and  materials  that  are  to  benefit  photography  still  further — tomorrow! 

EASTii^Aisr  coiviF’AisrY 


Rooliestei-  •4,  Kt.  Y, 


INSTANT  MIXING 


The  Intertype  Mixer  with  a  Teletypesetter  operating  unit  sets  mixed 
composition  speedily  and  efficiently.  Instant  shift  from  one  maga¬ 
zine  to  another  is  accomplished  by  a  SINGLE  TAPE  IMPULSE.  This 
exclusive  Inteitype  Mixer  feature  is  what  makes  this  quick  change 
possible  ...  no  delays— no  additional  tape  impulses  needed. 

•  Lower  composition  costs 

•  Maximum  flexibility  in  mixing 
This  mGQnS!  *  simpler  operation 

•  Minimum  maintenance 

•  Maximum  production 

Important  uses  for  the  Intertype  Mixer  with  automatic  TTS  control 
include:  periodical  composition  with  mixed  heads;  book  and  job 
work,  including  accented  characters;  telephone  directory  work; 
composition  for  check  imprinting;  law  brief  work;  mixed  type  for 
greeting  card  imprints,  etc. 

Look  to  Progressive  Infertype 

INTERTYPE  CORPORATION,  360  Furman  Street,  Brooklyn  1,  N.  Y 

Chicago,  San  Francisco,  Los  Angeles,  New  Orleans,  Boston 
In  Canada:  Toronto  Type  Foundry  Co.  Ltd.,  Toronto 
Montreal,  Winnipeg,  Vancouver,  Halifax 

Intertype  is  a  registered  trademark. 

Set  in  Futura  and  Cairo  Families 


Top-Level  Talent.  A  sweeping  Govern¬ 
ment  employment  program  to  attract 
and  hold  more  top-level  talent  was  rec¬ 
ommended  to  Congress  today.  It  came 
from  the  Commission  on  Organization 
of  the  Executive  Branch  of  the  Govern¬ 
ment.  This  is  headed  by  former  Presi¬ 
dent  Herbert  Hoover.  The  report  was 
the  first  of  a  series  being  prepared  for 
Congress  in  the  quest  for  more  efficient 
and  economical  government. 

More  Pay.  The  report  urged  more  pay 
for  top  managers,  better  training  pro¬ 
grams  and  greater  use  of  merit  pay  in¬ 
creases.  This,  it  said,  would  attract 
more  able  men  and  women  to  Govern¬ 
ment  service  and  stem  costly  employee 
turnover  The  turnover  among  Federal 
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- SECTION 

Big  Investments  Being  Made 
In  Photographic  Gear,  Labs 


From  coast  to  coast,  an  in¬ 
creasingly  sophisticated  taste 
in  photo-journalism  on  the  part 
of  editors  and  readers  alike  is 
being  supported  by  major  in¬ 
vestments  in  ne\vspaper  photo 
departments  and  the  develop¬ 
ment  of  new  techniques  by 
newspaper  photographers. 

According  to  an  informal 
survey  by  Graflex,  Inc.,  Roch¬ 
ester,  N.  Y.,  more  and  more 
newspapers  are  adding  the 
most  modern  equipment  in  the 
way  of  color  processing  and 
electronic  flash — equipment  un¬ 
heard  of  a  few  years  ago,  much 
less  considered  a  part  of  a 
daily  newspaper’s  tool  kit. 

According  to  H.  A.  Schu¬ 
macher,  V  i  c  e-p  resident 
in  charge  of  sales  of  Graflex, 
“Sales  of  strobe  lighting  equip¬ 
ment  and  press-type  camera 
equipment  during  the  past  two 
years  indicate  a  definite  trend 
toward  heavier  newspaper  in¬ 
vestments  in  photography.” 


These  increased  investments 
include  every  phase  of  photog¬ 
raphy.  Picture-taking  equip¬ 
ment,  photographic  aids  for 
color  and  black-and-white  work, 
and  improvement  of  darkroom 
facilities  are  all  being  consid¬ 
ered  in  these  extra  photogra¬ 
phic  expenditui'es  to  provide 
more  and  better  pictures  for  the 
newspaper  audience. 

2800  Square  Feet 
The  Omaha  (Nebr.)  World- 
Herald,  for  example,  recently 
installed  about  $95,000  worth 
of  photo  equipment  in  a  new 
color  lab.  (E&P,  June  4, 
page  56). 

The  World-Herald’s  studio 
and  darkrooms  contain  about 
2,800  square  feet  of  space.  The 
studio  is  31 X  58  feet  with  an 
18-foot  ceiling.  It  has  a  rolling 
stage,  theatrical  backdrops  and 

Equipped  for  processing  ell  kinds 
of  pictures  is  this  ultra-modern 
photo  lab  in  the  new  Lawrence 
(Kas.)  Journal-World  building. 


eight  overhead  Multistrob  units 
mounted  on  cranes.  All  of  the 
paper’s  portable  flash  equip¬ 
ment  is  strobe. 

The  World-Herald  keeps  25 
Speed  Graphics  in  action.  In 
1954,  the  paper’s  seven  full¬ 
time  photographers  and  18  re¬ 
porter-photographers  shot  22,- 
814  pictures.  A  total  of  9,542 
of  these  pictures  appeared  in 
the  paper’s  various  editions. 
For  the  first  four  months  this 
year,  picture-taking  climbed  20 
per  cent. 

Monthly  Camera  Cost 
Chief  Photographer  Larry 
Robinson  states  that  it  costs 
the  W-H  $35.64  annually  to 
operate  each  of  the  paper’s 
cameras.  This  figure  includes 
depreciation,  replacement  parts 
and  insurance. 

Here  is  the  breakdown  on 
monthly  cost  of  operation  basis : 
Depreciation  $  2.12 

Repairs  and  replace¬ 
ment  of  worn  or 
damaged  parts  ..56 

Insurance  .29 


$  2.97 

per  month  or  $35.64  per  year. 
No  camera  is  over  six  years 
old. 


Chaddock  Named 
CR  Superintendent 

Omaha,  Nebr. 

Robert  Chaddock,  38,  an  em¬ 
ploye  of  the  World-Herald  for 
the  past  19  years,  has  been 
named  compos¬ 
ing  I'oom  super¬ 
intendent. 

He  will  take 
over  his  new  as- 
signment  on 
June  12,  suc¬ 
ceeding  Donald 
Shelley  who  re¬ 
signed  to  accept 
another  position 
elsewhere. 

Mr.  Chaddock 
has  been  with  the  World-Herald 
since  starting  as  an  apprentice 
in  January,  1936.  He  worked  in 
all  phases  of  the  composing 
room  operations  and  has  beeti 
assistant  news  foreman  and 
head  of  make-up  supeiwision. 

John  Casey,  who  has  worked 
for  the  World-Herald  for  more 
than  12  years,  was  named  night 
news  and  advertising  foreman 
under  Mr.  Chaddock.  The  posi¬ 
tion  is  a  new  one. 


“While  we  have  an  assort¬ 
ment  of  small  quality  cameras, 
over  907c  of  our  photos  are 
taken  with  the  4x5  Speed 
Graphic,”  Mr.  Robinson  re¬ 
ports.  . 

“In  our  color  studio,  we  use 
the  Multistrob  II  for  most  of 
our  shots  with  live  models.  We 
have  eight  of  the  1,000-watt- 
second  units.  We  bank  three 
of  the.se  units  together  for  our 
key  light  and  we  use  a  guide  , 
number  of  320  for  either  the  | 
Curtis  Color  Scout  loaded  with  i 
Super  X  film  or  regular  Ekta-  | 
chrome,”  he  stated.  i 

The  Los  Arugelea  (Calif.) 
Mirror-Daily  News  has  re-  i 
cently  expended  $8,000  on  new  j 
photographic  units,  Hugh  Ar-  i 
nott,  photographic  department 
manager  reports. 

Primai’y  additions  have  been 
in  the  color  equipment,  includ¬ 
ing  a  one-shot  color  camera,  a 
print  analyzer,  transparency 
separator,  and  other  equipment 
for  reproduction  of  ROP  3-color 
photos. 

Other  equipment  added  in-  j 
eludes  enlargers,  flash  units. 
Speed  Graphics  and  telephoto 
len.ses. 

“News-Mirror  photographers 
are  told  to  use  their  imagina¬ 
tion  in  every  assignment,  | 
whether  it’s  an  interview,  a 
feature,  sports  or  crime  story. 
Our  photos  must  not  be  static,” 
says  Mr.  Amott. 

{Continued  on  page  62) 


Chaddock 
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four  1955  Speed  Graphics,  a  Stroboflash  I  units,  and  is  plan-  Machine  Sold  tO  Pay 
Foton  with  a  12%  inch  tele-  nine  to  convert  entirely  to  Weelclv's  Back  Taxes 

photo  lens  and  one  2%  inch  electronic-type  flash  units.  ^  r„TiT«»T*  a  r 

camera.  Five  other  Graphics  •  Columbia,  S.  L. 

are  kept  on  hand  as  spares  and  UAnrIe  ^  linecasting  machine  brought 

for  studio  work.  Lighting  Wns^orTIl  nenas  $1,200  at  public  auction  recently 

equipment  includes  three  SR  New  Englanders  to  satisfy  a  tax  lien  against  the 

Teleflash  units,  one  SR  port-  Woonsocket,  R.  I.  defunct  Negro  weekly  news- 

able  Strob,  two  SR  AC  Strobs  Joseph  F.  Unsworth,  Woon-  Paper  the  Lighthouse  and  In¬ 
in  the  studio  and  one  three-  socket  Call,  was  elected  presi-  former. 

light  SR  Monostrobe  for  loca-  dent  of  the  New  England  Daily  Richland  County  Tax  Collect- 
tion  work.  Newspaper  Composing  Room  Ellen  Butler  had  ordered  the 

“On  an  average  Sunday  dur-  Executives  Association  at  the  equipment  of  the  plainspoken 
ing  fall  football,”  Mr.  Scott  18th  annual  meeting.  May  14  16-year-old  paper  sold  to  cover 
says,  “we  will  use  from  50  to  and  15.  He  succeeds  John  eack  taxes  of  $623.58.  However, 
60  action  pictures  by  staff  Sorensen,  New  Bed  ford  (Mass.)  only  the  m^hine  was  auctioned 
photographers.  We  have  used  Standard-Times.  brought  more  than 

bounce  light,  existing  light  and  The  conference  was  attended  enough  to  cover  the  needed  back 
multiple  flash.”  by  85  association  members, 

The  paper  now  uses  one-  representing  the  newspaper  and  • 

color  ads,  and  editorial  use  is  job  printing  industry.  A  testi-  .  ■  . 

scheduled  for  the  near  future,  monial  dinner  was  given  for  GlVCfl  Ault  Awarcl 

In  the  Pacific  Northwest,  William  G.  Murray,  who  re-  Dr.  Albert  E.  Gessler  has  been 
the  Portland  Oregonian  has  in-  cently  retired  as  representative  presented  the  Ault  Award  for 
vested  several  thousand  dollars  of  the  Mergenthaler  Linotype  distinguished  contribution  to  the 
in  photographic  equipment  in  Company.  advancement  of  the  printing  ink 

recent  years.  Purchases  have  Gifts  included  a  movie  camera  industry.  Dr.  Gessler,  emeritus 
included  five  Speed  Graphics  and  a  scroll.  The’  presentations  research  director  of  Interchemi- 
as  replacement  items  and  two  were  made  by  Ray  Daigle,  In-  cal  Corp.,  was  singled  out  for 
SR  Teleflash  units  and  stands,  tertype  Corporation,  toastmas-  recognition  of  his  development 
Executive  Editor  Ben  Maid-  ter.  of  heat-set  inks, 

enburg  of  the  Akron  (Ohio)  ^ 

Beacon  Journal  reports  the  |y 

paper  has  purchased  about  .  i  ^ 

$40,000  worth  of  new  photo- 
graphic  gear  in  the  past  five 
years,  including  equipping  a 

ne>v  photo  laboratory  with 
sinks 

complete  with  temperature  con- 

portable  Strobe 
are  to 

three  SR  units. 

“I  think  it  goes  without  NEW  ENGLAND  daily  Newspaper  Composing  Room  Executives  Asso- 

question  that  improved  photog-  elation  is  the  formidable  name  of  the  organization.  Picture  shows 

raphy  makes  for  better  reader  9«est:  Left  to  right-^Joseph  F.  Unsworfh.  Woonsocket 

attention,”  says  Mr.  Maiden-  '•*  .J*"'  R.chards  Haverhill  (Mass.)  Gazette, 

,  ’  ^  vicepresident;  William  G.  Murray,  retired  Mergenthaler  representative; 

*T  y-KT  -r  V  «  Henry  Oxdorski,  Greenfield  (Mass.)  Recorder,  treasurer;  and  Lewis  R. 

The  Newark  (N.  J.)  Evening  Greene,  Westerly  (R.  I.)  Sun,  secretary. 


Iowa  Conference 
Elects  Howard  Lee 

Sioux  City,  Iowa 

At  the  28th  annual  meeting 
of  the  Iowa  Ne'wspaper  Me¬ 
chanical  Conference  here  in 
May,  the  election  of  officers  re¬ 
sulted  as  follows :  President, 
Howard  W.  Lee,  Ottumwa 
Courier;  first  vicepresident, 
William  G.  Dorriss,  Des  Moines 
Register  &  Tribune;  second 
vicepresident,  Charles  W.  Rob¬ 
inson,  Des  Moines  Register  & 
Tribune;  Paul  F.  Kamler,  Clin¬ 
ton  Herald,  reelected  for  the 
26th  consecutive  year.  The  re¬ 
gistration  showed  there  were 
10  states  represented  at  the 
meeting.  The  Sioux  City  Jour¬ 
nal-Tribune  held  open  house  for 
the  visitors. 

The  Iowa  Linecasters  associa¬ 
tion  elected  'Vern  L.  Trumbo, 
Clinton,  as  president. 
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Retouching  Easel 
Makes  Job  Easier 


Newark,  N.  J. 

Seven  years  ago  Walter  H. 
Bryda  watched  his  wife  pour 
pancake  batter  on  her  big  round 
griddle.  It  gave  him  an  idea. 
Mr.  Bryda  got  his  patent  on 
that  idea  —  a  calibrated  re¬ 
volving  retouching  easel  which 
he  calls  the  RetouchOgraph. 

It’s  for  artists,  designers, 
cartoonists,  photo  retouchers, 
photographers,  sign  painters.  It 
eliminates  the  tedious  thumb 
tacking,  pasting,  adhesives, 
weights,  gadgets. 

He’s  been  the  Star-Ledger^ a 
chief  artist  for  17  years.  And  a 
commercial  and  newspaper 
artist  in  Providence,  R.  I.  before 
that. 

The  RetouchOgraph  is  an 
easel,  16  inches  square,  cali¬ 
brated,  fitted  with  an  adjust¬ 
able  T-square  and  clamping 
bars  to  hold  work  in  place. 

“With  this  easel,”  Mr,  Bryda 
said,  “the  artist  can  work  on 
any  part  of  a  photograph  or 
other  piece  of  work  without 
changing  his  position.  It  cuts  in 
half  the  time  needed  for  re¬ 
touching  or  other  art  work.” 


^  Wagnon, 

1*11^  paper, 

newspaper  is  discontinuing  its 
-  ^  ^  job  printing  operations  because 

y  \  needs  the  space  occupied  by 

department  for  the  pro- 
paper. 

■  Mr.  Kriebel  recently  announc- 

PUBLISHER  BEN  COWDERY  of  the  Omaha  (Nab.)  World-Herald  that  he  has  purchased  a 
presses  the  button  to  start  a  new  aiqht-unit  Goss  Headliner.  At  left  it  property  on  East  4th  street 
Production  Manager  T.  F.  Gougarty;  at  right,  Pressroom  Foreman  where  he  Will  build  a  one-story 
Carl  Swanberg.  printing  plant  on  the  vacant  lot. 


Illustrating  ease  of  Ludlow 
spacing.  Justified  line  in  stick 
ready  for  casting  shown  above 


Montana  Daily  Honors 
First  50-Year  Employe 

Lewistown,  Mont. 

Ed  Fitzhugh,  Daily  News 
linotype  operator,  was  recently 
honored  by  the  publishers  and 
staff  for  his  50th  anniversary 
as  an  employe  of  the  firm.  The 
first  employe  to  reach  such  a 
record  here,  he  received  a  gold 
watch  from  the  company. 

Mr.  Fitzhugh  has  been  with 
the  publishing  business  from 
the  time  it  was  the  Fergtia 
County  Democrat,  the  Daily- 
Democrat  Newa  and  finally  the 
present  Daily  News,  published 
by  Kenneth  Byerly. 


is  easily  and  readily  accomplished 


With  the  Ludlow,  the  printer  obtains  all  the  values  of  hand  spac¬ 
ing  that  go  to  make  a  good  job  of  composition.  Ludlow  spaces 
are  the  easiest  units  to  get  at  and  to  handle,  as  the  "ears"  of  the 
flat,  ample-sized  space  matrices  extend  beyond  those  of  letter 
matrices.  The  line  is  quickly  and  easily  spaced  out,  and  the  com¬ 
positor  can  readily  determine  visually  if  the  spacing  is  correct 
between  words  and  letters.  Even  thin  spaces  are  quickly  inserted 
or  removed,  and  letterspacing  is  an  easy  operation.  There  is  also 
no  "spacing  tight  to  lift,"  as  a  turn  of  the  screw  tightens  the  line 
for  casting.  Efficiency  in  spacing  is  one  of  the  reasons  why  Ludlow 
composition  goes  up  so  readily,  without  lost  motion. 


CR  Foreman,  29, 

Youngest  on  Job 

Dothan,  Ala. 

Gordon  Willis,  29,  has  been 
appointed  composing  room  fore¬ 
man  of  the'  Dothan  Eagle.  He  is 
the  youngest  man  to  hold  this 
position  during  the  Eagle’s  52 
years  of  publication,  according 
to  J.  T.  Lane  Jr.,  business  man¬ 
ager. 

Mr.  Willis  joined  the  Eagle 
in  1946  as  an  apprentice  and 
daring  the  past  five  years  work¬ 
ed  in  the  make-up  department. 

He  succeeds  Russel  Arnold  who 
resigned. 
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Color  Process 
Offers  Speed 
And  Fidelity 

By  Frank  P.  Adams 

President,  Kemart  Corp. 

A  timely  topic  discussed  at  the 
ANPA  Mechanical  Conference. 

The  trend  is  toward  color 
photographs  as  original  color 
art  for  reproduction.  This  has 
presented  anew  the  urgent  need 
for  an  economical  system  of 
process  color  that  will  reproduce 
any  kind  of  color  art. 

In  February,  the  first  com¬ 
mercial  use  of  the  Ansco-Kem- 
art  Color  Process  was  made  at 
the  Mimieapolis  Star  and  Trib¬ 
une.  Though  this  initial  use 
occurred  in  ROP  Color  and  used 
35  mm  color  transparencies,  the 
Process  is  by  no  means  limited 
to  that. 

The  objective  of  the  Ansco- 
Kemart  Color  Process  is  to  re¬ 
duce'  the  time  needed  to  make 
color  plates  and  to  increase 
the  quality  within  economic 


limits.  Work  toward  th's  ob¬ 
jective  was  commenced  many 
years  ago  by  Kemart  Corpora¬ 
tion.  The  Ansco-Kemart  Fluo¬ 
rescent  Photographic  Paper  now 
manufactured  by  Ansco  is  the 
heart  of  the  new  Color  Process. 

Dye  Added  to  Paper 

The  paper  differs  from  the 
usual  photographic  papers  in 
that  a  special  fluorescent  dye  is 
added  to  the  paper  base,  then 
both  the  front  and  back  of  this 
base  are  covered  with  a  water¬ 
proof  plastic  layer.  The  silver 
emulsion  is  coated  on  top  of 
this,  and  then  a  coating  of 
gelatin  is  added.  In  printing, 
developing  and  fixing,  it  is  a 
quick  processing  projection 
type  paper,  with  speed  com¬ 
parable  to  Ansco  Jet. 

Fluorescence  in  the  light  tones 
is  modulated  during  the  Kem¬ 
art  exposure  by  the  density  of 
the  developed  silver  emulsion 
on  the  paper.  This  modulation 
allows  fluorescent  light  to  be 
emitted  by  the  copy  inversely  in 
proportion  to  the  density  of  the 
developed  silver  emulsion  of  the 
finished  photograph.  The  paper 
is  designed  for  the  purpose  of 
increasing  the  tone  range  when 
used  for  the  making  of  a  half¬ 
tone  negative  and  to  give  com¬ 
plete  fidelity  to  the  original 
copy.  It  is  not  intended  for 
highlighting  only. 


FOR  A  BETTER  METAL 
BETTER  PRINTING 


Use 

TYPE  METAL  SERVICE  PLAN 

The  great  majority  of  daily  newspapers  rely  upon  Imperial 
to  keep  their  metal  supplies  uniform  in  both  quality  and 
quantity. 

If  you  have  not  placed  complete  responsibility  upon  Im¬ 
perial  for  the  satisfactory  operation  of  your  metal  supply, 
you’ll  profit  by  asking  for  full  details.  Write  the  nearest 
address  below. 

IMPERIAL  TYPE  METAL  COMPANY 

SERVING  THE  GRAPHIC  ARTS  ^xcfusivef^ 

PHILADELPHIA  34  •  NEW  YORK  7  •  CHICAGO  50 


Color  correction  in  the  mak-  A  test  was  made  of  the  speed 
ing  of  process  color  plates  is  possible  with  the  Ansco-Kem- 
necessary  for  several  reasons,  art  Color  Process  at  the  Star 
The  use  of  Ansco-Kemart  Fluo-  and  Tribune.  Their  news  photog¬ 


rescent  Paper  does  not  sub¬ 
stitute  for  skill  in  making  print¬ 
ing  plates,  but  it  does  put  in 
the  hands  of  a  platemaker  who 
understands  color  separation 
and  color  correction  with  masks, 
the  means  of  eliminating  the 
dot  etching  usually  necessary  in 
offset  plates  and  the  staging 
and  re-etching  otherwise  neces¬ 
sary  in  letterpress  plates. 

Better  Dark  Tones 

The  first  job  made  at  the 
Minneapolis  Star  and  Tribune 
was  almost  perfect  in  color 
balance,  and  matched  the  35 
mm  transparency  remarkably 
well.  Hundreds  of  jobs  have 
since  been  made,  several  full 
newspaper  pages,  with  as  many 
as  five  separate  subjects  on  one 
page,  with  all  subjects  in  true 
color  balance.  All  subjects  re¬ 
produced  were  better  than  was 
previously  possible  with  old 
methods.  The  new  fluorescent 
paper  yields  much  better  dark 
tones  while,  at  the  same  time, 
increasing  the  sharpness  and 
clearness  of  the  whites  and 
brings  us  much  nearer  to  a  full 
range  of  correct  color  values. 

The  halftone  .screen,  while 
breaking  up  continuous  tone 
patterns  into  a  series  of  dots, 
troubles  us  with  a  compression 
of  the  tonal  range.  In  terms 
of  color  printing  plates,  this 
means,  for  example,  that  the 
yellow  is  going  to  have  some 
unwanted  blue  in  it.  To  get 
ths  unwanted  color  out,  and  in 
the  correct  quantity  in  each 
part  of  each  printing  plate,  has 
been  the  cause  of  much  com¬ 
plexity  and  cost.  Now  it  can  be 
done  quickly  and  economically. 
The  continuous  tone  separation 
positive  on  the  fluorescent  An¬ 
sco-Kemart  Paper,  when  sub¬ 
jected  to  the  proper  exposures 
of  both  arc  lights  and  Kemart 
Purple  Lights,  fluoresces  in  the 
proper  degree  relative  to  tone 
values  so  as  to  “clean  up”  each 
printing  plate  to  eliminate  un¬ 
wanted  color. 

The  only  thing  unusual  in  the 
etching  step  is  that  everything 
on  the  plate  can  be  held  with  a 
flat  etch,  because  the  negative 
is  more  faithful.  There  is  no 
hand  work  and  no  staging  and 
re-etching  on  letterpress  plates 
and  there  is  no  dot  etching  for 
offset  plates.  This  re-etching,  in 
effect,  is  done  in  the  camera 
with  the  aid  of  the  purple  light 
used  in  the  Kemart  Process. 
There  is  sharper  definition  and 
greater  range  of  tone  with 
clearer,  darker  low  tones  com¬ 
bined  with  true  light  tones. 


rapher  took  action  color  photo¬ 
graphs  on  the  new,  fast  East¬ 
man  Ektachrome  Color  Film 
with  a  35  mm  Leica  Camera. 
The  film  was  rushed  to  the 
newspaper  plant,  where  the  35 
mm  color  transparencies  were 
developed.  Projection  separa¬ 
tions  were  made  from  the  trans¬ 
parencies  and  the  correction 
masks  were  made.  Prints  were 
made  from  these  separations 
and  masks  on  the  Ansco-Kemart 
Paper.  The  halftone  negatives 
were  made  with  the  Kemart 
Process  and  then  printed  and 
etched  on  the  metal.  The  e*'tire 
production  time  consumed  about 
five  hours  instead  of  the  usual 
three  working  days,  and  quality 
was  better  than  with  the  old 
system. 

More  recently,  that  newspa¬ 
per  entered  into  an  interesting 
type  of  arrangement  with  some 
advertisers.  Local  stores  and 
local  industries  were  told  that 
if  they  would  like  to  run  color 
ads  in  the  paper  and  would  pre¬ 
pare  a  display  or  a  “set-up,”  the 
newspaper  would  send  its  own 
color  photographer  to  take  the 
picture,  would  make  the  plates, 
and  run  the  color  ad,  all  for  a 
quoted  price.  The  whole  “pack¬ 
age  transaction”  was  made 
available  so  that  the  advertiser 
was  able  to  have  the  color  ad 
handled  with  a  minimum  of 
trouble  on  his  part.  One  such 
ad  appeared  for  General  Mills 
of  Minneapolis. 

In  describing  this  color  pro¬ 
cess,  we  have  referred  to  35 
mm  color  transparencies,  but  the 
system  is  equally  applicable 
when  applied  to  reproduction  of 
any  type  of  color  art.  It  may 
be  an  oil  painting,  it  may  be  in 
wash  colors,  or  it  may  be  in 
pastels.  The  process  differs 
slightly. 

• 

Ray  Golly  Honored 
By  Mailers  Union 

Chicago 

Ray  J.  Golly,  44  years  wdth 
the  Hearst  organization  and  for 
33  years  foi-eman  of  the  Chica¬ 
go  American  mailing  room,  was 
honored  at  the  63rd  anniver¬ 
sary  banquet  of  Local  No.  2, 
Chicago  Mailers  Union, 

Mr.  Golly  was  presented  with 
his  40-year  membership  button 
in  International  Typographical 
Union  by  ITU  President  Wood¬ 
ruff  Randolph. 

Representing  the  American  at 
the  dinner  were  Don  Walsh, 
business  manager,  and  Jack 
LaFavre,  personnel  dii'ector. 
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Plant  •  Equipment 

Month’s  Study 
Nets  Multiple 
Aids  for  Paper 

Redwood  City,  Calif. 

A  month-long  time  study  in 
the  mechanical  department  of 
Redwood  City  Tribune  is  pro¬ 
viding  long-term  benefits  in  that 
newspaper’s  planning,  reports 
Winfield  Whitney,  general  man¬ 
ager. 

Ways  to  eliminate  wasteful 
production  practices  have  been 
uncovered  and  the  specific 
ei|uipment  needs  of  the  plant 
have  been  determined,  Mr.  Whit- 
heid  told  Editor  &  Publisher. 
A  lobster  shift  has  been  estab- 
li.;hed  and  new  equipment  is 
now  under  consideration. 

“Some  specifics  are  hard  to 
pinpoint,  but  we  feel  we  have 
a  better  understanding  of  our 
plant  n  o  w,”  he  explained. 
“Knowledge  that  is  helpful  in 
solving  many  problems  has  been 
obtained.” 

INCFO-Plan  Used 


distribution  of  time  in  the  me¬ 
chanical  departments. 

Costs  Per  Inch  Set 
The  composing  room  activi¬ 
ties  alone  cost  19%  cents  per 
column  inch  of  news  copy.  Dis¬ 
play  composition  averaged  18.6 
cents  per  column  inch  in  this 
plant,  it  was  found.  The  classi¬ 
fied  average  in  this  one  depart¬ 
ment  was  15.1  cents  per  inch. 

“Of  that,  about  seven  cents 
an  inch  was  for  corrections,” 
Mr.  Whitney  reported.  The  total 
figures  include  all  costs  within 
the  composing  room,  from  copy 
markup  through  proof  reading. 
Futurely  the  Tribune  plans  a 
classified  study  to  show  the  cost 
differential  for  classified  dis¬ 
play  and  for  regular  classified. 

From  the  detailed  studies  of 
the  composing  room  the  Tribune 
also  was  able  to  learn  the  exact 


wheres  and  whys  of  bottlenecks. 
Information  obtained  includes 
data  which  will  determine  th3 
reassignment  of  composing 
room  machines  as  well  as  new 
equipment  needs. 

Inefficiencies  Noted 

Also  uncovered  was  inefficien¬ 
cy  in  early  morning  operations 
due  to  the  lack  of  copy.  On  the 
other  hand,  the  survey  already 
has  resulted  in  the  placing  of  a 
lobster  shift  devoted  entirely  to 
setting  up  “ad  guts.” 

The  composing  room  time 
card  operated  throughout  a 
month  at  the  cost  of  the  fore¬ 
man’s  time,  tabulating  services 
of  a  clerk  and  the  use  of  special¬ 
ly-prepared  cards.  The  data 
cards  enabled  each  shop  em¬ 
ploye  to  note  his  assignments, 
in  10  minute  periods,  to  each 
composing  room  activity. 


The  Star  Selectro-Matic  (lltiEiilfa 


The  special  composing  room 
time  study  was  in  addition  to 
cost  analysis  studies  conducted 
in  all  other  departments.  A 
budgetary  system  has  been  in 
use  in  this  and  the  two  other 
newspapers  of  Peninsula  News¬ 
papers  Inc.  for  the  past  two  | 
years. 

Under  the  budgetary  system, 
total  costs  are  now  estimated 
one  month  in  advance.  Costs  of 
the  preceding  year  and  of  the 
previous  two  months  enable  ac¬ 
curate  estimates. 


Edmunds  Retires 

Spokane,  Wash. 
Warren  D.  Edmunds  retired 
recently  after  44  years  with  the 
Spokane  Spoke»man-Review,  the 
last  17  as  prodxiction  manager. 


The  lore  of  special  informa-  I 
tion  provided  was  in  addition 
to  accurate  data  on  the  cost 
of  producing  each  inch  of  every 
basic  type  of  advertising  and 
exlitorial  content.  The  study  was 
the  Tribune’s  adaptation  of  the 
basic  study  of  scientific  pricing 
urged  by  the  Institute  of  News¬ 
paper  Controllers  and  Finance 
Officers. 

Using  the  INCFO  manual, 
“Cost  Analysis  Procedures  for 
Newspaper  Publishers,”  the  t 
Tribune  study  began  with  the  I 
quest  for  data  on  the  cost  of  the 
newspaper  to  the  subscriber.  | 
These  were  then  broken  down  | 
into  components  in  the  Tribune’s  ' 
own  analysis  of  where  produc¬ 
tion  time  goes  and  also  of  the 


Results 

SmtUfBctory  results  eannot  be 
had  if  Chases  are  time-consum- 
ina  in  the  iock-up,  due  to  warp- 
ina.  worn  screws  and  screw 
slots.  Without  realizina  it,  you 
may  be  losina  both  time  and 
money.  Extra-filler  pieces  are 
an  aasravation.  There  are 
numerous  Chase  faults.  Why  not 
replace  the  auilty  ones  in  YOUR 
shop? 

Write  ns  for  cooperative  advice. 
Chases  available  at  all  reputable 
Dealers. 

amERicnn  steei 

CNRIE  CO.  Itll  Flin  UMTN  MMIE 

UWC  BUM  cm  I.  HEW  TOM 


LINOTYPE  PARTS 

SOUTH  HACKENSACK,  N  J. 


When  today's  high  composing-room  costs  are  con¬ 
sidered,  the  time  required  for  a  quadder  installation 
is  an  important  factor.  Only  the  STAR  Selectro-Matic 
Quadder  can  be  applied  during  a  single  shift.  This 
is  one  other  way  in  which  many  production  dollars  are 
saved  when  you  choose  the  Selectro-Matic  Quadder. 

In  addition  to  this  unequalled  installation  service, 
the  STAR  Selectro-Matic  Quadder  has  many  other 
outstanding  and  exclusive  features  designed  to  in¬ 
crease  production  on  all  types  of  white  space  com¬ 
position. 

A  new  8-page  brochure  will  bring  you  complete 
information  about  the  many  new 
time-saving  features  .  .  .  informa¬ 
tion  about  the  famous  "Memory 
Circuit"  .  .  .  information  about 
how  the  Selectro-Matic  Quadder 
automatically  quads  short  lines  .  .  . 
how  it  adapts  to  Teletypesetter 
operation  .  .  .  and  much  more. 
Write  for  it  todayl 
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‘Ultra’  Plant 
For  Le  Droit 

Ottawa 

Born  in  poverty  on  the  top 
floor  of  an  old  garage  in  down¬ 
town  Ottawa  42  years  ago,  On¬ 
tario’s  only  French  daily  news¬ 
paper,  Le  Droit,  now  occupies 
a  new  home:  a  million-dollar 
ultra-modem  building. 

The  new  “L”  shaped  two- 
story  structure,  at  375  Rideau 
Street,  covers  nearly  200,000 
square  feet.  Its  front  is  lime¬ 
stone  and  black  granite.  Two 
more  stories  can  be  added  when 
expansion  warrants  it. 

The  equipment  has  also  been 
considerably  increased  and  for 
the  most  part  totally  renewed. 
The  old  press  was  replaced  by 
a  more'  rapid  one  that  can  print 
80  pages,  with  four  in  colors. 
A  second  press  has  also  been 
installed  which  can  handle  80 
pages  of  an  ordinary  size  news¬ 
paper  or  160  pages  tabloid  with 
four  colors. 

Equally  worthy  of  mention 
is  an  intercommunication  sys¬ 
tem  in  all  departments;  a  pneu¬ 
matic  that  carries  the  copy  to 
the  composing  rooms;  the  steno- 
type  pool  to  which  the  heads  of 


all  departments  can  conununi- 
cate  by  radio;  the  large  wall 
painting  in  the  main  e'ntrance 
which  depicts  various  activities 
in  a  reorganized  Le  Droit  and 
the  coat  of  arms  of  the  news¬ 
paper  engraved  in  marble. 

Among  the  publications,  both 
in  English  and  French,  that  are 
printed  at  Le  Droit,  are  the  fol¬ 
lowing:  La  Ferme,  a  monthly 
argicultural  publication  with  a 
circulation  of  140,000;  the  En¬ 
sign,  English  Catholic  weekly 
having  a  circulation  of  50,000; 
Hebdo-Remte,  illustrated  maga¬ 
zine  of  which  75,000  copies  are 
published  each  week  and  dis¬ 
tributed  among  some  15  news¬ 
papers  throughout  the  country; 
Parliamentary  Guide  (1,700 
circulation),  a  vade  mecum  of 
public  men. 

The  newspaper  Le  Droit  is 
the  property  of  Syndicat  d’- 
Oeuvres  sociales  Limitee,  own¬ 
ers  as  well  of  Radio  Station 
CKCH  and  of  Hebdo-ReVue 
Limitee. 

• 

Hoe  Vacation 

R.  Hoe  &  Co.  will  observe  a 
plant  and  office-wide  vacation 
period,  July  25  to  Aug.  6,  in¬ 
clusive.  While  no  regular  ship¬ 
ments  will  be  made  during  the 
period,  arrangements  have  been 
effected  to  take  care  of  any 
emergencies  that  may  arise  in 
the  trade. 


ONTARIO'S  ONLY  French  daily,  Le  Droit,  it  showing  off  its  new 
million-dollar  building  which  features  a  paneled  granite  entrance. 


Blatchford  Metal  salesman 

doubles  as  trudcman 

. . .  carts  quarter-ton  of  metal  in  car 

to  help  Commercial  Printer  get  out  rush  job 


Mary  and  I  are  just  leaving  the  house 
for  the  parade.  That’s  when  we  hear 
the  phone  ring. 

It’s  Veterans  Day,  but  this  customer 
tells  me  he’s  on  the  griddle  ...  a  lot  of 
composition  to  be  flnished  “the-day- 
before-yesterday.”  He’s  got  to  have  a 
thousand  pounds  of  metal.  And  by 
eight  the  next  morning. 

Mary  sighs,  sheds  her  coat  and  starts 
watching  the  parade  on  TV.  I  get  on 
the  phone  .  .  .  Anally  track  down  our 
Blatchford  warehouse  foreman.  At  the 
American  Legion  Post.  He  says,  “I’ll 
have  a  truck  pick  up  metal  at  the  ware¬ 
house  by  sun-up.” 

He’s  bright  and  early,  next  AM,  but 
he’s  missed  the  truckman  .  .  .  already 
on  his  way  to  make  other  deliveries. 
We  start  lugging  pigs  out  to  my  car. 
Five  hundred  pounds  of  them. 

By  8:05  we’ve  got  metal  on  the 
feeders  .  .  .  and  the  customer  off  the 
hot  spot.  By  a  little  after  nine,  the 


truck  arrives  with  the  balance  and  I 
leave  for  .  .  .  but  that’s  another  story. 
You  could  write  a  book  about 
Blatchford  Service 

Blatchford  has  more  than  a  century 
in  the  metal  business.  Along  the  line, 
Blatchford  men  have  met  and  solved 
practically  every  metal  problem  a 
printer  can  have. 

Often  our  experience  and  good  serv¬ 
ice  proves  as  important  as  our  good 
type  metal  to  Blatchford  customers. 
So  do  Blatchford  resources  .  .  .  our 
well-equipped  National  Lead  metal 
laboratories  .  .  .  our  nation-wide  net¬ 
work  of  sales  and  service  offices. 

So  next  time  you  need  metal,  next 
time  you  need  service,  do  this!  Call 
Blatchford. 


Blatchford  Division 
NATIONAL  LEAD  COM¬ 
PANY  Atlanta,  Baltimore, 
ChicaKO.  Cincinnati,  Cleve¬ 
land,  Dallas,  Philadelphia, 
Pittsburirh,  St.  Louis;  New 
York:  E.W.  Blatchford  Co.; 
New  England:  National  Lead 
Co.  of  Mass.,  Boston;  Pacific 
Coast:  Morris  P.  Kirk  &  Son, 
Inc.,  Los  Angeles,  Emeryville 
(Calif.).  Portland,  Seattle. 
Phoenix,  Salt  Lake  City;  Cana¬ 
da;  Canada  Metal  Co..  Ltd., 
Toronto,  Montreal,  Winnipeg, 
Vancouver. 


Blatchford  ...for  service 
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'Important' 

(Continued  from  page  66) 


and  women  who  produce  our 
newspapers  must  become  better 
informed  on  the  economics  of 
the  newspaper  industry,  and 
hence  the  economics  of  their 
own  jobs. 

“Twehty  successive  years  of 
inflation  have  led  them  to  ex¬ 
pect  an  annual  increase  in 
wages  and  fringe  benefits 
wholly  unrelated  to  an  increase 
in  productivity.  The  current 
stability  of  wholesale  and  re¬ 
tail  price  levels  and  the  return 
to  normal  operation  of  the 
laws  of  supply  and  demand 
have  not  yet  been  recognized  as 
new,  but  potent,  factors  in  the 
economy.” 

The  question  of  where  the 
money  is  coming  from  to  meet 
annual  increases  in  operating 
costs,  said  Mr.  Byran,  is  apt 
to  be  shrugged  aside  as  being 
the  publisher’s  problem.  He 
warned,  however,  that  no 
longer  can  newspapers  merely 
apply  pressure  on  the  price 
button  by  increasing  advertis¬ 
ing  and  circulation  rates.  Such 
pressure,  he  said,  may  produce 
additional  revenue  up  to  a 
point,  but  it  will  surely  reduce 
volume  of  advertising,  or  cir¬ 
culation,  which  is  bound  to  lead 
to  a  reduction  in  employment. 

Must  Keep  Balance 

“Newspapers  must  keep  in 
balance  the  requirements  im¬ 
posed  upon  them  by  the  thi-ee 
elements  that  control  the  suc¬ 
cess  of  any  enterprise:  own¬ 
ers,  employes  and  customers,” 
Mr.  Bryan  said.  As  the  pro¬ 
duction  men  of  American  news¬ 
papers,  you  are  vitally  con- 
ceiTied  with  each  element.  You 
have  the  know-how  to  develop 


Louisville  (Ky.)  Courier-Journal  and  Times  contingent  at  mechanical  conference:  left  to  right,  J.  C.  Steele, 
stereotype  superintendent;  M.  George  Martin,  production  manager;  C.  Frank  Mann,  composing  room;  Harold 
C.  Leppert,  assistant  production  manager;  Charles  L.  Bronger,  engraving. 


and  use  the  faster  and  better 
production  methods  that  are 
required  to  meet  the  changing 
time  and  quality  demands  of 
our  reader  and  advertiser  cus¬ 
tomers. 

“By  finding  less  expensive 
methods  per  unit  of  produc¬ 
tion,  and  putting  them  into 
effect,  you  can  keep  the  news¬ 
paper  competitive  with  other 
mass  media.  This,  in  turn, 
will  permit  a  reasonable  re¬ 
turn  to  owners,  thereby  en¬ 
couraging  continued  further 
investment  in  the  newspaper 
industry,  and  most  important, 
it  will  provide  for  increasingly 
higher  levels  of  compensation 
to  employes. 

“Finally,  in  your  day-to-day 
association  with  the  men  and 
women  who  will  use  those 
methods,  you  must  serve  as  the 


vital  link  in  the  chain  of  com¬ 
munication  which  must  be 
established  from  top  manage¬ 
ment  to  every  individual  in 
each  of  your  departments.  You 
cannot  do  the  job  alone,  of 
course.  You  must  have  the  en¬ 
lightened  support  of  manage- 
meht  at  every  level.  With  the 
wider  horizons  visible  today,  I 
know  you  will  find  that  this 
support  will  be  forthcoming. 
Yours  is  a  major  task,  and  a 
significant  responsibility.  The 
future  of  the  American  news¬ 
paper  depends  upon  how  you 
perform  it.  For  your  sake,  as 
well  as  for  mine,  I  wish  you 
all  success  in  it.” 


tion,  emphasized  that  people 
are  the  key  to  successful  in¬ 
troduction  of  new  equipment. 
He  suggested  that  newspapers 
could  do  a  better  job  of  letting 
people  know  what’s  going  on 
in  their  plants.  The  best  way 
is  through  personal  contact,  he 
said,  adding  that  employes  pre¬ 
fer  to  have  the  word  straight 
from  the  boss’  mouth,  rather 
than  through  the  grapevine. 


People  Are  the  Key 
Warren  Wheeler,  South  Bend 
(Ind.)  Tribune  personnel  direc¬ 
tor  and  president.  Newspaper 
Pei’sonnel  Relations  Associa- 


“While  people  are  worrying 
about  losing  their  work  because 
of  new  machines,  we  ai-e  at  the 
same  time  faced  with  shortages 
of  journeymen  in  many  of  the 
printing  trades,”  Mr.  Wheeler 
said.  “We  also  know  that  in 
many  plants  death  and  I'etire- 
ment  are  taking  journeymen  at 
a  faster  rate  than  they  are 
being  replaced  under  six-year 
apprenticeship  plans.” 


Leven  T.  Deputy,  (left).  Dalles  (Tex.)  News,  greets  Stuart  List,  Chi¬ 
cago  American  publisher  who  gave  welcoming  address.  Shown  with 
them  are  John  W.  Park,  Chicago  Tribune,  member  of  ANPA  Me¬ 
chanical  committee,  and  D.  Tennant  Bryan,  Richmond  (Va.)  News 
Leader  and  Times-Dispatch  publisher,  who  gave  the  Reynolds  talk. 


Threesome  exchange  ideas  about  tandem  router  developed  by  Los 
Angeles  (Calif.)  Times  and  Mirror-News:  left  to  right,  Thomas  F. 
Gougarty,  Omaha  (Neb.)  World-Herald  production  manager;  Lyle  A. 
Johnson,  World-Herald  business  manager;  and  Glen  R.  Hutchinson, 
Los  Angeles  Times  and  Mirror-News  production  manager. 
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**Hitch  your  wagon  to  a  rising  star,'*  advises  the 
PHILADELPHIA  DAILY  NEWS,  the  progressive  and 
popular  evening  tabloid  in  the  City  of  Brotherly  Love. 

Carrying  on  the  traditions  of  Benjamin  Franklin — 
presenting  the  live  news  in  which  people  are  interested 
in  a  sparkling  fashion,  enterprisingly  building  up 
advertising  linage,  and  attending  to  practical  publishing 
details  efficiently— the  PHILADELPHIA  DAILY 
NEWS’  ringing  modern  note  is  arousing  enthusiastic 
response  among  readers  and  advertisers. 

The  DAILY  NEWS  is  the  “only  daily  in  Philadelphia 
that’s  growing’’  in  circulation.  Advertising  linage  is  now 
at  an  all-time  high. 

Heeding  its  own  advice,  the  PHILADELPHIA  DAILY 
NEWS  hitched  its  own  bright  star  to  the  ever-increasing 
HEADLINER  galaxy,  ordering  10  headliner  units  and  two 
folders,  with  four  single  color  cylinders  (printing  four 
different  colors  across  the  same  cylinder).  Tension  Plate 
Lockup  and  Goss  reels-tensions-pasters. 

With  its  new  headliner  presses,  the  PHILADELPHIA 
DAILY  NEWS’  star  will  rise  still  higher  by  delivering 
later  news  much  faster  than  previously,  and  increasing  the 
size  of  editions  white  offering  advertisers  ROP  full  color. 


WORLD’S  LARGEST  MANUMCTUREJ 


V 


CIRCULATION 


Team  Performance 
Boosts  Circulation 


to  outpace  record  population  30  miles  of  San  Jose.  Normal,  JOSEPH  B.  RIDOER,  publiiher,  San  Joie  (Calif.)  Marcury-Naws,  u 

growth  with  circulation  gains,  steady  growth  will  provide  an  shown  (canter)  with  Kannath  S.  Conn,  editor,  laft.  and  Ancel  Turner, 

Such  a  performance  requires  additional  source  of  circulation,  circulation  manager,  right. 

big  league  play  in  this  rapidly  ®  j  •  w  San  Jose  s  western  city  limits,  circulation  gains  began  in  April 

growing  area  50  miles  south  of  Today  s  ^Panded  circulation  continuing.  Balloons,  jet 

San  Francisco.  San  Jose’s  me-  has  been  esteblished  on  a  policy  MetropoUtan  area,  Mr.  Bidder  planes  and  rockets  in  turn  em- 

tropolitan  area  population  has  set  down  when  Joseph  B.  Bidder  totalled  |427,-  phasize  this  message, 

increased  nearly  33%  to  385,000  became  publisher  nearly  three  183^000^  up  28%  or  $94,000,000  “We  have  increased  in-paper 

since  1950.  years  ago.  three  years.  promotion  25%  during  the  past 

In  that  same  five-year  pe^od  Publisher’s  Pledge  Toward  the  development  of  a  four  months,”  Mr.  Bidder  re¬ 
combined  daily  circulation  of  “i  then  expressed  the  hope  “vital  and  constructive  force,”  ported.  “We  also  have  made  a 

the  morning  Mercury  and  the  of  making  the  Mercury  and  the  Mercury-News  operation  has  similar  increase  in  our  trade  pa- 

afternoon  News  has  increased  News  not  only  one  of  the  best  emphasized  improved  news  cov-  per  advertising.” 

35.4%.  Sunday  circulation  newspapers  on  the  Pacific  Coast,  erage,  a  firm  editorial  policy.  Actual  in-paper  promotion 

growth  has  been  even  greater,  but  a  vital  and  constructive^  vigorous  promotion  and  intense  during  the  four  months  was 

officials  report.  force  in  the  development  of  San  circulation  activities.  158,645  lines.  This  compares 

Besults  are  even  more  im-  jose  and  its  territory,”  Mr.  On  the  news  front,  there  has  with  123,979  lines  in  the  same 

pressive  for  the  period  since  Bidder  said.  been  greatly  expanded  cover-  four  months  of  last  year,  re- 

Aug.  1,  1952,  wheh  the  two  “You  will  note  I  also  em-  age  by  both  morning  and  eve-  ports  Dan  Stem,  public  rela- 

dailies  were  acquired  by  the  phasized  that  our  organization  ning  dailies.  The  Mercury’s  news  tions  and  promotion  manager. 

Bidder  organization.  Since  then  has  the  utmost  faith  in  such  content  has  been  stepped  up.  The  present  promoton  trend 

the  55,742  Sunday  circulation  a  development.  Our  prediction  The  News  has  armed  itself  with  provides  a  change  in  pace  from 
has  soared  above  the  76,000  was  based  on  the  vast  growth  an  edition  covering  outlying  an  earlier  series  of  promotions 
mark.  The  combined  daily  cir-  then  anticipated  and  also  on  the  districts.  This  was  one  of  the  geared  to  aid  downtown  mer- 
culation  of  72,558  became  a  fact  that  economic  experts  had  two  editions  added  by  the  News,  chants.  Ping-pong  balls  con- 
robust  88,500  net  average  as  advised  that  San  Jose  was  one  The  afternoon  News’  cover-  taining  merchandise  orders  were 
May  ended.  The  actual  daily  of  the  American  cities  possess-  age  includes  a  section  page  de-  dropped  from  a  helicopter  in 
total  is  now  described  as  al-  ing  the  highest  potentials  for  voted  largely  to  North  County  one  of  these  novel  events  that 
most  90,000.  Vii^ally  all  of  the  future.”  reports.  This  is  replaced,  in  packed  the  downtown  area.  Bal- 

the  circulation  is  carrier-de-  Since  1952,  he  observed,  part,  by  city  news  in  the  San  loons  and  mystery  shopper 

livered.  other  important  organizations  Jose  residential  home  edition.  quests  were  used  in  traffic- 

“In  the  Ust  y|ar  we  have  have  measured  the  San  Jose  More  news  space  was  provid-  making  features, 
more  than  doubled  our  earner  market  and  found  it  to  their  .  +1,1. 

organization.  The  total  has  gone  liking.  California  -  Hawaiian  o^orts  alone  was  exnanded^  to  Linage  Advances 

from  475  to  1,000,”  said  Ancel  Pineapple’s  continental  head-  gj^  pages.  Comics  were  doubled  “Advertising  follows  circula- 

Tumer,  circulation  manager,  quarters  have  been  established  shaken  down  and  retained  at  12  five-year  advertis- 

Mr.  Turner  has  headed  up  the  here  as  the  latest  major  new-  pages.  Previously  the  comics  20%,”  Mr. 

circulation  drive  since  he'  came  comer.  Ford  Motor  Co.  just  re-  ^^en  in  an  eight-page  sec-  “But  our  adver- 

to  San  Jose  from  the  Louisville  cently  dedicated  its  new  $50,-  Additional  color  photos  tising  department  is  not  content 

(Ky.)  Courier-Journal  in  April,  000,000  San  Jose  plant  in  sub-  '  added  to  the  Sundav  naner  ^  follow  along. 

1954.  urban  Milpitas.  Added  to  the  magazine  iras*^an  “1"  sustained  ac- 

While  Mr.  Turner  feels  that  Macys  is  now  constructing  a  jpgide  spread  in  color  devoted  1‘vity,  we  can  report  many  new 

the  city  area  is  now  pretty  well  $6,000,000  store  just  outside  ^  1  ,  feature  Societv  re-  accounts  as  well  as  an  accelera- 


A  made-to-measure  promotion  for  your  news¬ 
paper  and  community  designed  exclusively  to 
meet  local  problems. 


Ask  a  dozen  publishers  with  as  many  different 
problems. 


APPROVED 


R.  0.  P.  COLORS 


Mechanically  progressive  minded  newspapers  have  been  following  the  rainbow 
trail  of  Sinclair  Carroll  Color  Book  inks  to  improved  reproduction  of  advertisers’ 
copy. 

These  AAAA —  ANPA  approved  colors  enable  you  to  faithfully  reproduce  color 
copy  in  as  little  time  as  it  takes  you  to  replate  for  late  news.  By  cross'mixture  you 
have  available  every  color  of  the  rainbow.  And  you  minimize  waste  because  you  mix 
only  enough  ink  for  the  day’s  run. 

SINCLAIR  &  Carroll's  Color  Book  illustrates  (*) 
the  newly  approved  AAAA-ANPA  color  standards. 

Let  it  be  your  guide  to  improved  newspaper  R.O.P. 
color  reproduction. 

*  (Color  proofs  of  Rose  and  Cerise  available  on  request). 


SINCLAIR  &  CARROLL  Co.,  Inc. 


44t>  W.  Superior  St. 
Chicago  10,  liiinois 


591  Eieventh  Avenue, 
New  York  36,  N.  Y. 
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NEWSPAPER  LAW 

A  Libelous  Aspersion 
And  Proper  Comment 

By  Albert  Woodruff  Gray 


Editorials,  news  articles  and 
letters  were’  carried  by  the 
Boston  (Mass.)  Post  for  five 
days  in  an  attack  on  the  chair¬ 
man  of  the  local  school  com¬ 
mittee.  The  libel  action  brought 
hy  the  chairman  came'  before 
the  court  on  an  appeal  by  the' 
Post  from  a  denial  of  its  appli¬ 
cation  for  a  dismissal.  Seven  of 
the  13  counts  in  the  complaint 
were  dismissed  and  the  remain¬ 
ing  six  sustained.  (125  N.E.  2d 
137,  Mass.) 

The  tone  of  the  offending 
articles  was  set  in  the  first, 
which  said:  “This  city  can  get 
along  nicely  without  any  little 
Caesars  on  the  school  com¬ 
mittee.  .  .  .  Chairman  Much- 
nick  runs  the  meetings  in  a 
grim  manner  and  displays  curt¬ 
ness  when  he  addresses  the 
superintendent  and  assistant 
superintendent. 

The  Post  contended  that  the 
criticism  of  the'  chairman  was 
not  an  attack  on  his  i>ersonal 
character.  Of  this,  the  Massa¬ 
chusetts  court  said, 

“The  test  is  whether  in  the 
circumstances  the  ■writing  dis¬ 
credits  this  school  committee 
chairman  in  the  minds  of  any 
considerable  and  respectable 
class  of  the  community.” 


The  authority  followed  by  the 
court  in  holding  the  aspersions 
on  the  activities  of  this  chair¬ 
man  to  be  libelous  per  se  was  a 
statement  of  the  law  made  by 
that  same  court  only  a  few 
years  ago  in  a  libel  action 
against  the  Fitchburg  (Mass.) 
Sentinel  for  a  letter  which  im¬ 
puted  to  the  mayor  a  special 
use  of  personal  power  to  keep 
his  driveway  cleared  of  snow. 

The  Libelous  Part 

In  the  Post  action,  the  court 
said, 

“It  could  be  found  that  the 
subject  of  this  article  in  his 
office  as  chairman  of  the  school 
committee  with  the  unworthy 
purpose  of  forcing  the  superin¬ 
tendent  to  nominate  a  certain 
principal  to  be  assistant  super¬ 
intendent,  conducted  disorderly 
public  meetings  and  engaged  in 
disgraceful  and  insulting  be¬ 
havior,  all  to  the  detriment  of 
school  teachers  and  children  of 
that  city.  The  inference  could 
be  drawn  that  this  chairman 
was  so  far  false  to  the  position 
of  great  public  trust  reposed  in 
him  as  to  abuse  the  powers  of 
his  office  and  to  be  willing  to 
jeopardize  the  future  education 
of  ‘so  many  children’  with  the 
improper  objective  of  forcing 


STRICTLY 

CONFIDENTIAL . 

OUR  Hands  are  tied  and 
“Muni’s  The  Word”  when 
it  comes  to  giving  infor¬ 
mation  OTHER  than  that 
which  appears  in  EDITOR 
&  PUBLISHER  CLASSIFIED 
AD  COPY. 

IT  you  or*  hesitant  about  answering  any  ads  in  our  Classified 
Section — you  may  send  your  application  addressed  to  our  Classified 
Manager  along  with  a  note  stating  whom  replies  are  NOT  to  go 
to— We  will  then  either  Forward  or  Destroy  your  application. 
Naturally  we  cannot  tell  you  what  disposition  we  make— but  you 
can  rely  on  us  to  follow  your  instructions. 


an  undesirable  appointment  to 
be  made  by  an  un'willing  super¬ 
intendent  against  his  own  judg¬ 
ment.” 

Of  the  other  offending  com¬ 
ments,  the  court  held  they  were 
not  such  as  supported  an  action 
for  libel. 

“These  allegations,”  the  court 
said,  “include  trying  to  increase 
the  committee’s  powers  and  re¬ 
duce  the  powers  of  the  super¬ 
intendent,  wasting  time  in  the 
meetings,  causing  unreasonable 
expense  for  a  stenographer  at 
meetings,  being  responsible  for 
delays  in  repairing  school  build¬ 
ings,  being  arrogant  and  'with 
two  colleagues,  acting  like 
‘little  Caesars.’” 

Need  of  Special  Damages 

A  judgment  in  an  action 
against  the  Vermillion  County 
(Ill.)  Star  for  $6,000  for  libel 
was  reversed  by  the  appelate 
court  of  Illinois.  (124  N.E.  2d 
602,  Ill.)  The  action  was  based 
on 'the  publication  of  a  William 
Gogerty,  candidate  for  super¬ 
visor  of  the  town  of  Danville. 

“Gogerty  himself  was  seen  by 
investigators  on  July  6th  to  re¬ 
ceive  $24  in  bills  from  the  dog 
catcher,  Virgil  D.  Seibert,  a  few 
minutes  after  Seibert  had  re¬ 
ceived  the  money  from  the  dog 
buyer,  H.  K.  Zook,  of  Morgan¬ 
town,  Indiana.  Seibert  swears 
that  $12  additional  was  turned 
over  during  the  month  but  the 
city  books  show  only  $20.50  re¬ 
ceived  for  that  month.” 

The  candidate  asserted  that 
the  publishers  charged  him  ■with 
receiving  payment  for  30  dogs 
from  the  city  pound  and  that 
this  money  belonged  to  the  City 
of  Danville.  Two  thousand  cop¬ 
ies  of  the  newspaper  had  been 
distributed  among  the  citizens 
of  this  place  who  had  once  be¬ 
lieved  in  his  honesty  and  integ¬ 
rity  but  since  this  publication 
had  abandoned  that  belief  with 
a  consequent  loss  to  this  can¬ 
didate  of  good  reputation  and 
“divers  gains  and  profits.” 

The  reversal  rested  on  two 
grounds.  First,  that,  “The  edi¬ 
torial  does  not  charge  the  can¬ 
didate  with  being  a  dishonest 
official  nor  with  receiving  and 
failing  to  account  for  public 
funds.  ...  It  was  necessary 
to  set  out  special  damages.  A 
general  statement  is  insufficl- 
ent.  (Comment 

Secondly,  the  court  said: 

“In  the  instant  case  the  sub¬ 
ject  of  this  attack,  who  is  a 
city  commissioner,  became  a 
candidate  for  the  office  of  su- 
pervi.sor  of  the  Town  of  Dan¬ 
ville.  Therefore  his  conduct  and 
actions,  as  the  same  related  to 
his  fitness  and  qualifications  for 
the  office  he  sought,  became  a 
subject  which  the  public  might 


investigate,  discuss  and  criti. 
cise.  Likewise  these  publishers 
and  other  members  of  the  pub¬ 
lic  were  free  to  comment  there¬ 
on.  Considering  the  words  used, 
according  to  their  plain  and  or¬ 
dinary  meaning,  we  are  of  the 
opinion  that  the  same  did  not 
exceed  the  limits  of  fair  com¬ 
ment  permitted  in  a  matter  of 
public  interest.” 

• 

Don  Lee  Network 
Takes  INS  Service 

Sale  of  the  INS  news  wire 
to  the  Don  Lee  Radio  Network 
and  extension  to  the  Mutual 
Broadcasting  System  of  rights  *  ' 
for  full  network  use  of  INS 
service  were  announced  this 
week  by  International  News 
Service. 

These  were  part  of  an  agree¬ 
ment  which  also  provides  for 
sale  of  the  INS-TeleneWs  daily 
film  to  three  General  Teleradio 
TV  stations.  INS  and  the  NBC 
Film  Division  announced  jointly 
that  NBC  is  discontinuing  the  I 
syndication  of  its  weekly  news  j 
review.  • 

Libel  Damage  Paid 
For  Unused  Handout 

Chicago 

Congressman  Joseph  F.  Holt 
of  the  22nd  District  and  a  group 
of  his  1952  campaign  supporters 
have  publicly  apologized  and 
paid  an  out-of-court  settlement  I 
of  $5,000  to  Dr.  Dean  E.  Me-  ■  ’ 
Henry,  professor  of  political 
science  at  U.C.L.A.  for  calling 
him  “an  active  advisor”  of  the 
former  Young  Communist  Lea¬ 
gue. 

The  charge  was  made  in  a 
press  release  sent  to  24  news¬ 
papers  during  the  campaigpi  of 
1952  when  Mr.  Holt  was  the 
Republican  nominee  and  Rr. 
McHenry  the  Democratic.  Dr. 
McHenry  sued  for  libel. 

The  settlement  is  unique  in 
that  no  newspaper  printed  the 
charge,  its  “publication”  being 
confined  to  the  distribution  of 
mimeographed  copies  to  editors. 

• 

Public  Records  Bill 
Aimed  at  Police  News 

Harrisburg,  Pa.  *  • 

Representative  A.  Patrick 
Brennan,  of  LeVitto'wn,  Pa.,  is 
sponsoring  a  bill  for  the  Press 
Association  of  Bucks  County  to 
open  all  public  records  and 
meetings  of  councils  and  town¬ 
ship  supervisors  and  commis¬ 
sioners  to  the  public. 

The  move  was  taken  after  a 
study  by  a  police  relations  study 
committee  within  the  associa¬ 
tion  as  to  better  methods  of 
obtaining  news  from  police  de¬ 
partments  and  municipal 
bodies.  , 
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LCoke  J 

: . 


life  is  a  sentence... 


but  Life  is  a  magazine 


Imagine  the  prisoner’s  reaction  when 
he  hears  he’s  been  given  Life.  What 
a  difference  the  capital  makes! 

The  capital  makes  a  difference  with 
“Coke,”  too.  When  you  have  occa¬ 
sion  to  refer  to  our  product  by  its 
friendly  abbreviation,  you’ll  keep 
your  meaning  clear  if  you  make  it 


“Coke” .  .  .  with  a  capital,  please. 
And  you’ll  help  us  protect  a  valuable 
trade-mark. 

P.  S.  You’ll  like  the  life  and  sparkle 
in  a  frosty  bottle  of  Coke.  Have  a 
Coke  . . .  and  be  refreshed! 


Ask  for  it  either  tvay  .  .  .  hoth 

THE  COCA-COLA  COMPANY  trade-marks  mean  the  same  thing. 
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‘War  of  Waste’  Won 
By  567  Suggestions 


Des  Moines 

A  “War  on  Waste”  by  em¬ 
ployes  of  the  Des  Moines  Reg¬ 
ister  and  Tribune  has  produced 
180  suggestions  with  almost 
$800  being  distributed  to  per¬ 
sons  with  worthwhile  ideas. 

The  campaign,  held  between 
Feb.  22  and  April  1,  brought 
in  a  total  of  567  suggestions 
from  264  employes,  or  approxi¬ 
mately  one  out  of  every  four 
eligible.  While  the  major  ob¬ 
jective  was  the  elimination  of 
waste,  ideas  were  also  sought 
which  would  improve  the  prod¬ 
uct,  the  company’s  service  and 
public  relations. 

The  ehtire  company  was  or¬ 
ganized  for  the  campaign  with 
team  captains  appointed 
throughout  the  plant.  In  addi¬ 
tion  to  the  cash  paid  for  the 
accepted  ideas,  two  grand  prizes 
were  awarded.  These  consisted 
of  an  extra  week  of  vacation 
on  pay  plus  an  expense-paid 
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RETAIL  LINAGE 


Which  includes 
Metro's  idea-inspiring 
COPY  DIGEST  with  eoch 
issue.  Write  us  or  ask  our  repre¬ 
sentative  to  show  you  these  other 
proven  linage  building  services: 

*  Metro  Newspaper  Service 

*  Fashion  Review  Service 

*  Greater  Sales  Service 

*  Metro  Jewelry  Service 

*  Metro's  Book  of  Headings 

.  .  .  And  many  other  supplemen¬ 
tary  services  that  mean  PLUS 
BUSINESS  for  your  newspaperl 


80  Madison  Ave. 
New  York  16,  N: 


trip  to  Chicago,  or  $100  in  cash. 

An  added  attraction  of  the 
campaign  was  a  weekly  draw¬ 
ing  for  three  valuable  mer¬ 
chandise  prizes.  Participating 
were  those  whose  suggestions 
won  cash  and  also  those  whose 
suggestions  showed  sincere! 
thought  and  effort  although 
they  could  not  be  used. 

Time  Saver 

The  winner  of  the  $150  top 
award  developed  a  series  of 
easy-to-handle  charts,  giving 
the  unit  count  for  every  size 
and  type  face  in  the  composing 
room  ad  alley.  By  referring  to 
these  charts,  the  ad  markup 
man  can  quickly  and  accurate¬ 
ly  estimate  what  type  size  and 
face  will  go  into  the  copy  space 
shown  on  the  layout. 

The  charts  not  only  save  time 
for  the  markup  man,  but  also 
speeds  the  flow  of  copy  to  the 
machine,  reducing  the  chance 
a  machine  and  operator  might 
be  kept  waiting.  It  has  the  fur¬ 
ther  advantage  of  getting  the 
type  sized  accurately  in  the 
fir.st  place,  thus  eliminating  re¬ 
setting  due  to  bad  guesses  about 
what  will  fit  in  the  space  avail¬ 
able. 

Another  helpful  suggestion 
was  a  special  advertising  fea¬ 
ture  offered  to  the  better  res¬ 
taurants,  both  urban  and  su¬ 
burban.  Under  the  heading 
“Drive  Out  and  Enjoy  A  Good 
Dinner,”  the  ad  consists  of  a 
road  map  showing  the  location 
of  the  eating  places,  a  list  of 
them,  and  copy  about  each  one. 

First  efforts  to  sell  the  fea¬ 
ture  resulted  in  49  restaurants 
joining  the  program  for  a  pe¬ 
riod  of  13  weeks. 

Some  of  the  suggestions  ac¬ 
cepted  only  serve  to  speed  up 
the  correction  of  local  situa- 


Accuracy— To  insure  accuracy,  each  reader  in 
an  ACB  Service  Office  is  responsible  for  certain 
newspapers  to  read  and  check.  These  readers 
become  as  familiar  with  the  schedules  appearing 
in  your  publication  as  your  own  make-up  man. 
That’s  one  reason  why  ACB  does  such  a  good  job. 
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tions.  But  dozens  are  practical 
and  are  resulting  in  substantial 
savings.  Here’s  what  some  of 
them  have  accomplished: 

1)  Saved  film  by  use  of 
35mm.  camera  for  certain  news 
pictures  from  which  only  half 
or  single  column  cut  is  to  be 
made. 

2)  Revealed  advertisers  were 
being  provided  with  layout 
“dummies”  of  the  size  used  be¬ 
fore  the  newspapers  reduced  the 
width  of  their  columns.  Ad 
makeup  men  were  forced  to 
spend  extra  time  adapting  the 
advertisers  copy  and  cuts  to 
the  correct  size. 

3)  Revealed  one  unneeded 
record  of  paper  roll  weights 
was  being  kept. 

4)  Brought  about  the  trim¬ 
ming  of  “tails”  of  color  plates 
in  stereotype  department,  al¬ 
lowing  the  pressmen  more  lee¬ 
way  in  getting  proper  registra¬ 
tion. 

5)  Got  complete  advertising 
rate  information  to  managers 
of  56  circulation  agencies. 

6)  Obtained  proofs  of  classi¬ 
fied  advertising  several  hours 
ahead  of  the  usual  time. 

7)  Reduced  the  number  of 
proofs  obtained  from  the  com¬ 
posing  room  by  several  depart¬ 
ments  of  the  newspapers  sav¬ 
ing  composing  room  time  and 
some  newsprint. 

8)  Adapted  a  roller  convey¬ 
or  for  quick  and  easy  handling 
and  movement  of  press  rollers 
when  being  installed  or  re¬ 
moved. 

9)  Produced  a  more  complete 
and  accurate  manual  of  ac¬ 
counts  kept  in  the  business  of¬ 
fice. 

10)  Revealed  it  was  cheaper 
and  more  satisfactory  to  pay  re¬ 
tail  salesmen  mileage  and  park¬ 
ing  costs  rather  than  rent  cars 
for  business  travel. 

11)  Revealed  the  “dinky”  pa¬ 
per  rolls  being  received  W  the 
company  were  frequently  wider 
than  could  be  used.  In  such 

-  cases  the  roll  was  trimmed  and 
the  extra  paper  became  waste. 
The  mills  now  ship  the  rolls  the 
correct  size. 

Repair  Costs 

12)  Revealed  that  the  “bull” 
horns  in  the  press  room  could 
be  repaired  at  a  fraction  of  the 
cost  of  replacement,  which  was 
the  practice  when  they  seemed 
to  be  worn  out. 

Three  or  four  suggestions 
combined  to  bring  about  faster 
and  more  efficient  delivery  of 
mail  and  express  in  the  build¬ 
ing.  This  was  accomplished  by 
providing  carts  for  delivery  of 
packages,  and  requesting  all 
people  using  inter-office  mail 
to  show  the  department  as  well 
as  the  name  in  addressing  the 


mail. 

From  the  composing  room 
came  a  suggestion  that  a  miter 
machine  could  be  moved  to  a 
more  convenient  place.  Another 
proved  that  time  could  be 
saved  by  having  gasoline  cans 
filled  and  proof  paper  in  place 
when  one  shift  started  work. 

Another  suggestion  being  in¬ 
vestigated  and  tested  called  for 
each  new  woman  employe  to 
have  a  “big  sister”  appointed 
for  the  first  two  weeks  the  new 
worker  is  on  the  job.  The  “big 
sister”  would  instruct  her  in 
her  work,  acquaint  her  with 
people,  and  in  general  tell  about 
the  Register  and  'Tribune. 

• 

Tofflemire  Named  Head 
of  Utah-Idaho  AP 

McCall,  Idaho 

R.  S.  Tofflemire,  publisher  of 
the  Twin  Falls  Times-News, 
was  elected  chairman  of  the 
Utah-Idaho  Associated  Press  at 
its  annual  state  meeting  at 
Shore  Lodge  May  20-21. 

It  was  attended  by  editors 
and  publishers  of  newspapers 
in  Utah,  Idaho  and  Spokane, 
Wash. 

W.  H.  Cowles,  publisher  of 
the  Spokane  Spokesman-Review 
and  an  AP  director,  urged  the 
editors  to  tell  people  about  the 
Associated  Press  and  how  it 
operates  as  a  mutual,  unbiased 
newsgathering  organization. 

Winners  of  the  photo  con¬ 
test  were: 

Spot  news — Jack  White,  Salt 
Lake  Tribune,  for  his  picture 
of  Rep.  Douglas  Stringfellow 
confessing  he  lied  about  his 
wartime  exploits. 

Sports — Mr.  White,  for  a  box¬ 
ing  action  picture. 

Feature — Wes  Cameron,  Spo¬ 
kane  Chronicle,  for  a  picture  of 
a  boy  and  his  dog. 

Sequence — Brandt  Gray  and 
Van  Porter,  Salt  Lake  Tribune, 
for  baseball  action. 

Bill  Extends  Secrecy 
Ban  to  Local  Units 

Columbus,  Ohio 

Sponsored  by  a  newspaper 
editor  and  publisher,  the  Ohio 
Senate  has  passed,  by  a  vote 
of  31  to  1,  legislation  requiring 
courts,  city  councils,  school  and 
library  boards,  commissions  and 
all  other  agencies  of  local  gov¬ 
ernment  to  hold  sessions  open 
to  the  public. 

The  bill,  offered  by  Senator 
Charles  A.  Mosher,  editor  and 
publisher  of  the  Oberlin  Newt- 
Tribune,  extends  a  law  enacted 
two  years  ago  that  ended  the 
star  chamber  and  executive 
meetings  of  governmental  units 
on  the  state  level.  The  bill  now 
goes  to  the  House. 


EDITOR  8C  PUBLISHER  for  June  11,  1955 


Yosemite.,. where  you  became  heir  to  a  scenic  fortune 
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A  Boy  Scout  Good  Turn  at  Yoseniite 


Eons  ago,  three  glaciers  met  head  on  in  California  and  left 
behind  a  wonderland  now  called  Yosemite  Valley.  With  its 
sheer  mile-high  granite  cliffs,  matchless  waterfalls  and  mag¬ 
nificent  mountain  country,  Yosemite  became  a  National 
Park . . .  and  you  became  heir  to  a  scenic  fortune. 

At  Yosemite,  you’ll  see  the  world’s  highest  free-leaping 
falls,  one  of  them  9  times  as  high  as  Niagara.  And  you’ll 
stand  beneath  stately  Giant  Sequoia  trees,  the  largest 
and  oldest  living  things  on  earth.  With  trunks  20  feet 


and  more  in  diameter  and  bark  up  to  three  feet  thick, 
the  Big  Trees  have  survived  fire,  lightning,  disease  and 
other  destructive  forces  since  long  before  Caesar  crossed 
the  Rubicon. 

These  trees,  once  found  across  the  world,  today  are  native 
only  to  America.  Nobody  knows  just  why.  Perhaps  they 
need  a  land  as  big  and  rugged  and  majestic  as  they  are . . . 
a  tough-fibred  land  that  takes  its  hard  knoeks  but  keeps 
on  growing,  too. 


Sinclair  Salutes  the  Boy  Scouts  of  America 

Sinclair  salutes  the  volunteer  leaders,  boy  members  and  conservation 
advisors  of  the  Boy  Scouts  of  America  for  outstanding  accomplish¬ 
ment  in  their  national  Conservation  Good  Turn,  and  their 
efforts  to  prevent  and  clean  up  litter  in  National  and  State  Parks 
and  other  recreation  areas. 

With  national  headquarters  in  New  Brunswick,  N.  J.,  nearly 
four  million  members  of  the  Boy  Scouts  have  been  doing  their 
best  to  live  up  to  their  Outdoor  Gode  and  to  promote  its 
acceptance  by  all  Americans. 


msH  TOUR  INFORMATION - 

If  you  would  like  to  drive  to  any  of 
the  National  Parks,  let  us  help 
you  plan  your  trip.  Write:  Tour  Bureau 
Sinclair  Oil  Corporation, 

600  Fifth  Ave.,  N.  Y.  20.  N.  Y. 


SINCLAIR 

A  Great  Name  in  Oil 
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Weekly-to-Daily  Switch 
Can  Be  Successful 

By  Ross  Adams 


The  fears  and  misgivings  of 
converting  a  weekly  newspaper 
into  a  daily  are  oft-repeated 
but  Missouri  newspapers  mak¬ 
ing  the  transition  in  the  recent 
post-war  period  had  consider¬ 
able  success. 

Of  six  weeklies  converted  to 
daily  in  the  period  from  1946- 
50,  five  are  now  well-established 
dailies,  although  one  reverted 
back  to  weekly  for  three  years 
before  making  the  change  a 
second  time.  The  other  was 
breaking  even  financially  when 
sold  to  local  competition  be¬ 
cause  of  the  publisher’s  ill- 
health. 

Early  reactions  of  the  pub¬ 
lishers  to  their  conversions 
range  from  caution  to  unbound¬ 
ed  enthusiasm,  but  none  regret¬ 
ted  the  move — ^not  even  the 
publisher  who  sold  out. 

Rotary  Press  Soon 

Most  enthusiastic  report 
comes  from  N.  A.  Gerig  pub¬ 
lisher  of  the  Daily  St.  Francois 
County  Journal  at  Flat  River: 

“When  the  daily  started,  it 
was  ‘to  be  a  failure,’  but  now 
we  are  printing  4,000  copies 
five  days  a  week,  and  the  news¬ 
paper  is  growing  .  .  .  The  busi¬ 
ness  owes  nothing  and  we  are 
expecting  to  install  a  rotary 
pi’ess  in  the  next  fe'w  months.” 

Eight  months  later,  with 
circulation  still  growing  he 
wrote:  “We’re  still  daily — five 
and  a  half  years  now  and 
growing  stronger  every  month.” 

Publisher  Charles  Blanton  of 
the  Daily  Sikeston  Standard 
advises  publishers  they  will 
“make  more  money  in  the 
weekly  field  but  he  has  no  re¬ 
grets  and  is  “generally  pleased.” 

“I’m  glad  I  made  the  change,” 
says  Ira  Williams,  publisher  of 
the  Brookfield  Daily  News-Bul¬ 
letin,  who  reported  increasing 
profits  beginning  the  third  year 
of  operation. 

“We  are  pleased  with  the  re¬ 
ception  of  the  daily,”  said  Pub¬ 
lisher  Charles  Porter  of  the 
Festus  Daily  News-Democrat, 
“although  expected  profits  were 
slow  in  materializing.” 

The  Rolla  Daily  Herald  re¬ 
turned  to  the  weekly  field  after 
three  months  as  a  daily,  with 
Lawrence  E.  May  citing  several 
reasons :  inadequate  facilities 
for  a  daily,  manpower  problem 
because  of  Korean  War,  “sea¬ 
sonal  high”  for  job  printing 
was  approaching. 


(The  material  for  this  article 
was  compiled  by  the  author 
while  preparing  a  theeis  as 
part  of  the  requirements  for  a 
Master  of  Arts  Degree  at  the 
School  of  Journalism  at  the 
University  of  Missouri.) 


But  the  Herald  again  became 
a  daily  in  1953  and  is  now  well- 
established. 

Only  paper  of  the  six  no 
longer  being  published  is  the 
Trenton  Grundy  County  Gaz¬ 
ette. 

“The  only,  the  single  reason 
why  I  sold  the  Gazette,”  Pub¬ 
lisher  Mary  Jo  Hofiman  says, 
“was  that  I  simply  could  not 
carry  on — my  health  just  gave 
out.”  Her  paper  was  unique  in 
two  respects:  it  was  both  the 
only  tabloid  and  the  only  morn¬ 
ing  publication  in  the  Missouri 
survey. 

Just  why  does  a  publisher 
change  from  weekly  to  daily? 
Here  are  contributing  reasons 
given  by  Missouri  owners: 

(1)  Growth  of  city  (listed 
by  three). 

(2)  Increased  revenue  ex¬ 
pected  (expressed  by  two). 

(3)  To  pi-event  further  com¬ 
petition. 

(4)  Politics,  combined  with 
“seasonal  low”  on  commercial 
printing. 

(5)  “Natural  growth  of  the 
paper.” 

(6)  “The  desire  to  own  and 
operate  a  daily  paper.” 

Results  of  Change 

What  are  the  results  of 
changing  to  daily? 

On  the  basis  of  a  survey  of 
six  Missouri  newspapers  which 
made  the  change,  a  publisher 
may  expect  these  pertinent  re¬ 
sults: 

(1)  There  is  a  50-50  chance 
the  newspaper  will  have  to 
weather  a  period  of  financial 
loss.  The  length  of  the  period 
varies. 

Miss  Hoffman  of  the  Tren¬ 
ton  Gazette,  which  was  at  the 
break-even  point  after  one  year 
of  daily  operation,  called  this 
development  “quite  an  accom¬ 
plishment.”  She  said,  “I  was 
told  by  veteran  publishers  that 
it  couldn’t  be  done  in  less 
than  three  years.” 

Publisher  Williams  at  Brook¬ 
field  reported  a  financial  loss 
for  two  years  before  moving 


into  the  profit  ledger  the  third 
year. 

Charles  Porter  reported  his 
Festus  News-Democrat  suffered 
losses  for  less  than  a  year. 
Othel*  publishers  reported  no 
period  of  financial  loss. 

(2)  Though  circulation  may 
drop  immediately,  it  can  be  ex¬ 
pected  to  increase  up  to  20% 
over  weekly  figures  in  a  year 
or  so.  Local  carrier  distribu¬ 
tion  systems  must  be  planned 
to  replace  the'  mail  distribution 
system  prevalent  in  most  week¬ 
lies.  Four  of  the  six  papers  in 
Missouri  added  full-time  cir¬ 
culation  managers. 

(3)  Advertising  revenue  and 
linage  will  increase,  but  will  it 
be'  enough  to  pay  the  freight  of 
the  increased  publications?  Ad¬ 
vertising  must  be  increased  by 
at  least  one-third,  preferably 
by  50  per  cent,  to  insure  a  prof¬ 
it  margin. 


More  Pereonnel 


(4)  Personnel  will  be  in¬ 
creased  by  one -third  to  one- 
half.  Newspapers  in  Missouri 
averaged  10  employes  as  week¬ 
lies,  14  to  15  each  as  dailies. 

(5)  Payrolls  will  grow,  not 
only  because  of  additional  em¬ 
ployes  but  also  because  of 
overtime  pay,  which  either  be¬ 
gan  or  increased  with  the  daily, 
the  Missouri  surve'y  showed. 

(6)  There  is  a  50-50  chance 
that  income  from  commercial 
job  printing,  a  very  important 
part  of  a  weekly’s  income,  will 
decline  considerably  as  a  daily, 
depending  upon  the  size  of  the 
daily  operation.  In  Missouri, 
four  of  the  six  papers  reduced, 
commercial  “job  work”  volume 
after  converting. 

(7)  As  a  daily,  the  publisher 
will  need  at  least  two  type¬ 
setting  machines,  preferably 
three,  and  a  web-perfecting  (or 
rotary)  press. 

Two  publishers — May  of  the 
Rolla  Daily  Herald  and  Miss 
Hoffman  of  the'  Trenton  Gaz¬ 
ette — found  a  single  composing 
machine  inadequate  for  the  pub¬ 
lication  of  a  daily  paper,  even 
with  two  and  three  shifts  of 
operators. 

Of  the  other  papers,  one  had 
four  linecasting  machines,  an¬ 
other  three,  two  others  two 
machines  each. 


petition,  while  the  others  had 
local  weekly  competition. 

Two  of  the  newspapers  were 
converted  directly  from  once-a- 
week  to  five-day  per  week  pub¬ 
lications.  Two  were  changed 
from  semi-weekly  to  daily.  The 
remaining  papers  went  from 
tri-weeklies  to  five-day  dailies. 

Naturally,  this  brought  vary¬ 
ing  approaches  to  many  of  the 
necessary  changes. 

Though  there  was  almost  a 
complete  lack  of  cost-account¬ 
ing  study  by  Missouri  publish¬ 
ers,  the  transition  had  been 
under  consideration  for  at  least 
one  year,  in  all  instances,  be¬ 
fore  the  actual  change  was 
made. 

As  gradual  changes  were  tak¬ 
ing  place — or  plans  being  for¬ 
mulated,  publishers  expanded 
their  staffs,  added  necessary 
equipment,  arranged  for  wire 
services  in  three  instances,  en¬ 
larged  and  re-arranged  present 
buildings  or  moved  into  larger 
quarters.  Two  acquired  Web- 
Duplex  presses. 

Without  exception,  publishers 
agreed  that,  even  with  good 
planning,  unexpected  problems 
will  arise  to  harass  the  editor 
and  his  staff. 
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Ed  Winge  Receives 
Prize  for  Atom  Series 

Gaylord,  Mich. 


Difference  in  Problemis 


Ed  Winge,  Detroit  Free 
Press,  won  the  $100  sweep- 
stakes  prize  in  the  Michigan 
Associated  Press  Editorial  As¬ 
sociation  news  writing  contest. 
For  his  series,  “You  and  the 
Atom,”  he  also  received  the 
$75  first  prize  in  the  feature 
series  classification. 

Other  first  place  winners 
were  the  Detroit  Times  in  spot 
news  with  its  “Unitized  Dig¬ 
ital  Electronic  Computer’s  Role 
in  Michigan’s  November,  1954, 
election”;  Bruce  D.  McCrea, 
Muskegon  Chronicle,  single 
feature;  and  Louis  E.  Chiesi, 
Saginaw  News,  spoils. 

The  Grand  Rapids  Press  re¬ 
ceived  the  first  award  for 
“best  all-round  cooperation" 
on  the  Wirephoto  network. 

City  Editor  James  Trainer 
and  Staffers  John  Creecy, 
Louis  Arkles  and  Frank  Mor¬ 
ris  shared  the  Detroit  Timet 
award. 
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How  do  you  go  about  making 
the  change  to  daily? 

The  six  Missouri  papers  con¬ 
verted  to  dailies — located  in 
cities  ranging  from  5,199  to 
9,354  in  population — presented 
a  wide  range  of  differences  in 
the  problem. 

The  papers  at  Rolla  and 
Trenton  had  local  daily  com- 


City  Hall  Artist 

Clevelaot 

Wiilard  Combes,  editorial  car¬ 
toonist  of  the  Cleveland  Press, 
has  completed  stained  glass 
windows  of  the  seals  of  Ohio 
and  the  United  States  in  a  new 
$1,000,000  City  Hall  of  surbur- 
ban  Rocky  River. 
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National  Advertising  in  Newspapers- 1954 
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Herewith  is  a  listing  of  ad- 
vertif^ing  expenditures  above 
^,000  placed  in  newspapers 
during  1954  by  national  adver¬ 
tisers.  Compiled  by  the  Bureau 
of  Advertising,  ANPA,  from 
Media  Records  and  publisher- 
contributed  data,  the  figures  are 
based  on  linage  reports  from 
895  weekday  English-language 
newspapers  in  664  cities  and 
towns  (91.4%  of  the  weekday 
•  I  circulation)  and  from  336  Sun¬ 
day  newspapers  in  297  cities 
and  towns  (94.9%  of  Sunday 
circulation  in  all  cities  and 
towns  of  10,000  population  or 
over). 

In  1954  there  was  a  new  high 
number  of  firms — 1,404,  com. 

'  pared  with  1,393  in  1953-— which 
invested  $25,000  or  more  in 
measurable  newspaper  space 
for  general  and  automotive 
linage. 

A 

Ubotts  Dairies,  Inc. 

Oiocolay  . . . .  $  1.081 

Ice  Cream  . .  14,965 

Milk  . 12,692 

Products  . . . „....  4,469 
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$  33,207 

Aaela  Mutual  Life  Insurance 

Co .  %  79,367 

Ace  Art  Co. 

Su  Ace  .  $  36,885 

Ackerman.  Leon  .  $  47,546 

Admiral  Corp. 

Air  Conditioner  .  I  17,719 

Radio  . 16,203 

Radio  &  Television  .  15,578 

Range  .  1,067 

Range  &  Refrigerator  .  1,755 

Refrigerator  .  63,674 

Television  . 178,828 

Products  . 144,641 


$  439,465 

Adohr  Dairy  Co. 

Dairy  Products  _ _ ...._  $  29,730 

Adolph's  Ltd. 

Meat  Tenderizer  _ _ _  I  155,193 

Affiliated  Gas  Equipment  Inc. 

Rryant  Heating  Equipment  ..  $  31,489 

Bryant  Water  Heater  3,086 

Jetglass  Water  Heater  _ _  15,650 


$  50,225 

Alr-Pranee.  French  National 

Airlines  . 3  295.127 

Alabama  Gas  Corp.  $  32,133 

Aladdin  Co. 

Homes  .  $  46,731 

Aladdin  Industries,  Inc. 

Lunch  Kits  A  Vac.  Bottles  „  $  28,876 

Vacuum  Bottles  _ _  24,245 


$  53,121 

Allegheny  Airlines,  Inc.  . .  3  88,439 

AUen  Co..  Mark 

Kontrol  . . .  3  29,347 

Prep  Shave  Cream  _ _  2,841 


3  32.188 

AQes  k  Fisher  Inc. 

I  A.  Cigars  .  3  14,503 

63  Cigars  . . .  51,617 


3  66.120 

dUiance  Mfg.  Co. 

Antenna  . . .  3  5.380 

Converter  .  13,675 

Converter  k  Tenna-Rotor  „..  7,290 

Urt-A-Dor  _  20,991 

Ifnna-Rotor  32,454 


dlUed  Chemical  k  Dye  Corp. 

Arcadian  Nitrate  of  Soda  __  3  14,164 

8emet  Solvay  Coke  _ _  16,811 

Products  _ _ _ _  5.773 


Aluminum  Co.  of  America 
Alcoa  Steamship  Co.,  Inc.  ..„  3  320 

Aluminum  Co.  of  America  ....  18,059 

Aluminum  Co.  of  Canada  Ltd.  24,193 

Wear-Ever  Alumlmnn  Foil  „..  28,200 


3  70.772 

Aluminum  Lock  Shingle  Corp.  ..  3  41,645 

Allis-Chalmers  Mfg.  Co.  _  3  34,118 

Amana  Refrigeration,  Inc. 

Air  Conditioner  k  Freezers  ..  3  25,326 

Allstate  Insurance  Co.  _ _  3  565,655 

Amelia  Earhart  Luggage  _  3  25,806 

Amend  Co.,  Fred  W. 

Chuckles  . .  3  160.257 

American  Airllnn,  Inc.  _ _ _  3  2,133,662 

American  Bakeries  Co. 

Merita  Bread  .  3  82,393 

Meriu  Bread  k  Cake  . .  18.451 

Merita  Cake  . 12,882 


3  113,726 

American  Brewery,  Inc. 

Beer  k  Ale  .  3  57,627 

American  Cabinet  Co. 

Hamilton  Washers  k  Dryers  „  3  88,771 

American  Chain  k  Cable  Co.,  Inc. 
Pennsylvania  Power  Mower  ....  3  76.496 

Weed  Chains  . . .  5,502 


3  81,998 

American  Character  Doll  Co. 

Sweet  Sue  k  Tiny  Tears  Dolls  3  53,468 

American  Chemical  Paint  Co. 


ACM  Paints . .  3  9,147 

Gro-Stuf  . 3,209 

Gro-Stuf  k  Weedone  . 365 

Weedone  .  16,070 

Presets  . .  17,141 


3  45.932 

American  Dairy  Assn.  . .  3  94,046 

American  Distilling  Co.,  Inc. 

Bourbon  Supreme  Whiskey  ....  3  10,750 

Cadillac  Club  Whiskey  - .  7,829 

Carta  Blanca  Wine  _ _ -  433 

Guckenheimer  Whiskey  .  23,395 

Meadwood  Whiskey  .... . .  2,080 

Old  American  Whiskey  _ .......  2,937 

StUlbrook  Whiskey  .  12,730 


3  60,154 

American  Export  IJnes,  Inc. 

American  Export  Lines  .  3  130.220 

Italian  Unes  . .  114,730 


3  244.950 

American  Express  Co. 

Travel  Service  . . .  3  258.354 

American  Gas  k  Electric  Co.  ..  3  56,259 

American  Girl  Shoe  Co.  . . .  3  51,674 

American  Home  Magazine  Corp. 

American  Home  3  39,263 

American  Home  Products  Corp. 

Aerowax  . . . 3  109.403 

Anadn  . 254,377 

Antrol  Rose  Spray  _ _ 5,413 

Benefax  . . 43,757 

Bio-Dyne  _  1,846 

Blsodol  . 1,005 

Black  Flag  Roach  k  Ant 

Killer  . 52,223 

Chef  Boy-Ar-Dee  Plxxa  Pie 

Mix  . 22,460 

Chef  Boy-Ar-Dee  Products  202,196 

Chef  Boy-Ar-Dee  Sauces  _  10.235 

Chef  Boy-Ar-Dee  Spaghetti  k 

Meat  Balls  _  43,292 

Diamond  Chemicals  12,617 

Duplexln  . 3.553 

Ea^-Off  Oven  Cleaner  _ 2,696 

G.  Washington  Instant  Coffee  186,404 

Hope  Denture  . 967 

Infrarub  . 142,733 

Kolynos  Tooth  Paste  _ _ 593 

Melealose  . . 8,492 

Neet  _ 10,722 

Outgro  _ 7,785 

Petro-Sylllum  _  17,197 

Plasitlc  Wood  _  26.188 

Preparation  H  _ ....... _ 314,129 

Primateoe  . 26.878 

Snarol  . . 2,186 

Tandy  Aspirin  736 

3-In-One  Oil  . 35.570 

Whitehall  Pharmaeal  Products 

Wizard  Wick  _ 35.965 


3  1.587.823 

American  Homes  Club  Plan  3  39,140 

American  Laboratories 

Alpha  TableU _  3  7.057 

American  Laboratories  35,897 


[,  1955 


3  36,748 

editor  ac  PUBLISHER  for  June  11,  1955 


3  42,954 


American  Maize  Products  Co. 

Amazo  Instant  Desert  _ _  3  178,705 

American  Molasses  Co. 

Grandma's  Molasses  _ _  3  32,734 

American  Motors  Corp. 

ABC  Dryer  k  ABC-O-Matlc 

Wasber  .  3  22.101 

American  Motors  Corp. 

Institutional  _ _ _ _  132,618 

Hudson  Cars  . 1,817,592 

Hudson  k  Nash  Cars  50,488 

Kelvlnator  Air  Conditioner  ..„  11,556 

Kelvlnator  Dryer  k  Washer  „  31,821 

Kelvlnator  Freezer  ......  8,543 

Kelvlnator  Kitchen  Cabinets  „  2.070 

Kelvliutor  Products  . .  197,086 

Kelvlnator  Ranges  _ 21,061 

Kelvlnator  Refrigerator  _ 44,824 

Leonard  Refrigerator  . . 690 

Nash  Cars  . 1,675.078 


Armour  k  Co. 

Armlx  Shortening  _ 

Armour  ChlU  Con  Came _ 

Armour  Corned  Beef  Hash  . 
Armour  Fertilizer  Works  _. 
Armour  Meat  Products 
Armour  Poultry  Products 

Armour  Products  _ _ 

Armour  Suds  .  ^ 

Chiffon  Soap  Flakes 

Cloverbloom  Margarine  _ _ 

Dash  Dog  Food  . . . 

Dial  Shampoo  k  S^ 

Dial  Soap  . . 

Mbs  Wisconsin  Cheddar 
Cheese 

Three  Uttle  Kittens  Cat” 

Pood  . 

Vertagreen  . . 


3  105,951 

52.095 
30.101 
1,446 
469.509 
11,587 
38,501 
160,378 
276.279 
146,924 
143,163 
10,415 
819,977 

47.092 

51,636 

48.408 


3  4.015,528 


American  OR  Co. 

Gasoline  k  Oils  . 3  289.470 

American  Petroleum  Institute  -  3  598,220 

American  Pop  Com  Co. 

Jolly  Time  Pop  Com  . .  3  107.800 

American  Presldmt  Lines  . 3  70,372 

American  Radiator  k  Standard 
Sanitary  Corp. 

Plumbing  k  Heating  Equip¬ 
ment  .  3  84,989 

American  Safety  Razor  Corp. 

Gem  Blades  k  Razors  . .  3  285 

Pal  Blades  k  Razors  .  35.559 

Institutional  . . . .  9.509 


3  45.353 

American  Society  of  Travel 

Agents,  Inc .  3  45.872 

American  Sugar  Refining  Co. 

American  Sugar  .  3  4.612 

Domino  Sugar  .  275,222 

Franklin  Sugar  . .  41,054 

Sunny  Cane  Sugar  .  25.938 


3  346.826 

American  Telephone  k  Telegraph 

Co .  3  85.825 

American  Tobacco  Co. 

Herbert  Tareyton  . . .  3  1,180.477 

Lucky  Strike  . 8,135 

Pall  Mall  . . 1.404.985 

Rol-tan  Cigars  . . 9,652 

Institutional  . .  20.526 


3  2,623.775 

American  Viscose  Corp. 

Institutional  .  3  29,933 

American  Woolen  Co.,  Inc. 

Institutional  .  3  54.967 

Anderson-Erickson  Dairy  Co. 

Cottage  Cheese  ...... _ _  3  12.682 

Dairy  Products  _ _  21,896 


3  34,578 

Anela  Co..  The 

Toilet  Preparations  . .  3  32,392 

Anheu.ser-Buseh,  Inc. 

Bud  Syrup  . . .  3  1,052 

Budwelser  Beer  . .  1,638.611 

Budweiser  k  Mlehelob  Beer  ..  25.962 

Institutional  .  27,606 


3  1,693,231 

Animal  Foundation.  Inc. 

Hunt  Club  Dog  Food  . 3  54,212 

Annette  Fashions  Co. 

Wearing  Apparel  . . 3  52,835 

Antell,  Inc.,  Charles 

Fastabs  . 3  2.847 

Formula  No.  9  _ 27,510 

Hair  Spray  . 35,750 

Lanolin  Shampoo  . . 816 

Preparations . . 114,221 


3  181.144 

Appalachian  Apple  Service,  Inc.  3  25,048 

Appalachian  Electric  Power  Co.  3  69,302 

Appleton-Century-Crafts,  Inc. 

Books  .  3  32,289 

Arden  Farms  Co. 

Cottage  Cheese  _ _  3  2,765 

Dairy  Products  _ 6,998 

lee  Cream  . 13,406 

Milk  . . 8,235 


3  31.404 

Argus  Cameras,  Inc. 

Argus  Camera  . . _....  3  69,915 

Arkaasas-Loulsiana  Gas  Co.  __  3  51.068 

Arkansas  Power  k  Light  Co.  _  3  27,046 

Arkansas  Rice  Growers 
Co-Operative  Assn. 

Rleeland  Rice  . .  3  74,727 


Arnold  Bakers,  Inc. 

Bread  _ _ _ 

Products  _ _ 


Arnold,  Schwinn  k  Co. 

Bicycles  . 

Arrow  Liqueurs  Corp. 
Creme  De  Menthe  „. 
5  Star  Brandy 

Liqueurs  _ _ _ 

VodU  . . 


Artistic  Card  Co. 

Artistic  Card  Co.,  Inc. 

Hycrest  Card  Co . 

Stylart  Card  Co . 

Syracuse  Card  Co . 


Ashley's,  Inc. 

Products  . . . 

Ask  Mr.  Foster  '^vel 

Service.  Inc.  _ _ _ _ _ 

Associated  Hospital  Servlee.  Inc. 

Blue  Cross  . 

Blue  Cross  k  Blue  Shield 
Blue  Shield  _ _ 


Associated  Labs.,  Inc. 

Vitamin-Quota  . . . 

Associated  Products.  Inc. 

5  Day  Deodorant  Pads  .._.... 

Kaywoodle  Pipes  . . . 

Yello-Bole  Pipes  . 


Association  of  Casualty  k 

Surety  Companies  . . . 

Atchison,  Topeka  k  Santa  Fe 
Railway  System 
Atchison.  Topeka  k  Santa  Fe 

RaU  Transport  . . 

Santa  Fe  Bus  Lines  . . 


Atlanta  Gas  Light  Co . 

Atlantic  Coast  Line  Railroad  .. 
Atlantle  Insurance  Cos. 

Atlantic  Refining  Co. 

Gasoline  Oils  . . . . 

Atlantis  Sales  Corp. 

French's  Mustard 
Austin  Motor  Company  Ltd. 
(England) 

Austin  Cars  . 

Austin,  Nichols  k  Co.,  Inc. 

Mouquln  Brandy  _ _ _ _ 

Ruffino  . . . 

Virginia  Gentlemen  _ 


2,413.462 

81,357 

9.941 


91,298 

99.024 

2,472 

4,635 

3.452 

26,427 

36,986 

123.350 

1.896 

15.224 

28.502 


168,972 

31,913 

56,292 

284.541 

502,725 

1.38,975 


926,241 

27,898 

18,330 

29.716 

8,786 


56,832 

95,015 


495.638 

5.102 


500,740 

26.055 

327,622 

53,519 

297,243 

197,002 


56,513 

25.129 

14.107 

2,248 


41,484 


Aveo  Mfg.  Co. 

American  Kitchens  _ _  3  93,508 

Rendlx  k  Crosley  Products  55,061 

Rendix  Dryer  . 6,226 

Bendix  Freezer  . 2.040 

Bendlx  Washer  . . 48.904 

Bendix  Washer-Dryer  _  182,015 

Bendlx  Washer-Dryer  A 
Crosley  Refrigerator  5,400 

Crosley  Air  Condltloaer  _  18,738 

Crosley  Kitchens  _  732 

Crosley  Products  _ 23,840 

Crosley  Radio  .  13,156 

Crosley  Ranges  . 2,327 

Crosley  Range  k  Refrigerator  1,584 

Crosley  Refrigerators  534,188 

Crosley  Televlsloa  . 383,736 

Lyeomlng-Speneer  Dlrislon  ..„  3.120 

New  York  Shipbuilding  Corp.  5,277 


3  1,379,852 

{Continued  on  page  78) 
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B  &  B  Enterprises 


TV  Time  Popcorn  . 

....  1 

25,043 

B.  B.  Pen  Co.,  Inc.,  Tbe 

B-B  Pens  . 

....  $ 

136,303 

B.  C.  Remedy  Company 

B.  C . 

....  $ 

113,572 

Babbitt  Inc.,  B.  T. 

Bab-0  . 

....  $ 

349,647 

Bab-0  ft  Glum  . 

.... 

1,756 

Glim  . 

.... 

281,949 

Bell  Telephone  Co.  of 

Pennsylvania  . $  386,473 

Beltone  Hearing  Aid  Co. 

Beltone  .  $  59,772 

Bercut,  Richards,  Packing  Co. 

Sacramento  Tomato  Juice  ....  $  26,652 

Bernstein,  Arnold,  Shipping  Co., 

Inc. 

Bernstein,  Arnold,  Shipping 

Co .  $  7,709 

Silver  Star  Line  . . . .  26,006 


Bacardi  Imports,  Inc. 
Gilhey’s  Spey-Royal 
Scotch  Whisky  ..... 
Rum  . 


$  633,352 


10,270 

79,870 


$ 

90,140 

Badger  Paper  Mills,  Inc. 

Fresbrap  . 

....  $ 

63,526 

Ball  Brassiere  Co.,  Inc . 

...  $ 

31,954 

Ball  Clinic  . 

....  $ 

101,051 

Ballantine  ft  Sons,  P. 

Ale  . 

....  $ 

30,511 

58,678 

Beer  . 

.... 

1,053,978 

$ 

1,143,167 

Baltimore  &  Ohio  Railroad  ... 

....  $ 

321,073 

Baltimore  Paint  &  Color  Works 

Gleem  Paints  .  $  29,650 

Wall-Fix  Paint  .  59.881 

Wall-Fix  &  Gleem  Paints  ....  15,236 


Bandini  Fertilizer  Co. 

Bandinl  Products  . 

Bankers  Life  &  Casualty  Co. 
Bankers  Life  &  Casualty  Co. 
White  Cross  Hospital  Plan  .... 


Banquet  Canning  Co. 

Caper  Dog  Food  . 

Barh^ol  Co.,  The 

Barhasol  Shave  Cream  . 

Barron’s  Publishing  Co. 

Magazine  . 

Barton  Distilling  Co. 

Colonel  Lee  Whiskey  . 

Kentucky  Gentleman  Whiskey 
Tom  Moore  Whiskey  . . 


$  104,767 

$  27,802 

$  791,621 

26,927 

$  818,548 

$  33,387 

$  266,307 

$  30.048 

$  25,463 

4,067 
15,182 


Bates  Manufacturing  Co. 


44,712 


Bates 

Spreads  . 

.  $ 

71,076 

Bavarian 

Brewing  Co. 

Ale  ft 

Beer  . 

.  $ 

82,696 

Beacon  Co.,  The 

Beacon  Wax  .  $  1,457.442 

Zero  .  9,316 


$  1,466,758 

Beam  Distilling  Co..  James  B. 

Beam's  Pin-Bottle  Whiskey  ..  $  762 


Beam’s  Whiskies  .  41,200 

Bonded  Beam  Whiskey  . .  17,421 

Colonel  James  B.  Beam 

Whiskey  .  19,316 

Jim  Beam  Whiskey  .  271,475 

Old  Tub  Whiskey  .  1,726 


$  351.900 

Beatrice  Foods  Co. 

Beatrice  Foods  .  $  1,949 

La  Choy  Sauce  .  2,320 

La  Choy  Products  . 109.323 

Meadow  Gold  Butter  .  1,390 

Meadow  Gold  Cottage  Cheese  1,101 

Meadow  Gold  Dairy  Products  25,730 

Meadow  Gold  Ice  Cream  .  16,220 

Meadow  Gold  Milk  .  12,632 

Vegemato  Vegetable  Juice  ....  3,849 


5  174,514 

Beaunlt  Mills  Inc. 

American  Bemberg  Co .  $  67,079 

Beaunlt  Mills  Inc .  4.302 


$  71,381 

Beaute  Vues  Corp. 

Nutrl-Tonlc  Permanent  .  $  85,777 

Beech-Nut  Packing  Co. 

Baby  Foods  .  $  288,095 

Coffee  .  103.031 

Gum  .  426,689 

Instant  Coffee  .  15,659 

Products  .  5,231 


$  838,705 

Bell  &  Company,  Inc. 

Bell-Ans  .  $  130,075 

Bell  Brand  Foods,  Ltd. 

Bell  Brand  Food  Products  ....  $  1,329 

Blue  Bell  Potato  Chips  .  41,352 


$  42,681 


$  33,715 

Berry  Tours  Travel  Service 

Berry  Tours  .  $  42,358 

Best  Foods,  Inc.,  The 

Best  Foods  Condiments  .  $  9,991 

Best  Foods  Dressings  & 

Sandwich  Speeds  .  1,580 

Best  Foods  Mayonnaise  .  48,785 

Best  Foods  Products  .  1,270 

Best  Foods  Salad  Oil  .  17,159 

Fanning’s  Pickles  & 

Hellmann’s  Sandwich  Spread  11,480 

Hellmann’s  French  Dressing 

&  Sandwich  Spread  .  11,119 

Hellmann’s  Mayonnaise  .  240,771 

Hellmann’s  Products  .  11,700 

Hellmann’s  Relish  Sandwich 

Spread  and  Dressing  .  1,900 

H-0  In.stant  Oatmeal  .  64,091 

H-0  Oats  .  5,472 

H-0  Quick  Oats  .  21,220 

Jet  Oil  Shoe  Polish  .  13.963 

Nucoa  . 102.335 

Nucoa  &  Red  Band  Flour  ....  4,394 

Presto  Cake  Flour  .  56,054 

Shlnola  Shoe  Polish  .  297,327 

Sunny  Jim  Syrup  .  2,753 


$  923,364 

Bev-Rich  Products,  Inc. 

Bev-Rlch  Beverages  .  $  64,720 

Bib  Corp.,  The 

Bib  Baby  Foods  .  $  33,365 

Puffy-Pluff  Mix  .  537 


$  33,902 


Bird  &  Son,  Inc. 

Floor  Coverings  &  Rugs  .  $  282,667 

Bishop  Inc.,  Hazel 

Toilet  Preparations  .  $  285,248 

Black.  Inc.,  Walter  J. 

Black’s  Readers  Service  Co.  ..  $  356,903 

Cla.sslcs  Club  .  124,088 

Detective  Book  Club  .  156,991 


$  637,982 

Blackstone  Corp. 

Laundry  Equipment  .  $  2,412 

Washers  .  74.773 

Products  .  5,905 


$  83,090 

Blanton  Co. 

Creamo  Margarine  .  $  43,070 

Blltz-Weinhard  Company 

Beer  .  $  58,268 

Bloch  Bros.  Tobacco  Co. 

Kentucky  Club  .  $  99,023 

Mall  Pouch  .  11.442 


$  110,465 

Block  Drug  Co.,  Inc. 

Alkalds  .  $  3,830 

Amm-l-dent  Tooth  Paste  .  76,095 

Innerclean  .  9,972 

Polident  .  397.466 

Poll-Grip  .  184,329 

Poslam  . 15,106 

Stera-KIeen  .  16,759 


$  703,557 

Bohbs-Merrlll  Co. 

Books  .  $  41,741 

Boeing  Airplane  Co .  $  30,703 

Bon  Ami  Co.,  The 

Bon  Ami  .  $  52,947 

Bond  Inc.,  Judy 

Wearing  Apparel  .  $  30,108 

Bonnie  Hubbard  Kupboard  .  $  44.138 

Book  Find  Club  .  5  28.238 

Bonk-Of-The-Month  Club.  Inc. 

Book-Of-The-Month  Oub  .  $  395.981 

Books  Abridged.  Inc .  14,883 

Music  Appreciation  Records  ..  4.302 


$  415,166 

Booth  Bottling  Co.,  Inc. 

Booth's  Beverages  .  $  27.944 

Borden  Co. 

Borden’s  Biscuits  .  $  32.403 

Borden’s  Buttermilk  .  20.473 

Borden’s  Cheeses  .  38.090 

Borden’s  Cheese  Spread  .  2.673 

Borden’s  Chocolate  Drink  ....  10,146 

Borden’s  Cottage  Cheese  .  87,005 

Borden’s  Dairy  Products  .  105,053 

Borden’s  Egg  Nog  .  36,180 


Borden’s  Horton’s  &  Reid’s 

lee  Cream  .  151,491 

Borden’s  Ice  Cream  . 190,978 

Borden’s  Instant  Coffee  .......  625,046 

Borden’s  Margarine  .  3,775 

Borden’s  Mello  . .  3,773 

Borden’s  Milk  . 217,781 

Borden’s-Parker -Mayflower 

Dairy  Co .  2,306 

Borden’s  Products  .  16,918 

Borden’s  Sherbet  . .  16,102 

Borden’s  White  Sauce  Mix  ..  1,037 

Golden  Whip  .  2,558 

Starlac  .  1,248,009 


$  2,811,797 

Borg-Erickson  Corp.,  The 

Borg  Seales  .  $  34,893 

Borg-Wamer  Corp. 

Borg-Wamer  Overdrive  .  $  36,798 

Norge-.\lre  .  4,216 

Norge  Dryer  .  201,475 

Norge  Dryer  &  Washer  .  85.827 

N  .ge  Products  .  134,220 

Norge  Ranges  .  96,729 

Norge  Refrigerator  .  125.638 

Norge  Washer  .  38.005 


$  722,908 

Boston  &  Maine  Railroad  .  $  40.232 

Boston  Consolidated  Gas  Co.  ..  $  61,048 

Boston  Edison  Co .  $  72,925 

Botany  Mills,  Inc .  $  56,887 

Bourjois,  Inc. 

Barbara  Gould  Preparations  ..  $  5.266 

Bourjois  Preparations  .  46.832 


52,098 

Bowman  Dairy  Co. 

Buttermilk  .  $  6.053 

Cottage  Cheese  .  28,115 

Cream  .  8,064 

Dairy  Products  .  44,722 

Egg  Nog  .  11,697 

Eggs  .  1.075 

Half  &  Half  .  14,606 

Milk  .  169,434 

Sour  Cream  .  6,373 

Sta-Sllm  . 4,053 

Strawberry  Drink  .  2,155 

Whipped  Cream  .  1,368 


$  297,715 

Brach  &  Sons,  E.  J. 

Candles  .  8  26,663 

Braniff  International  Airways  ..  $  389,308 

Braun  Baking  Co. 

Bread  .  $  35,295 

Breck  Inc.,  John  H. 

Cream  Rinse  &  Shampoo  .  $  61,999 

Cream  Treatment  &  Shampoo  41.568 

Shampoo  .  70,925 


174,492 

32,183 

14,196 

27,371 

49.164 


$  90,731 

Bridgeport  Brass  Co. 

Aer-O-Sol  .  $  1.384 

Good-Aire  .  33,162 

Utensils  .  15,988 


$  50,532 

Brillo  Manufacturing  Co.,  Inc. 

Brlllo  .  $  130,276 

Brimms  Plastl-Liner  Co.,  Inc. 

Plasti-Liner  .  $  50,370 

Bristol-Myers  Co. 

Ban  .  $  30,219 

Bufferln  .  294.220 

Ipana  Tooth  Paste  .  99.585 

Mum  .  290.020 

Sal  Hepatlca  .  179,812 

Trushay  Preparations  .  24.212 

Vltalls  .  4.464 

$  922.532 

British  Industries  Fair  .  $  27,511 

British  Overseas  Airways  Corp...  $  326,096 

Broil-Quik,  Inc. 

Rotisserles  .  $  53.506 

Brooklyn  Union  Gas  Co . „....  $  172,609 

Brown  Corp. 

Nlbroe  Paper  Products  .  $  25.290 

Nihroc  Paper  Towels  .  30,581 

Nlbroe  Tissue  .  15,451 


$  71,322 

Brown-Forman  Distillers  Corp. 

Early  Times  Whiskey  .  $  1,041.542 

King  Whiskey  . 11,405 

Old  Forester  Whiskey  .  450.583 


$  1,503.530 


Breitenbach  Co..  M.  J. 

Pepto-Mangan  . 

Brewing  Corp.  of  America 

Carling’s  Beer  and  Ale  . 

Carling’s  Black  Label  Beer  .. 
Carling’s  Red  Cap  Ale  . 


Brown-Graves  Co. 


Bee-Gee  Windows  . 

1 

41.503 

Ollfon 

Brown  Shoe  Co.,  Inc . 

t 

32,611 

Diao 

Brown  Inc.,  Wallace  . 

i 

29,600 

Cdifor 

Brown  ft  Williamson  Tobacco 

Life 

Corp, 

Cillfori 

Kools  . 

% 

170,882 

Arlsl 

Raleigh  . 

570 

Elevi 

Sir  Walter  Raleigh  Tobacco  .. 

4.620 

Prod 

Viceroy  . 

501.465 

$ 

677.587 

Clio  I 

Brown’s  Sons  Co,,  J.  T.  S. 

Cat 

Old  J.  T.  S.  Brown  Whiskey  .. 

$ 

26,727 

1 

Brownell  ft  Field  Co. 

Autocrat  Coffee  . 

% 

7.738 

Autocrat  Coffee  ft  Tea  . . 

7,332 

Autocrat  Coffee  Syrup  . 

4.093 

CiBpai 

Autocrat  Instant  Coffee  . 

13.317 

Ayds 

Autocrat  Tea  . 

9,196 

Bant 

D  I 

$ 

41,876 

4 

'  Purs 

Bruce  Co.,  E.  L. 

Cleaning  Wax  . 

$ 

140.391 

Cleaning  Wax  ft  Floor  Cleaner 

57.198 

Floor  Cleaner  . 

30,752 

8akr 

— 

\ 

Canpbi 

8 

228.341 

1 

Cami 

Brunswick-Balke-Collender  Co. 

Cimi 

Bllltard  Table  . . 

$ 

1.524 

Fran 

Bowling  Ball  . 

5,739 

1 

V-8 

Bowling  Equipment  . 

32.998 

$ 

40.261 

Cuuda 

Buckeye  Brewing  Co. 

Cana 

Beer  . 

t 

40,249 

Cana 

Burger  Brewing  Co. 

Cana 

Beer  . 

$ 

143,740 

W 

Burgess  Battery  Co. 

Cana 

Burgess  Flashlight  Batteries  „ 

1 

25,010 

W 

Burlington  Mills  Corp. 

Cana 

$ 

61,258 

Burpee  Co.,  W.  Atlee 

Cinz; 

S^ds  . 

$ 

50,911 

Fine 

Butcher  Polish  Co. 

Gian 

Wax  ft  Polish  . 

$ 

53,215 

John 

Buxton.  Inc. 

Nuyi 

Billfolds  . 

$ 

34.408 

Old 

Buy-Lines  By  Nancy  Sasser  .... 

$ 

565.039 

Otar 

Bymart-Tlntalr,  Inc . 

t 

565.039 

Pedf 

Tlntalr  . 

$ 

39.789 

Bi 

Spur 

C 

8tre( 

Cain  Co.,  John  E. 

French  Dressing  . . 

$ 

6.426 

Mayonnaise  . . 

23,082 

i  Canada 

Products  . . . 

1,878 

1  Ci^i 

31.384 


Cain’s  Coffee  Co. 

Coffee  . 

Coffee  &  Tea  ... 
Instant  Coffee  „ 
Tea  . 


35.031 

2,324 

2,012 

2.924 


42.287 


Calavo  Growers  of  California 

Calavo  Avocados  $ 

Callfornbi  Fruit  Exchange 

Canned  Bartlett  Pears . .  $ 

California  &  Hawaiian  Sugar 
Refining  Corp.,  Ltd. 

C  A  H  Sugar  .  $ 

California  Lima  Bean  Growers 
Assn. 

Seaside  Lima  Beans  . .  $ 

Seaside  Vegetables  . . 


Cana 

Tran 


Cioadl 

Cana 

Cana 

Cana 


33.997 

2.483 


$  36.480 

Califomia-Nevada  Manufacturers 
of  Carbonated  Beverages  ....„  $  39,114 

California  Oil  Co.,  The 

Gasoline  &  Oils  .  $  248.938 

California  Packing  Corp. 

Del  Monte  Catsup  .  $  83,714 

Del  Monte  Fruits  . 72,344 

Del  Monte  Pineapple  Juice  ..  26,231 

Del  Monte  Pineapple  ft 

Pineapple  Juice  .  78,953 

Del  Monte  Products  . 8,454 

Del  Monte  Prune  Juice  .  117,115 

Del  Monte  Vegetables  .  76,925 

$  4  63.732 

California  Pet  Foods  Co. 

Bonnie  Dog  ft  Cat  Food  .  $  6.785 

Ronnie  Dog  E-Stu  .  23.995 

Snappy  Dog  Food  .  9,248 


California  Physicians  Service 
California  Prune  ft  Apricot 
Growers  Assn. 

California  Prune  Juice  . 

California  Prunes  . 


49.028 

43.940 


15.018 

106.751 


$  121.789 


Canepa 

Red 

Cunon 

Shee 

Sprci 

Spre; 

Iow« 

Prod 


Canute 

Capital 

Capitol 

Capudb 

Capu 

Cantina 

Cree! 

Caravar 

Cargill. 

Mira 

Nutr 


Camati 

Albei 

Albei 

Ml 

Albei 

Albei 

Albei 

Carn; 

Cam 

Carni 

Cam 

Carni 

Cami 

Carni 

Cami 

Carni 

Cami 

Cami 
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[).752 


1.524 

5.73» 

2,993 

0.231 

0,249 

3,740 

,5.010 

1,258 

;o,9ii 

13.215 

14,408 

15.039 

15,039 

19.789 


aUfornla  Walnut  Growers  Assn. 

DUinund  Walnuts  -  $ 

Ciltromla-Westem  SUtes 

Ufe  Insurance  Co . . —  ♦ 

Qdlfomia  Wine  Assn. 

Aristocrat  Brandy  — . . $ 

Beren  Cellars  Wine 
Products 


Clio  Dog  Food  Co. 
Cat  A  Dog  Food 
Dog  Food  . 


Ciiipana  Sales  Co. 

Ayds 
Buitron 
ODD  Prescription 
Pursettes 


Carrier  Corp. 

Air  Conditioners  . 

Cartan  Trarel  Bureau  Inc. 

Tours  . 

Carter  Products,  Inc. 

Arrld  . . . . 

Carter’s  little  User  Pills 

Rise  . . . . 

Sea  Way  . . 


CuDpbrll  Sons  Corp.,  Harry  T. 

Sakrete  . 

CMpbell  Soup  Co. 

Crapbell’s  Beans  . 

CanpbeU's  Soups  . . 

Franco-Amerlcan  Spaghetti  . 
V-8  Vegetable  Juices  . . 


Canada  Dry  Ginger  Ale  Inc. 

Canada  Dry  Beverages  . .  $ 

Canada  Dry  Ginger  Ale  . 

Canada  Dry  Ginger  Ale  & 

Water  .  107,790 

Canada  Dry  Ginger  Ale  Ine. 

Whiskies  .  20,691 

Canada  Dry  Quinine  Water  „  142.068 

Canada  Dry  Water  . . 47,016 

Cinzano  Vermouth  . .  27,163 

Fine  Arts  Whiskey  .  477 

Glamor  Beverages  . 43,473 

Johnnie  W’alker  Scotch  Whisky  171,328 

Nuyen  Cordials  . 3,437 

Old  Ebony  Whiskey  . 9,281 

Otard  Cognac  . 2,136 

Pedro  Domecq  Wines  k 

Brandy  .  16,978 

Spur  Cola  .  37,263 

Strega  Liqueur  . 1,854 


8.423  "f 

23,082 

1,878 

31.383 

35.031 

2.323 

2.012 

2.924 

42.287 


99.024 

54.231 


33.997 

2.483 


38,489 


39,118 

24  8.938 

83,718 

72,344 

26.231 

78,953 

8.454 

117.115 

76.925 

4  63.732 


6.785 

23,995 

9.248 


40.028 

43.900 


15,018 

106.751 


121.789 

,  1955 


$  1,040.396 

Canada  Steamship  Lines,  Ltd.  _  $  59,625 

Canadian  National  Railways 
Canadian  National  Airways  ....  $  178,421 

Trans-Canada  Airlines  ...... _  147,536 


Canadian  Pacific  Railway  Co. 
Canadian  Pacific  Airlines  .. 
Canadian  Pacific  Railways  .. 
Canadian  Pacific  Steamships 


Canute  W'ater  Co . 

Capital  Airlines,  Ine. 


Cipudine  Chemical  Co. 

Capudlne  . 

Cardinal  Craftsmen  Co. 

Greeting  Cards  . . 

Caravan  Tours  . . 

Cargill,  Inc. 

Ifirarle  Green  Lawn  Seed 
Nutrena  Dog  Food  . 


$ 

533,995 

$ 

63,825 

$ 

435.970 

« 

26,414 

$ 

36,399 

$ 

41,819 

$ 

34,174 

$ 

24,106 

43,239 

Carnation  Co. 

Albers  Cereals  .  $ 

Albers  Corn  Bread  &  Muffin 

Mix  . 

Albers  Pancake  k  Waffle  Mix 

Albers  Quick  Oats  . 

Albers  Products  . 

Carnation  Chocolate  Drink  „ 

Carnation  Corn  Flakes  . 

Carnation  Cottage  Cheese  ....„ 

Carnation  Creamed  Tuna  . . 

Carnation  Dairy  Products  „„ 

Carnation  Dry  Milk  . 

Carnation  Evaporated  Milk  .. 

Carnation  Ice  Cream  . 

Carnation  Instant  Wheat  . 

Carnation  Malted  Milk  . 

Carnation  Milk  . . 


Cat’s  Paw  Rubber  Co.,  Inc. 


Centermlal  Flouring  Mills  Co. 
Centennial  Pancake  k 


Central  Illinois  Light  Co.  . 
Ceribelli  &  Co. 

Brloschi  . 

Chaiuiel  Master  Corp. 

Antennas  . 

Chattanooga  MetUchie  Co. 

Black  Draught  . 

Cardui  . . . 


Cheerful  Card  Co . .  $ 

Chemstrand  Corp . . 

Chesapeake  k  Potomac 

Telephone  Co . . . 

Cliesebruugh  Manufacturing  Co. 

Vaseline  . . 

Vaseline  Hair  Tunic  . . 


Chicago,  Burlington  &  Quincy 

Railroad  . 

Chicago  Daily  News  . . 

Chicago,  .Milwaukee,  St.  Paul 

k  Pacific  Railroad  . . . 

Chicago  k  Northwestern 

Railroad  . 

Chicago  Rock  Island  & 


Chicago  Tribum  _ _ ........ 

Chilton  Greetings  Co . 

Chock  Full  O’Nuts 

Coffee  . 

Cho’sler  Corp. 
Aerojet-Chrysler  Marim 


799,426 

6,999 

78,898 

% 

1,652,443 

33,495 

169,363 

45,362 

19,931 

494 

19,074 

712 

40,211 

93.293 

138,719 

31,388 

60,674 

31,474 

40,142 

82.620 

64,176 

146,796 

129,747 

37,535 

328,244 

289,022 

498,676 

787,698 

144,270 

31,331 

322,934 

75,164 

144,109 

61,075 

58,906 

$ 

235,544 

Cleveland  Electric  Illumlmtlng 
Co. 

Cleveland-Sandusky  Brewing  Corp. 

Gold  Bond  Beer  . . . 

Gold  Bond  Beer  k  Old 

Timers  Ale  . 

Old  Timers  Ale  . 

Old  Timers  Beer  . . . 


Cllquot  Club  Co. 

Beverages  . 

Ginger  Ale  .... 


Climalene  Co., 
Bowlene 
Climalem  . 


$  325,957 

%  7,112 

283.889 
142,992 

$  433,993 

Cuepa  Co.,  John  B. 

Red  Cross  Macaroni  Products  |  69,229 

finnon  Mills,  IrK. 

Sheets  .  $  207,058 

Spreads  .  87,195 

^eads  k  Drapes  . 13,214 

Towels  . 215,026 

Products  . 11,502 


67,345 


6,789 

9.578 

55.749 

11.656 

9,019 

1,427 

45.087 

13,921 

29,768 

58,493 

196,077 

233,521 

32.416 

19,202 

3,192 

41,225 


Engines  .  $ 

1.826 

Chrysler  AIrtemp  . . . . 

85.281 

Chrysler  Cars  ....„ . . . 

3.093.404 

Chrysler  Heating  Equipment 

2,326 

Chrysler  k  Plymouth  Cars  - 

137,912 

Chrysler  (Used)  Cars 

3,890 

De  Soto  Cars  . . 

1,227,086 

De  Soto  k  Plymouth  Cars  ..„ 

130.445 

Dodge  Cara  . 

2.088.999 

Dodge  k  Plymouth  Cars  _ _ 

224.915 

Dodge  Truck  _ _ _ _  _ 

823.649 

Plymouth  Cars  . . . . . 

3.047.360 

Plymouth  (Used)  Cars 

74,200 

Institutionai  . . . 

846,303 

$11,787,596 

Chun  King  Sales,  Ine. 

Chow  .Mein  . .  1 

9,706 

Products  . 

129,064 

$ 

138,770 

Church  k  Dwight  Co..  Inc. 

Arm  k  Hammer  Baking  Soda  $ 

144,844 

Arm  k  Hammer  Wa-shing  Soda 

77,988 

Cow  Brand  Baking  Soda  — _ 

79,047 

$ 

301.879 

Cigar  Institute  of 

America.  Inc . -  $ 

172,168 

Cinch  Products.  Ine. 

Bread  Mix  . . .  $ 

19.189 

Cake  MU  . . . . 

199,156 

$ 

218.345 

Cincinnati  Gas  k  Electric  Co.  $ 

85.972 

Cincinnati  &  Suburban  Bell 

Telephone  Co . .  $ 

41,687 

Circle  Line  Sightseeing 

Yachts,  Inc .  $ 

29,424 

Cities  Service  Co. 

Anti-Freeze  .  $ 

22,859 

Fuel  Oil  . . 

4,956 

Gasoline  k  Oils  . . . 

1,177,631 

$  1,205,446 

Citizens  Gas  &  Coke  Utility  _  $ 

61,466 

Clairol,  Ine. 

Miss  Clairol  Hair  Color  Bath  $ 

290,331 

Clark  Co..  D.  L. 

Clark  Candles  . „....  $ 

80,750 

Cling  Peach  Industry  of 
California 

California  Cling  Peaches 
California  Fruit  Cocktail  . 
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Clinton  Foods  Inc. 


Hl-C  Orange  Drink  . 

Hl-C  Party  Punch  . 

Snow  Crop  Frozen  Footte 
Snow  Crop  Frozen  Fruit 

Concentrates  . . . . 

Snow  Crop  Frozen  Orange 
Juice  Jk  Vegetables  . 


Ine. 


Clorox  Chemical  Co. 

Clorox  . 

Cluett,  Peabo^  k  Co., 

Wearing  Apparel  . . 

Coats  k  Clark’s  Sales  Corp. 

Crown  Zipper  . . 

Coca-Cola  Co . 

Coleman  Co.,  Ine. 

Heating  Equipment  . 

Colgate-Palmolive  Co. 

Ad  Detergent  . 

Ajax  Cleanser  . „.... 

Cashmere  Bouquet  Soap  . 

Charmis  . 

Colgate  Dental  Cream 
Colgate-Palmolive  Products 

Colgate  Tooth  Paste  . . 

Colgate  Tooth  Powder  . 

Fab  . 

Florlent  Deodorant  . . 

Halo  . . . 

Kan-KlI  Bug  Killer  _ 

Kirkman  Detergent  _ _ 

Lustre-Creme  . . . 

Lustre-Creme  k  Palmolive 

.Soap  . 

Octagon  Detergent  . . 

Octagon  Granulated  Soap  . 

Palmolive  Soap  . . 

Palmolive  &  Vel  . . 

Rapid-Shave  . . . 

Super  Suds  . 

Vel  . . . . 

Veto  . . . 


Chicken  A  La  King  ..... 
Fluff-It  Des.sert  Topping 

Soups  . 

Tomato  Juice  Cocktail  . 
Products  . . . 


Collins  Co..  Hal 
Raker’s  Hair  Tonic 

Colonial  Airlines  Ine.  . . 

Colonial  Baking  Co. 

Bread  . 

Colonial  Stwilos,  Ine. 

Greeting  Cards  . . 

Columbia  Baking  Co. 

Southern  Raking  Products 

Southern  Bread  . 

Southern  Fruit  Cakes  . 


Columbia  Brewing  Co. 
Alt  Heidelberg  Beer 
Columbia  Ale  . 


$ 

$ 

$ 

435,332 

104.948 

22,000 

5,776 

505 

1,758 

$ 

30,039 

60.696 

29,786 

$ 

90,482 

44.986 

54,464 

$ 

99,450 

424,714 

7,776 

$ 

432,490 

137,969 

70.507 

54.232 

53,140 

235,057 

13,915 

$ 

564,820 

.  $  2.330,431 

-  $ 

280,670 

.  1 

48,450 

.  $  1,558,936 

»  $ 

66,424 

.  $ 

20,226 

852.095 

442.474 

8,512 

2,739,458 

300.379 

341,026 

253.512 

1,323.893 

181,189 

1,203.046 

12.716 

96,020 

- 

77,133 

439.993 

64.984 

1.123 

382,462 

135,125 

57,983 

594,644 

987,964 

“ 

474,725 

$10,990,682 

0. 

$ 

7,633 

1,788 

14.723 

7.566 

10,031 

$ 

41,741 

..  $ 

79,902 

..  1 

109,391 

..  $ 

38,629 

..  $ 

136.100 

..  $ 

8.217 

a.. 

66.304 

~ 

4.913 

1 

79,434 

..  $ 

126.063 

14.244 

Columbia  Broadcasting  System 
C.B.S.  Columbia  Television  ..  $ 
Columbia  Broadcasting  System 


Columbus  k  Southern  Ohio 

Electric  Co . . 

Commercial  Solvents  Corp. 
•Nor’way  Anti  Freeze  ...._ 

Peak  Anti  Freeze  _ 

Products  . . 


Commercial  Travelers  Mutual 
Accident  Assn,  of  America 
Commonwealth  Edison  Co.  . 
Commonwealth  of  Pennsylvan 
Community  ’Traction  Service 
Compagnie  Generale 
Transatlantic 

French  Steamship  Lines  . 

Congoleum-Nalm,  Inc. 

Gold  Seal  Floors  &  Walls  . 

Gold  Seal  Products  . 

Sloane-Delaware  Flooring 


Conmar  Products  Corp. 

Zippers  .  I 

Connecticut  Light  k  Power  Co!  $ 
Consolidated  Cigar  Corp. 

Dutch  Masters  Cigars  ..........  $ 

El  Producto  Cigars  . . 

Harvester  Cigars  . . 

La  Pallna  Cigars  .................. 

Lovers  Cigars  . . 


Consolidated  Cosmetics  Inc. 
Dr.  Heath’s  Denture 

Adhesive  . . 

Lanolin  Plus  Preparations 
Lanolin  Plus  Shampoo  „... 


Consolidated  Edison  Co.  of 

N.  Y.,  Ine . 

Consolidated  Royal  Chemical 
Corp. 

Hypercln  . . 

Kolor-Bak  . !!" 

Krank's  Shave  Kreem  . 

Peruna  Elixir  . 


Consolidated  Vultee  Aircraft 

Corp .  * 

Continental  Airlines,  Ine.  .  .  $ 

Continental  Baking  Co..  Inc. 

Cobakeo  Bread  .  t 

Hostess  Cakes  . . 

W’onder  Bread  . 

Wonder  Brown  k  Serve  "!"!Z 

Wonder  Rolls  . ^ 

Products  _ .... _ 


Continental  Casualty  Co. 
Continental  Oil  Co. 

Ga.sollne  k  Oils  . . . 

Continental  Trallways  Bus 

System  . 

Converted  Rice,  Inc. 

I'ncle  Ben’s  Rice  . 

Cook  Chemical  Co. 

Real-Kll  Insecticides  .... 
Cook  Paint  k  Varnish  Co. 

Cook’s  Paints  . 

Cook  k  Son  Inc.,  'Tbos. 

Tours  k  ’Travel  . 

Coors  Co.,  Adolph 

Beer  . 

Copper  k  Brass  Research 

A.ssn . 

Com  Produets  Refining  Co. 

Karo  Syrup  . 

Llnlt  . 

.Mazola  . 


$  1.035,646 


$  4.139 

1.531,794 
171,060 

$  1,707,173 

$  357,329 


7.313 

17,216 

14,357 

19.100 

57,986 

29,848 

160,591 

7,278 

2,695 

152.396 

10.586 

14.548 

251,040 


$ 

438.543 

49.696 

-  $ 

770.870 

.  $ 

81,186 

-  $ 

30,798 

-  $ 

210,880 

41,310 

233,885 

.  $ 

39,908 

.  $ 

37.204 

1 

85,784 

240.890 

735.033 

t  140,307 


Cott  Beverage  Corp .  $ 

Cotton  Shop,  The  . $ 

Coty  Inc. 

Coty  Preparations  .  $ 

Luclen  Lelong  Preparations  .... 
.Marie  Earle  Preparations  .... 


Cowles  Magazines,  Ine. 

Look  . 

Crawley  Co.,  Inc.,  John  J . .  $ 

Cream  of  IVheat  Corp.,  ’The 

Cream  of  Wheat  . . 

Zing  W’heat  Germ  . 


$  1.061,707 


304,012 

25,652 

243.699 

23,161 

2.323 


235.225 

45.923 


(Continued  on  page  80) 


$ 

269,183 

$ 

305.802 

$ 

94,859 

$ 

47.525 

3.950 

$ 

51,475 

79 


National  Advertising  Expenditures  1954 


Creamette  Co. 

Creamettes  Macaroni  Products  $  90,168 

Mother’s  Macaroni  Products  ..  3,802 


$  93,970 

Creomulslon  Co .  $  157,201 

Crosse  &  Blackwell  Co. 

Cocktails  .  $  7.364 

Egg  Nog  .  2,666 

Frozen  Juices  . .  11,678 

Frozen  Soups  .  28,334 

Green  Spring  Valley  Club  ....  2,878 

Relish  .  933 

Products  . 1,171 


$  55,024 

Crowell -Collier  Publishing  Co. 

American  Magazine  .  $  97,297 

Collier’s  .  251,853 

Woman’s  Home  Companion  ..  141,834 


$  490,984 

Crowell  &  Co.  Thomas  Y. 

Books  .  $  31,056 

Crown  Central  Petroleum  Corp. 

Gasoline  &  Oils  .  $  86,532 

Crown  Publishers 

Books  .  $  62,688 

Crown  Zellerbach  Corp. 

Chiffon  Tissue  .  $  13,384 

Zee  Napkins  .  3,480 

Zee  Paper  Products  .  118,646 


$  135,510 

Cudahy  Packing  Co. 

Cudahy  Meat  Products  .  $  23.081 

Delrlch  Margarine  .  117,347 

Old  Dutch  Cleanser  .  4,611 


$  145,039 

Cummins-Chlcago  Corp. 

Cummins  Power  Tools  .  $  102,593 

Cunard  Steamship  Co.,  Ltd.  ..  $  398,149 

Curtis  Industries  Inc.,  Helene 

Lanolin  Discorery  .  $  251,455 

Preparations  .  1,192,591 

Shampoo  .  348,968 

Shampoo  &  Creme  Rinse  ....  694 

Suave  .  158,973 


$  1,952,681 

Curtis  Publishing  Co. 

Belter  Farming  .  $  31,190 

Country  Gentleman  .  19,551 

Holiday  .  324,055 

Ladles'  Home  Journal  .  617,459 

Magazines  .  14.709 

Saturday  Evening  Post  .  1,203,809 


$  2,210,773 

Curtlss-Wright  Corp .  $  237,898 

D 

D.  W.  G.  Cigar  Corp. 

R.  0.  Dun  .  $  34,709 

San  Felice  .  32,079 


$  66,788 

Dallas  Power  A  Light  Co .  $  52,974 

Damar  Distributing  Co. 

Around  the  World  Shoppers 

Club  .  $  40,802 

Dan  River  Mills  Inc .  $  88,443 

Dana  Perfumes.  Inc. 

Toilet  Preparations  .  $  51,193 

Daniel  Distillery.  Jack 

Old  Time  Whiskey  .  $  168,399 

Davis  Co..  R.  R. 

Baking  Powder  .  $  9.347 

Cocomalt  .  8.046 

Swel  .  95,503 

$  112,896 

Dawson’s  Brewery  Inc. 

Ale  &  Beer  .  $  38.983 

Beer  .  34,876 


$  73,859 

Dayton  Power  &  Light  Co .  $  26,125 

Dayton  Rubber  Co. 

Dayton  Tires  .  $  85.573 

Koolfoam  Pillows  .  4.302 


$  89,875 

Dean  Milk  Co. 

Buttermilk  .  $  624 

Ruttermi'k  A  Chocolate  Drink  20.638 

Buttermilk  A  Ice  Cream  .  7,256 

Cottage  Cheese  .  38,428 

Cottage  Cheese  A  Half 

A  Half  .  14.511 

Cottage  Cheese  A  Milk  .  7.256 

Egg  Nog  .  16.891 

Egg  Nog  A  Ice  Cream  .  7.256 

lee  Cream  A  Milk  .  21.767 

Milk  .  23,559 


Scoop  . 

Sour  Cream 
Products  .... 


Deering,  Milllken  A  Co.,  Inc. 

Woolens  . 

Deering  Nurseries  . 

De  Jur-Amsco  Corp. 

De  Jur  Camero  A  Equipment  $ 
Delaware,  Lackawanna  A 
Western  Coal  Co. 

Blue  Coal  . 

Glen  Alden  Coal  . 


2,300 

7,178 

38,271 

$ 

205,935 

$ 

163,981 

$ 

88,679 

1 

29,183 

$ 

105,993 

4,538 

Doughboy  Industries,  Inc. 

Doughboy  Pools  A  Toys  .  $ 

Doughnut  Corp.  of  America 
Downyflake  Frozen  Waffles  ....  $ 
Dow  Chemical  Co. 

Dow  Chemical  Co.  . .  % 

Dovrfume  W-85  . . 

Saran-Wrap  . 


Easy-Do,  Inc. 

36,755  Easy-Do  Hair  Wave  Lotion 
Easy  Washing  Machine  Corp. 

Washers  . 

Economics  Laboratory  Inc. 

Ariel  . 

Finish  Detergent  ............ _ 

Soilax  . . . 


87.484 


168,235 


%  261,88! 


5,331 

3,439 

215,639 


24.38! 

49,638 

7.168 


Delaware,  Lackawanna  A  Western 

Railroad  Co .  $ 

Delta-C  A  S  Air  Lines  . 

Denmark  Cheese  Assn. 

Danish  Blue  Cheese  . 

Dennison  Co.,  The  George  D. 

Dennison  Lingerie  . 

Detroit  Edison  Co .  5 

Detroit  News  . 

Devoe  A  Raynolds  Co.,  Inc. 

Bay  State  Paint  . 

Devoe  Paints  . 


$ 

110,531 

$ 

36,483 

$ 

671,975 

$ 

53,520 

$ 

50,012 

$ 

95,864 

$ 

39,424 

$ 

9,781 

84,098 

Dow  Corning  Corp. 

Sight  Savers  . 

Doyle  Packing  Co.,  Inc. 

Of  New  Jersey 

Strongheart  Dog  Food  .  $ 

Drackett  Co.,  The 

Dazy  . 

Drano  A  Windez  Spray  ....... 

Twinkle  Copper  Cleaner  ......_ 


$ 

224,409 

$ 

32,460 

$ 

96,273 

$ 

23,887 

244,760 

9,927 

81.168 


Edris  Co.,  William 

Dennison’s  Catsup  .  $ 

Dennison’s  Chill  Con  Carne  .. 
Dennison’s  Foods  . . 


20,018 

94,848 

15.358 


$130,22! 


Drewry’s  Ltd.  (U.S.A.)  Inc. 

Beer  A  Ale  .  $ 

Duffy  Mutt  Co.,  Inc. 

Clapp’s  Baby  Foods  .  $ 

Mott’s  Apple  Cider  . 

Mott’s  Apple  Sauce  . 

Sunsweet  Cooked  Prunes  A 
Prune  Juice  . 


Ehlers  Inc.,  Albert 
Dixie  House  Coffee  ..... 
Dixie  House  Coffee  A 

Chicory  . 

$  278,574  Ehler’s  Coffee  . . 

Ehler’s  Instant  Coffee  ... 


3.091 


158,444 


9,031 

15.074 

26.695 


214,424 

9,496 

44,526 


53,801 


83,440 


Dial  Press,  Inc . 

Diamond  Crystal  Salt  Co. 
Diamond  Match  Co. 
Diamond  Dee  Tissues  ... 

Diamond  Matches  . 

Diamond  Waxed  Paper 
Softex  Tissue  . 


$ 

93,879 

$ 

351,886 

$ 

38,982 

Dugan  Brothers,  Inc. 

$ 

76,174 

Dugan’s  Bread  .  $ 

49,812 

Duke  Power  Co .  $ 

326,397 

$ 

41,883 

Dulany  A  Son,  Inc.,  John  H. 

5,673 

Frozen  Foods  .  $ 

53,740 

2,286 

Frozen  Fruits  . 

16,039 

22,712 

Frozen  Vegetables  . 

59,041 

Ekco  Products  Co. 

Ekco  Clothes  Dryer  .  $ 

Ekco  Mop  . 

Ekco  Products  . . 

Flint  Knives  . 

Flint  Products  . 


1,700 

20,728 

11,500 

25.217 

89,128 


$  148,364 


flagstaff 
Beer  . 
family  ( 
rant  .Mil 
Gladiol 
Gladiol 


Diamond  Publicity  Corp .  $ 

Distillers  Corp. -Seagram’s  Ltd. 

Ancient  Bottle  Gin  .  $ 

BAG  Wines  . . 

Calvert  Gin  . 

Calvert  Reserve  Whiskey  . 

Carstairs  White  Seal  Whiskey 

Cherry  Kijafa  . 

Christopher  Columbus  Rum  .... 

Four  Roses  Whiskey  . 

Fresh  Deodorant  . 

Gallagher  A  Burton’s  Black 

Label  Whiskey  . 

Hunter  Whiskey  . 

Kessler’s  W’hlskey  . 

Lord  Calvert  Whiskey  . 

Paul  Jones  Whiskey  . 

Seagram’s  7  Crown  Whiskey  .. 
Seagram’s  V.  0.  W’hiskey  .... 

Tals  Aspirin  . 

Ting  . . 

White  Horse  Scotch  Whiskey 

Wilson  Whiskey  . 

Institutional  . 


46,908 


Inc. 


487.562 

3,142 

15,387 

1,654,870 

775,507 

12,620 

54,729 

582.203 

50,099 


Dumont  Laboratories 
Allen  B. 

Television  . 

Dunaway  Judson  Corp. 

Vanish  . 

Duncan  Coffee  Co. 

Maryland  Club  Coffee  . 

Maryland  Club  Instant  Coffee 


$ 

128,820 

$ 

190,786 

$ 

25,254 

$ 

215,530 

101,114 

Electric  Auto-Llte  Co. 

Auto-Lite  Products  .  $ 

Electrical  A  Musical  Industries 
(U.8.)  Ltd. 

Angel  Records  .  $ 

Electric  Storage  Battery  Co.,  The 

Exide  Batteries  .  $ 

Willard  Batterlei  . . 


71,037 


634 

44,085 


fsrber  I 
Cookw! 
firm  Bu 
Compai 
fanners 
firrell  I 
firrlngto 
farrini 
father  J 
Father 
fe^ers-t 
Fedder 
fehr  Brt 
Beer  . 
fell  Inc. 

Books 
felton.  ! 

Paints 
fendrich 
U  Fe 
ferguson 
Dottle 
filbert  1 
Mrs.  I 
Mrs.  I 
Mrs.  I 
Mrs.  I 


44,729 


464,006 

447,729 

412,988 

481,080 

233,281 

3,250,895 

319,971 

12,853 

87,504 

204.157 

128,563 

136.229 


Dunhlll  Of  London  Inc.,  Alfred 

$ 

316,644 

De-Nlcotea  . 

$ 

67,278 

Silent  Flame  Products  . 

24,086 

Elgin  National  Watch  Co. 

Watches  .  $ 

Embassy  Tours  .  $ 

Emerson  Drug  Co. 

Bromo-Seltzer  .  $ 

Emerson  Radio  A  Phonograph 
Corp. 

Air  Conditioner  .  $ 

Radio  . 

Radio  A  Television  . 

Television  . 


207,863 

26,196 


financial 
fine  EdI 
flreston( 
Batter 
foame 
Tires 
Institi 
Produ( 


347,101 


16.631 

76,114 

12,693 

99,513 


firth  C 
Carpel 
fhcher 
Bread 
Produ 


$  9,815,375 


Dixie  Brewing  Co.,  Inc. 

Beers  . 

Dixie  Cup  Co. 

Cups  . 


Co. 


Dodd,  Mead  A 

Books  . 

Doehia  A  Co.,  Harry 


Doniger  A  Co.,  David  D. 


Dormeyer  Corp. 

Appliances  . . 

Deep-Fry  Cooker 
Mixer  . . 


Dormin  Inc. 
Dormin 
Pellex  ... 


$ 

37,671 

$ 

77,458 

$ 

83,737 

$ 

46,482 

$ 

75,681 

$ 

26,721 

$ 

193,680 

22,586 

23,368 

r 

239,634 

$ 

190.949 

26,046 

Dunn  A  McCarthy,  Inc. 

Shoes  . 

Du  Pont  De  Nemours  A  Co., 
Inc.,  E.  I. 

Du  Pont  Apparel  Fabrics 

Du  Pont  Bleach  . 

Du  Pont  Furniture  Polish 
Du  Pont  Garden  Products 

Du  Pnot  Paints  . 

Du  Pont  Products  . 

Du  Pont  Sponge  . 

Flow  Kote  . 

Zerex  . 

Zerex  A  ^one  . . 

Zerone  . 

Institutional  . 


91,364 

43,033 


$  204.951 


41,961 

11,671 

5,609 

21,863 

425.163 

9,462 

475 

25.143 

107,339 

73,073 

71,548 

25,487 


Duquesne  Brewing  Co.  Of 
Pittsburgh 

Duquesne  Beer  . 

Silver  Top  Beer  . 


Duquesne  Light  Co. 


Dutton  A  Co.,  Inc.,  E.  P. 
Books  . 


$  216,995 

Doubleday  A  Co.,  Inc. 

Best-in-Books  .  $  61,887 

Book  League  of  America  .  153,908 

Crime  Club  .  2,509 

Dollar  Mystery  Guild  .  154.998 

Doubleday  A  Co.,  Inc . .  152,803 

Doubleday,  Nelson  Inc .  8,971 

Doubleday  One  Dollar  Book 

Club  .  820,793 

Family  Reading  Club  .  20,750 

Garden  City  Books  .  11.399 

Hanover  House  A  Garden  City 

Books  .  3,437 

Literary  Guild  of  America 

Inc .  558.272 

Miiseum-At-Home  .  38,572 

Nature  Program  .  95,518 

Science-Fiction  Book  Club  ....  4,114 


Espotabs 

Scratches 


Eastern  Airlines  Inc . 

Eastern  Corp. 

Royledge  Shelving  . . 

Roylies  Lace  Paper  Doylies 
A  Place  Mats  . 


Ea.stem  Steamship  Lines,  Inc 
Eastman  Kodak  Co. 

Camera  A  Projector  .  $ 

Cameras  A  Films  . 

Estrow  . 

Fabrics  . . . 

Tenlte  Toys  . 

Tennessee  Eastman  Corp . 


$ 

818.794 

$ 

97,247 

4,605 

r" 

101,852 

$ 

163,924 

$ 

52,125 

$ 

89,398 

$ 

96,577 

$ 

67.540 

5,209 

57,111 

r 

129,860 

$  2,819,776 

$ 

37,150 

13,969 

r 

51,119 

$ 

52.442 

$ 

33,746 

Employers  Ca.sualty  Co . 

....  $ 

29.82! 

Eno-Scott  A  Bowne 

Eno  . 

....  $ 

28.202 

Scott’s  Emulsion  . 

1,875 

r" 

30,077 

Equitable  Gas  Co . 

....  $ 

45,700 

Equitable  Life  Assurance 

Society  of  the  U.S . 

....  1 

271,968 

Esquire,  Inc. 

Coronet  . 

....  $ 

18,115 

Esquire  . 

30.474 

$ 

48,580 

Ever-Dry  Corp. 

Ever-Dry  . 

....  $ 

45,160 

Evcrsharp  Inc. 

Eversharp  Pencils  A  Pen 

....  $ 

153,850 

Schick  Blades  A  Razors 

24.803 

$ 

178.15! 

Evyan  Parfums,  Inc. 

Toilet  Preparations  . 

. $ 

37,04! 

Ewald  Bros.  Co. 

Milk  Products  . 

. 1 

29,041 

Excelsior  Institute  . 

.....  $ 

80,384 

Ex-Lax  Inc . 

. $ 

71.413 

Ezo  Products 

Ezo  Dental  Cushions  . 

. $ 

31.580 

79,883 

1,493,544 

11,183 

110,935 

5,661 

7,282 


Fairchild  Engine  A  Airplane 

Corp . 

Fairmont  Foods  Co. 

Butter  . 

Cheeses  . 

Cottage  Cheese  . . 

Cream  Cheese  . . 

Dairy  Products  . 

Frozen  Foods  . 

Frozen  Fruits  . 

Frozen  Juices  . 

Frozen  Pies  . 

Ice  Cream  . 

Milk  . 


60,927 


32.402 

4,371 

21.926 

16,701 

10.259 

17,554 

12.505 

10,496 

5.949 

61,350 

14,311 


$  207,819 


Falls  City  Brewing  Co. 

Falls  City  Beer  .  $ 

Great  Falls  Beer  . . 


239,437 

1.260 


$  1,708,488 


$  240.697 
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Orang 
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Prode 


Florida 

Wear! 

Florida 

florists 

Assn. 

Flotill 

Thsti 

Tastl 
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Folger 

Coffe 

Coffe 

Insta 


Forbes 
Inc., 
Forh 
Ford  \ 
Angl 
Cons 
Ford 
Ford 
Ford 
Ford 
Ford 
Linci 
Lino 
Lino 


80 


$  2,087,931 
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.037 


,730 


.631 

,114 

.693 

1.613 

,951  ' 
1.838 

1.203 

.,875 

1.077 

1,700 

1,963 

).113 

1,474 

9,589 

5.169 

3.850 

4.303 


7,043 

9.041 

0,384 

1,433 


10.937 

12.402 

4.371 

I1.920 

18.701 

10.359 

17,554 

12,505 

10.496 

5.949 

91,850 

14.811 

1)7.819 

39,437 

1.260 


fljjstaff  Brewing  Corp. 

Beer  . 

funlly  Gardens  Nursery 
Pint  Milling  Co. 

Gladiola  Cake  Mix  .... 
Gladiola  Flour  . 


$  333,352 

$  36.639 


16,518 

14.722 


Mercury  Cars  . . .  2 

Mercury  (Used)  Cars  . 

Instltutloiul  . . 


,818.775 

3,324 

173,847 


$17,999,652 


General  Cigar  Co. 

Robert  Bums  Cigars  .  $  172,433 

Tampa  Cubs  .  1,764 

White  Owl  Cigars  . . .  41,977 


Wigwam  Syrup 
Yuban  Coffee  . 


32.041 

5.559 


$  9.351,441 


Parber  Inc.,  S.  W. 

Cookware  . 

Pam  Bureau  Mutual  Insurance 

Companies  . 

Pamers  Insurance  Group  . 

Pirrell  Lines,  Inc . 

Pirrlngton  Manufacturing  Co. 

Farrington  Cases  . 

Pither  John’s  Medicine  Co.,  Inc. 

Father  John’s  Medicine  . 

PeMers-Quigan  Corp. 

Fedders  Air  Conditioners  . 

Pehr  Brewing  Co.,  Inc.,  Frank 

Beer  . 

Pell  Inc.,  Frederick 

Books  . 

Felton,  Sibley  &  Co.,  Inc. 

Paints  . 

Fendrich  Inc.,  H. 

La  Fendrich  Cigars  . . 

Ferguson  Inc.,  Dorothy 
Dottle's  Crackers  &  Cookies  .. 
FUbert  Inc.,  J.  H. 

Mrs.  Filbert’s  Margarine  . 

Mrs.  Filbert’s  Mayonnaise  _ 

Mrs.  Filbert’s  Products  . 

Mrs.  Filbert’s  Salad  Dres.sing.. 


Financial  World  . . . 

Fine  Editions  Club.  The  . 

Firestone  Tire  &  Rubber  Co. 

Batteries  . 

Foamex  Mattress  . 

Tires  . 

institutional  . 

Products  . 


$ 

31,240 

$ 

88,297 

$ 

275,377 

$ 

45.847 

$ 

68.349 

$ 

38,404 

$ 

51,324 

$ 

266.899 

$ 

203.565 

$ 

28.596 

$ 

27,526 

$ 

25,400 

$ 

60,673 

$ 

317,670 

93,301 

20,425 

7,906 

r 

439,302 

$ 

88,785 

$ 

25,066 

$ 

1,560 

1,832 

914.381 

3,634 

28,178 

Foremost  Daries  Inc. 
Chocolate  Drink  .... 
Dairy  Products  „.... 

Ice  Cream  _ _ 

Milk 


Formfit  Co. 

Foundations  . 

Fort  Pitt  Brewing  Co. 

Fort  Pitt  Ale  . 

Fort  Pitt  Beer  . 

Old  Shay  Ale  . «... 


—  $ 


1.526 

13.760 

46.706 

23.360 


85,352 


$  205,267 

$  6,665 

61,306 
4,850 


Foster-MUburn  Co. 

Allen’s  Foot  Ease  . .  $ 

Dlatron  . . . 

Doan’s  Pills  . . 

Ice  Mint  . 


72,821 

7,539 

1.256 

466.084 

59,218 


Foster  Trading  Corp. 

Old  Jordan  Whiskey  ....„ 
T.  W.  Samuels  WMskey 


Fox  Brewing  Co..  Peter 

Fox  De  Luxe  Beer  . 

Fox  Deluxe  Foods  Inc. 

Frozen  Chicken  _ _ 

Frozen  Pies  . 


$ 

......  $ 

r 


Frankenmuth  Brewing  Co. 
Frankenmutb  Beer  ...... 

Mel-O-Dry  . 


$ 

.  I 


534,097 


11.810 

23,357 


35.167 


30,990 


43.317 

3.089 


161,041 

11,749 


Firth  Carpet  Co. 

Carpets  &  Rugs  . 
Fischer  Baking  Co. 

Bread  . 

Products  . . 


$ 

949.585 

$ 

172,790 

$ 

53,883 

Franz  Baking  Co. 

Bread  . 

.  $ 

40,210 

2,426 

$ 

26,891 

4.378 

$ 

42,636 

40,697 

1955 


31,269 

Fisher  Brewing  Co. 

Beer  . 

30,576 

Fisher  Flouring  Mills  Co. 

Flour  ft  Mixes  . . 

22.398 

Zoom  . . 

9.499 

31.897 

Fleiees,  Inc. 

Found.stions  . . . . 

156.288 

Sea  Molds  Swim  Suit  . . 

4.396 

160.684 

Torida  Citrus  Commission 

Fruits  . 

17,133 

Grapefruit  . 

90.282 

Grapefruit  Juice  . 

12,599 

Grapefruit  ft  Oranges  . 

262,145 

Juices  . 

2.397 

Oranges  . . . . 

102,457 

Tangerines  . 

69.656 

Products  . . . 

34,973 

1 

591,642 

Florida  Fashions.  Inc. 

Wearing  Apparel  . . 

$ 

70.668 

Florida  Power  ft  Light  Co . 

$ 

54.886 

Florists’  Telegraph  Dellrery 

Assn.,  Inc . 

$ 

448,186 

Flotlll  Products  Inc. 

Tastl-Dlet  Products  . . 

$ 

94.459 

Tastl-Dlet  Puddings  . . 

6.274 

Tlllle  Lewis  Beverages  _ .... _ 

22.839 

$ 

123.572 

Folger  ft  Co.,  J.  A. 

Coffee  . 

$ 

444.300 

Coffee  ft  Instant  Coffee  _ 

50.419 

Instant  Coffee  . . 

338.924 

$ 

833,643 

Forbes  ft  Sons.  Publishing  Co.. 

Inc.,  B.  C. 

Forbes  Magazine  . . 

$ 

25,428 

Ford  Motor  Co. 

Anglia  Cars  . 

$ 

33,230 

Consul  Cars  . 

13.339 

Ford  Cars  . 

11.012,033 

Ford  (Used)  Cars  . . 

528.538 

Ford  Engines  . . 

12.478 

18.145 

Ford  Tracks  . 

1.679.806 

Lincoln  Cars  . . 

662.258 

Lincoln  (Used)  Cars  . 

4,020 

Lincoln  a^  Mercury  Cars  ... 

1,039.859 

Freihofer  Baking  Co. 

Bread  . 

Products  . 


General  Electric  Co. 

GE  Air  Conditioner  .  : 

GE  Appliances  . . 

GE  Blankets  . . 

GE  Clocks  . . . . 

GE  Coffee  Maker  . 

GE  Dishwasher  . 

GE  Dishwasher  &  Disposal  .... 

GB  Dryer  . 

GE  Dryer  &  Wa-sher  . . 

GE  Fans  . . 

GE  Flash  Bulbs  . 

GE  Freezer  . 

GB  Freezer  &  Refrigerator  .. 
OE  Heating  Equipment  ......_ 

GB  Iron  . . 

GB  Iron  It  Toaster  . 

GB  Mascot  Exposure  Meter  .. 

GB  Radio  . 

GE  Radio  &  Telerislon  _ _ 

GE  Ranges  . 

GE  Ranges  It  Refrigerators  „ 

GE  Refrigerators  . . 

GE  Slumber  Coyer  . 

GE  Telerislon  . 

GE  Toaster  . . 

GE  Tuba  . . . . 

GE  Vacuum  Cleaner  . 

GE  Washers  . 

GE  Water  Cooler  . . 

GE  Water  Heater  . . 

GE  Weathertron  . . 

Institutional  . . 

Products  . . . . . 

Hotpoint  Air  Conditioner 

Hotpoint  Dishwasher  . 

Hotpoint  Dryer  It  Washer  .... 

Hotpoint  Freezer  . 

Hotpoint  Freezer  It 

Refrigerator  . . 

Hotpoint  Kitchen  . 

Hotpoint  Products  . 

Hotpoint  Ranges  . 

Hotpoint  Ranges  h 

Refrigerators  . . . . 

Hotpoint  Refrigerators  _ ...... 

Hotpoint  Washer  . . . 

Hotpoint  Water  Heater  ........ 


31,765 

20.381 


Fromm  &  Sichel,  Inc. 

Christian  Brothers  Brandy  ....  $  57.085 

Christian  Brothers  Products  ..  9.031 

Christian  Brothers  Wines  ....  23,504 


Fulham  Brothers,  Inc. 

"4  Fishermen"  Frozen  Fish 

Products  . 

Funk  ft  Wagnalls  Co. 

Books  . 

Furness  Bermuda  Steamship 

Line  . 

Futorian  Mfg.  Co. 

Stratolounger  . 


Gallo  Winery,  E.  ft  J. 

Gallo  Wine  .  $ 

Galreston-Houston  Breweries, 

Inc. 

Southern  Select  Beer  $ 

Garda  y  Vega  Inc. 

Garda  y  Vega  Cigars  _ _ $ 

Gates  Rubber  Co.  $ 

Gas  Co.  of  Scranton  _ _ $ 

Gas  ft  Electric  Co.  of 

Baltimore  .  $ 

Gas  Service  Co.  of  Kansas  City  $ 

Gas  Serrlce  Co.  of  Wichita  $ 

Gebhardt  Chill  Powder  Co. 

Chill  Con  Came  . $ 

Chill  Powder  . . . . . . 

Products  . . 


89,620 

189,805 

61,764 

167.097 

33,150 

52,061 

131,789 

61,787 

67,082 

25,371 

366,897 

70,009 

44,008 

35,583 

10,119 

12,012 


General  Aniline  ft  Film  Corp. 

Anseo  Film  .  $ 

Aasco  Products  . . . 


4.543 

176.852 


General  Baking  Co. 

Bond  Bread  . 

Bond  Cakes  _ _ ... 

Bond  Stuffing  Mix 
Grosslnger  Bread  „ 
Hollyw^  Bread  ... 
Starlet  Bread  ...... 


181,395 

219.388 

2,103 

11.540 

19,782 

71,591 

2,422 


$  326,826 


$  216,174 

$  188,028 
94.324 
78.515 
2.266 
55.320 
62.632 
8.873 
123,946 
195,108 
101,098 
132,437 
30.537 
7,489 
20,444 
60.595 
4.793 
6,6.30 
100,443 
25,546 
167,347 
3,708 
556.334 
11.067 
312.613 
10.288 
2,105 
196,999 

188.. 326 
1.842 
2.520 
5.190 

228.664 

234.. 386 
17.680 

9,599 
12.836 
4.454 

19,108 
2.045 
153.025 
144,974 

1.865 
77,824 
127,480 
1,239 


General  Mills.  Inc. 

Betty  Crocker  Cake  Mix  _ _  $  1.101,638 

Betty  Crocker  Frosting  Mix  ..  23,243 

Betty  Crocker  Pie  Crust  Mix  174.766 

Bisquick  .  100,790 

Cheerios  .  781 

General  MUlls  Products  .  14,266 

Gold  Medal  Flour  . 403,970 

KU  . 811 

Purasnow  Flour  .  3,930 

Red  Band  Flour  . 13,923 

Sperry  Drifted  Snow  .  90,947 

Sperry  Pancake  ft  Waffle  Mix  26,859 

Surechamp  Dog  Food  . 107,718 

Sugar  Jets  . 671,939 

Trlx  . 20.328 

Wheat  Hearts  . 6,901 

Wheatles  . 387,542 

Institutional  .  35,786 


$  3.792,542 


General  Foods  Corp. 

Baker’s  Coconut  . .  $ 

Baker’s  4  in  1  . . 

Baker  s  Semi-Sweet  Chocolate 

Chips  . 

Birds  Eye  Frozen  Chicken . 

Products  ft  Vegetables  _ 

Birds  Eye  Frozen  Fish 

Products  . . 

Birds  Eye  Frozen  Fo^  ....!! 
Birds  Eye  Frozen  Lemonade  » 
Birds  Eye  Frozen  Meat  Pies  _ 
Birds  Eye  Frozen  Orange 

Juice  . 

Birds  Eye  Frozen  Vegetabies 

Bireley’s  Bererages  . . 

Blreley’s  Orange  Drink  _ _ 

Calumet  Baking  Powder  ........ 

Certo  . 

Certo  ft  Sure-Jell  . ...Z.'~ 

Corn-Fettl  _ _ _ 

D-Zerta  . . . . 

Gaines  Dog  Fo^  . . 

General  Poods  Products  _ _ _ 

Grape-Nuts  . . . 

Grape-Nut  Flakes  . ™ 

Grape-Nut  Flakes  ft  Maxwell 

House  Coffee  . . . 

Jack  ft  Jill  Cat  Food  _ i.. 

Jell-0  Deaserts  . . . 

Jell-0  Gelatin  . . 

Jell-0  Pudding  . 

Kool-Ald  . " 

Kool-Ald  ft  Post  Toasties 
Com  Flakes  .................... 

Log  Cabin  Syrup  . . 

Maxwell  House  Coffee  _ 

Maxwell  House  Instant  Coffee 

Minute  Potatoes  . . 

•Minute  Rice  . 

Post’s  Cereals  . . 

Post’s  Raisin  Bran  . 

Post-Tens  . . . . 

Post  Toa.stles  Com  FTakes  .. 

Post’s  Wheat  Meal  . . 

Postum  . 

Sanka  Coffee  . ...’. 

Sanka  Coffee  ft  Instant  Coffee 

Sanka  Instant  Coffee  . . 

Sugar  Crisp  . . 

Sugar  Krinkles  . . 

Sure-Jell  . . . 

Swans  Down  Cake  IHour  ....„ 
Swans  Down  Cake  Mix  . 


60,394 

40,396 


General  Motors  Corp. 

AC  Spark  Plugs  — _ _ ... 

Autronlc-Eye  . . 

Buick  Cars  . 

Buick  (Used)  Cars  . . 

Cadlllae  Cars  . . . 

Cadillac  (Used)  Cars  . . 

Cadlllae  ft  Oldraoblle  Cars  - 

Cheyrolet  Cars  . 

Cherrolet  (Used)  Cars  . 

Cheyrolet  Soap  Box  Derby  „„ 

Cheyrolet  Tracks  . - 

Cleyeland  Diesel  Engine  ......_ 

Deleo-Heat  Heating 

Equipment  . . . . . . 

Ethyl  Corp.  . . . 

Fisher  Bodies  ....„ . 

Frlgldalre  Air  Conditioner  — 

Frlgldaire  Appliances  . 

Frlgldalre  Dryers  . 

Frigidalre  Dryers  ft  Washers 

Frlgldaire  Freezers  . 

Friddalre  Products  . . 

Frigidalre  Ranges  . — 

Frlgldaire  Ranges  ft 

Refrigerators  . 

Frigidalre  Refrigerators  . . 

Frlgldaire  Washers  . . . 

GMC  Tracks  . - 

Harrison  Air  Condition 

System  . 

Oldsmoblle  Cars  . . 

Pontiac  Cars  . 

Pontiac  (Used)  Cars  . 

Institutional  . . 


$  3,186,138 

$  21,262 
16,067 
8,325.588 
177,642 
2,517,148 

8,466 

17,213 

10.894.679 

1,029,186 

72,250 

3.126,284 

13,674 

3,966 

2.166 

20,524 

142.125 

15,998 

10.086 

140,795 

13,067 

106,562 

69.644 

8.801 

235.270 

75.982 

886.910 

7.488 

3.795.611 

5.022,861 

84,572 

529.528 


56.343 

31,968  General  Paint  Corp. 

Paints  . 

294.421  General  Steam  Narigatlon  Co., 

426,412  Ltd.  of  Greece  . 

20.987  General  Time  Corp. 

125.612  Westclox  Oocki  . 

General  Tire  ft  Rubber  Co. 

Aerojet  . 

Tires  . 


40.172 

116,838 

19.837 

27,215 

19,782 

37,076 

70,706 

127,375 

8,506 

177,154 

23.932 

240.167 
358.106 

10,001 

11,045 

11,886 

11,968 

67.280 

409.159 

96.258 

51.640 

949,950 

1,217.621 

14.494 

268,669 

19.907 

186.168 
385,225 
662.495 

8.869 

1,086.296 

3,494 

303.311 

177,520 

626.765 

44.701 

38.006 

23.908 
303.806 


37.391,415 

35.063 

62,050 

164,073 

5.436 

189.828 


Genesee  Brewing  Co.,  Inc. 

Beer  . 

George  Washington  Life 

Insurance  Co . 

Gerber  Products  Co. 

Baby  Foods  . 

Germain  Seed  ft  Plant  Co. 
Germain’s  Products  ........ 

Hotkaps  . 

Traln-Etts  ft  Twlstems  .. 


Gilbert  Co.,  A.  C. 
American  Flyer  Trains 
Erector  Sets 


Gill  Co.,  James  G. 

Gill’s  Hotel  Special  Coffee  .... 
GUI’s  Hotel  Special  Coffee  ft 
Instant  Coffee  . . . 


Gillette  Co. 

Bobbl  Pin-Curl  Permanent 
Gillette  Blades  ft  Razors  . 

Pamper  Shampoo  . 

Tonette  . . . . — .»« 

Toni  Home  Permanent  ...._. 

Toni  Preparations  . . 

White  Rain  Shampoo  . 

Products  . . . 


195,264 

28,665 

48.408 

344.768 

25,843 

1,620 

1,355 


28,818 


66,467 

68.870 


135,337 

25,389 

9,505 


34,894 

43,888 

811.368 

169.133 

3,754 

468,948 

780,782 

8,822 

10,241 


I  2,296,936 

{Continued  on  page  82) 
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Glurlani  &  Bro.,  A. 
Gancia  Vermouth  . 
Star  Olire  Oil  ..... 


$  7.944 

19,336 


Glaser,  Crandell  Co. 

Everbest  Presenres  .  $ 

Glenmore  Distilleries  Co. 

Glenmore  Whiskey  .  $ 

Kentucky  Tavern  Whiskey  .... 

Old  Thompson  Whiskey  . 

Yellowstone  Whiskey  . 


Glidden  Co. 

Durkee’s  Coconut  .  $ 

Durkee’s  Extracts  . 

Durkee’s  Foods  . 

Durkee’s  Margarine  . 

Durkee’s  Mayonnaise  . 

Durkee’s  Salad  Dressing  . 

Durkee’s  Shortening  . 

Durkee’s  Spices  . 

Glidden  Paints  . 

Spred  Paint  . . 


Godchaux  Sugars  Inc .  $ 

Goebel  Brewing  Co. 

Beer  .  $ 

Goetz  Brewing  Co.,  M.  K. 

Goetz  Country  Club  Beer  ....  $ 
Goetz  Country  Club  Malt 
Liquor  . 


Golden  Gift  Inc. 

Golden  Gift  Orange  Juice  ....  $ 

Golf  &  Lawn  Supply  Corp. 

Golf  I.awn  Seed  .  $ 

Goodall-Sanford,  Inc. 

Ooodall-Sanford,  Inc .  $ 

Palm  Beach  Co . 


Goodrich  Co..  B.  F. 

Goodrich  Tires  . .  $  651,828 

Hood  Rubber  Co .  76,214 

Institutional  .  8,112 

$  735,854 

Goodyear  Tire  &  Rubber  Co.. 

Inc. 

Goodyear  Tires  .  $  2.231.901 

Kelly  Tires  .  18,897 

Institutional  .  16,832 

$  2,267,630 

Gordon  Baking  Co. 

Sllvercup  Bread  .  $  80,181 

Products  .  5,350 


Gorton-Pew  Fisheries  Co.,  Ltd. 

Gorton’s  Fish  Products  .  $ 

Oossard  Co.,  H.  W .  $ 

Grabosky  Brothers  Inc. 

Amerada  Cigars  .  $ 

Royalist  Cigars  . 


Grlesedleck  Western  Brewery  Co. 

Stag  Beer  .  $ 

Griggs,  Cooper  k  Co. 

Frost-lt  .  $ 

Grit  Publishing  Co .  $ 

Grocery  Store  Products  Co. 

Fould’s  Macaroni  Products  ....  $ 
Grolier  Society,  Inc. 

Book  of  Knowledge  .  $ 

Grove  Laboratories  Inc. 

Antomlne  Cold  Tablets  .  $ 

Fitch  Shampoo  . 

Pazo  . 

Plunder’s  Tablets  . 


Gruen  Watch  Co.,  The 

Watches  .  $ 

Gulden  Inc.,  Charles 

Mustard  .  $ 

Gulf  Brewing  Co. 

Grand  Prize  Beer  .  $ 

Gulf  Life  Insurance  Co .  $ 

Gulf,  Mobile  &  Ohio,  The 

Alton  Route  .  $ 

Gulf  Oil  Corp. 

Gasoline  &  Oils  .  $ 

Gulf  Fuel  OU  . 

Gulf  Mist  . 

Gulf  Tires  . 

Institutional  . 


Gunther  Brewing  Co.,  Inc. 
Beer  . 


8 

33,248 

Gradlaz  Annis  4  Co. 

Ignacio  Haya  Cigars  . 

8 

29,395 

Grand  Duchess  Steaks,  Inc. 

Frozen  Steaks  . 

8 

202,696 

Grapette  Co.,  Inc . 

8 

31,737 

Grass  Noodle  Co.,  Inc.,  I.  J. 

Mrs.  Grass  Soups  . 

8 

85.045 

Great  Northern  Railway  Co . 

8 

122,249 

Great  Southern  Life 

Insurance  Co . 

8 

49,573 

Great  Western  Sugar  Co . 

8 

52,805 

Green  Giant  Co. 

Green  Giant  Vegetables  . 

8 

56,4,39 

Green  Giant  Vegetables  4 

Nlblets  . 

33.1.50 

Kounty  Klst  Vegetables  . 

28.849 

8 

118,438 

Gretz  Brewing  Co.,  William 

Gretz  Beer  . 

8 

68,673 

Gretz  Half  4  Half  . 

14.585 

8 

83,258 

Greyhound  Corp. 

f  1  7ift 

Greystone  Corp. 

Art  ’Treasurers  of  the  World.. 

8 

70,235 

Children’s  Record  Guild,  The.. 

6,725 

Executive  Rooks  . 

5.150 

Greystone  Press  . 

8,497 

Music  Treasures  of  the  World 

72,815 

8 

163,422 

Grlesedleck  Bros.  Brewery  Co. 

Beer  . 

8 

233,251 

2.007.890 

10,296 

5.889 

14,887 

9,280 


Habitant  Soup  Co .  $ 

Haffenreffer  &  Co.,  Inc. 

Malt  Liquor  .  $ 

Pickwick  Ale  . 

Private  Stock  Beer  . 


Hall  Bros.  Inc. 

Hallmark  Greeting  Cards  .  $ 

Hall  Co..  Martin  L. 

Victor  Coffee  .  $ 

Victor  Coffee  &  Instant 

Coffee  . 

Victor  Instant  Coffee  . 

Victor  Tea  . . 


Halllcrafters  Co.,  The 

Radio  . 

Radio  &  TelevlMon  . 

Television  . 

Products  . 


Hambro  Trading  Co.  of  America,  Inc. 

M.  G.  Cars  .  $  2 

M.  G.  &  Morris  Cars  . 

Morris  Cars  . . . . 


Hamilton  Manufacturing  Corp. 

Cosco  Metal  Furniture  . 

Hamilton  Watch  Co. 

Watches  . 

Hamm  Brewing  Co.,  Theo 

Beer  . . 

Hampden  Brewing  Co. 

Ale  . 

Ale  4  Beer  . 

Beer  . 


Hawaiian  Pineapple  Co.,  Ltd. 

Dole  Pineapple  . .  $ 

Dole  Pineapple  &  Pineapple 

Juice  . 

Dole  Pineapple  Products  . 


Hawthom-Mellody  Farms  Dairy 

Dairy  Products  . .  $ 

Hearst  Corp. 

American  Weekly  .  $ 

Boston  Record-American  . 

Chicago  American  . 

Detroit  ’Hmes  . 

Los  Angeles  Examiner  . 

New  York  Journal  American  .. 

New  York  Mirror  . 

Pittsburgh  Sun-Telegraph  „.... 
Puck.  The  Comic  Weekly  .... 


Hearst  Magazines  Inc. 

Cosmopolitan  . 

Good  Housekeeping  . 

Harper’s  . 

Motor  Book  Department 


Hand  Brewery  Co.,  Peter 

Melster  Brau  Beer  .  $  339,428 

Hankscraft  Co. 

Hankscraft  Products  .  $  25,734 

Hanover  House 

Books  .  $  30,338 

Hansen’s  Christian  Laboratory,  Inc. 

Junket  Desserts  .  $  1.546 

.Junket  Fondant  Mix  .  1,522 

Junket  Quick  Fudge  4 

Frosting  Mix  .  7,861 

Junket  Rennet  Powder  .  47,594 


Happiness  Tours  .  $ 

Harcourt,  Brace  4  Co.,  Inc. 

Books  .  $ 

Harper  4  Bros. 

Books  .  $ 

Harrison  Products  Inc. 

No  Doz  .  $ 

Shut-Eye  . 


Hartford  Electric  Light  Co .  $ 

Hartford  Gas  Co .  $ 

Harvard  Brewing  Co. 

Beer  .  $ 

Haspel  Brothers,  Inc. 

Wearing  Apparel  .  $ 


Heaven  Hill  Distilleries  Inc. 

Heaven  Hill  Whiskey  .  5 

Old  Heaven  Hill  Whiskey  _ 


Heherleln  Patent  Corp .  $ 

Hebrew  National  Kosher 
Sau.sage  Co.,  Inc. 

Meat  Products  .  $ 

Helleman  Brewing  Co.  G. 

Old  Style  Lager  Beer  .  $ 

Heinz  Co.,  H.  J. 

Baby  Foods  .  $ 

Beans  . 

Ketchup  . 

Mustard  . 

Relish  . . .  • 

Sauce  . 

Soups  . . . 

Spaghetti  . 

Vinegar  . 

Products  . . 


Heller  4  Son  Inc.,  L. 

Deltah  Pearls  . 

La  Tausca  Jewelry  .. 


Henderson  Co.,  Inc.,  A.  T. 

Travel  4  Tours  . t 

Hensler  Brewing  Co.,  Jos. 

Beer  .  $ 

Herbold  Laboratory  Inc. 

Herbold  Pomade  .  $ 

Hershel  California  Fruit 
Products  Co. 

Contadina  4  Cyrllla  Spaghetti  8 
Contadina  Tomato  Paste  . 


Heubleln  4  Bro.,  Inc.,  G.  F. 

A-1  Sauce  .  $ 

Bell’s  Special  Reserve 

Scotch  Whiskey  . . 

Heubleln’s  B.  W.  Whiskey  .... 

Heubleln’s  Cocktails  . 

Maltex  Cereal  . 

Maypo  . 

Relska  Vodka  . 

Rye  Brook  Whiskey  . 

Smirnoff  Vodka  . 


Holland-America  Line 

Steamship  Transport  .  $ 

Holly  Sugar  Corp.  . .  $ 

Hollywood-Maxwell  Co. 

Wearing  Apparel  .  $ 

Holt  4  Co.,  Inc.,  Henry 

Books  .  $ 

Home  Insurance  Co.,  The  .  $ 

Home  Lines  Inc. 

Steamship  Transport  .  $ 

Hood  4  Sons,  Inc.,  H.  P. 
Chocolate  4  Strawberry 

Drinks  .  8 

Cottage  Cheese  . 

Dry  Milk  . 

Egg  Nog  . 

Ice  Cream  . 

Milk  . 

Nu-Chatel  Cheese  . 

Products  . 


Hormel  4  Co.,  George  A. 

Dlnty  Moore  Beef  Stew  .  8 

Frozen  Meat  Products  . 

Hormel  Chill  Con  Came  — 

Hormel  Meat  Products  . 

Spam  . 


Houbigant  Sales  Corp. 

Toilet  Preparations  .  8 

Houghton  Mifflin  Co. 

Books  .  i 

House  of  Worsted-Tex 

Wearing  Apparel  .  8 

Houston  Light  4  Power  Co .  8 

Hubinger  Co. 

Quick  Elastic  Starch  .  8 

Hudepohl  Brewing  Co. 

Beer  .  * 

Hudson  Coal  Co.  . .  8 

Hudson  Pulp  4  Paper  Corp. 

Hudson  Napkins  .  8 

Hudson  River  Day  Line,  Inc .  8 

Hudson’s  Bay  Co.  Co. 

Hudson  Bay  Scotch  Whiskey  ..  8 

Hughes  Aircraft  Co .  8 

Humphreys  Medicine  Co.,  Inc. 

Humphrey’s  11  .  $ 

Humphrey’s  Ointment  . 

Humphrey’s  Products  . 


Hunt  Foods,  Inc. 

Hunt’s  Beans  . 

Hunt’s  Catsup  . 

Hunt’s  Peaches  . . 

Hunt’s  Products  . 

Hunt’s  Tomato  Paste 
Hunt’s  Tomato  Sauce 


Hunter  Douglas  Corp. 

Flexalum  Venetian  Blinds 
Hygienic  Products  Co. 

Sani-Flush  . 

Hygrade  Food  Products  Corp. 

Hygrade  Meat  Products  . 

Klngan  Meat  Products  . 


Boats  . 

8 

30.574 

Hllex  Co. 

Hllex  . 

8 

25,667 

Hills  Bros.  Coffee,  Inc. 

Coffee  . 

8 

464.545 

Hills  Bros.  Co..  The 

Dromedary  Cake  Mix  . 

8 

64.115 

Dromedary  Cake  Mix  4  Dates 

23,526 

Domedary  Cake  Mix  4  Fruits 

72,427 

Dromedary  Dates  4  Fmlt  Mix 

1,847 

Dromedary  Date-Nut  Roll  .... 

12,780 

Domedary  Fmlt  Cake  . 

4,681 

Domedary  Mixes  . 

20,539 

Domedary  Products  . 

49,979 

8 

249,894 

Hobart  Manufacturing  Co.,  The 

Kitchen  Aid  Dishwater  . 

8 

45,513 

Hoberg  Paper  Mills,  Inc. 

Charmln  Tissue  . 

8 

28,487 

Icelandic  Airlines  Inc .  8 

Idaho  Advertising  Commission 
Idaho  Onions  and  Potatoes  ..  8 
Idaho  Potatoes  . 


Ideal  Toy  Corp. 

Betsy  Wetsy  4  Posle  Dolls  ..  8 

Illinois  Bell  Telephone  Co .  8 

Illinois  Central  Railroad  Co .  8 

Illinois  Meat  Co. 

Broadcast  Chill  Con  Came  ..  8 
Broadcast  Corned  Beef  Hash 
Broadcast  Meat  Products  . 


Hoffman  Radio  Corp. 
Radio  4  Television 

Television  . 

Water  Heater  . 


Imperial  Sugar  Co .  8 

Indiana  Bell  Telephone  Co .  8 

Indiana  4  Michigan  Electric 

Co .  8 

Indianapolis  Power  4  Light  Co.  8 
Institute  of  Life  Insurance  ....  8 

Institute  of  Mentalphyslcs  .  8 

International  Business  Machines 

Corp .  8 

International  Cellucotton  Products 
Co. 

Delsey  Tissue  . 8 

Kleenex  . 

Kleenex  4  Veldown  Napkins. 

Kotex  . 

Veldown  Napkins  . . 
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jgtenuitlonal  Furniture  Co . $  143,478 

]Btemational  Harrester  Co. 

FirniaU  Tractor  .  $  978 

International  Harrester  Air 

Conditioner  .  69,120 

International  Harrester  Anti- 

Freeze  .  4,690 

International  Harrester 

Freezer  .  10,860 

International  Harrester  Freezer 

&  Refrigerator  . . 9,533 

International  Harrester 

Refrigerator  . 49,363 

International  Trucks  . .  309,267 

Institutional  . — .  63,549 


$  517,360 

International  Latex  Corp. 
najrtex  Home  Hair  Cutter  ..  $  3,494 

Playtex  Pillow  .  7,268 

Institutional  .  105,211 


$  115,973 

International  Milling  Co. 

Robin  Hood  Flour  .  $  113.129 

btemational  Minerals  & 

Chemical  Corp. 

Ac'cent  .  $  134,545 

btemational  Nickel  Co.,  Inc...  $  136,693 

btemational  Products  Co. 

6'own  Russe  Vodka  . . «...  8  30,097 

btemational  Salt  Co.,  Inc. 

Halite  .  $  2,889 

Sterling  Salt  .  73,095 


$  75,984 

btemational  Shoe  Co .  $  161,546 

btemational  Sllrer  Co. 

Wm.  Rogers  &  Son  Silrer- 

plate  .  $  29,849 

International  Telephone  & 

Telegraph  Corp. 

Capehart  Phonograph  .  $  2,186 

Capehart  Radio  &  Telerlsion..  5.495 

Capehart  Telerlsion  . .  78,317 

Coolerator  Refrigerator  . .  3.367 

Institutional  .  11,095 


$  100,460 

Interstate  Bakeries  Corp. 

Butter-Nut  Bread  . .  8  137,481 

Log  Cabin  Bread  . .  2,773 

Weber's  Bread  .  82,216 

tff  Products  . . 13,181 


8  235,651 


btenroren  Stocking  Co .  8  42,881 

Inra  Power  &  Light  Co .  8  51,715 

Iron  Fireman  Mfg.  Co. 

Iron  Fireman  Heating 

Equipment  .  8  31,295 

Petro  Heating  Equipment  ....  16,614 

Selec  Temp  Heating  Systems.  1,427 


8  49,336 

Iroquois  Gas  Corp .  8  87,641 

bbandtsen  Co.,  Inc. 

Steamship  Tran.spnrt  . 8  25,983 

Uand  Creek  Coal  Sales  Co. 

Island  Creek  Coal  .  8  3.893 

Pioneer  Coal  . 12.209 

Scarlet  Flame  Coal  .  12,200 


8  28.302 

Kalian  Airlines  . .  8  55.884 

Inno  Co. 

Iralon  Sponge  .  8  31.694 

Plumite  .  30,797 


8  62.491 

J 


JAR  Tackle  Co. 

Jim  Bo  Fishing  Lure  .  8  36,142 

Jackson  A  Perkins  Co. 

Nursery  Products  . .  8  29.834 

Jackson  Brewing  Co. 

Jax  Beer  . 8  258.843 

Jacobsen  Mfg.  Co. 

Jacobsen  Power  Mower  .  8  34,591 

Jaguar  Cars,  Ltd. 

Cars  .  $  69,579 

Jenney  Manufacturing  Co. 

Gasoline  &  Oils  .  8  99.196 

Jerelaydon  Inc. 

Glamorene  .  8  217.828 

Jergens  Co..  Andrew 

Jergens  Instant  Suds  .  8  35,060 

Jergens  Preparations  .  383.068 

Woodbury  Reparations  .  58,427 

Woodbury  Shampoo  .  62,632 

Woodbury  Shampoo  &  Soap  ..  153,101 

Woodbury  Soap  . 447,829 


8  1.140,117 

Jaasle’s  Notebook  . .  8  156,590 

J«*ell.  Inc..  J.  D. 

Chicken  Products  .  8  52.273 


Johnson  &  Johnson 

Baby  Shampoo  .  8  491.644 

Baby  Preparations  .... _ 11,255 

Back  Plaster  .  28,999 

Chlx  and  Chux  Baby  Products  50,261 

Foot  Soap  .  21,445 

Lumite  Screening  _ 55,436 

Modess  .  65.846 

Tek  Tooth  Brush  .  59,670 

Texcel  Cellophane  Tape  .  41,479 

YES  Tissues  . 2.470 

Products  . 49.888 


8 

878,393 

Johnson  A  Son.  Inc.,  S.  C. 

Beautlflor  Waxer  . 

8 

131,689 

Camu  . . . 

527,680 

Glo-Coat  . . 

824,154 

Johnson's  Wax  Polisher- 

Scrubber  . 

80,147 

Johnson's  Wax  Products  . 

40.679 

Pride  . . 

21,989 

8  1.626.338 

Johnston  Corp.,  Gaston 

No-Roach  . . 

8 

35,737 

No-Roach  A  No-FIys  . 

9,711 

Pollshampoo  . - 

7,396 

8 

52,844 

Jonathan  Logan 

Dresses  . 

8 

40,555 

Jones  Dairy  Farm 

Meat  Products  . 

8 

29,195 

Jones  A  Brown.  Inc. 

Pittsburgh  Interlock  Wall 

Tile  . 

8 

46,345 

Jordeau,  Inc.,  Jean 

Zip  . 

8 

26,879 

K 

KLM  Royal  Dutch  Airlines  .... 

8 

285,695 

Kaiser  Motors  Corp. 

Kaiser  Cars  . 

8 

526,311 

Kaiser  A  Wlllys  Cars 

71,691 

Wlllys  Cars  . . 

727.558 

Wlllys  Truck  . . 

52,810 

Institutional  . - . 

10,721 

8  1,389.091 

Kaiser  Steel  Corp . . 

8 

56.696 

Kansas  City  Power  A  Light  Co. 

8 

82,623 

Kansas  City  Southern  Railway 

Co . 

8 

43,183 

Karagheusian  Inc.,  A.  A  M. 

Gullstan  Carpets  A  Rugs  ..„ 

8 

144,746 

Kasser  Distillers  Products  Corp. 

Kasser's  51  Whiskey  . . 

8 

18.307 

Kings  Whiskey  . . . . 

39.344 

8 

57,651 

Kellogg  Co. 

All-Bran  . . . . 

8 

545.308 

Cereals  . . . . 

13.821 

Com  Flakes  . . . . 

63,908 

Com  Flakes  A  Rice  Krisples 

47,789 

Gro-Piip  Dojj  Food  . 

148 

Rice  Krisples  . . . 

17.502 

Snack-Pac  . . . 

98.904 

Sugv  Frosted  Flakes  . . 

6,900 

Sugar  Pops  A  Sugar  Smacks 

145.649 

Sugar  Smacks  . . . . 

119,191 

8 

1,059,120 

Kellogg  Company,  R.  M. 

Bird  Food  A  Feeds  . . 

8 

98.335 

Kemper  Approved  Insurance 

Advisors 

Insurance  Advisors  . . 

8 

261,240 

Kennecott  Copper  Corp. 

Cha.se  Brass  A  Copper  Co., 

Inc . 

8 

2.407 

Kennecott  Copper  Corp.  „.... 

232,719 

8 

235,126 

Kentlle,  Inc. 

Kenflex  . . . 

8 

82.875 

Kenflor  . . . . . . 

2.957 

Kentlle  . . . 

263.872 

8 

349,704 

Keystone  Camera  Co..  Inc. 

Cameras  . . . 

.  8 

35,361 

Cameras  A  Projectors  . . 

24,478 

Movie  Camera  . 

16,904 

r 

76,743 

Keystone  Macaroni  Mfg.  Co. 

San  Giorgio  Macaroni 

Products  . 

.  8 

25.581 

Kiekhaefer  Corp. 

Mercury  Outboard  Motor  . 

.  8 

94.009 

Klrsch's  Beverages.  Inc. 

No-Cal  Beverages  . 

.  8 

27,700 

No-Cal  Ginger  Ale  _ _ _ 

17,641 

8 

45,341 
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Kitchens  of  Sara  Lee,  Inc. 

Sara  Lee  Products  .  8  71,270 

Knights  of  Columbus  . 8  227,233 

Knomark  Mfg.  Co.,  Inc. 

Esquire  Boot  Polish  . .  8  41,837 

Knopf  Inc.,  Alfred  A . .  8  100,860 

Knox  Company,  The 

Chiiurold  .  8  7.741 

Cystex  . . . . .  225,160 

Mendaco  . . „....  77,318 

Remind  . .  2,661 


8  312.880 

Knox  Gelatine  Co.,  Inc. 

Gelatine  .  8  197,947 

Knudsen  Creamery  Co.  of 
California 

Dairy  Products  . .  8  142,831 

Koppers  Co.,  Inc. 

Coke  .  8  71,899 

Kretschmer  Corp. 

Wheat  Germ  .  8  83,969 

Krey  Packing  Co. 

Meat  Products  .  8  59,536 

Kroehler  Mfg.  Co. 

Furniture  .  8  48,832 

Kmeger  Brewing  Co.,  G. 

Krueger  Beer  .  8  138.633 

L 

Laclede  Gas  Co.  . .  8  97,188 

L'Aiglon  Apparel,  Inc. 

Wearing  Apparel  .  8  104.871 

Lambert  Pharmaeal  Co. 

Usterine  Antlseptir  .  8  33,924 

Usterlne  Tooth  Paste  .  334,232 


8  368,156 

Landers.  Frary  A  Clark 

Unlrersal  Appliances  .  8  2.935 

Unlrersal  Coffeematic  . 195,310 

Unlrersal  Iron  . . 49,661 

Unlrersal  Vacuum  Cleaner  ..  56,464 


8  304,370 

Land  O’Lakes  Creameries,  Inc. 

Butter  .  8  218.337 

Dairy  Products  .  14,869 

Dry  Milk  . . .  57,701 


8  290,907 

Langendorf  United  Bakeries  Inc. 

Barbara  Ann  Bread  . .  8  49,257 

Hollywood  Bread  .  29,063 

Hollywood  Bread  A  Crackers  5,732 

Holsum  Bread  . 220,716 

Langendorf  Bread  . .  198,814 

Langendorf  Products  .  4,529 

Movie  Star  Bread  . .  12,654 


8  520,765 

Lanolbed  Inc .  8  32,004 

Lan-O-Sheen,  Inc. 

Cleaner  A  Soap  .  8  69,256 

La  Rosa  A  Sons,  Inc.,  V. 

Maearonl  Products  . . .  8  29,713 

Larsen  Co. 

Freshllke  Vegetables  .  8  38,678 

Larus  A  Brother  Co.,  Inc. 

Domino  Cigarettes  . .  8  4,677 

Edgeworth  A  Holiday 

Tobacco  .  19.845 

Hale  Cigarettes  .  11,928 

Lords  Cigarettes  .  8.026 


8  44.476 

Latrobe  Brewing  Co. 

Rolling  Rock  Beer  .  8  42,496 

Laroptik  Company,  Inc .  8  43,654 

Larorls  Co .  8  39,936 

Lay  A  Co.,  Inc.,  H.  W. 

Potato  Chips  .  8  83,614 

Products  .  10.520 


8  94.134 

Lea  A  Perrins  Inc. 

Sauce  .  8  33.951 

Lees  A  Sons  Co.,  James 

Carpets  A  Rugs  . 8  47.358 

Lee  Tire  A  Rubber  Co .  8  26,657 

Leemlng  A  Co.  Inc.,  Thomas 

Ben-Gay  .  8  717,350 

Lehn  A  Fink  Products  Corp. 

Dorothy  Gray  Preparations  ..  8  13.584 

I,ehn  It  Fink  Preparations  ..  5.734 

Tassy  Preparations  .  117.529 


8  136.847 

Leisy  Brewing  Co. 

Beer  .  8  30,464 

Lemon  Products  Advisory  Board 

Califomia  Frozen  Lemonade..  8  469,582 

Lemon  Products  Advisory 

Board  . . .  45,424 


8  515,006 

Lerios  Inc.  Travel  Service, 

Andrew  W. 

Tours  Travel  .  8  31,973 


Lever  Bros.  Co. 

Breeze  .  8  26.004 

Cblorodent  Tooth  Paste  .  316,541 

Dellda  Margarine  .  2,381 

Good  Luck  Cream  Sauce  Mh  5,078 

Good  Luck  Margarine  . 145.250 

Lifebuoy  Soap  . . 1,041,500 

Upton  Soups  .  855,067 

Upton  Tea  . . 122,654 

Lux  Detergent  A  Flakes  _  364,840 

Lux  Flakes  . 13,310 

Lux  Uquld  Detergent  .  79.980 

Lux  Products  . .  7,067 

Lux  Toilet  Soap  .  536,013 

Pepsodent  Tooth  Paste  .  738,240 

Rinso  . -  681,841 

Shield  Tooth  Paste  .  24.226 

Silver  Dust  .  4.415 

Spry  .  170.218 

Surf  . 1,008.988 

Swan  . .  8,094 

Vim  .  63.474 

Products  . 588,622 


8  6.803.797 

Levy  A  Son  Inc.,  Henry  8. 

Bread  .  8  76.638 

Lewis  Cigar  Co. 

John  Ruskin  Cigars  .  8  50.073 

■.ewis  Food  Co. 

Skippy  Dog  A  Cat  Food  .  8  37.837 

Lewis  Home  Company 

Turns  .  8  735.363 

Lewyt  Corp. 

Vacuum  Cleaner  .  8  187.645 

Llhby.  McNeill  A  Ubby 

Ba^  Foods  . 8  124.067 

Frozen  Foods  . 50.338 

Fruit  A  Fruit  Juices  .  76,998 

Fruits  .  80,077 

Pineapple  A  Pineapple  Juice.  72,038 

Salmon  .  16.756 

Tomato  Juice  .  178,183 

Vegetables  . .  28.008 

Products  . . -  24.798 


8  651,245 

Liberty  Bell  Studios,  Inc . .  8  28.877 

Liberty  Mutual  Insurance  Co.  „  8  126,960 

Llebmann  Breweries  Inc. 

California  Brewing  Co .  8  340.258 

Llebmann  Breweries  Inc .  1.800,870 

Rheli«old  Brewing  Co .  294,701 


8  2.435.829 

Life  Insurance  Co.  of  Virginia, 

The  .  8  28.579 

Life  Savers  Corp. 

Life  Savers  .  8  194.409 

Pine  Brothers  Glycerine 
Tablets  . . .  256,070 


8  450.479 


Liggett  A  Myers  Tobacco  Co. 

Chesterfield  Cigarettes  .  8  1,295.343 

LAM  Cigarettes  .  2.079,425 

Liggett  A  Myers  Tobacco  Co.. 

Ci^rettes  .  253.297 


8  3.628.065 

Lily  of  France,  Inc .  8  117,359 

Uiico  Products  Co. 

LInco  Ammonia  . . .  8  21,063 

Llnco  Bleach  . . .  33.249 

Wlnko  . . .  19,585 


8  73,897 

Under  Bros.,  Inc .  8  32,029 

Lion  Inc.  (Gibbons  Brewery) 

Gibbons  Ale  A  Beer  .  8  11.020 

Gibbons  Beer  .  14.588 


8  25.608 

Lion  Oil  Company 

Ga.soline  A  Oils  .  8  78.685 

Uonel  Corp. 

Alrex  Roducts  . .  8  1.485 

Unex  Camera  . . 78,304 

Lionel  Trains  .  127,155 


8  206.944 

Lippincott  Co.,  J.  B. 

Books  .  8  55,088 

Uttle,  Brown  A  Co. 

Books  .  8  83.454 

Littleton  Stamp  Co .  8  55,726 

Llvlngton,  E.  C. 

Butler  Buildings  .  8  25.989 

Lo-Bel  Co .  $  28.089 

Lockheed  Aircraft  Corp .  8  91,260 

Loew’s  Inc. 

Motion  Pictures  .  8  114.748 

I»ne  Star  Gas  Co .  8  85,564 


Long  Island  Duck  Growers  Market¬ 
ing  Cooperative,  Inc. 

Long  Island  Poultry  Products  8  66.936 

(Continued  on  page  84) 


83 


National  Advertising  Expenditures  1954 


Lorillard  Co.,  P. 

Beeeb-Nut  Chewing  Tobacco  „  $ 

Kent  Cigarettes  . 

Old  Gold  Cigarettes  . 

Products  . 


Lorr  Laboratories 

Dura-Gloss  Preparations  $ 

Los  Angeles  Brewing  Co. 

Eastslde  Beer  . $ 

Los  Angeles  Department  of  Water 

&  Power  .  $ 

Louisiana  State  Rice  Milling 
Co.,  Inc. 

Louisiana  State  Rice  Milling  $ 
Mahatma  Rice  &  Water  Maid 

Rice  . 

Water  Maid  Rice  . . 


Louisville  &  Nashville  Railroad 

Company  .  $ 

Lowe  Corp.,  Joe 

Popslcle  .  $ 

Lucas  &  Co.,  Inc.,  John 

Paints  .  $ 

Lucky  Lager  Brewing  Co. 

Beer  .  $ 

Luer  Packing  Co. 

Luer  Meat  Products  . .  $ 

Lufkin  Rule  Co. 

Rules  &  Tools  .  $ 


M.  &  R.  Manufacturing  Co. 

Sno  Bol  Bowl  Cleaner  . 

M.  J.  B.  Co. 

Coffee  . 

MacFadden  Publications  Inc. 

Sport  . 

True  Story  . 


Maytag  Co. 

Ranges  . 

Washer  . . 

Washer  &  Dryer 


Mac  Gregor  Golf  Co. 

Golf  Equipment  .  $ 

Macmillan  Co.,  The 

Books  .  $ 

Magee  Carpet  Co.,  ^ 

Carpets  &  Rugs  . „....  $ 

Magic  Chef,  Inc. 

Air  Conditioning  . $ 

Heater  . . . . 

Ranges  . 


Haico  Co.,  Inc.,  The 

Hearing  Aids  .  $ 

Maiden  Form  BrasMere  Co . $ 

Maine  Sardine  Industry  . .  $ 

Manhattan  Shirt  Co .  $ 

Manhattan  Soap  Co.,  Inc. 

Blue  Barrel  Soap  .  $ 

Blu-Whlte  . 

Blu-Whlte  &  Sweetheart  ^ap 

Manhattan  Soap  . 

Sweetheart  Shampoo  ............ 

Sweetheart  Soap  . 


Manlsehewits  Co.,  The  B. 

Baby  Foods  . 

Borscht  . . 

Cake  Mil  _ 

Crackers  . . . 

Frozen  Poultry  Products 

Oefllte  Fish  . 

Soups  . 

Products  . . . 


HcAIeer  ft  Co.,  Inc.,  E.  J. 
Mrs.  Paul’s  Frozen  Fish 

Products  . . 

McCall  Corp. 

McCall's  Magazine  . 

Redbook  . . . . 


Marboro  Books  .  $ 

Marcalus  Mfg.  Co.,  Inc. 

Kitchen  Charm  Waxed  Paper  $ 
Kitchen  Charm  Waxed  Paper 

ft  Marcal  Napkins  . 

Marcal  Napkins  ............. _ 

Marcal  Tissues  . 


Marlboro  Shirt  Co.,  Inc .  $ 

Martin  Travel  Bureau  .  $ 

Martinson  ft  Co.,  Inc.,  Joseph 

Coffee  Candy  .  $ 

Coffee  ft  Instant  Coffee  . . 

Instant  Coffee  . . . 


Mass  Market  Publications,  Inc. 

Better  Living  .  $ 

Mastic  Tile  Corp.  of  America 

Floor  Coverings  . .  $ 

Mayer  ft  Co.,  Oscar 

Cookie  Dough  . .  $ 

Meat  Products  . . 


Milan!  Foods,  Inc.,  Louis 

Buccaneer  Dressing  _ _ _  $ 

De  Cisco  Garlic  Dressing  „„ 

Diafood  Dressing  . 

1890  French  Dressing  . 

Milani’s  Meat  Tenderlzer  _.. 
Milani's  Thousand  Island 
Dressing  . . 


Miles  Laboratories,  Inc. 
54.436  Alka-Seltier  . . 

191  91  n  Nervine  . . 

121.219  Tjbcln  . . 


Morton  Salt  Co. 

8.802  Salt  . 

4,896  Motorola,  Inc. 

12,424  Phonograph  . . 

47,730  Radio  . 

7,586  Radio  ft  Television 

Strata-Tuner  .......... 

2,518  Television  . . 


McCormick  ft  Co.,  Inc. 

Ben-Hur  Coffee  .  $ 

Ben-Hur  Coffee  ft  Schilling 

Coffee  . 

Ben-Hur  Gelatine  . . 

Ben-Hur  Instant  Coffee  . 

Ben-Hur  Products  . . 

Ben-Hur  ft  Schilling  Vanilla 

Golden  West  Coffee  . . 

Hy-Gro  . . 

McCormick  Tea  . . . 

Schilling  Coffee  . 

Schilling  Coffee  ft  Spices  . 

Schilling  Condiments  . 

Schilling  Extracts  . 

Schilling  Instant  Coffee  „.... 

Schilling  Pepper  . 

Schilling  Products  . 

Schilling  Spices  . 

Schilling  Vanilla  . 


McGraw  Electric  Co. 

Toastmaster  Toaster  .  $ 

McGraw-Hill  Publishing  Company, 
Inc. 

Magazines  ft  Books  .  $ 

Whittlesey  Hou.se  . 


Mcllhenny  Co. 

Taba.sco  Sauce  .  $ 

McKesson  ft  Robbins,  Inc. 

Bexel  .  $ 

Chapin  ft  Gore  Old  Reserve  ft 
Old  Jim  Gore  Whiskey  .... 

Chapin  ft  Gore  Whiskey  . 

Dynex  . 

Martin’s  V.V.O.  Scotch 

Whisky  . 

Neo-Aqua-Drln  . 

Old  Jim  Gore  Whiskey  . 

Ora  . 

Ron  Rico  Rum  . . 

Surln  . . . . 

Tartan  . 

lltol  .Antibiotic  Cream  . . 

Yodora  . . . 

Insitltutlonal  . . . . . . 


Megowrn-Educatnr  Food  Co. 

Crackers  .  $ 

Megs  Macaroni  Co. 

Penasylvania  Dutch  Macaroni 

Products  .  $ 

Mennen  Co. 

Baby  Preparations  . $ 

Deodorant  . 

Foam  Shave  . 

Qulnsana  . 

Shampoo  . 

Skin  Bracer  . 

Toilet  Preparations  . 

Products  . 


Menthnlatum  Co .  $ 

Meredith  Publishing  Co. 

Better  Homes  ft  Gardens  ....  S 

Merit  Clothing  Co..  Inc . .  $ 

Merit  Greeting  Card  Co .  $ 

Messing  Bakeries,  Inc. 

Bread  .  S 

Metropolitan  Life  Insurance  Co.  $ 
Metropolitan  Transit  Authority 
of  Boston 

Bus  Transport  .  $ 

Meyer  Bros.,  Joseph  H. 

Richelieu  Pearls  .  $ 

Michigan  Bell  Telephone  Co.  ..„  $ 
Michigan  Bulb  Co. 

Holland  Bulb  Co .  $ 

Michigan  Bulb  Co . 


Michigan  Consolidated  Gas  Co...  $ 
42,153  Michigan  Milk  Producers  Assn.  $ 
Michigan  Mutual  Liability  Co.  $ 
239,652  Mid-Continent  Petroleum  Corp. 

Ga.soIlne  ft  Oils  . . „....  $ 

6,849  Midland  Pharmacal  Co. 

422,380  Snug  Denture  Cushions  .  $ 

-  Milan  Wineries 

429,229  Cadillac  Club  Wine  .  $ 


Milk  Foundation  Inc .  $ 

Miller  Brewing  Co. 

High  Life  Beer  .  $ 

Milner  Products  Co. 

Gala  Bleach  .  8 

Pine-Sol  . 

White  Wave  . 


8 

30,091 

Milnot  Co. 

Milk  . 

.  8 

135,843 

Minnesota  Mining  ft  Mfg.  Co. 

Scotch  Cellophane  Tape  . 

.  8 

92.061 

Scotehlite  . . . 

2,199 

Underseal  . . . 

2,947 

Products  . . . 

3,714 

8 

100,921 

Minute  Maid  Corp. 

Frozen  Fruit  Juice  . 

.  8 

5.827 

Frozen  Lemonade  . . 

6.030 

Frozen  Lemon  Juice  . . 

9,069 

Frozen  Orange  Juice  . . 

53,477 

8 

74,403 

Mountain  States  Telephone  ft 

Telegraph  Co . . . ... 

Mountain  Valley  Water  Co. 

Mineral  Water  . 

Mr.  Boston  Distiller,  Inc. 

Old  Mr.  Boston  Bottled  In 

Bond  . 

Old  Mr.  Boston  Bronze  Label 
Old  Mr.  Boston  Egg  Nog  .... 
Old  Mr.  Boston  Rocking 

Chair  . 

Old  Mr.  Boston  Spot  Bottle.. 
Old  Mr.  Boston  Vodka  ........ 


Mrs.  Baird’s  Bakeries,  Inc. 

Bread  . . . . . 

Rolls  . 


Mishawaka  Rubber  ft  Woolen 

Mfg.  Co .  $ 

Mission  Dry  Corp. 

Soft  Drinks  .  $ 

Mississippi  Shipping  Co.,  Inc. 


Delta 

Line  . 

.  8 

38,211 

Missouri  Pacific  Lines 

Bus 

Lines  . 

.  8 

16.501 

Rail 

Transport  . . 

52.344 

8 

68.845 

Mltehell  Manufacturing  Co. 

Air 

Conditioner  . . 

..  8 

85,446 

Mobile 

Homes  Manufacturers 

Assn. 

Trailer  Coaches  .  $ 

Mohawk  Carpet  Mills.  Inc. 

Carpet  ft  Rugs  . .  $ 

Moly  Motor  Products  Co. 

Llqul-Moly  .  $ 

Monarch  Wine  Co..  Inc. 

Gold  Ribbon  Wine  . . . .  $ 

Hebrew  National  Wine  . . 

ManLschewltz  Wine  . 


Monongahela  Power  Co . .  $ 

Monsanto  Chemical  Co. 

All  .  $ 

Folium  . 

Krillum  . 

Products  . . 


1,095,313 

403,616 


4,088.429 

3.419 

3.791 

6.202 


$  4,101.841 

Montamower  Distributing  Co. 

Monta  Mower  .  8  99.286 

Montenier,  Inc.,  Jules 

Poof  ft  Stop^te  . .  16.040 

Stopette  .  95.602 


Mnntlcello  Drug  Co. 

666  .  8 

Moore  ft  Co.,  Benjamin 

Paints  .  8 

Moore-MeCormack  Lines,  Inc.  „  8 
Morning  Milk  Co. 

Evaporated  Milk  .  8 

Morrell  ft  Co.,  John 

Morrell  Meat  Products  .  8 

Red  Heart  Dog  Food  . 


Morris  ft  Co..  Ltd.,  Inc.,  Philip 

Dunhill  Cigarettes  . .  8 

Marlboro  Cigarettes  . 

Parliament  Cigarettes  . 

Philip  Morris  Cigarettes  . 


Mrs.  Tucker’s  Foods  Inc. 

Meadolake  Margarine  .  8 

Mrs.  Tucker’s  Shortening  .... 
Products  . . . 


Mueller  Co.,  C.  F. 

Macaroni  Products  .  8 

Murine  Co.,  Inc .  8 

Mussleman  Co.,  C.  H. 

Apple  Sauce  . . 8 

Appiple  . . . 

Applpie  ft  Cherrie  . 

Cherrle  . . 

Peach  Pie  . . 

Products  . 


Musterole  Co. 
Musterole 
Zemo 


8  118.678 

165,160 


8  283.831 

Mutual  Benefit  Health  ft  Accident 

Assn .  8  1.203.186 

Mutual  Citrus  Products  Co.,  Inc. 

M.C.P.  Pectin  _  8  35.7M 

Products  .  6.956 


Nappe-Smith  Manufacturing  Co. 

Thermo-Keep  . 8 

Narragansett  Brewing  Co. 

Narragansett  Beer  . .  8 

Narragansett  Electric  Co .  8 

Nashville  Electric  Service  .  8 

Nashville  Gas  Co.  . . 8 

National  Airlines,  Inc .  8 

National  Biscuit  Co. 

Donald  Duck  Bread  .  8 

Milk  Bone  Dog  Biscuits  — 

NBC  Bread  . 

Nabisco  Shredded  Wheat  . 

National  Biscuit  Crackers  — 
Ranger  Joe  Cereals  . . 


National  Board  of  Fire 
Underwriters  ............ 

National  Brewing  Co. 

Bohemian  Beer  . . 

Premium  Beer 


8  71.788 

7,026 


Morris  Corporation,  Norman  M. 


140.828 

Omega  Watches  . 

.  8 

40.376 

53,930 

72,353 

Morrow  ft  Co.,  William 

Books  . 

.  8 

30,096 

357,933 

Morton  Parking  Co. 

Frozen  Fruit  Pies  . 

.  8 

36,526 

Frozen  Pot  Pies  . 

25.186 

80,896 

Products  . . . 

7.317 

31,182 

v 

69.029 

National  Cranberry  Assn. 

Ocean  Spray  Cranberries  .  8 

Ocean  Spray  Cranberry  Juice 

Cocktail  . 

Ocean  Spray  Cranberry-Orange 

Relish  . 

Ocean  Spray  Cranberry  Sauce 


National  Dairy  Products  Corp. 
Breakstone’s  Cottage  Cheese  8 
Breakstone’s  Cream  Cheese  .. 

Breyer’s  Ice  Cream  . 

Cheez  Whiz  . . . 

Clover  Brand  Milk  . . . 

Clover  Dairy  Products 
Cloverleaf  Dairy  Products  .... 

Cloverleaf  Dry  Milk  . . 

Cloverleaf  Milk  . . . 

Cracker  Barrel  Cheddar  Cheese 

Detroit  Creamery  . 

General  Ice  Cream  Corp. 
Hi-Land  Milk  _ _ 
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190 

882 
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1.892 
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1.301 


!.480 

I.0S7 

).S37 

).949 

1.328 

1.939 


3.835 

3.900 

1.819 

8.158 

4.727 

3.857 

1.812 

5.927 

4.300 


National  Advertising  Expcnditurea  1954 


Kraft  Caramels  -  388,692 

Kraft  Cheeses  . 110.346 

Kraft  Cheese  Spreads  _ _ _  82,123 

Kraft  Cottace  Cheese  _ _ _  9,139 

Kraft  Dinner  . 51,560 

Kraft  Marshmallows  155,295 

Kraft  Mayonnaise  _ _ _  34,371 

Kraft  Miracle  Sandwich 

Spread  .  27,450 

Kraft  OU  .  498,148 

Kraft  Products  . . 50,460 

Udck  lee  Cream  - - — „...  1,795 

National  Dairy  Products  7,972 

Parkay  Margarine  -  129,567 

Philadelphia  Cream  Cheese  »  70,495 

Boizell  Dairy  Products  . .  7,564 

Sealtest  Buttermilk  . . 22,979 

Sealtest  Chocolate  Drink  ...._  77,579 

attest  Cottage  Cheese  _  188,655 

Sealtest  Cream  . .  26,014 

Sealtest  Dairy  Products  _ 93,382 

Sealtest  Egg  N’og  . .  54,150 

Sealtest  lee  Cream  . . 354,315 

Sealtest  Milk  _  218,604 

Sealtest  Skim  MBk  _  13,981 

Southern  Dairies  Products  _  22.013 

Supplee-WUls-Jones  .Milk  3.699 

Velieeta  .  133,600 

Velret  Ice  Cream  . 10,079 


Presto  Iron  . . . . . . 

Presto  Productf  . . 

Presto  Skillet  _ _ _ _ _ 


38,450 

2,940 

31.200 


$  311,748 


National  Selected  Products  Inc. 

7-Minit  Frosting  . . . . 

7-Mlnlt  Pie  . 


2.705 


•7,097 

15.874 

14.858 

>8.299 

13.198 

>3,189 

820 

11.385 

8.509 

14,078 

31.380 

29.898 

54.007 


21.448 

71,788 

7,020 

78.808 

69.841 

45.807 

18.415 

71.888 

03.290 

27,880 

28,758 

79.974 

8.988 

2,114 

1.058 

4.270 

15.481 

25.050 

86.888 
2.327 
1.502 

11,089 

1955 


$  3,338,891 

National  Distillers  Products  Corp. 

Bellows  Club  Bourbon 

Whiskey  .  $  195,560 

Bellows  Club  Bourbon  & 

Partners  Choice  Whiskey  _  275,793 

Bellows  Partners  Choice 

Whiskey  .  313,877 

Black  Gold  Whiskey  _  5.874 

Bond  k  Ullard  Whiskey  _ _  139.940 

Bourbon  De  Uixe  Wlhiskey  _  375,373 

Century  Club  Whiskey  . 127,617 

Crab  Orchard  Whiskey  . .  12,422 

Dietonie  Bererages  . .  23,815 

Dominion  Ten  Whiskey  16.586 

Gllbey's  Cln  . 355.781 

Hill  k  Hill  Whiskey  .  401.769 

Mount  Vernon  . 54.448 

Old  Crow  Whiskey  _  1.215.547 

Old  Dorer  Whiskey  . 95.297 

Old  Grandad  Whiskey  _  237,757 

Old  Gramtad  k  Old  Taylor 

Whiskey  . 323.116 

Old  Hermitage  Whiskey  _  119.734 

Old  Log  Cabin  Whiskey  _  117,134 

Old  Orerholt  Whiskey  _  262,263 

Old  Sunnybrook  IVhlskey  582,979 

Old  Taylor  Whiskey  _ _ 833,679 

PM  Whiskey  .  531.387 

Bon  Merito  Rum  _ _ 6.138 

White  Rock  Bererages  .  64,553 

Windsor  Whiskey  . 16.731 

Products  . . 13,205 


$ 

National  Steel  Corp. 

Great  Lakes  Steel  Corp.  $ 

National  Steel  Corp.  . . 

r 

National  Sugar  Refining  Co. 

Arbuckles  Sugar  . % 

Quaker  Sugar  _ _ ................. 

r 

National  Trallways  Bus  System  $ 
Natural  Gas  Companies  $ 

Natural  Gas  Co.  of  Virginia 

Inc .  I 

Nebraska  Consolidated  Mills 
Duncan  Hines  Cake  Mix  8 

Duncan  Hines  Flour  _ _ _ _ _ 

Duncan  Hines  Mixes  . . 

Duncan  Hines  Pancake  Mix  „ 
Mother’s  Best  Flour  . . 


186.851 

27,437 


214,288 


44,415 

83,321 


15,150 

36,178 

51,328 

186,832 

80,288 

31,156 

618,726 

29.910 

45,285 

44,387 

6,318 


Niagara  Mfg.  k  Distributing  Co. 
Niagara  Massage 

Niagara  Mohawk  Power  Corp. 
Nieolay-Dancey,  Inc. 


Nissen  Baking  Co. 
Bread 

Nolde  Baking  Co. 
Bread 
Cake 


Norfolk  k  Western  Railway  Co. 
Norfolk  Southern  Railway  -.. 
Norfolk  k  Western  Railway  .. 


Norris.  Inc. 

Norris  Candies 
Norris-Tbermador  Corp. 
Norrlsware 

Thermador  Air  Cooler 
Theimador  Ranges 


Nitlonal  Fruit  Product  Co.,  Inc. 
White  House  Apple  Sauce 
White  House  Baked  Apples  _ 


National  Garden  Assn.,  Inc. 
National  Gypsum  Co. 

Gold  Bo^  Paints  _ _ _..... 

Gold  Bond  Shingles  _ _ _ 

Products  . . . . 


National  Homes  Corp.  . 
National  Nu  Grape  Co. 

Nugrape  . . . 

Sun  Crest  Bererages 


6,718,375 


24.355 

1.648 


26,003 

31,663 

95,079 

7,226 

4,811 


107,116 

131,601 


85.334 

59.634 


National  Nurseries  . . . 

National  Oats  Co. 

3  Minute  Cereals  . . . 

3  Minute  Oats  ................... 

3  Minute  Popcorn  . . . 

3  Minute  Quick  Oats  . 

3  Minute  Quick  Oats  &  Raisin 

Oats  . . 

3  Minute  Raisin  Oats  . 

Products  . 


National  Paper  Corp.  of  PA. 

Swanee  Paper  Products  .  8 

Swanee  Tissue  . . 


144,968 

92,511 

2,480 

1,628 

14.289 

19,484 

6.799 

4.125 

22.588 

71.393 


29.322 

21.789 


8  744,626 

Neeehl  Sewing  Machines  Sales  Co. 

Elna  Sewii«  Machine  . .  8  19,811 

Elna  k  Necchl  Sewing 

Machines  . . .  26.482 

Necchl  Sewing  Machine  _ _ _  106,683 

8  152,976 

Nehl  Corp. 

Nehi  Bererages  . .  8  6.975 

Par-T-Pak  Bererages  . .  27,491 

Royal  Crorm  Cola  _ _ - .  525,172 

Upper  Ten  Bererages  2,697 

8  562.335 

Nelson  k  Sons,  Thomas 

Books  .  8  19,757 

Rerlsed  StaiMlard  Version — 

Holy  Bible  _  31,008 

8  50.765 

Nesco,  Inc. 

Fryryte  . — . . .  8  81.839 

Incinerator  _ _ — ....  9,408 

Kltehenryte  Ware  _ 24.984 

Oral  Pall  _ 18,204 

nenic  Baskets  _ _ _  20,423 

Plant  Fresta’ner  . . . .  17,225 

Roaster  Oren  - _ _ — - — _...  38,081 

I^odutls  . . - .  14,672 

8  224,836 

Nestle  Co.,  Inc.,  The 

De  Caf  Instant  Coffee  _ _ _  8  320,460 

Nescafe  . 1,111,644 

Nestea  . . .  13,011 

Nestle’s  Chocolate  Bars  _ _  3,380 

Nestle's  Cookie  Mix  130,942 

Nestle’s  Cookie  Mix  k  Semi- 

Sweet  Chocolate  . .  103.278 

Nestle’s  Instant  Coffee  _ _  461,554 

Nestle’s  Products  _ _ _  17,116 

Nestle’s  Qulk  _  3,460 

Nestle’s  %mi-8weet 

Choeolate  . 161.945 

Swiss  Knight  Cheese  _  18.062 

8  2,344,852 

Neuhoff  Packing  Co. 

Meat  Products  _ 8  27,447 

New  England  Mutual  Life 

Insurance  Co.  _ _ 8  26,271 

New  England  Telephone  k 

Telegraph  Co .  8  121,051 

New  Jersey  Bell  Telephone  Co.  8  170,452 

Nerrman  k  Sons,  Inc.,  I. 

Foundation  Garments  _ _ _  8  109,165 

New  Moon  Homes.  Inc. 

New  Moon  Trailers  - . . .  8  41.429 

New  Orleans  Public  Serrlee, 

Inc .  8  67,638 

New  York  Central  System 
Boston  k  Albany  Railroad  ..  8  3,919 

New  York  Central  Railroad  «  232,603 


North  Ameriean  Aeddent  Insur 
ance  Co.  of  Chicago  ..„ — «... 
North  American  Airlines,  Inc. 

(.Agency)  . 

North  American  Ariatlon,  Inc. 
North  American  Companies 

Insurance  . 

North  American  Philips  Co., 
Inc. 

Norelco  Electric  Sharers  „„ 
Norelco  Radio  _ _ 


North  Central  Airlines  . 
Nortbam-Warren  Corp. 
Cutex  Preparations  ..... 
Odo-Ro-No  . . 


Northeast  Airlines  Inc.  _ _ 

Northern  Indiana  Public 

Serrlee  Co . . . 

Northern  Natural  Gas  Co . 

Northern  Pacific  Railway  Co. 
Northern  States  Power  Co.  ... 
Northrup,  King  k  Co. 

Lawn  Seeds  . 

Northwest  Memorial  Hospital 
Northwest  Orient  Airlines  „... 
Northwestern  Bell 

Telephone  Co.  . . 

Norton  k  Co..  Inc.,  W.  W. 
Norwegian  Canning  Industry 
Norway  Sardines 
Norwich  Pbarmacal  Co. 

Aspirin  . 

Flarettes  _ _ 

NP-27  . 

Norforms  _ _ _ _ 

Pepto-Blsmol  _ _ _ _ 

UnguentliK  . . . . . 


Noxon,  Inc. 

Metal  Polish  . 

Noxxema  Chemical  Co. 

Noxsema  . . . 

Share  Cream  _ _ 


Oak  Farms  Dairy 
Cottage  Cheese 
lee  Cream  _.... 
Milk  _ 


Nitlonal  Phoenix  Industries 

Super  Bererages  . . 

Super  Coola  . . 


51,111 


43.402 

230,057 


8  273,459 


National  Presto  Industries,  Inc. 

Martin  Outboard  Motor  8  44.115 

Fresto  Appliances  . 121,996 

Presto  Coffee  Maker  .  38.975 

Presto  Coffee  Maker  ft  Skillet  34,072 


New  York  Life  Insurance  Co...  8 
New  York.  New  Haren  ft 
Hartford  Railroad  Co. 

New  England  Transportation 

Co .  8 

New  York.  New  Haren  ft 
Hartford  R.  R.  . . 

r 

New  York  News  . . . 8 

New  York  Telephone  Co.  _ _ 8 

New  York  Times  . 8 


236.522 

80.750 


4,162 

129.885 

134,047 

82,297 

646,079 

71.950 


Oakite  Products,  Inc.  ....... 

Ocean  Highway  Assn.  ......... 

Oeoma  Foods  Co. 

Ocoma  Chicken  Products 

Ocoma  Frosen  Pies  . . 

Oeoma  Froxen  Tuna  Pie 


Oertel  Brewing  Co.,  Inc. 

Beer  . 

Ohio  Bell  Telephone  Co. 

Ohio  Edison  Co.  . . 

Ohio  Fuel  Gas  Co.  ......... 

Ohio  Oil  Co.,  The 
Gasoline  ft  Oils  ........ 

0-Jib-Wa  Medicine  Co. 

Bitters  . 

Old  Judge  Foods  Corp. 

Airline  Prune  Juice  _ 

Cbery  Chase  Batters  ... 
Old  Judge  Coffee  . 


Old  Reading  Brewery,  Inc. 

Beer  . . . . 

Olga  Coal  Co. 

Coal  _ _ _ 


$ 

8 

31,987 

136,040 

8 

51,860 

8 

27,417 

8 

31,807 

3,107 

r~ 

34,914 

15,289 

121,611 

r~ 

136,900 

.  8 

46,421 

8,216 

3,248 

20,070 

r" 

31,534 

54,531 

162.259 

73.943 

119,728 

:  * 

160,989 

10,926 

r 

171,915 

-  8 

34,723 

122,866 

123,753 

r 

246,619 

_  8 

57,142 

:  8 

51,926 

39,200 

110.772 

116,666 

I  8 

33,347 

47,753 

600,805 

-  $ 

200,729 

61,690 

76,845 

:: 

50,655 

4,814 

15.388 

72.930 

717,347 

838 

r 

861,972 

...  8 

33,117 

...  8 

786,271 

132,698 

r 

918,969 

...  8 

4,025 

14,784 

7,820 

r 

26,629 

..„  8 

....  8 

48.005 

28.990 

....  8 

51.314 

4.014 

38.704 

r 

94.032 

....  8 

....  8 

....  8 

....  8 

173.216 

190.584 

70.802 

27,579 

....  8 

239,390 

....  8 

45,427 

....  8 

27,942 

1,939 

300 

Olln  Mathleson  Chemical  Corp. 
Lentheric  Preparations  „....  8 

Squibb  Products  ...... 

Sun’n  Surf  ............... 


Ollrc  Tablet  Co. 

Dr.  Edwards  Ollre  Tablets  .. 
Olympia  Brewing  Co. 

Olympia  Beer  ..... _ ... _ 

Orange-Crush  Co. 

Old  Colony  Bererages  . .  8 

Old  Colony  Ginger  Ale 
Old  Colony  Root  Beer 
Orange  Crush  . 


t 

81 

53,442 

4,909 

r 

58,432 

$ 

129,879 

1 

146,687 

9 

46,215 

4,598 

3,049 

5,433 

59,295 


Oregon-Washington-Callfomia 

Pear  Bureau  . . .  8 

Ortleib  Brewing  Co.,  Henry  F. 

Beer  . .  8 

Ostrex  Co .  872,767 

Otoe  Food  Products  Co. 

.Morton  House  Beef  ft  Grary  .  8 

Morton  House  Date  Roll  _ _ 

Morton  House  Meat  Products 
Morton  House  Salisbury  Steak 


29.000 

57,367 


17,118 

1,967 

21,796 

20,000 


Outboard,  Marine  ft 

Mfg.  Co. 

$ 

60,881 

Buccaneer  Motors 

.... 

$ 

1,402 

Eslnrude  Outboard 

Motor  .... 

93.582 

Lawn  Boy  . 

. . 

92.511 

Sea  Horse  Outboard  .Motor  ».. 

89.901 

Outdoor  Tips  by  Joe  Denny  „. 
Owen  Nursery 

Kruse  Nurseries  . . .  8 

Owen  Nursery  . . 


$ 

277,396 

1 

78.025 

$ 

343.064 

4,074 

Owens-Coming  Fiberglas  Corp. 
Dust  Stop  Air  Filters  ...„ 
Fiberglas  . . 


8  347,138 


8,506 

18,609 


Oxford  Uniserslty  Press,  Inc. 

8 

-  $ 

27,115 

48,522 

P 

Pabst  Brewing  Co. 

Hoffman  Beverages  . 

™  $ 

107.076 

Hoffman  Ginger  Ale  ....«_ 

12,031 

Pabst  Blue  Ribbon  Beer  .. 

aaww 

75,213 

Tap-A  Cola  . . . . 

“  _ 

178,475 

Pacific  American  Fisheries 
Demlng’s  Salmon  ........... 

8am-0-Lets  . . . 


8  372,795 


29,844 

1,644 


$ 

31,488 

Pacific  Citrus  Products  Co. 
Hawaiian  Punch  . 

$ 

83,718 

Pacific  Coast  Paper  Mills  of 
Washington  Inc. 

MD  Tissue  . 

$ 

137,404 

Paeirie  Gas  ft  Electric  Co.  „.... 

8 

199,042 

Pacific  Mutual  Life 
insurance  Co . 

t 

34.221 

Pacific  Northern  Airlines  Inc.  $ 

38,097 

Pacific  Telephone  ft 

Telegraph  Co.  . . . 

$ 

549,092 

Paekard-Bell  Co. 

Packard-Bell  Television  - - 

$ 

46,129 

Pacquin  Inc. 

Toilet  Preparations  . . . . 

$ 

501,065 

Page  Dairy  Co. 

Dairy  Products  . . 

1 

17,773 

23,796 

_ 

30,181 

48,357 

27,356 


8  41,569 

Palasialo  Co.,  Antonio 
Duncan  Hines  Macaroni 

Products  .  8  30,729 

Pan-American  Coffee  Bureau  „  8  215,453 

Pan  Ameriean  World  Airways 

Aslanea  .  8  61,187 

Panagra  ft  Pan  American 

Airlines  .  8,279 

Pan  American-Graee  Airways..  205,510 

Pan  Ameriean  World  Airways  855,727 

8  1,130,703 

Paper-Mate  Company  Inc. 

Paper-Mate  Pen  . . . .  8  367,819 

Para  Laboratories  Rales  Corp. 

Queen  Helene  Preparations  ....  8  31,778 

Paramount  Pictures  Corp. 

Motion  Pictures  . . 8  34,070 

Park  ft  Tllford  Distillers  Corp. 

Booth’s  House  of  Lords  Gin..  8  8,948 

Harrey’s  Wines  . 25,761 

Kentucky  Bred  Whiskey  _ _ 232,906 

Martell  Cognac  Brandy  . 8,898 

Park  ft  Tllford  BottM  In 

Bond  Whiskey  - 16,015 

(Continued  on  page  86) 
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Park  Si  Ttlford  Club  De  Luxe 

Whiskey  .  762 

Park  &  Tllford  Prirate  Stock 

Whiskey  . . 37,279 

Park  &  Tllford  Reserve 

Whiskey  .  448,497 

Park  &  Tllford  Whiskies  .  4,508 

Vat  69  Scotch  Whisky  . 120,401 


$  903,970 

Parker  Pen  Co. 

Pencils  &  Pens  .  $  36,582 

Parmet  Co.,  Joseph 

One  Wipe  Dust  Cloth  .  $  54.507 

Pate  Oil  Co. 

Gasoline  &  Oils  .  $  64,731 

Paton  Co.,  Inc.,  John  0. 

Golden  Blossom  Honey  .  $  36.746 

Patterson  Enterprises  .  $  27,886 

Patterson-Sargent  Co. 

Paints  .  t  103.284 

Pattl-Ann  Frocks,  Inc. 

Fashions  .  $  69.392 

Paul  Revere  Life  Insurance  Co.  $  35,290 

Paxton  &  Gallagher  Co. 

Butter-Nut  Coffee  .  $  86.936 

Penlck  &  Ford,  Ltd.,  Inc. 

My-T-Flne  Puddings  .  $  14,910 

Vermont  Maid  Syrup  .  32,004 


$  46,914 

Peninsular  &  Occidental 

Steamship  Co .  $  38.820 

Pennsylvania  Electric  Co .  $  29,967 

Pennsylvania  Power  & 

Light  Co .  $  35,620 

Pennsylvania  Railroad  .  $  161,525 

Pennsylvania  Threshermen  & 

Farmers  Mutual  Casualty 

Insurance  Co .  $  30.643 

Peoples  Gas  Light  &  Coke  Co...  $  225,309 

Pepperell  Mfg.  Co. 

Blankets  .  $  36.732 

Pepsi  Cola  Co .  $  1,543,614 

Perk  Dog  Good  Co. 

Perk  Dog  Food  .  $  73,139 

Perma  Starch,  Inc .  $  59,624 

Pet  Milk  Co. 

Golden  Key  Evaporated  Milk  $  20.014 

Pet  Dairy  Products  .  10,788 

Pet  Dry  Milk  .  188.941 

Pet  lee  Cream  .  5.391 

Pet  Milk  .  14,294 

Sego  Evaporated  Milk  .  35,120 


$  274,548 

Petco  Corp. 

Clark’s  Gas  .  $  23.971 

Institutional  .  5,909 


$  29.880 

Peter  Pan  Foundations.  Inc.  ..  $  27,169 

Peterson  Baking  Co. 

Peter  Pan  Bread  .  $  41,778 

Peterson  Ointment  Co .  $  60,591 

Petri  Wine  Co. 

G  &  D  Vermouth  .  $  12.400 

Italian  Swiss  Colony  .  6,159 

Lejon  Vermouth  .  58,234 

Petri  Wines  .  36,712 


Pfeiffer  Brewing  Co. 

Beer  .  $  162,965 

Pharmaco.  Inc. 

Chooz  .  $  122 

Feen-A-Mlnt  .  80.856 

Medlgum  .  142,577 


$  223,555 

Philadelphia  Bulletin  .  $  133,200 

Philadelphia  Electric  Co .  $  145,983 

Philadelphia  Gas  Works  Co .  $  100.210 

Philadelphia  Tran.sportatinn  Co.  $  47,151 

Phllco  Corp. 

Air  Conditioner  .  $  241.402 

Appliances  .  1  636 

Freezer  .  38!710 

Phonograph  .  13.408 

Phonograph  &  Radio  .  1 9  729 

Radio  .  146.856 

Radio  &  Television  .  74  812 

Range  .  15.171 

Range  &  Refrigerator  .  14.791 

Refrigerator  .  318,447 

Television  .  383,596 

Institutional  .  7.781 

Products  .  74!237 


$  1,349,976 

Phllllps-Jones  Corp .  $  25,806 

Phillips  Petroleum  Co. 

Gasoline  &  Oils  .  $  1,519,911 

Piedmont  Aviation.  Inc. 

Airlines  .  $  77.556 

Piedmont  Natural  Gas  Co .  $  38,680 

Plel  Bros. 

Beer  .  $  680.474 

Pierce's  Proprietaries  Inc. 

Dr.  Pierce’s  Favorite 
Prescription  .  $  11,793 


Dr.  Pierce’s  Golden  Medical 

Discovery  .  18,078 

Medl-Vim  .  624 


$  30,495 

Pillsbury  Mills,  Inc. 

Ballard  Biscuits  .  $  48,277 

Ballard  Flour  .  41,936 

Duff’s  Cake  &  WafRe  Mix  ..  34,333 

Plllstjury’s  Best  Flour  .  55,892 

Pillsbury’s  Biscuits  .  87,487 

Plllsbury’s  Cake  MU  .  119,196 

Pillsbury’s  Cinnamon  Rolls  ....  127,628 

Pillsbury’s  Cookie  MU  .  343,289 

Pillsbury’s  Flour  &  MUes  ....  14,257 

Pillsbury’s  Pie  Crust  MU  .  14,388 

Products  .  20,412 


$  907,095 

Pineapple  Growers  Assn. 

of  Hawaii  .  $  86,310 

Plnex  Co.,  Inc.,  The 

Pabasone  .  $  10,545 

Plnex  .  61,145 


$  71,690 

Pinkham  Medicine  Co.,  Lydia  E.  $  221,983 

Pin.  Inc.,  Bartolomeo 

Plo  Wine  .  $  67,201 

Pioneer  Airlines  Inc .  $  72,153 

Piper  Baking  Co. 

Betsy  Ross  Bread  .  $  45,952 

Country  Home  Bread  .  159 

Old  Settler  Bread  .  1,953 

Products  .  1,399 


$  49,463 

Pittsburgh  Brewing  Co. 

Iron  City  Beer  .  $  68,490 

Tech  Beer  .  26,562 


$  95,052 

Pittsburgh  Plate  Gla.ss  Co. 

Pittsburgh  Paints  .  $  124,849 

Wallhlde  .  85.846 

Institutional  .  13,659 


$  224.354 

Pittsburgh  Steel  Co .  $  29.386 

Planters  Nut  &  Chocolate  Co. 

Peanuts  .  $  46.182 

Peanut  Oil  .  5.145 

Products  .  25.324 


$  76,651 

Plastone  Co.,  Inc. 

Turtle  Wax  . $  106,005 

Plexollte  Corp .  $  44.704 

Plough  Inc. 

Black  &  White  Products  .  $  17,254 

Major’s  Cement  .  5,554 

Mexsana  .  97,702 

Mlstol  .  72.037 

Mornline  .  9,104 

Nujol  .  50.089 

Penetro  .  16,794 

Revelation  Tooth  Powder  .  1.408 

St.  Joseph  Aspirin  .  511.838 

St.  Joseph  Nose  Drops  .  28.226 

St.  Joseph  Products  .  24,459 


$  834.465 

Pnlrette  Corsets,  Inc .  $  30.330 

Polaroid  Corp. 

Cameras  .  $  162.355 

Pond  Co.,  Inc.,  A.  H. 

Keepsake  Diamond  Rings  ....  $  25,708 

Ponds  Extract  Co. 

Toilet  Preparations  .  $  464,569 

Popular  Club  Plan  .  $  53.920 

Portland  Cement  Assn .  $  320,505 

Potter  Drug  &  Chemical  Corp. 

Cuticura  Products  .  $  174.780 

Power  Products,  Inc. 

Super  Jet  Spray  Kit  .  $  158.634 

Products  .  41.983 


$  200.617 

Pratt-Low  Preserving  Co. 

Diet  Sweet  Fruits  .  $  24.495 

Diet  Sweet  Products  .  6.167 

Products  .  3.378 


$  344.040 

Prentlce-Hall,  Inc .  $  79.598 

Prescott  Co.,  J.  L. 

Dazzle  Bleach  .  $  30.665 

Dazzle  Starch  .  15,621 


$  46.286 

Proctor  &  Gamble  Co. 

.American  Family  Detergent  ..  $  153,395 

American  Family  Flakes  .  12,047 

American  Family  Products  ..  54.929 

Camay  .  5.887 

Cheer  . 1,325.346 

Crlsco  .  266.230 

Dash  Detergent  .  205,862 

Dreft  .  67.660 


Drene  Shampoo  .  10,199 

Duz  . 2.192 

Fluffo  .  373,076 

Gleem  Tooth  Paste  .  1,511,077 


Ivory  Snow 

Ivory  Soap  . . . . 

Lava  . 

Lilt  Home  Permanent  . 

Oxydol  . 

Pin-It  Home  Permanent 

Prell  Shampoo  . 

Spic  &  Span 


6,519 
3,119 
11,116 
22,764 
522,931 
37,498 
49.881 
747,300 

■nde  .  1,811,854 


Quality  Dairy  Co. 

Butter  . 

Cottage  Cheese  . . 

Egg  Nog  . . 

Ice  Cream  . 

Lemonade  &  Orangeade 

Margarine  . 

Milk  . . 

Salad  Dressing  . . 

Whip  Cream  . 

Products  . 


3.0S4 

10.911 

5.729 

9,481 

883 

2.124 

29.311 

1.043 

734 

43,597 


Zest 
Products 


8,119 

42,399 


$  106.871 


$  7,251,400 

Progressive  Farmer  .  $  44,336 

Protam  Co. 

Protam  .  $  56,999 

Sustomln  .  86,849 


Quality  Importers,  Inc. 

Amba.ssador  Scotch  . 

Old  Bu.shmills  . 

Welch’s  Wine  . 

White  Heather  Scotch 


24.205 

19.405 

4.528 

38.422 


143,848 

50,180 


Providence  Gas  Co .  $ 

Prudential  Insurance  Co.,  of 

America,  The  .  $  1,239,630 

Publicker  Industries  Inc. 

Charter  Oak  Whiskey  .  $  121,602 

County  Fair  Whiskey  .  132,225 

Dixie  Bell  Gin  .  55,780 

Embassy  Club  Whiskey  .  71,721 

Haller’s  89  Whiskey  .  3,412 

Haller’s  Reserve  Whiskey  .  2,636 

Haller’s  S.R.S.  Whiskey  _  5,434 

Haller’s  Whiskies  .  40,277 

Klasey  Gold  Label  Whiskey  1,574 

Kinsey  Ijibel  Whiskies  .  3,910 

Kinsey  Silver  Label  Whiskey  215,412 

Old  Cla.ssie  Whiskey  .  134,428 

Old  Hickory  Whiskey  .  998,127 

Philadelphia  Whiskey  .  140,834 

Planters  Club  Whiskey  . 16.893 

Rittenhouse  Whiskey  .  1,222 


Radio  Corp.  of  America 

National  Broadeasting  Co .  $ 

RCA  Air  Conditioner  . 

RCA  Radio  . 

RCA  Ranges  . 

RCA  Tape  Recorder  . 

RCA  Victor  Converter  . . 

RCA  Victor  Phonograph  . 

RC.A  Victor  Phonograph 

&  Radios  . 

RCA  Victor  Phonograph 

&  Records  . 

RCA  Victor  Radio  . 

RCA  Victor  Radio  &  Television 

RCA  Victor  Records  . 

RCA  Victor  Television  . 

RCA  Victor  Products  . 

Radio  Corp.  of  America  . 


86.560 


10,499 

119.545 
20.514 
67,082 

6.232 

498 

64,178 

17.911 

109.545 
61.659 
38.857 
42.106 

871,417 

52,092 

87,567 


$  1,945,487 

Public  Service  Co.  of 

Northern  Hllnols  .  $ 

Public  Service  of  Colorado  _  $ 

Public  Service  of  New  Jersey....  $ 

Puerto  Rico  Economic 
Development  Administration 

Puerto  Rican  Rums  .  $ 

Pure  Oil  Co. 

Anti-Freeze  .  $  2,719 

Fuel  on  .  4,872 

Gasoline  &  Oils  .  362,280 


90,649 

68,659 

274,916 


493,268 


Rainier  Brewing  Co. 

Ale  . 

Ale  &  Beer  . 

Beer  . 


Ralston  Purina  Co. 

Purina  Feeds  . 

Ralston  Cereals  . 

Ralston  St  Instant  Ralston 
Rice  Chex  &  Wheat  Chex 
Ry-Krlsp  . 


5  369,871 

Piirex  Corp.,  Ltd. 

Purex  .  $  719,286 

Trend  .  281,595 


Random  House,  Inc. 

Modem  Library  . 

Random  House,  Inc. 


$  1,000,881 

Purity  Bakeries  Corp. 

Grennan  Cakes  .  $  1,761 

Purity  Maid  Bread  .  29,179 

Taystee  Bread  .  4,678 


Putnam.  Inc.,  I. 

Klutch  . 

Putnam’s  Sons,  G.  P. 
Books  . 


35,618 

28,301 

38,489 


Rath  Packing  Co.,  The 

Meat  Products  . 

Raytheon  Mfg.  Co. 

Electronic  Technician  Service 

Televl.slon  . 

Transistors  . 

Products  . 


Reader’s  Digest  Association,  Inc 

Condensed  Book  Club  . 

Magazine  . 


Quaker  Oats  Co. 

Aunt  Jemima  Cake  Mix  .  $ 

Aunt  Jemima  Corn  Meal  . 

Aunt  Jemima  Flour  . 

Aunt  Jemima  Pancake  Mix  .... 
Aunt  Jemima  Pancake  & 

Waffle  Mix  . 

Aunt  Jemima  Products  . 

Aunt  Jemima  &  Quaker  Corn 

Meal  &  Grits  . 

Ful-O-Pep  Feeds  . 

Ken-L-Ration  . 

Mother’s  Oats  . 

Mother’s  Oats  &  Quick 

Mother’s  Oats  . 

Muffets  . 

Puss’n  Boots  Cat  Food  . 

Quaker  Grits  . 

Quaker  Macaroni  . 

Quaker  Oats  . 

Quaker  Oats  &  Quick 

Mother’s  Oats  . 

Quaker  Oats  St  Quick 

Quaker  Oats  . 

Quaker  Pack-O-Ten  . 

Quaker  Pop  Corn  . 

Quaker  Products  . 

Quaker  Puffed  Rice  &  Wheat 

Quaker  Puffed  Wheat  . 

Quaker  Quick  Grits  . 

Quick  Mother’s  Oats  . 

Quirk  Mather’s  Oats  &  Quirk 

Quaker  Oats  . 

Quick  Quaker  Oats  . 


228.857 

$ 

534.558 

1,402 

14,045 

Ready-To-Bake  Foods,  Inc. 

1 

86,897 

110,998 

Real  Gold  Co. 

.  8 

38.940 

11,385 

18,973 

Reardon  Co. 

.  $ 

55,101 

24,524 

16,632 

1,234 

163.807 

680,096 

3,442 

49,902 

15,378 

51,897 

4,642 

2,841 

46,657 

117,876 

162,313 

3,338 

9,070 

8.464 

204,576 

67,738 

29,068 

14,311 

46.153 

52,548 


Red  Top  Brewing  Co. 

Barbarossa  Beer  . 

Red  Top  Beer  . 

Wunderbrau  . 


1,569.702 

7,598 

4,667 

128,600 


140,865 

37,461 

33.411 

149,719 

153,684 

33.868 


408,151 


3,738 

104,842 


108,580 


41,504 

12.811 

25,606 

1,280 

4,014 


43.725 


88,187 

476.372 


Reddl-Wlp,  Inc. 

Cream  . 

Regal  Amber  Brewing  Co. 

Beer  . 

Relly  &  Co.,  Inc.,  Wm.  B. 

Luzianne  Coffee  .  I 

Luzianne  Coffee  &  Chicory  .. 


Remington  Rand,  Inc. 

Shaver  .  $ 

Typewriter  . 

Vnlvac  . . 

Institutional  . 


80.858 

7,928 

149,151 

155.208 

312,287 


320.618 

40,280 

4,952 

39,742 

44,694 

2.405 

24,775 

7,518 

7,182 


$  2,136,409  I  41.880 
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Infldd  Importers,  Ltd. 


Gordon’s  Martini  Cocktail  ....  2,203 

&  HalK  Fire  Star 

Scotch  Whisky  .  347,460 

King  William  IV  Scotch 

Whisky  .  44,499 

Martini  k  Rossi  Vermouth  _  99,145 

Martini  &  Rossi  Wine  .  27,310 

Old  Dlscorery  Whiskey  .  70,695 

Riondo  Rum  .  4,917 


$  1,092,658 


Rerniel  Corp. 

Concentrate  .  $  102.891 

Beo  Motors.  Inc. 

Reo  Mowers  .  $  84.663 

Reo  Trucks  . .  1,761 


$  86,424 

Republic  Pictures  Corp. 

Motion  Pictures  .  $  45.728 

Republic  Steel  Corp. 

Kitchens  .  2  19.019 

Steel  .Sink  .  28.098 

Institutional  . 54.891 


$  102.008 

Reserre  Life  Insurance  Co .  $  48.210 

Resinol  Chemical  Co. 

Products  .  $  142.760 

Resort  Airlines,  Inc  .  $  74,298 

Rerere  Camera  Co. 

Rerere  Tape  Recorder  .  $  41,646 

Rerlon  Products  Corp. 

Toilet  Preparatiom  .  $  1,589.4.50 

Renll  Drug  Co. 

Blsma-Rex  .  $  2.704 

Rybutol  .  83.280 


$  85,984 

Reynolds  Metals  Co. 

Reynolds  Wrap  .  $  14,631 

Pr^ucts  .  29,176 


$  43.807 

Reynolds  Tobacco  Co.,  R.  J. 

Camel  Cigarettes  .  $  1,067.006 

Caraller  Cigarettes  .  832,278 

Winston  Cigarettes  .  1,198.307 

Products  .  2.802 


Rheem  Manufacturing  Co. 
Rheem  Water  Heater  .... 
Rheem-Wedgewood  Range 
Wedgewood  Products  .... 
Wedgewood  Range  . 


2  3.100.393 

2  22.609 

29,653 
11.190 
16.017 


Rhodes  Pharmacal  Co..  Inc. 

$ 

79,469 

Imdrtn  . 

...  $ 

24.732 

Tryptacln  . 

3,199 

Rice  Inc..  William  S. 

$ 

$ 

27.931 

30,766 

Richfield  Oil  Corp.  of  Calif. 
Gasoline  ft  Oils  . 

t 

451,569 

Richfield  on  Corp.  of 
Gasoline  ft  Oils  . 

N.  Y. 

% 

294.931 

Rlehmond-Chase  Co. 

Diet  Delight  Fruits  . 

$ 

28.126 

Heart’s  Delight  Fruit 

Nectars 

13.462 

Routes  Motors.  Inc. 

Hillman  Car  .  2  51.349 

Rorer  Car  .  549 

Sunbeam  Car  .  14,196 


$ 

66.094 

Royal  Typewriter  Co..  Inc. 

Typewriters  . 

$ 

52.091 

Rubel’s  Baking  Co. 

Bread  . 

$ 

41,235 

Donuts  . . 

1.979 

$ 

43.214 

Rubinstein  Inc.,  Helena 

Shampoo  . . 

$ 

15.841 

Toilet  Preparations  . 

310,279 

Products  . 

4.067 

$ 

330,187 

Rudofker’s  Sons.  Inc.,  S . 

$ 

73,430 

Runnert  Brewery.  Jacob 

Knickerbocker  Beer  . 

% 

315.583 

Rust -Oleum  Corp . 

% 

48.059 

S 

S.8.S.  Co . 

$ 

67.899 

8  ft  W  Fine  Foods,  Inc. 

Coffee  . 

$ 

69.818 

Fruits  . . . 

1.116 

Juices  . 

62.794 

Vegetables  . . . 

4.811 

Vegetable  Juice  CoektaH  . 

27.237 

Products  . . . 

138.692 

F 

304,468 

8ahena  Belgian  Airlines  . 

$ 

181.242 

Safeco  Insurance  Co. 

of  America  . . . . 

$ 

28.631 

Safeway  Tours  . . . 

$ 

37.341 

St.  Louls-San  Francisco 

Railway  Co . 

8 

0^7 

Salada  Tea  Co..  Inc . 

$ 

100.494 

Sales  Builders.  Inc. 

Max  Factor  Preparations  .... 

* 

710.244 

San  Antonio  Brewing  Astm. 

Pearl  Beer  . 

$ 

104.224 

San  Francisco  Brewing  Co. 

Btmgermelster  Beer  . 

* 

135.224 

Sandura  Co.,  Inc. 

Sandran  . 

9 

54.609 

Santa  Fe  VIr‘is,e  Co. 

Wines  . 

34.016 

Sauer  Co.,  C.  F. 

Duke’s  Mayonnaise  . 

$ 

67.633 

Duke’s  Mayonnaise  ft  Relish 

Sandwich  Spread  . 

14.582 

Duke’s  Mayonnaise  ft  Sauer’s 

Extracts  . 

12.743 

Duke’s  Products  . 

7.344 

Sauer’s  Condiments  . 

21.704 

$ 

124.006 

Savannah  Siucar  Refining  Corp. 

Dixie  Crystal  Sugar  . 

.  $ 

i’TMP 

Sawver’s.  Inc. 

VIewmaster  . . 

.  8 

28.390 

Scandinavian  Airlines 

System.  Inc . 

* 

264.111 

Schaefer  Brewing  Co.,  F  ft  M 

Beer  . . 

$ 

750.051 

Scheldt  Brewing  Co.,  Adam 

Prior  Beer  . 

.  8 

38, .367 

Rams  Head  Ale  . . 

10.535 

Valley  Forge  . . 

52.040 

8 

41,588 

Rigglo  Tobacco  Corp. 

Cort  . 

...  8 

6.946 

Regent  . 

18.121 

8 

225.067 

Rinehart  ft  Co.,  Inc. 

Books  . 

...  8 

65.051 

Rhal  Packing  Co. 

Dor  Food  . 

...  8 

460.099 

Rochester  Gas  ft  Electric  Co.  . 

...  8 

95.931 

Rockwell  Soring  ft  Axle  Co. 

Timken  Burners  . 

...  8 

167,039 

Rofhrood  &  fo. 

Chocolate  Bits  . 

...  8 

56.493 

Choeolate  Products  . 

3.627 

Chocolate  Wafers  . 

65.381 

8 

125.501 

Bolley,  Inc. 

Sea  ft  Ski  Tanning  Cream  . 

...  $ 

76.658 

Toilet  Preparations  . 

11.232 

8 

87.890 

Roman  Cleanser  Co. 

Bleach  . 

....  8 

11.019 

Cleanser  . 

203.937 

8 

214.956 

Roman  Meal  Co. 

Bread  . 

...  $ 

86.410 

Ronson  Corn. 

Ronson  Electric  Shaver  . 

....  $ 

213.554 

Ronson  Lighters  . 

24.920 

8 

238,474 

2  100.942 


Schenley  Industries.  Inc. 

Amitone  .  2  89  867 

Ancient  Aee  Whiskey  .  623.072 

Belmont  Whiskey  .  107  466 

B'ats  Beer  .  166.266 

Carloca  Rum  .  103.805 

Cascade  Whiskey  .  201.963 

Champion  k  Twelve  Years 

Old  Whiskey  .  26.064 

Cherry  Heerlng  Liqueur  .  22.077 

Cook’s  Champagne  .  4.302 

Coronet  Brandy  .  56.900 

Cream  of  Kentucky  WhI'key  ..  279.792 

Cresta  Blanca  Vermouth  .  872 

Dewar’s  Victoria  Vat  ft  White 

Label  Scotch  Whisky  .  33  316 

Dewar's  White  label 

Scotch  Whisky  .  23.173 

Dubonnet  Wine  .  80.808 

Du  Bouchett  Brandy  .  8.726 

Du  Bouchett  Cordials  .  7.483 

Du  Bouchett  Creme  De 

Menthe  .  6.677 

Du  Bouchett  Peppermint 

Schnapps  .  4.676 

Echo  Spring  Wlilskey  .  341.249 

Clhson’s  Diamond  8  Whiskey  47.665 

filhson's  XXXX  &  Diamond  8 

Whiskey  .  2  128 

flolden  Wedding  Whiskey  ....  218.969 

flreen  River  Whiskey  .  281 

I.  W.  Harper  Whiskey  .  383.604 

J.  W.  Dant  ft  Olde  Bourbon 

Whiskey  .  5.996 

J.  W.  Dant  Whiskey  . .  128.924 
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James  E.  Pepper  Whiskey  ....  162.925 

La  Boheme  Wine  .  1.307 

Mae  Naughton’s  W^key  139.890 

Marie  Brlxard  Liqueur  _ _  1.040 

Melrose  Gin  ft  Rare  Whiskey  17.237 

Melrose  Rare  Whiskey  . .  141.392 

Melrose  Whiskey . .  89.654 

Monticello  Whiskey  .  2.081 

Old  Blue  Ribbon  Whiskey  ....  2.603 

Old  Charter  Whiskey  .  347.180 

Old  Quaker  Whiskey  .  206.784 

Old  Sdienley  Whiskey  .  18.669 

Old  Stagg  Whiskey  . 475.247 

Pehbleford  Whiskey  .  23.702 

Roma  Wine  .  131.234 

Samovar  Vodka  .  60.574 

Sam  Thompson  Whiskey  .  11.310 

Schenley  Gin  .  2.284 

Schenley  O.F.C.  Whiskey  ....  37,635 

Schenley’s  Reserve  ft 

Samovar  Vodka  .  9,703 

Schenley  Reserve  Whiskey  ....  1.104.474 

Schenley  Whiskies  .  70.760 

Sir  John  Schenley  Whiskey  ..  3.043 

Three  Feathers  Whiskey  . .  92  449 

Wllken’s  Whiskey  .  7.568 

Institutional  .  20.734 


$  6.157.600 

Schleffelln  ft  Co. 

Chartreuse  .  $  4.446 

Dagger  Rum  . .  1.613 

Don  0  Rum  .  11.129 

Hennessey  Cognac  Brandy  ....  35.325 

Moet  Champagne  .  1.467 

Teacher’s  Highland 

Cream  Scotch  . .  39  688 


I  93.668 

Schtita  Brewing  Co..  Jos. 

Beer  .  $  1.186.560 

Schmidt  Baking  Co. 

Bread  .  $  39.095 

Schmidt  ft  Sons.  Inc..  C. 

Ale  .  $  2.759 

Ale  ft  Beer  .  30.151 

Beer  .  183.741 


$  216,651 

Schmidt  Brewing  Co..  Jacob 

City  Hub  Beer  .  *  27.558 

Scholl  Mfg.  Co..  Inc. 

Alr-PlIIo  Insoles  .  $  13  356 

Ball-O-Foot  Ctishlons  .  69  790 

Bromldrosls  Powder  .  6  750 

Chloro-Vent  Foam  Insoles  ....  15  604 

Foot  Powder  .  15.166 

Kurotex  .  9.980 

Zlno  Pads  .  167.474 

Products  .  4.375 


*  302.495 

Scltonhrimn  ft  Co..  Inc..  S.  A. 

Medaglla  D’Oro  Coffee  .  t  108.337 

Savarln  Coffee  .  18.616 


$  126.953 

Schuler  Foods.  Inc. 

Potato  Chips  .  $  28.711 

Potato  Chips  ft  Potato  Frills  6.064 

Potato  Frills  .  6.085 

Products  .  1.275 

Schweppes  (U.S.A.)  Ud. 

Beverages  .  $  15.393 

nuh  Sofia  .  22.997 

Club  Soda  ft  Quinine  Water  ..  4  373 

Ginger  Ale  .  37.739 

Quinine  Water  .  211.824 


$  292.326 

Seotf-Atwater  Mfg.  Co..  Inc. 

Outboard  Motors  .  $  47.375 

Scott  Paper  Co. 

Scotklns  .  $  111.386 

Scott  Tissue  . 63.084 

Scotties  Tissues  . 11.982 

Soft-Weve  Tissue  .  68.405 

Prodticts  .  32.269 


$  287,126 

Scott  ft  Rons  Co.,  0.  M. 

Xiirsery  .  $  72.684 

Scott  Petersen  Sausage  Co . .  ?  35.762 

Scranton  Electric  Co . $  27.315 

Scribner’s  Sons.  Charles 

Books  .  $  115.992 

Scripto.  Inc. 

Pencils  ft  Pens  .  $  113.613 

Sciidder  Food  Products 

laiura  Scudder’s  Mavnnnalse  ..  $  6.493 

I.juira  Scudder’s  Allxed  Ntrts..  968 

Ijiitra  Scudder’s  Peanut  Butter  9.641 

laiura  Scudder’s  Potato  Chips  21.455 

Laura  Scudder’s  Products  ....  8.589 


$  47.146 

Seaboard  Air  Line  Railroad  ....  $  149.781 

Seahrook  Farms  Co. 

Frozen  Foods  .  $  285.289 


Sealy  Inc. 

Con-Sealy  Bed  . .  $  1.249 

Mattress  . .  121.994 


1 

123.243 

Seeek  ft  Kade,  Inc. 

Pertussin  . . 

.  $ 

132.946 

Seeman  Brothers.  Inc. 

White  Rose  Redl-Tea  . 

-  $ 

47,344 

White  Rose  Tea  . 

60.296 

v 

107,640 

Sentinel  Radio  Corp. 

Radio  . . _..... 

.  $ 

15,468 

Television  . . 

51.996 

8 

67,464 

Serta  Associates,  Inc. 

Mattress  . 

.  8 

103,166 

Serutan  Co. 

Gerltol  . 

..  8 

176,887 

Geritol  ft  Serutan  _ 

77,484 

R.D.X . 

34,650 

Serutan  . . 

•• 

107,471 

8 

396,492 

Servel  Inc. 

Servel  Air  Conditioning  . 

..  8 

40,167 

Servel  Refrigeration  . 

27.807 

Products  . 

6,308 

8 

74.282 

Seven-Vp  Co. 

f-Up  . 

..  8 

967.994 

Sexton  ft  Co.,  John 

Catsup  . 

..  8 

5,256 

Fruits  ft  Vegetables  . 

10.561 

Jellies  ft  Preserves  . . 

5,346 

Juices  . 

5.510 

Las  Pampas  Chill  Sauce  ...... 

5.285 

Mince  Meat  . 

.a. 

5,346 

Mu-stard  ft  Rosemary  . . . 

vaa 

5,252 

Olives  ft  Pickles  . 

5.313 

Professor  Foster’s  Discovery 

5.253 

Sauces  . 

saa 

10,537 

Sherman  Coffee  . . 

va. 

10,590 

Sherman  Tea  . 

saa 

5.223 

Soups  . . 

... 

15.903 

’Tuna  . 

aaa 

5,366 

Products  . . 

... 

5.300 

8 

106,040 

Shaw,  Munson  Co..  Inc.,  G. 

Blsquit  Cognac  . 

-  8 

6,239 

Coates  Plymouth  Gin  . 

10.037 

Duff  Gordon  Brandy  . 

aaa 

1,425 

Duff  Gordon  Sherry  . 

21,004 

Noilly  Prat  Vermouth  . 

36,790 

8 

75,495 

Sheaffer  Pen  Co.,  W.  A. 

Pencils  ft  Pens  . 

...  8 

67,300 

Shelnker  ft  .Son,  Inc.,  W. 

Holland  Hnu.se  hlixes  . 

-  8 

53.748 

.Shell  Oil  Co. 

Aldrin  . 

...  8 

14.420 

Chemicals  . 

aaa 

16,414 

Fuel  Oil  . 

.aaa 

817 

Gasoline  and  Oils  . 

... 

1,720,428 

8  1,752.079 

Sherwin-Williams  Co.,  The 

Acme  Paints  . 

...  8 

2,678 

Applikay  . 

21.665 

Bug-Blaster  . 

..a 

1.883 

Kem-Glo  . 

2.246 

Kern-Tone  . 

27.064 

Martin  Senour  Paints  . 

12.607 

Slierwln-Wllllams  Paints  . 

17.047 

Weed-No-More  . 

4,034 

8 

89,224 

Shields  ft  Co. 

Jewelry  . . 

....  8 

62.830 

Shlrtcraft  Co..  Inc . . 

.._  8 

25,968 

Shultnn.  Inc. 

Early  American  Old  Spice 

Products  . 

....  8 

10.527 

Early  American  Old  Spice 

Shave  Lotion  &  Shavlne 

Cream  . 

63.641 

Escapade  Stick  Deodorant  , 

4,185 

Old  Spice  Deodorant  . . 

41,454 

Old  Spice  Smooth  Shave  . 

35,088 

Shultnn  Preparations  . 

210.502 

Shultnn  Products  . 

65.521 

8 

430.918 

Shwayder  Bros.,  Inc. 

Samsonite  Folding  Tables 

ft  Chairs  . 

....  8 

1.220 

Samsonite  Hat  Box  . . 

aaaa 

4.302 

Samsonite  Luggage  . 

25.898 

8 

31,420 

Slegler  Enamel  Range  Co. 

Heaters  . 

....  8 

212.761 

Ranges  . . 

19.375 

t  232,136 
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Sisnet  Club  Plan  .  $ 

Silex  Co.,  The 

Handyfrceze  Ice  Cream 

Freezer  .  $ 

Handyhot  Appliances  . 

Handyhot  Washer  . 


Simmons  Co. 

Beautyrcst  Mattress  .  $ 

Hide-A-Bed  . 


Simon  &  Schuster,  Inc. 

Books  .  $  223,596 

Simoniz  Co. 

Bodygard  .  $  145,816 

Bodysheen  .  25,100 

Floor  Wax  .  209,199 

HiLite  .  10,874 

Liquid  Klcener  &  Paste  Wax  33,738 

Products  .  3,431 

$  428,158 

Sinclair  Refinins  Co. 

Fuel  Oil  .  $  18,237 

Gasoline  and  Oils  .  1,037,942 

$  1,056,179 

Slroil  Laboratories  Inc .  $  92,633 

Skelly  Oil  Co. 

Ga.soIine  and  Oils  .  $  142,685 

Skinner  Manfacturlng  Co, 

Macaroni  Products  .  $  36.632 

Raisin  Bran  .  44,087 


Skycoach  Airlines,  Inc .  $ 

Sleep-Eze  Co.,  Inc .  $ 

Smith  Bros.,  Inc, 

Cough  Drops  .  $ 

Smith  Corp.,  A.  0. 

Permaglas  Heating  I'nlts  ,.,.  $ 
Permaglas  Water  Heater  . 


Smith  Inc.,  Alexander 

Carpets  &  Rugs  .  $ 

Smith-Corona,  Inc. 

Typewriters  .  $ 

Snow  Canning  Co.,  Inc..  F.  H. 

Chowders  .  $ 

Clams  . 

Products  . 


Socony-Vacuum  Oil  Co.,  Inc. 

Biig-A-Boo  .  $  1,966 

Ga.sollne  &  Oils  .  1,911.568 

General  Petroleum  Corp .  349.861 

Magnolia  Petroleum  Co .  87,138 

Mohllheat  .  20.993 

Taperllte  Candles  .  11.414 

Tavern  Candles  .  6.453 

8  2,389.393 

Solarine  Co.,  The 

Floor  Wax  .  $  26,887 

It  Water  Softener  .  492 


Sorbol  Co. 

Itch  Me  Not  .  $ 

Sorbol  . 

T-4-L  . 


South  African  Rock  Lobster 

Assn.,  Inc .  $ 

South  Carolina  Electric  & 

Gas  Co .  $ 

South  Carolina  Mills  .  $ 

Southern  Bell  Telephone  & 

Telegraph  Co .  $ 

Southern  California  Gas  Co .  $ 

Southern  Co. 

Alabama  Power  Co .  $ 

Georgia  Power  Co . 

Southern  Co . 


Southern  Indiana  Gas  & 

Electric  Co .  $ 

Southern  New  England 

Telephone  Co .  $ 

Southern  Pacific  Co .  $ 

Southern  Railway  System  .  $ 

Southern  Union  Gas  Co .  $ 

Southwestern  Bell  Telephone 

Co .  $ 

Southwestern  Life  Insurance 

Co .  $ 

Sparks  Wlthlngton  Co.,  The 

Sparton  Radio  &  Television..  $ 
Sparton  Television  . 


Spears  Chiropractic  Sanitarium 
k  Hospital  .  $ 


iditures  1954 


Speed  Queen  Corp. 

Speed  Queen  Dryer  &  Washer  $  41,085 

Speed  Queen  Washer  .  12,382 

$  53,467 

Speedway  Petroleum  Co. 

Gasoline  &  Oils  .  $  104.449 

Tires  .  3.384 


Spratt’s  Patent  (American) 

Ltd. 

Spratt’s  Dog  Food  .  $ 

Spring-Air  Co. 

Spring  Air  Mattress  .  $ 

Springs  Cotton  Mills,  The 

Spring  Maid  Sheets  .  $ 

Squire  Co.,  John  P. 

Meat  Products  .  $ 

Squirt  Co .  $ 

Stahl-Meyer,  Inc. 

Ferris  Ham  .  $ 

Ferris  &  Stahl-Meyer  Hams.. 

Stahl-Meyer  Ham  . 

Stahl-Meyer  Meat  Products  .. 


Staley  Mfg.  Co.,  A.  E. 

Sta-Flo  Starch  . 

Staley’s  Popcorn  Oil 
Sweetose  Syrup  . 


Staley  Milling  Co. 

Staley  Feeds  .  $ 

Stamper  Co..  F.  M. 

Banquet  Boned  (Tilcken  .  $ 

Banquet  Frozen  Meat  Pies  „ 


Standard  Brands,  Inc. 

Black  k  White  Scotch 

Whisky  . 

Blue  Bonnet  Margarine  . 
Chase  &  Sanborn  Coffee  . 
Chase  k  Sanborn  Instant 

Coffee  . 

Churchill  88  Whiskey  . 

Fleischmann’s  Gin  . 

Flelschmann’s  Gin  &  Pre¬ 
ferred  Whiskey  . 

Flelschmann’s  Kentucky 

Bourbon  Whiskey  . 

Fleischmann’s  Preferred 

Whiskey  . 

Flelsehmann’s  Yeast  . 

Old  Medley  Whiskey  . 

Pilgrim  Rum  . 

Royal  Baking  Powder  . 

Royal  Desserts  . 

Royal  Gelatin  . 

Royal  Pie  Filling  . 

Royal  Puddings  . 

Tender  Leaf  ’Tea  . 

Walter  Kendall  Fives  . 

Products  . 


Penola  Oil  Co . . 

Perma-Guard  Anti-Freeze 
Standard  Oil  Co.  of  New 
Jersey — Institutional  .... 


Standard  Oil  Co.  of  Ohio 
Aerosol  Insect  Spray  .... 

Gasoline  and  Oils  . 

Heating  Oil  . . 


I  7,407 
467,791 
1,134 


Sta-Nu  Corp. 

Drycleaning  Process  .  $ 

Star-Kist  Foods,  Inc. 

Nine  Lives  Cat  Food  .  $ 

Star-Kist  Frozen  Tuna  Pic  .. 
Star-Klst  Tuna  . 


Stark  Wetzel  &  Co. 

Meat  Products  .  $ 

State  Automobile  Insurance 

Assn .  $ 

State  Farm  Insurance  Cos .  $ 

State  Farm  Mutual  Automobile 

Insurance  Co . $ 

Staze,  Inc.  .  $ 

Stegmaier  Brewing  Co. 

Beer  .  $ 

Stein  k  Company,  A .  $ 

Stephano  Bros. 

Marvel  Cigarettes  .  $ 

Sterling  Brewers  Inc. 

Beer  .  $ 

Sterling  Drug  Inc. 

Bayer  Aspirin  .  $ 

Cal-Aspirln  . 

Campho-Phenique  . 

Castoria  . 

Dr.  Caldwell’s  Senna  Laxative 
Dr.  Caldwell’s  Syrup  of 

Pepsin  . 

Energlne  . 

Flzrln  . 

Fleecy  White  . 

Fleecy  White  &  Little  Bo 

Peep  . 

Haley’s  M-0  . 

Ironized  Yeast  . 

Jayne’s  P-W  Tablets  . 

Little  Bo  Peep  Ammonia  .... 

Midol  . 

Molle  Shave  Cream  . 

Philips’  Milk  of  Magnesia  .. 
Z.B.T.  Baby  Powder  . 


Sterling  Insurance  Co .  $ 

Stern’s  Nurseries  .  $ 

Stevens  &  Co.,  Eugene 

Bonks  .  $ 

Stevens  &  Co..  Inc.,  J.  P. 

Utica-.Muhawk  Sheets  .  $ 

Institutional  . 


$  3.740,877 

Standard  Candy  Co. 

Belle-Camp  (Tincolates  .  $  30,090 

Standard  International  Library 

Educational  Service  .  %  349.326 

International  Encyclopedia  ..  7.276 


Standard  Milling  Co. 

Aristos  Flour  .  $ 

Ceresnta  Flour  . 

Hecker’s  Flour  . 


Standard  Oil  Co.  of  California 

Gasolines  and  Oils  .  $  1,046.024 

Heating  Oil  .  10.362 

Ortho  Products  .  134,279 

Standard  Oil  Co.  of  'Texas  ..  4.668 

Standard  Spray  Products  .  27.737 

$  1,223,070 

Standard  Oil  Co.  (Indiana) 

Gasolines  and  Oils  .  $  1,233.346 

Heating  Oil  .  73,886 

Pan-Am  Southern  Corp .  126,325 

Standard  Sprays  .  14,843 

Utah  Oil  Refining  Co .  21,476 


Standard  Oil  Co.,  Inc. 

(Kentucky) 

Gasoline  and  Oils  .  $  136,008 

Standard  Oil  Co.  (New  Jersey) 

Atlas  Tires  .  $  30.047 

Carter  Oil  Co .  55,099 

Esso  Heating  Oil  .  20,712 

Esso  Oil  Burner  .  23,054 

Esso  Standard  Oil  Co. — 

Institutional  .  22.740 

put  .  9j  959 

Gasolines  and  Oils  .  1,956,748 

Humble  Oil  &  Refining  Co...  139,493 


Stewart-Wamer  Corp. 

Alemite  . 

Radio  k  Television 
Television  . 


Stltzel-Weller  Distillery  Inc. 
Cabin  Still  &  Old  Fitzgerald 

Whiskey  . 

Cabin  Still  Whiskey  . 

Old  Fitzgerald  Whiskey  . 

Old  W.  L.  Weller  Whiskey  .. 


Stokely-Van  Camp,  Inc. 

Catsup  . 

Fruits  . 

Stokely’s  Vegetables  . 

Stokely-Van  Camp  Products  .. 

Tomato  Juice  . 

Van  Camp’s  Beans  . 

Van  Camp’s  Chill  Con  Carne.. 
Van  Camp’s  Macaroni 

Products  . 

Van  Camp’s  Spanish  Rice  .. 
Van  Camp’s  Tenderonl  . . 


Storz  Brewing  Co. 

Beer  .  $ 

Strauss  &  Co.,  Levi  .  $ 

Streit  Mfg.  Co.,  C.  F. 

Slumber  Chair  .  $ 

Strickland  &  Co.,  J. 

Aloma  Lotion  .  $ 

So-Ten  Meat  Tenderizer  . 


Stroehmann-Sunbeam  Bakery 

Stroehmann’s  Bread  .  $ 

Stroh  Brewery  Co. 

Beer  .  $ 


$  104,123 

734 
5,312 


Stromberg-Carlson  Co. 

Radio  . . . 

»  $ 

4.578 

Radio  k  Television  . 

1.624 

Television  . . . . 

“ 

77.139 

$ 

83.341 

Studebaker-Paekard  Corp. 

Packard  Cars  . 

..  $  1.731.92t 

Packard  (Used)  Cars  . 

WWW 

44,968 

Studebaker  Cars  . 

3.112.943 

Studebaker  Trucks  . 

MW 

13.953 

Institutional  . . . 

217.323 

1  5.121,118 

Sugar  Information,  Inc. 

Promotion  . 

...  $ 

205.901 

Sunbeam  Baking  Co. 

Bread  . 

...  1 

212.941 

Sunbeam  Corp. 

.Air  Conditioning  . . 

..  $ 

2.494 

Cooker  k  Deep  Fryer  _ 

953 

Frypan  . . . 

24.774 

Iron  . 

8,968 

Mixmaster  Cooker  .... _ 

1,423 

Shavemaster  . . . 

40,035 

Products  . . . . 

365.561 

$ 

444,207 

Sunkist  Growers,  Inc. 

Frozen  Lemonade  . .  $ 

110,814 

Lemon  Juice  . 

99.658 

Lemons  . 

367,071 

Lemons  &  Oranges  . 

.M 

4,088 

Orange  Juice  . . 

8,358 

Oranges  . 

385.928 

Institutional  . 

23,814 

$ 

999.731 

Sunlite  Bakery 

Bread  . 

...  $ 

51,758 

Sun  Oil  Co. 

Gasoline  &  Oils  . 

...  $ 

1,610,937 

Sunset  House  . 

...  $ 

27,480 

Sunshine  Biscuit,  Inc. 

Crackers  . 

...  $ 

641,750 

Sunshine  Brewing  Co.,  Inc. 

Beer  . 

...  $ 

27,183 

Suppiger  Co.,  The  0.  S. 

Brooks  Barbecue  Sauce  .... 

...  $ 

3,079 

Brooks  Beans  . . 

7.183 

Brooks  Catsup  . „.... 

43,750 

Brooks  Products  . . 

.. 

16,434 

$ 

70,445 

Surprise  Brassiere  Co.,  Inc. 

...  $ 

49,944 

Susquehanna  Waist  Co . 

...  $ 

48,909 

Sutton  Cosmetics.  Inc. 

Toilet  Preparations  . 

.-  $ 

59,163 

Sutton  Corp.,  0.  A. 

Vornado  Air  Conditioning 

...  $ 

111,908 

Swank,  Inc. 

Jewelry  Products  . 

...  $ 

95,454 

Swanson  &  Sons,  C.  A. 

Frozen  Chicken  Products 

...  $ 

286,400 

Frozen  Dinners  . . 

374.158 

Frozen  Pies  . 

261,554 

Frozen  Poultry  Products  .. 

323.614 

Frozen  Products  . 

aww. 

11,940 

Margarine  . 

22,325 

$  1,279.991 

Swedish  American  Line  . 

...  $ 

25,557 

Swift  &  Co. 

Allsweet  Margarine  . 

„..  $ 

674.426 

Jewel  Oil  . 

9,546 

Jewel  Oil  &  Shortening  .. 

14,243 

Jewel  Products  _ _ 

... 

4,261 

Jewel  Shortening  . 

79,634 

Mayrose  Meat  Products  « 

45,660 

Pard  . . 

T-V 

106,557 

Plankinton’s  Meat  Products 

19,407 

Swift's  Baby  Food  . 

314.584 

Swift’s  Brow’n  Serve  Sausage 

1,713 

Swift’s  Cheese  . 

34.439 

Swift’s  Chicken  Products  .. 

80,945 

Swift’s  Dairy  Products  . 

4,655 

Swift’s  Garden  Products 

28,721 

Swift’s  Ice  Cream  . 

88,074 

Swift’s  Meat  Products  . 

1,290,038 

Swift’s  Poultry  Products  .. 

20,456 

Swift’s  Products  . . . 

... 

81,998 

Swift’s  Sherbet  . 

... 

16,246 

Vigoro  . . . . 

... 

55,708 

Swiss  Air  Transport  Co . 

8 

....  $ 

2.971,310 

69,047 

Sykes  Hernia  Control  Service, 

. ...  t 

28.490 

Sylvan  Seal  Milk  Inc. 

Milk  . 

...  8 

52.211 

Sylvania  Electric  Products  Inc. 

Flashbulbs  . 

...  $ 

192.224 

Lamps  . 

3,000 

Phonograph  . . 

1,218 

Radio  . 

37,029 

Radio  &  Television  . 

33.506 

486.946 

Tubes  . . 

WWW. 

4.894 

Products  . . 

... 

31,042 

$ 

789,859 
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Tunpu  . . .  $  336,297 

f^lor  Prorision  Co. 

Meat  Product*  - - - $  27,987 

Ikrior  k  Sledd.  Inc. 

Poeahontu  Canned  Pood*  _  $  8,489 

Poeahontu  Canned  Pruit*  _  1.842 

Poeahontaa  Products  _ _ _  14.308 

Pocahontas  Vefctable*  9,824 

Tidewater  Herring  Boe  _ _  11,819 


$ 

45,782 

terminal  Liquors,  Ltd. 

Cyrus  Noble  Whiskey  _ _ _ 

$ 

63,299 

Terre  Haute  Brewing  Co.,  Ine. 

Champagne  Velret  Beer  _ _ 

8 

159,586 

TeUey  Tea  Co.,  Inc.  . . 

8 

34,896 

Texas  Co.,  The 

OasoliRe  and  Oil*  _ _ _ _ 

8 

8,105,798 

FT  Antl-Pree*e  . . 

66,865 

8  2,172.663 

Texas  Electric  Seryiee  Co.  _ _ 

8 

60,221 

Texas  Rice  Promotion  Assn. _ 

8 

85.936 

This  Week  Magaiine  . . 

8 

38,955 

Thomas  Inc.,  8.  B. 

Thomas’  Bread  . . . 

8 

48.889 

Thomas’  English  Muffins  _.... 

50.072 

8 

98,961 

Thor  Corp. 

Dryer  A  Washers  ............ _ 

8 

53,644 

Washers  . 

92.036 

Products 

17,486 

8 

163,186 

Thor  Power  Tool  Co. 

Thor  Speed  Tools  _ _ _ 

8 

29,930 

Thorsen’s  Direct  Sales 

Powerhouse  Binoculars  . 

8 

20,092 

Speedway  Books  . . . . 

3,288 

SpektoRcopes  . . . . 

14,690 

TVans-Kleer  . . 

182,403 

Watches  . 

13,590 

Products  . . . . 

176,172 

8 

410.235 

Thornton  A  Minor  Clinic  A 

Hospital  . 

8 

38.635 

Tidewater  Associated  Oil  Co. 

Ga.soline  A  Oils  . . . 

8 

287,153 

Heating  Oil  . . 

2,489 

0.445 

19,944 

>8,909 


>9,183 

.1.901 

>5,454 

16,400 

f4.158 

>1,554 

>3,614 

11.940 

>2,325 


TMy-House  Products  Co. 

$  289,642 

Perfex  Cleaner  . 

.  14,377 

Perfex  Products  . 

1.475 

Tidy  House  Products  ....... 

17,204 

8  51,162 

Tillamook  County  Creamery  Assn. 

Cheese  . 

.  8  48.445 

Time.  Inc. 

Fortune  . . . 

_  8  81,839 

Ufe  . . . . . 

970  640 

Magaxines  . 

34:022 

Sports  Illustrated  . 

420.320 

Time  . . . 

173,306 

>9.991 

25,557 

74,426 

9,548 

14,241 

4,261 

79,634 

15.660 

06.557 

19.407 

14.584 

1,713 

34,439 

80.945 

4.655 

28,721 

88.074 

90.038 

20,456 

81.998 

16,248 

55,708 

71.310 

69.047 

28.490 


1,380,127 


Timken  Roller  Bearing  Co. 

Boiler  Bearings  . .  8  61,944 

Institutional  . .  94,306 


8  156,250 

Tints  Co. 

Creme  Shampoo-Tint  ...........  8  45,710 

Marlene’s  Hsir  Waring 
Shampoo  _ .......................  19,871 


8  65.081 

Tobacco  Industry  Research 

Committee  .  8  232,242 

TbMn  Packing  Co..  Inc. 

Arpeako  Meat  Products  .  8  82,418 

Pirst  Prise  Prankfurts  . 20.872 

First  Prise  Meat  Products  ..  2,032 

Tobin  Meat  Products  .  159,517 


8  214.839 

Tbiedo  Ellison  Co.  . .  8  70,684 

Tbnslllne  Co.,  The  .  8  32,267 

Towne  Talk  Co. 

Towne  Pride  Pruit-Ades  . .  8  12.028 

Towne  Pride  Toppings  .  20,423 

Towne  Talk  Products  .  336 


52.211 

92.224 

3,006 

1.218 

37.029 

33.506 

86.948 

4.894 

31.041 

89.859 


82,787 


Transamerlca  Corp. 

Bumble  Bee  Salmon  .  8  6.573 

Bumble  Bee  Tuna  . .  36,104 


8  42.677 

Transatlantic  Passenger 

Conference  .  8  120.840 

Jansport  Co.  of  Milwaukee  _  8  28,592 

Ttans-Tesa*  Airways  ..... _ 8  88,195 

TVins  World  Airlines  Inc.  _  8  1,187,061 


Trappey's  Sons,  Inc.,  B.  P. 


Meii-Pop  . . . . . 

...  8 

3,044 

Trappey’s  Pepper* 

7.627 

Trappey’s  Product*  .___ 

10.794 

Trappey’s  Vegetables 

22,649 

44,114 

Trayelers  Insurance  Co*.,  The 

■*  $ 

29,101 

Tree  Sweet  Products  Co. 

Treemreet  Grapefruit  Juice 

-  $ 

17,659 

Treesweet  Juice* 

24,746 

Treesweet  Lemon  Juiea  __... 

.-T 

16,995 

Treesweet  Orange  Jule*  .... 

__ 

10.379 

69,779 

Trenton  Poods.  Ine. 

Dinner  Time  Pot  Pies  ...._ 

t 

27,610 

Triangle  Publications 

Qnlek  . . . 

1.666 

TV  Guide  _ _ 

77.683 

79,849 

Trlmount  Clothing  Co.,  Ine. 

Clipper  Craft  Clothes  ....... 

32.804 

Trl  State  Plutie  Molding  Co. 

Block  (Sty  Toys  _ _ 

...  t 

43,772 

Tru-Vuo  Co . 

75.151 

Turner-Smith  Drug  Co. 

Clearoxln  _ _  „ 

96.578 

Pastone  . . . 

;3.119 

Poundex  . . . . . 

- 

75,121 

184,818 

Twentieth  Century  Pox  Film 

Corp. 

Motion  Pictures  _ _ _ 

107,509 

Twenty-one  Brands  ItK. 

Ballantine’s  Scotch  Whisky 

■■  % 

16.990 

Boca  Chlca  Rum  . . 

5,987 

21  Brands  Club  Special 

Whiskey  . . 

25,298 

48,275 

u 

Udga  Inc. 

Ru-Ex  . 

16,269 

Udga  . . . 

63,403 

$ 

79,672 

Ultra  Chemical  Works,  Ine. 

Ultra-Gloss  Floor  Wax  . 

8 

48,912 

Unicom  Press.  Inc . 

8 

453.462 

Union  Carbide  &  Carbon  Corp. 

Crag  Herbicide  . . „.... 

8 

12,323 

Electro  Metallurgical  Co . 

4.082 

Exeready  Pla.shlight  Batteries 

445.623 

Fabrics  . 

15.235 

Prestone  . . 

377,536 

6-12  . 

25.483 

Trek  Anti-Preexe  . 

6.017 

U.  8.  Vanadium  . . . 

1,196 

Institutional  . . 

51,740 

939,235 

Union  Electric  Co . . . 

273,166 

Union  Oil  Co.  of  California 

Blf  Insect  Spray  . 

5,740 

Gasoline  and  Oils  . . 

647,274 

653,014 

Union  Pacific  Railroad  . . . 

681,105 

Union  Pharmaceutical  Co.,  Inc. 

Inhiston  Products  . . 

63.792 

Saraka  - . 

44,325 

108,117 

Union  Underwear  Co.,  Ine. 

Products  . 

84,761 

United  Aircraft  Corp. 

Chance  Vought  Aircraft  _ _ 

19.483 

Pratt  A  Whitney  Aircraft  „ 

44,167 

Sikorsky  .Aircraft  _ .... _ _ 

10.613 

United  Aircraft  Corp . . 

2.903 

77,166 

United  Airlines  Ine . . 

1.173.936 

United  Artists  Corp. 

Motion  Picture*  . . . . 

35,450 

United  Biscuit  Co.  of  America 

Bowman  Biscuit  Co.  _ _ _ 

3.312 

Keebler  Weil  Baking  Co . 

52,099 

Ontario  Biscuit  Co . 

411 

Sawyer  Biscuit  Co . . . . 

58,537 

Strietmann  Biscuit  Co.  _ _ 

11.238 

Supreme  Baking  Co . . 

42.927 

8  168,524 

United  Fruit  Co. 

Bananas  . 

)  28.945 

Steampship  Transport  . . 

45.210 

8  74.155 

United  Gas  Corp. 

United  Gas  Co . . 

t  162.962 

United  Pipe  Line  Co . . 

16,377 

8  179.339 

United  Jewish  Appeal  _ _ _ 

t  97,579 

United  Piece  Dye  Works  _ _ _ 

1  26.291 

United  Safeway  Corp. 

Sweetreets  . 

t  73.007 

United  States  Brewing  Co. 

Bhelt«old  Beer  . . 8  34.235 

United  States  Brewers 

Poundatlon,  Ine.  _ _ 8  26.068 

United  States  Gypsum  Co. 

Duraral  Paints  _ _ _ _ _  8  85,653 

United  State*  Lines  Co. 

Steamship  Transport  _ 8  103.921 

United  States  News  B  World 

Report  .  8  185.393 

United  States  Rubber  Co. 

Crestaire  Mattress  _ _ _  8  1.020 

Pisk  Tires  _ 11.250 

Koyloa  Mattress  _ _ 104,318 

Naugatuck  Chemicals  _ 1,181 

Royal  Golf  Balls  . .  3.459 

Royal  Textile  Dlrislon  . .  9.087 

Tires  . 85,5.552 

Wearing  Apparel  . 159.902 

Institutional  . . 1.623 


8  647.392 

United  States  Shoo  Corp .  8  139,069 

United  States  Steel  Corp. 

Cyclone  Pence  _ _ _ _  8  47.057 

Steel  Homes  .  3.992 

Institutional  .  226.596 


United  States  Tobacco  Co. 

Encore  Cigarettes  .  8  76.366 

Sano  Cigarettes  . . . .  553  408 

Sheffield  Cigarettes  . .  12.666 


Unirersal  Pictures  Co.,  Ine. 

Motion  Pictures  .  8  95,618 

Urban*  Wine  Co..  Ine. 

Gold  Seal  Wines  . . 8  27,597 

Utah-Idaho  Sugar  Co. 

U  *  1  Siutar  .  $  30.920 

Utah  Milk  Poundatlon  .  8  28.446 

Utica  Mutual  Insurance  Co .  8  41.201 

V 

V-M  Corp. 

Phonographs  .  8  101,346 

Van  Camp  Seafood  Co..  Ine. 

Chicken  of  the  Sea  Froxen 

Tuna  Pie  .  8  23.963 

Chicken  of  the  .Sea  '^lna  .  79.944 

Chicken  of  the  Sea  &  White 

Star  Tuna  .  29,641 


Van  Wagenen  Co. 

Schlckhaus  Meat  Products  ....  8  25.726 

Vanderbilt  Better  Tours 

Trarel  A  Tours  . . .  8  26,080 

Vick  Chemical  Co. 

Seaforth  Preparations  .  8  6  630 

Sofskln  Preparations  .  4.867 

Vick’s  Cough  Drops  . . 142.092 

Vick’s  Cough  Syrup  . . . 224.420 

Vick’s  Inhaler  . .  20  695 

Vick’s  Medl-Poam  _  371 

Vick’s  Medi-MIst  .  1.667 

Vick’s  Vaporub  . 159.428 

Vick’s  Va-Tro-Nol  . .  35  664 

Vick's  Products  . 11.245 


8  607.059 

Viking  Press  Inc. 

Books  .  8  89.859 

Virginia-Carollna  Chemical  Corp. 

Black  I.,caf  Insecticides  .  8  58  899 

Institution*!  .  5.507 


8  64. .396 

Virginia  Electric  k  Power  Co...  8  77  937 

Vlsklng  Corp .  8  85.924 

Vita  Pond  Products  Inc. 

Vita  Herrin*  Fillets  .  8  85.071 

Volt.  Rubber  Corp..  W.  J. 

Volt  Athletic  Equipment  ....  8  46.988 

W 

Wahash  Railroad  . . . .  8  78.982 

Waldes  Kohinnnr  Ine .  8  40.092 

Walker  Gooderham  k  Worts 
Ltd.,  Hiram 

Barclay’s  Go'd  I,*h»I  Whiskey  8  16  103 

Canadian  Club  Whiskey  .  44  686 

Corby’s  Reserre  Whiskey  .  396  7.36 

Dramhulo  Llqitcur  . 19  554 

Ply*  O’nock  Gin  .  1.175 

G  *  W  Pise  SUr  Whiskey  ....  11.894 

G  A  W  Prirate  Stock 

Whiskey  .  3  497 

G  A  W  Seyen  Star  . 60  6,34 

Grand  MacNlsh  Scotch 

Whisky  .  10  008 

Hiram  Walker’s  Gin  . 73.944 

Hiram  Walker’s  Gin  A  Imperial 

Whiskey  .  27.616 

Hiram  Walker  Priyate  Cellar 

Whiskey  . 28.271 

Hiram  Walker  Whiskies  _  216  818 

Hiram  Walker  Vodka  . „....  2.772 

Imperial  Whiskey  . 401  927 

John  Jameson  Whiskey  _ 3.553 

Maraca  Rum  . 132 

Mill  Farm  Whiskey  . 4.678 


Mountain  Ridge  Whiskey  _  24.836 

Old  Reserye  A  Sberbrook 

Whiskey  .  1,429 

Old  Smuggler  Scotch 

Whisky  .  31,519 

Renault  Win*  . 383 

Rlmski  Vodka  . 45.997 

Senator  Corby  Whiskey  _ 79.220 

Sberbrook  Whiskey  _ _ 21.580 

Ten  High  Whiskey  _ 104.478 

Walker  De  Luxe  WhUkey  „„  148,659 

William  Penn  Wblskey  . 37,961 

Sandeauui  WIim  2.098 


8  1,821,078 

Walker’s  Austex  Chili  Co. 

Austex  Beef  Stew  . . .  8  2.583 

Austex  Chili  . 1,628 

Austex  Cbili  Con  Came  _ _  29.395 

Austex  Corned  Beef  Ha.sh  ....  4.815 

Austex  Spaghetti  . . 1,599 

Austex  Products  .  15.276 


8  55.296 

Wall  Street  Journal  . .  8  278,658 

Wamsutta  Mills,  Ine. 

Sheets  .  8  8.662 

Towels  . 4,302 

Products  . 22.438 


8  85.342 

Wander  Co. 

Oyaltlne  .  8  310.562 

Wanrer  A  Sons.  Sidney 

Egg  Nog  Mix  .  8  4.216 

Milk  . . . .  23,570 


8  27.786 

Ward  Raking  Co. 

Paradise  Fruit  Cake  .  8  8.173 

Tip-Top  Bread  .  20.675 

Ward’s  Bread  .  120.561 

Products  .  1,315 


8  150.724 

Ward  Green  Co. 

Foundations  A  Support  .  8  129.373 

Warner  Bros.  Pictures,  Inc. 

Motion  Pictures  .  8  40.848 

Warner-Hudnut.  Inc. 

Richard  Hudnut  Home 

Permanent  .  8  2.3.357 

Richard  Hudnut  Preparations.  20.882 

Richard  Hudnut  Prorlucts  _ _  23.511 

Richard  Hudnut  Rinse  A 

Shampoo  . . . . .  8.356 

Richard  Hudnut  Shampoo  ....  47.980 

Sloan’s  Balm  .  21,708 

Sloan’s  Liniment  .  61.751 


8  207.545 

Washington  Gas  Light  Co .  8  46.998 

Washington  Star  .  8  28.206 

Washington  State  Apple  Adyer- 
tl'ln*  Commission 

Washington  State  Apples  _  8  78.535 

Washington  State  Dairy  Products 

Commission  .  8  52.655 

W*te-on  Co .  8  81.650 

Water  Ma.ster  Co. 

Mlll-Tlte  Cement  . 8  4.689 

Toilet  Tank  Ball  .  140,719 


8  145,408 

Waterrill  A  Praxler  Distillery 
Co. 

Old  Ijincaster  W*'lskey  .  8  1.355 

Waterflll  A  Praxler  Whiskey..  108,783 


8  110.138 

Waxed  Paper  Institute.  Inc.  ..  8  189.261 

Wehstcr  Chicago  Corp. 

Wehcor  Products  . .  8  44.621 

Webcor  Tape  Recorder  .  7.878 


8  52.499 

Webster  Products.  Ine. 

U'tra  T-n"  .  8  39.312 

Weekly  Publications.  Ine. 

Newsweek  . 8  77.623 

We'ch  Grape  Juice  Co. 

Peeserres  .  8  18.534 

Tomato  Juice  . . .  8  698 


8  27.232 

Welllnyton  Sear*  Co. 

Apparel  Fabrics  . . . .  8  15  494 

Martex  Towels  . 11.509 

Martex  Products  .  14.668 


8  41,661 

Welsh  Co. 

Carriages  .  8  36.953 

Snuggle  Babe  . 1.580 

Toys  .  9.676 


8  48,209 

Wesson  Oil  A  Snowdrift  Sale*  Co. 

Blue  Plate  Marrarine  .  8  1,639 

(Continued  on  page  90) 
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Wesson  (cont’d) 

Blue  Plate  Mayonnaise  .  212,712 

Blue  Plate  Mayonnaise  & 

Peanut  Butter  .  6.798 

Blue  Plate  Peanut  Butter  ....  1,686 

Blue  Plate  Peanut  Butter 

&  Jelly  .  26.146 

Blue  Plate  Preserves  .  28,154 

Blue  Plate  Preserves  & 

Salad  Dressing  .  14,209 

Blue  Plate  Salad  Dressing  ....  12,890 

Blue  Plate  Shrimp  & 

Oysters  .  23.5,89 

Blue  Plate  Vegetables  .  31,501 

Blue  Plate  Products  .  56.510 

Crustene  Shortening  .  2,741 

Gulf  Kist  Shrimp  .  27,450 

Snowdrift  .  640,552 

Wesson  Oil  .  6,751 

Wesson  Oil  &  Snowdrift  .  4,077 


$  1,097,355 

West  End  Brewing  To..  Tire 

Utica  Club  Ale  &  Beer  .  $  2.263 

Utica  Club  Beer  .  32,951 


$  35,214 

Western  Airlines  Inc .  $  329.535 

Western  Pacific  Railroad  .  $  76,629 

Westgate-Callfornia  Tuna 
Packing  Co. 

Breast  O'Chicken  Tuna  .  $  186,034 

Westinghouse  Electric  Corp. 

Air  Conditioning  .  $  118,637 

Appliance  .  11.343 

Fan  .  1,912 

Freezer  .  69,413 

Lamps  .  133,264 

Laundromat  .  358.971 

Laundromat  &  Clothes  Dryer  53.129 

Light  Bulbs  .  2.327 

Radio  .  122,141 

Radio  &  Television  .  154,570 

Range  .  72,923 

Ranges  &  Refrigerator  .  103.356 

Refrigerator  .  380,599 

Television  ....  341,768 

V'aeuum  Cleaner  .  28.895 

Wafer  Heater  .  6.678 

Institutional  .  48.265 

Products  .  176,236 

$  2,184.427 

Weyerhaeuser  Timber  Co .  $  27,436 

Wheeling  Steel  Corp. 

Wheeling  Ware  .  $  134,103 

Whirlpool  Corp. 

Dryer  .  $  24.783 

Dryer  &  Washer  .  157.230 

Washer  .  173,731 

$  3.55,744 

Whirlwind.  Inc. 

Toro  Mower  .  $  27,740 

White  Co..  Inc.,  David 

Stereo  Realist  C.amera  .  $  66,640 

White  King  Soap  Co. 

Detergent  .  $  33.515 

Soap  .  287,894 

Snap  &  Cleanser  .  30.409 

Soap  &  Water  Softner  .  58,604 


$  410,422 

Whitman  &  Sons.  Inc..  Clarence 

Prince  Gardner  Products  .  8  129.134 

Whitman  &  Son  Inc.,  Stephen  F. 


Chocolates  .  $  154,998 

Wiedemann  Brewing  Co..  Inc., 

George 

Beer  .  $  382.434 

Wilbur-Ellls  Co. 

Southern  Star  Bonito  .  $  30,767 

Wilco  Fashions 

Wearing  Apparel  .  $  75,082 

Wildroot  Co..  Inc. 

Hair  Tonic  .  $  551,518 

Wile.  Sons  &  Co..  Inc.,  billus 

Peter  Dawson  Scotch  Whisky  S  8  900 

D.  0.  M.  Benedictine  .  21.207 

Pscoffler  Sauce  .  980 

$  31.087 

Williams  Co.,  J.  B. 

Beau  Kreml  Hair  Tonic  .  $  64.237 

Instant  Lather  .  8.009 

Kreml  Hair  Tonic  .  18.394 

Lectrlc  Shave  .  36,515 

Skat  .  264 

Skolex  .  13,394 

$  140,813 

Williamson  Heater  Co..  The 

Furnaces  .  $  27,712 

Wilson  &  Co.,  Inc. 

B-V  .  $  62,409 

Bake-Rite  Shortening  .  19,599 

Butter  .  11.377 

Canned  Meats  .  11.477 

Corned  Beef  Ha.sh  .  1.677 

Cream  Ade  .  95.998 

Frozen  Poultry  Products  .  11,028 

Gro-Tone  Plant  Food  .  4.895 

Ideal  Dog  Food  .  96.924 

Jane  Wilson  Meat  Products  ..  41,191 


Margarine  .  24.449 

Meat  Products  .  543.859 

Mor  .  3.126 

Sports  Equipment  .  190,174 


$  1,118,183 

Wilson  Line,  Inc. 

Steamship  Transport  .  $  75,547 

Wlnarlck.  Inc..  Arthur 

Jerls  Hair  Tonic  .  $  5.720 

Jerls  Preparations  .  57.854 


$  63,574 

Wine  Advisory  Board  .  $  290,189 

Wine  Corp.  of  America 

Mogen  David  .  $  26,921 

Wine  Growers  Guild 

Guild  Brandy  .  $  10.403 

Guild  Wine  .  180,803 


$  191,206 


Wisconsin  Electric  Power  Co.  ..  $  106,946 

Wisconsin  &  Michigan 
Steamship  Co. 

Clipper  Line  .  $  26.649 

Wisconsin  Telenhone  Co .  $  39,242 

Wise  Potato  Chip  Co. 

Wise  Potato  Chips  .  $  102,844 

Wise  &  Co..  Inc.,  Wm.  H. 

Books  .  *  152.780 

Wish  Bone  Salad  Dressing  Co...  $  105,935 

Wonder  Rice  Mills,  Inc. 

Comet  Rice  .  $  129.039 

Wonder  Rice  .  19,8.30 


$  148.869 

Worcester  Baking  Co. 

Town  Talk  Bread  .  $  47,074 

Worcester  County  Electric  Co...  S  31.779 

Worcester  Gas  Light  Co .  $  39.905 

World  Publishing  Co. 

Books  .  $  49.861 

World  Wide  Pharmacal 

Kurvon  .  $  26,735 

Wrlgley,  Wm.,  Jr.,  Co. 

Gum  .  $  1,696.520 

Wynn  Oil  Co. 

Lubricants  .  $  101,437 

Y 

Yardley  of  London,  Inc. 

Preparations  .  $  417.334 

Soap  .  .30.554 

Products  .  122.839 

$  570,727 

York  Corp. 

York  Air  Conditioner  .  $  56.528 

Young  Inc.,  W.  F. 

Absorhlne  Jr .  8  102.257 

Youngstown  Kitchen 
Mullins  Mfg.  Corp. 

.let  Tower  Dishwasher  .  $  1,932 

Kitchen  Disposer  &  Dish¬ 
washer  .  1,915 

Kitchen  Disposer  .  6.326 

Kitchens  .  228  335 

Kitchen  Cabinet  Sink  .  64.659 

$  303.167 

Youthcraft  Creations,  Inc. 

Foundations  .  $  38.854 

I 

Zenith  Radio  Corp. 

Hearing  Aid  .  $  569.045 

Phonograph  .  2,36.3 

Radio  .  42,236 

R.idlo  &  Television  .  15.969 

Television  . ; .  162,444 

Wlncharger  Corp .  1,958 


$  794,015 

Zippo  Manufacturing  Co. 

Products  .  $  42.875 

Zonite  Products  Corp. 

Ijvdy  Esther  Preparations  ....  $  491.960 

Lavex  .  42.744 

Zonite  .  237.224 


S  771.928 

Zonolite  Co. 

Insulation  .  $  37,927 


New  N.  C.  Weekly 

Littleton,  N.  C. 

The  Littleton  Obsei've'r,  a 
new  weekly  newspaper  which 
will  serve  the  Littleton  trade 
area  in  WarreYi  and  Halifax 
counties,  began  publication  June 
2.  The  new  paper  was  launched 
by  Tom  and  Joe  Wilson  of 
Nashville. 


THE  TOP  100  NATIONAL  NEWSPAPER  ADVERTISERS 


Rank  Company 

1.  General  Motors  . 

2.  Ford  Motor  Company  . 

3.  Chrysler  Corporation  . 

4.  Colgate  Palmolive  Company  . 

5.  Distillers  Corp.-Seagram  s  Ltd . 

6.  General  Foods  Corporation  . 

7.  Proctor  &  Gamble  Company  . 

8.  Lever  Brothers  Co . 

9.  National  Distillers  Products  Corporation 

10.  Schenley  Industries,  Inc . . 

11.  Studehaker-Packard  Corporation  . 

12.  Mon-santo  Chemical  Company  . 

13.  American  Motors  Corporation  . 

14.  General  Electric  Company  . 

15.  Standard  Brands,  Inc . 

16.  Liggett  &  Myers  Tobacco  Company  .... 

17.  .National  Dairy  Products  Corp . 

18.  General  Mills,  Inc . 

19.  Reynolds  Tobacco  Company,  it.  J . 

20.  Swift  &  Company  . 

21.  Sterling  Drug  Inc . 

22.  Eastern  Airlines  Inc . 

23.  Borden  Company  . 

24.  American  Tobacco  Company  . 

25.  Liebmann  Breweries  Inc . 

26.  Armour  &  Company  . 

27.  Socony-Vacuum  Oil  Company,  Inc . 

28.  Standard  Oil  Co.  (New  Jersey)  . 

29.  National  BLscuit  Company  . 

30.  Nestle  Company,  Inc.,  The  . 

31.  Clorox  Chemical  Company  . 

32.  Gillette  Company  . 

33.  Goodyear  Tire  &  Rubber  Co.,  Inc . 

34.  Curtis  Publishing  Company  . 

35.  Westinghouse  Electric  Corp . 

36.  Texas  Company,  The  . 

37.  Quaker  Oats  Company  . 

38.  American  Airlines,  Inc . 

39.  Doubleday  &  Company,  Inc . 

40.  Gulf  Oil  Corporation  . 

41.  Curtis  Industries  Inc.,  Helene  . 

42.  Publicker  Industries,  Inc . 

43.  Walker  Gooderham  &  Worts  Ltd.,  Hiram... 

44.  Shell  Oil  Company  . 

45.  Greyhound  Corporation  . 

46.  Eastman  Kodak  Company  . 

47.  Consolidated  Cosmetics  Inc . 

48.  Wrlgley  Company,  William  Jr . 

49.  Anheuser  Busch,  Inc . 

50.  Carnation  Company  . 

51.  International  Cellucotton  Products  Co. 

52.  Johnson  (k  Son,  Inc.,  S.  C . 

53.  Sun  Oil  Company  . 

54.  Revlon  Products  Corporation  . 

55.  American  Home  Products  Corp . 

56.  Radio  Corporation  of  .America  . 

57.  Campbell  Soup  Company  . . 

58.  Coca-Cola  Company  . 

59.  Pepsl-Cola  Company  . 

60.  Phillips  Petroleum  Company  . 

61.  Brown-Forman  Distillers  Corp . 

62.  Standard  Oil  Company  (Indiana)  . 

63.  Beacon  Company,  The  . 

64.  Kaiser  Motors  Corporation  . 

65.  Time.  Inc . . 

66.  Avco  Manufacturing  Corporation  . 

67.  Philco  Corporation  . 

68.  .Swanson  &  Sons.  C.  A . 

69.  Morris  &  Company,  Ltd.,  Inc..  Philip .. 

70.  Prudential  Ins.  Co.,  of  .America,  The .. 

71.  Heinz  Company,  H.  J . 

72.  Standard  Oil  Co.  of  C.allfornia  . 

73.  Cities  Service  Company  . 

74.  Mutual  Benefit  Health  &  Accident 

Association  . 

75.  Lorillard  Company,  P . 

76.  Schlltz  Brewing  Company,  Jos . 

77.  United  Airlines,  Inc . 

78.  Tr.ins  World  Airlines  Inc . 

79.  Institute  of  Life  Insurance  . 

80.  Rallantine  &  Sons,  P . 

81.  Jergens  Company.  Andrew  . 

82.  Pan  American  World  Airways  . 

83.  Wilson  &  Company,  Inc . 

84.  Wesson  Oil  &  Snowdrift  Sales  Co . 

85.  Mennen  Company  . 

86.  Renfield  Importers.  Ltd . 

87.  Corn  Products  Refining  Company  . 

88.  Kellogg  Comp.my  . . 

89.  Sinclair  Refining  Company  . 

90.  Canada  Dry  Ginger  .Ale.  Inc . 

91.  Consolidated  Cigar  Corporation  . 

92.  National  Airlines,  Inr . 

93.  Piirex  Corporation,  Ltd . 

94.  Sunklsf  Growers,  Inc . 

95.  Seven-Up  Company  . 

96.  Firestone  Tire  &  Rubber  Company  .... 

97.  Union  Carbide  &  Carbon  Corp . 

98.  .Associated  Hospital  Service.  Inc . 

99.  Best  Foods,  Inc..  The  . 

100.  Bristol-Myers  Company  . 

TOTAL  . . . 


1954  Rank 
Expenditure  In  1953 


$  37,391,415 
17,999,652 
11,787,596 
10,990,682 

9.815.375 
9,351,441 
7,251,400 

6.803.797 

6.718.375 
6,157,600 

•  5,121,118 
4,101,841 
••  4,015,528 
3,792,542 
3,740,877 
3,628,065 
3,338,891 
3,186,138 

3.100.393 
2,971,310 
2,822,348 
2,819,776 

2.811.797 
2,623,775 
2,435,829 
2,413,462 

2.389.393 
2,389,288 
2,354,007 
2,344,852 


Expenditure 

$  32,944,248 
18,278,304 
14,582,794 
12,085,582 
9,505,529 
8,633,173 
7,997,151 
10,660,745 
6,403,887 
7,269,150 
5,380,764 
1,690,456 
6,438,963 
3,411,344 
5,653,472 
1,920,517 
3,788,571 
2,162,439 
3,722,361 
3,278,479 
2,994,590 
1,884,118 
2,551,926 
4,201,594 
2,067,872 
2,097,392 
1,144,346 
1,807,397 
1,488.834 
2,455,558 


,  % 
ChaoK 

+  13.5 

—  1.5 

—  19.2 

—  9.1 
+  3.3 
+  8.3 

—  9.3 

—  36.2 
+  4.9 

—  15.3 

—  4.8 
+142.6 

—  37.6 
+  11.2 

—  33.8 
+  88.9 

—  11.9 
+  47.3 

—  16.7 

—  9.4 

—  5.8 
+  49.7 
+  10.2 

—  37.6 
+  17.8 
+  15.1 
+108.8 
+  32.2 
+  58.1 

—  4.5 


.330,431 

28 

2,480,136 

—  6.0 

.296,936 

26 

2,549,265 

—  9.0 

,267,630 

55 

1,637,391 

+  38.5 

.210,773 

66 

1,341,462 

+  84.8 

.184,427 

39 

2,055,612 

+  6.3 

.172,663 

•  *« 

713,041 

-1-204.7 

,136,409 

20 

3,106,819 

—  31.2 

.133,662 

88 

1,043,985 

+104.4 

,087,931 

42 

1,998,579 

+  4.5 

,048,242 

«*• 

668,070 

1-206.6 

,952,681 

92 

1,008,895 

+  93.5 

,945,487 

35 

2,147,879 

—  9.4 

,821,078 

54 

1,644,144 

+  10.8 

,752,079 

44 

1,910,044 

—  8.3 

,746,260 

61 

1,445,157 

+  20.8 

,708,488 

98 

931,366 

-t-  83.4 

,707,173 

81 

1,131,247 

+  50.9 

.696,520 

50 

1,754,745 

—  3.3 

,693,231 

40 

2.020,734 

—  16.2 

.652,443 

75 

1,164,258 

+  41.9 

.635,247 

46 

1,879,063 

—  13.0 

,626,338 

*** 

924,084 

+  76.0 

,610,937 

78 

1,147,945 

+  40.3 

,589,450 

**• 

305,676 

+420.0 

,587,823 

83 

1,101,860 

+  44.1 

,569,702 

41 

2,014,300 

—  22.1 

.567,374 

57 

1,573,265 

—  0.4 

,558,936 

47 

1,829,991 

—  14.8  ' 

..543,614 

51 

1,748,637 

—  11.7 

,519,911 

*•* 

675,767 

+124.9 

.503,530 

70 

1,238,212 

-f  21.4 

,469,876 

69 

1,267,957 

+  15.9 

,466,758 

80 

1,134,648 

+  29.3 

,389,091 

17 

3.286.784 

—  57.7 

..380.127 

*** 

652.98,3 

-1-111.4 

,379,852 

.33 

2,205,774 

—  37.4 

.349,976 

24 

2.602.374 

—  48.1 

,279,991 

•  •• 

436.467 

-(-193.3 

.245.847 

19 

3.260.626 

—  61.8 

,2,39,6.30 

99 

927,441 

+  33.7 

,231,857 

48 

1,810.590 

—  32.0 

,223,070 

100 

926,770 

-f  32.0 

,205.446 

*«* 

530,530 

+127.2 

.203.1.30 

*** 

899,620 

+  33.7 

1.202,477 

36 

2,1.36,195 

—  43.7 

1.186.560 

85 

1,081.691 

-f  9.7 

1,17.3,9.36 

*•« 

741.659 

+  58.3 

1,167,061 

*** 

619,376 

-1-  88,4 

1,159,511 

67 

1.339.626 

—  13.4 

1,143.167 

74 

1.211.178 

—  5.6 

1.140,117 

32 

2.206.336 

—  48.3 

L.130,70.3 

86 

1,070,800 

-f  5.8 

1,118.183 

**• 

.545.160 

-1-105.1 

1,097.355 

*•* 

890.886 

-f  23.2 

1,095.313 

•  ** 

417.060 

-fl62.6 

1.092.658 

94 

984.696 

+  11.0 

1.061,707 

72 

1.237,9.38 

—  14.2 

1.059,120 

30 

2.3.55.426 

—  55.0 

1.056.179 

84 

1.098.855 

—  3.9 

1.040.396 

89 

1,0.39,814 

-f  n.i 

1,035.646 

82 

1,109.947 

—  6,7 

1.003.189 

910.519 

-f  10.2 

1.000  881 

*** 

438.177 

1-128.4 

999.7.31 

*** 

727.824 

1-  37.4 

967.994 

93 

1.005  576 

_  3.7 

919.585 

**• 

743.248 

+  27,8 

9.39,235 

64 

1.374.552 

—  31.7 

926.241 

•  ** 

624.154 

+  48.4 

92.3.361 

87 

1,065.5.30 

—  13.3 

922  532 

31 

2.206,463 

_  58.2 

8,183.461 

$284,818,435 

-1-  1.2 

NOTE:  The  total  of  the  100  leaders  in  1053  was  $293,657,689. 

♦Packard  and  Sfudehaker  merged  In  1954.  In  1053  Packard  ranked  27fh  with  an  ex¬ 
penditure  of  $2,516,846  and  Studebaker  ranked  22nd  with  an  expenditure  of  $2,863,918. 
For  comparative  purposes,  the  1953  figures  above  Include  both  Studebaker  and  Packard 
expenditures. 

••  In  1954  American  Motors  Includes  both  Hudson  Motor  Corporation  and  Nash-Ke'vlnatof 
Corpo'-ation.  In  1953  Hudson  ranked  23rd  with  an  expenditure  of  $2,639,495  and 
Nash-Kelvlnator  ranked  13th  with  an  expenditure  of  $3,799,468.  For  comparative  pur¬ 
poses.  the  1953  figures  above  Include  both  Hudson  and  Nash-Kelvinator  expenditures. 

♦••  Unranked  last  year. 
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LTElEn?i 


TELETYPE  CORPORATION 


We^t^rn  tltcrnc  Compuny 


The  word  "Teletype”  is  a  registered 
trade-mark  and  is  properly  used  only 
when  referring  to  the  printed  communi¬ 
cations  equipment  made  by  the  Teletype 
Corporation.  It  should  always  be  spelled 
with  a  capital  "T.”  If  you  are  unable  to 
use  the  complete  expression,  "Teletype 
printer,”  we'd  appreciate  your  using  the 
word  "teleprinter”  or  "teletypewriter.” 


The  word  "Teletypesetter”  is  a  registered 
trade-mark  and  is  properly  used  only 
when  referring  to  the  automatic  control 
equipment  for  typecasting  machines  made 
by  the  Teletypesetter  Corporation.  So 
please  always  spell  "Teletypesetter”  with 
a  capital  "T.”  When  space  is  limited  or 
to  avoid  repetition,  you  may  find  it  con¬ 
venient  to  use  the  contraction,  "TTS.” 


the  forklift  was  used  advan¬ 
tageously  to  move  paper  rolls 
from  storage  to  press.  The 
pressman  runs  the  truck. 

“Lift  trucks  reduce  white 
waste  in  our  plant,”  said  L.  M. 
Phelps,  Charlotte  (N.  C.) 

News. 

Some  reported  on  the  use  of 
the  clamp-type  trucks,  a  more 
recent  development. 

Roller  Ghost 

The  apparently  simple  ques¬ 
tion,  “What  is  being  done  to 
eliminate  roller  ghost?”  brought 
forth  a  variety  of  opinions. 

“Nobody  has  beeP  able  to  tell 
me  what  causes  roller  ghost,” 
said  George  W.  Kent,  New 
London  (Conn.)  Day.  “I’ve 
brought  it  to  the  attention  of 
to  jot  people  from  all  sections  of  the 
country.  We’vd  been  trying  to 


Leon  Link  (left),  Cleveland  Plain  Dealer  and  Newt  production  man¬ 
ager,  and  W.  L.  Corpening  of  the  same  organisation  receive  carna¬ 
tions  from  "Miss  New  England  Supply  Company." 

which  graphically  demonstrated  questions,  with  space 
the  techniques  used  in  each  down  notes  and  answers,  was 
plant,  served  as  further  proof  in  the  hands  of  each  person,  eliminate  it  for  10  years.” 
of  the  progress  which  has  al-  Questions  covered  such  sub-  Howard  Gregg,  Battle  Creek, 
ready  been  made  in  the  short  jects  as  typesetting  machines,  (Mich.)  Enquirer  &  News,  said 
time  that  newspapers  have  ex-  composing,  stereotype,  mailing  thought  the  cause  of  roller 
perimented  with  the  new  pro-  room,  photoengraving,  press  ghost  was  the  fact  that  rollers 
cess.  room,  and  dispatch  department,  become  hard  if  they  are  left 

An  Added  Starter  For  example,  “What  are  the  o**  fhe  rack  too  long. 

An  added  starter  in  the  photo  advantages  and  disadvantages  Another  view  was  that  the 
composition  equipment  field  is  of  having  all  Ludlow  setting  hardness  of  rollers  prevented 
Ludlow’s  Brightype  process,  completed  before  compositor  rather  than  caused  roller  ghost, 
which  was  explained  to  the  gets  ad  to  put  together,  as  op-  -A-  variety  of  views  on  the 
conference  by  George  L.  Mor-  posed  to  each  man  doing  his  personnel  and  equipment  neces- 
rison.  The  Brightype  equipment  own  Ludlow  work?”  sary  to  set  up  and  operate  an 

ot  a  Brightype  operation 

focus  camera  with  its  special  .  were  presented, 

frontal  lighting  equipment,  James  Morrisey,  Albany  (N.  “Our  dispatch  department  is 
spray  booth  and  other  equip-  Y.)  Knickerbocker  News,  said  not  in  charge  of  advertising  or 
ment  which  makes  it  a  complete  found  it  consistent  to  have  the  composing  room,”  said  Sid 
photo  composition  unit.  one  man  set  all  the  Ludlow  on  Scott,  Decatur  (Ill.)  Herald 

Composing  room  executives  which  he  was  work-  and  Review.  “The  decisions 

asked  the  photo  composition  rather  than  leave  it  for  come  from  the  general  manager 

panel  if  their  own  papers  would  someone  on  another  shift  to  of  the  newspaper.” 
go  to  the  film  process  entirely  complete.  “We'  put  a  man  in  charge 

when  they  felt  the  method  had  “It’s  up  to  the  foreman  to  de-  who  had  been  in  our  advertising 
been  perfected.  Mr.  Singer  of  cide,”  commented  Claude  Schell,  department,”  said  Eric  Ivany, 
Perry  Printing  Process  re-  Reading  (Pa.)  Eagle-Times,  one  Battle  Creek  (Mich.)  Enquirer 
plied:  “We  are  exclusively  on  of  the  panelists.  &  News,  a  panel  member, 

the  cold  type  method  and  we  Sam  G.  Carmichael,  Pitts-  The  use  of  rules  instead  of 


means 

reliability 


-A, 


means  ^ 
DEPENDABli 


See  ‘Color  Standards' 
Story  On  Page  94 


Some  things  are  crystal  clear 


Switzerland  earns  it.  Earns  it  by  selling 
her  products  to  the  U.  S.  Almost  halt, 
in  fact,  is  earned  by  the  Swiss  watches 
and  movements  that  America  buys. 

I  he  IxKjkscall  this  “reciprocal  trade.” 
'I'wo  nations  luiying  and  selling  from 
each  other.  Each  supplying  what  the 
«)thcr  needs.  Both  keeping  their  peoples 
more  prospenms  as  a  result  of  it. 

America  and  Switzerland  have  been 
enjoying  recij>rfHal  trade  lor  many  years 
in,  perhaps,  the  happiest  example  of 
recij)rocal  tratle  rm  record. 

Or  .  .  .  it  was. 


You'd  never  mistake  this  scene. 

For  these  are  .American  helds  .  .  . 

Rich  with  gcxKl,  golden  .American 
grains .  .  . 

Furnishing  a  large  part  of  the  60  to  70 
million  dollars’  worth  of  farm  and  food 
prcKliu  ts  grown  by  .Americans  .  .  . 

•Sold  to  Switzerland— for  cash— every 
year. 

.Actually,  this  is  only  one  corner  of 
the  picture.  For  the  Swiss  people  like, 
need  and  buy  all  kinds  of  .\merican 
products.  Machinery.  Afetals.  Afinerals. 
Drugs,  chemicals,  textiles,  automol)iles, 
and  even  airplanes.  .\  Swiss  purchase 
order  which  has  totaled  I '4  billion 
dollars  in  the  last  nine  years  alone.  .And 
every  penny  of  it  paid  to  America  in 
cash! 


be  sold  to  Americans:  jewer  American 
products  can  be  bought  by  the  Szviss. 

Up  to  now,  there  has  been  no  lack 
of  willingness  on  the  part  of  Switzerland 
to  buy  from  America  .  .  .  nor,  are  we 
sure,  for  .America  to  sell.  .And  so  long 
as  the  chance  remains  that  this  willing¬ 
ness  tan  become  the  xvill  of  the  people, 
ho])e  for  an  ecpiitable  solution  exists. 

New  facts  merit  a  new  look 

.\ny  jjroblem,  which  upsets  the  happy 
and  prosperous  relationship  which  has 
existed  between  our  two  countries  for 
101  years,  deserves  a  fresh  l<K)k. 

'I'here  is  such  a  problem.  'I'hat  is  now 
crvstal  clear. 


How  quickly  the  picture  changes 

.America  has  now  raised  her  tariff  on 
jeweled-lever  Swiss  watches  and  move¬ 
ments  by  5()'’o.  .Additional  restrictions 
have  been  imposed.  .And  even  further 
restrictions  are  being  considered. 

It  takes  no  crystal-gazer  to  see  what 
can  happen  . . .  fewer  Swiss  watches  can 


I’ul>lishecl  by 

THE  WATCHMAKERS  OF  SWITZERLAND 

during  tlte  lOTth  anniversary  of 
1  helVeaty  of  Friendship  and  Uommerce 
pledged  between  the  peo|)le  of 
America  and  the  people  of  Switzerland 


Where  does  Switzerland  get  the 
cash  to  pay  its  bill  to  America? 

Like  any  good  businessman  or  nation, 
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Some  Disagreement 
On  Color  Standards 


Chicago 

ANPA  mechanical  conference 
members  pushed  for  newspaper 
acceptance  and  adoption  of 
standard  ROP  color  inks,  as 
approved  by  the  Joint  Commit¬ 
tee  of  the  American  Newspaper 
Publishers  Association  and 
American  Association  of  Ad¬ 
vertising  Agencies. 

Adoption  of  such  standards 
will  permit  wider  and  easier 
use  of  ROP  color  by  national 
advertisers,  Eldon  Rohrson, 
production  manager  of  Tatham- 
Laird  agency,  said.  He  urged 
greater  efforts  toward  newspa¬ 
per  standardization  of  not  only 
color  inks,  but  on  sizes  of  color 
ads,  materials  and  printing  re¬ 
quirements. 

Spokesmen  for  the  Chicago 
Tribune  said  they  do  not  sub¬ 
scribe  to  the  ANPA-AAAA 
standards,  claiming  the  Tribune 
has  found  that  its  own  color 
standards  for  three  colors  and 
black  make  for  better  repro¬ 
duction. 

John  W.  Park,  Tribune  pro¬ 
duction  manager,  said  the 
Tribune  was  not  seeking  to 
block  standardization.  “We  just 
feel  that  the  joint  committee’s 
color  standards  are  a  compro¬ 
mise  for  those  papers  printing 
three  colors  only,  without  a 
black  plate,”  said  Mr.  Park.  “As 
long  as  the  advertising  agen¬ 
cies  are  satisfied  with  our  work, 
we  will  continue  to  satisfy 
them  in  our  own  way.” 

Herbert  T.  Stanger,  Chris¬ 
tian  Science  Monitor,  speaking 
as  a  member  of  the  joint  com¬ 
mittee,  declared:  “We  can  get 
along  faster  with  color  if  we 
standardize.  Let’s  get  on  the 
beam!” 


Henry  Garland,  Pittsburgh 
(Pa.)  Post-Gazette,  another 
committee  member,  said  there 
should  be  no  concern  if  the 
Chicago  Tribune  doesn’t  go 
along  with  the  approved  color 
standards.  “We  feel  the  stand¬ 
ards  as  adopted  will  prove 
satisfactory  for  three  and  four 
colors.” 

Richard  E.  Lewis,  manager 
of  the  ANPA  Mechanical  De¬ 
partment,  and  Joseph  E.  Mc- 
Mullen,  Milwaukee  (Wis.) 
Journal,  chairman  of  the  ANPA 
Mechanical  Committee,  pointed 
out  that  ink  manufacturers 
were  consulted  and  have  indi¬ 
cated  that  they  can  supply  the 
colors  recommended.  Agencies 
were  urged  to  get  their  en¬ 
gravers  to  use  the  same  ink 
standards  in  proofing  color  ads. 

Mr.  Rohrson  complained  that 
agencies  now  find  themselves 
in  a  new  wave  of  further  re¬ 
duced  sizes  in  some  papers. 

Mr.  McMullen  replied  that 
column  and  page  widths  were 
not  within  the  jurisdiction  of 
the  mechanical  executives  to 
decide. 

In  answer  to  the  question  of 
standardization  of  size  for  four- 
color  and  two-color  ROP  where 
less  than  a  page  ad  is  involved, 
Mr.  McMullen  said  the  joint 
committee’s  report,  to  be  pub¬ 
lished  in  a  series  of  bulletins, 
will  include  definite  recom¬ 
mendations. 

“When  a  color  ad,  either  page 
or  fractional,  is  repeated,  is  it 
necessary  to  furnish  new  ma¬ 
terial?”  asked  Mr.  Rohrson.  He 
received  a  variety  of  answers 
from  the  floor.  Some  papers 
said  they  kept  the  original  ma¬ 
terials,  either  in  mat  or  plate 
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form.  But  larger  papers  pointed 
out  that  it  is  impossible  to 
keep  curved  plates  for  lack  of 
storage  space.  Mats,  kept  any 
length  of  time,  were  likely  to 
lose  their  register  in  process 
color.  It  was  suggested  that 
agencies  notify  production 
managers  when  an  ad  is  to  be 
repeated  and  let  the  paper  de¬ 
termine  if  new  materials  are 
needed. 

Fred  Shafer,  Chicago  Trib¬ 
une,  said  the  Tribune  requires 
a  new  set  of  mats  every  time 
a  color  ad  is  run. 

Mr.  Rohrson  raised  the  ques¬ 
tion  of  whether  it  is  necessary 
for  newspapers  to  require  in¬ 
clusion  of  the  masthead  and 
dateline  in  full-page  ads.  He 
said  such  requirements  cause 
the  advertiser,  agency  and 
supplier  additional  cost  and 
trouble,  especially  because  of 
changing  insertion  dates. 

Many  of  the  mechanical  men 
in  attendance  felt  that  mast¬ 
head  and  datelines  could  be 
dropped.  However,  it  was  sug¬ 
gested  the  joint  committee  rec¬ 
ommend  that  it  would  be  easier 
for  agencies  if  the  masthead 
and  dateline  were  eliminated, 
leaving  it  up  to  individual  pub¬ 
lishers  to  decide. 

The  agency  production  men 
also  asked  newspapers  to  do 
something  about  standardizing 
proof  requirements  for  ROP 
color  ads.  It  was  suggested  that 
agencies  send  progressive 
proofs  with  the  insertion  order 
so  that  mechanical  men  will 
know  far  enough  in  advance 
what  is  expected  from  the 
standpoint  of  reproduction. 

• 

Advertisers  Tell 
Reasons  for  Changes 

Chicago 

The  local  advertising  produc¬ 
tion  clinic  of  the  ANPA  Me¬ 
chanical  Conference  proved  to 
be  a  “kiss-and-make-up”  ses¬ 
sion  after  spokesmen  for  de¬ 
partment  stores  told  of  their 
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production  problems  and  com-  I 
po.sing  room  executives  aired  1 
their  pet  gripes  about  late 
copy,  failure  to  provide  art 
work  with  copy  and  the  numer¬ 
ous  corrections  made  by  adver¬ 
tisers  once  proofs  were  sub¬ 
mitted. 

Charles  Schuyler,  Carson 
Pirie  Scott  &  Co.,  and  Paul 
Klings,  Marshall  Field  &  Co., 
explained  how  the  ad  depart¬ 
ments  of  these  retail  firms  have 
to  work  closely  with  the  buyers 
in  each  division  in  order  to 
present  the  latest  merchandise 
in  their  ads.  “We  often  have  ■  ’ 
to  make  changes  in  department 
store  ads  because  of  the  many 
personalities  involved,”  they  ad¬ 
mitted. 

John  Barron,  LaSalle  (Ill.) 
News-Tribune,  urged  retail  ad¬ 
vertisers  to  (1)  decide  what 
they  want  in  the  ad  before 
submitting  a  layout;  (2)  make 
fewer  changes  and  reduce  cor¬ 
rections  to  a  minimum;  and  (3) 
in  making  corrections,  write 
plainly,  particularly  when  it 
comes  to  prices. 

Several  composing  room  ex¬ 
ecutives  suggested  retail  ad 
managers  prepare  a  more  com¬ 
prehensive  layout  to  begin  with, 
rather  than  waiting  for  the  first 
proof  on  which  drastic  changes 
and  corrections  are  often  made. 

The  two  advertisers’  spokes¬ 
men  shied  away  from  agreeing  ■ 
that  it  would  be  advantageous 
for  them  to  strip  in  their  own 
ad  layouts  if  film  composition 
becomes  widely  used. 

• 

Col.  Carter  Grateful 
For  Production  Ideas 

Col.  James  Carter,  produc¬ 
tion  superintendent  of  the  Her¬ 
ald,  Sun  and  News-Pictorial 
Group  of  Melbourne,  Australia, 
has  visited  more  than  40  news¬ 
paper  plants  in  a  cross-country 
tour  of  the  United  States. 

In  New  York  this  week,  prior 
to  sailing  for  England  June  14, 
Col.  Carter  expressed  his  per¬ 
sonal  thanks  for  the  coopera¬ 
tion  accorded  him  by  newspaper 
executives.  He  said  his  news¬ 
papers  are  alwrays  grateful  for  ^ 
the  ideas  shared  by  the  Ameri¬ 
can  publishers  and  he  praised 
the  service  of  Editor  &  Pub¬ 
lisher,  which  he  receives  week¬ 
ly,  in  keeping  the  industry 
abreast  of  latest  production 
achievements. 

Prize  Winuer  Quits 

Alice,  Tex. 

Mrs.  Caro  Brown,  who  won 
a  Pulitzer  Prize  last  May  for 
i  excellence  in  news  writing,  has 
resigned  from  the  staff  of  the 
Alice  Daily  Echo  to  devote 
more  time  to  wnriting  fiction. 
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talking  big  business 

in  New  England 


Don’t  blame  these  chowder-heads  for  being  a  little 
chesty.  NE’s  clams  are  famous  in  their  own  right. 
They’re  important  members  of  one  of  the  r^ion’s 
oldest  industries.  And  the  way  it’s  growing  right 
now,  they’ve  really  got  something  to  talk  about. 

But  sea  food  isn’t  all  that’s  booming  up  here  in 
New  England.  In  eight  short  years,  these  resilient 
Yankees  have  staged  an  economic  coup  that  has 
the  whole  country  whistling  with  envy.  They’ve 
gained  400,000  new  jobs,  a  12%  increase  in  popu¬ 
lation — brought  in  dozens  of  new  industries,  re¬ 
vitalized  the  old  ones.  They’ve  nailed  down  15% 
of  U.  S.  electronics  production — nearly  a  quarter 
of  the  textile  industry — a  third  of  the  plastics  and 
leather  fields — some  13%  of  all  electrical  apparatus 
manufactured. 


Construction  hit  a  new  $1.4  billion  high  last  year, 
road-building  a  cool  billion,  and  the  utilities  are 
in  the  middle  of  a  $3  billion  expansion  program 
right  now.  Chemical  companies  are  dotting  the 
landscape — so  are  aviation  equipment  firms — 
atomic  energy’s  moving  up  fast — they’re  climbing 
in  rubber,  paper,  lumber  products,  and  metal  work¬ 
ing.  Now  they’ve  even  got  a  steel  mill  in  New 
England ! 


Per  capita,  it’s  the  richest  industrial  and  consumer 
market  in  the  nation  .  .  .  New  England  earns  more, 
saves  more,  and  spends  more  than  any  other  region. 
So  what  are  you  waiting  for?  You’ll  be  talking, 
and  doing,  big  business  yourself  .  .  .  soon  as  you 
cut  loose  with  some  hard-hitting  advertising  in 
these  New  England  Newspapers. 


Sell  New  England  with  Newspapers 


This  campaign  sponsored  by  these  newspaper  leaders: 


MAINE — Bangor  Daily  News  (M). 
VERMONT — Barrc  Times  (E).  tanning- 
ton  Banner  (E),  Burlington  Free  Press 
(M).  Rutland  Herald  (M>. 
MASSACHUSETTS— Boston  Globe  (M&E). 
Boston  Globe  (S).  Brockton  Enterprise  & 
Times  (E),  Fall  Rim  Herald  News  (E), 
Fitchburg  Sentinel  (E),  Gardner  News 
(E),  Hamhill  Gazette  (E),  Lawrence 
Eagle-Tribune  (M&E),  Lynn  Item  (E). 
North  Adams  Transcript  (E).  Pittsfield 
Berkshire  Eagle  (E),  Taunton  Gazette 


(E).  Waltham  News  Tribune  (E),  Wor¬ 
cester  Telegram  and  Eeening  Gazette 
(M&E).  Worcester  Sunday  Telegram  (S). 
NEW  HAMPSHIRE  — Concord  Monitor- 
Patriot  (E),  Manchester  Union  Leader 
and  New  Hampshire  Sunday  News  (M, 
E&S). 

RHODE  ISLAND— West  Warwick  Paw- 
tuxet  Valley  Daily  Times  (E),  Providence 
Bulletin  (E).  Providence  Journal  (M). 
Providence  Journal  (S),  Woonsocket  Call 
(E). 


CONNECTICUT— Ansonig  Sentinnel  (E), 
Bridgeport  Post  (S),  Bridgeport  Post- 
Telegram  (M&E).  Bristol  Press  (E). 
Danbury  News-Times  (E),  Hartford 
Courant  (M),  Hartford  Courant  (S), 
Hartford  Times  (E).  Meriden  Record- 
Journal  (M&E).  New  Britain  Herald  (E). 
New  Haven  Register  (E&S),  Norwich 
Bulletin  and  Record  (M&E),  Torrington 
Register  (E),  Waterbury  Republican  & 
American  (M&E),  Waterbury  Republican 
(M&S). 
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SYNDICATES 

Talent  By  The  Dozen 
In  Business  Dase^ 

By  James  L.  CoUings 


Talent  will  have  a  field  day 
on  June  20  when  General  Fea¬ 
tures  Corp.  starts  its  newest 
venture,  “Business  Daze,”  a 
daily,  two-column  panel  created 
by  a  group  of  prominent  free¬ 
lance  cartoonists. 

In  the  words  of  George  Little, 
GF  president,  “Where  an  indi¬ 
vidual  cartoonist  might  be  hard 
pressed  to  come  up  every  day 
with  a  fresh,  original  gag,  this 
feature,  by  employing  a  variety 
of  top-humor  artists,  insures 
readers  and  editors  of  bright 
ideas  every  day.” 

Some  of  the  artists  who  will 
serve  their  special  brand  of 
chuckles  through  “Business 
Daze”  are  Chon  Day,  CEM 
(Charles  E.  Martin),  Herbert 
Goldberg,  Robert  Kraus,  Ber¬ 
nard  Wiseman,  Leo  Garel,  Jer¬ 
ry  Marcus,  Bob  Schroeter,  John 
Gallagher,  Walter  Goldstein, 
Clyde  Lamb,  Burr  Shafer,  Har¬ 
ry  Mace,  Brad  Anderson  and 
Bo  Brown. 

No  Contracts 

These  men,  Mr.  Little  ex¬ 
plained,  will  not  be  under  in¬ 
dividual  GF  contracts.  Instead 
their  material  w’ill  be  bought 
from  the  agent  handling  them. 

He  added:  “Because  business 
life  enters  into  so  many  phases 
of  the  day’s  activity,  the  locale 
of  the  gags  will  not  be  restrict¬ 
ed  to  just  the  business  office. 


Varied  business  situations  will 
be  covered  in  the  plant,  labora¬ 
tory,  government  bureau,  golf 
course,  farms,  retail  establish¬ 
ments;  in  general,  everywhere.” 

Whatever  the  location,  they’re 
all  funny.  Like  the  one  show¬ 
ing  Husband  introducing  Wife 
to  Boss.  Says  the  Wife:  “So 
you’re  Sam’s  boss!  He  speaks 
of  you  so  often,  Mr.  Legree.” 

APN  School  Theme 

AP  Newsfeatures  has  put  a 
special  theme  in  its  1955  back- 
to-school  supplement. 

It’s  “Help  Your  Child  Put  His 
Best  Foot  Forward,”  as  stated 
on  the  cover  of  the  16-page  job. 
Articles  carry  out  the  theme 
with  advice  on  how  to  prepare 
children  physically,  psychologic¬ 
ally  and  materially  for  the 
stress  and  strain  and  adventure 
of  school.  Other  stories  concern 
educational  progress. 

“Samples  of  the  section,”  says 
APN,  “are  being  mailed  now  to 
AP  newspapers.  This  is  earlier 
than  usual  because  the  trend 
seems  to  be  toward  earlier  pre¬ 
parations  for  back-to-school  edi¬ 
tions.” 

Fashion  Award 

Jim  and  Jean  Spadea,  who 
run  Spadea  Syndicate'  in  New 
York,  said  this  week  they  will 
hold  a  fashion  contest,  with  the 


award  being  a  trip  to  the 
fashion  capitals  of  Europe. 

All  U.S.  and  Canadian  news¬ 
papers  are  eligible,  and  the 
award  will  go  to  the  fashion 
editor  of  the  newspaper  that 
produces  the  best  single  fashion 
page  of  the  year. 

“The  purpose  of  the  award  is 
twofold,”  Mr.  Spadea  said.  “It’s 
to  stimulate  interest  in  the  local 
presentations  of  fashion  and  to 
help  equip  the  local  editors  so 
they  can  better  serve  their 
readers  and  retailers. 

“We  believe  that  travel  and 
the  information  acquired  there¬ 
from  provide  editors  with  ad¬ 
ditional  knowledge  and  tastes 
that  are  indispensable  ingredi¬ 
ents  in  their  equipment  to  do 
a  more  effective  fashion  job.” 

He'  said  entries  must  be  pro¬ 
duced  between  July  1  and  Nov. 
25,  1955.  The  winner  will  be 
named  Dec.  20,  1955.  The  com¬ 
pany  is  located  at  120  W.  31st 
St.,  New  York  City  1. 

^Treasure  Hunting* 

Harry  1.  May,  editor-manager. 
Standard  Press  Association, 
Boston,  Mass.,  reports  he  is  of¬ 
fering  “Treasure  Hunting,”  a 
“fine  promotion  feature.”  The 
illustrated,  semi-weekly  feature 
begins  July  5.  It  tells  you  that 
gold  is  wherever  you  look  for 
it — that  is,  there’s  cash  in  old 
books,  mechanical  banks,  stamps, 
and  so  on,  that  collectors  want. 

Scaltro  Named 

Joseph  A.  Scaltro  has  been 
appointed  managing  editor  of 
Gordon  Langley  Hall  News 
Service,  New  York  City. 

• 

R.  J.  Walrath,  Dies, 

N.Y.  Times  Cartographer 

New  Brunswick,  N.  J. 

Russell  J.  Walrath,  veteran 
map  maker  for  the  New  York 
Times,  died  June  7  here  a  few 
hours  after  he  suffered  a  cere¬ 
bral  hemorrhage.  He  was  73 
years  old. 

One  of  the  nation’s  best- 
known  cartographers,  Mr.  Wal¬ 
rath  had  been  with  the  Times 
for  more  than  30  years.  He  was 
noted  for  his  maps  of  Arctic 
and  Antarctic  explorations  and 
World  War  II  campaigns. 

One  of  his  many  maps,  pub¬ 
lished  in  the  Times  on  June  30, 
1929,  was  a  detailed  five-column 
map  of  Little  America,  head¬ 
quarters  of  the  Byrd  Antarctic 
expedition  of  that  year.  He  had 
drawn  it  from  technical  data 
transmitted  in  code  by  radio 
from  Little  America. 


Police  Ruled 
Blameless  in 
Mob  Killing 

Singapore 

A  coroner’s  inquiry  ruled  this 
week  that  Gene  D.  Symonds, 
who  died  at  the  hands  of  a 
Communist-inspired  mob  here 
last  month,  was  murdered  by 
“a  person  or  persons  unknown.” 

The  coroner  cleared  Singa¬ 
pore  police  of  any  criminal  re¬ 
sponsibility  for  the  death  of 
the  United  Press  correspond¬ 
ent. 

Coroner  K.  T.  Alexander 
read  his  ruling  at  the  conclu¬ 
sion  of  a  three-day  inquiry. 

Evidence  revealed  that  police 
in  the  radio  car  asked  their 
headquarters  twice  for  instruc¬ 
tions  and  expected  to  be  sent 
to  Mr.  Symonds’  aid.  They 
were  told  not  to  move. 

A  high  police  official  testified 
it  would  have  been  unsafe  to 
send  a  radio  car  into  the  area 
because  police  were  “targets” 
of  the  rioters. 

However,  police  also  testified 
that  the  radio  car  which  was 
prohibited  from  going  to  the 
reporter’s  aid  was  ordered  into 
the  area  a  few  minutes  later 
and,  in  going  to  its  new  as¬ 
signment,  went  right  past  Mr. 
Symonds  without  halting  to 
help  him. 

In  his  closing  statement  to 
the  coroner.  United  Press  At¬ 
torney  Kenneth  Seth  said,  “My 
clients  were  naturally  most 
anxious  to  insure  that  all  for¬ 
eign  correspondents  were  given 
adequate  protection  and  with 
that  object  in  view  they  de¬ 
sired  to  cooperate  in  a  full 
hearing  to  ascertain  whether 
Mr.  Symonds  was  accorded 
normal  police  protection  and 
whether  police  were  derelict  in 
getting  him  to  a  hospital.” 

The  attorney  said  admittance 
of  the  reporter  to  the  perilous 
area  on  the  presentation  of  his 
credentials  was  an  unwarranted 
relaxation  by  the  police  of  in¬ 
structions  given  to  them. 

Crown  Counsel  Harry  Best 
Livingston  had  stated  that  it 
was  not  the  purpose  of  radio 
cars  to  go  to  the  aid  of  injured. 

A  Chinese  student  testified 
that  the  correspondent  was 
beaten  by  a  mob  for  “10  to 
20  minutes”  and  then  left  b> 
the  side  of  the  road  for  “about 
half  an  hour”  before  he  was 
moved  to  a  hospital. 

A  local  editor  commented  this 
week  that  Mr.  Symonds  had 
been  set  upon  because  he  was 
a  “European.” 


Beats  from  BROADWAY! 

Broadway  is  the  country’s  crossroad,  where  big 
town  and  small  town  meet  and  merge... Main  Street 
of  glitter  and  glamour,  heart  throb,  celebrities, 
and  romance  . .  .  the  local  show  spot  that  draws  the 
nation’s  eyes,  its  fans  dot  the  map  like  raisins  on  the 
cake  — and  millions  find  their  favorite  frosting  in 

Danton  Walker 

who  serves  up  Broadway’s  choicest  cuts  of  gossip  and  fact, 
interesting  oddities,  human  story,  and  flash  news . . .  often  gets  the 
headlines  before  they  happen.  A  celebrity  himself.  Walker  has 
just  published  his  autobiography,  “Danton’s  Inferno”... adding  a 
new  public  for  his  column.  With  the  knack  of  flavoring  for  national 
following  and  home  town  interest,  his  five  days  a  week  column  is  a 
circulation  lifter  drawing  all  ages,  both  sexes  —  every  where ! 

For  proofs  and  prices,  phone,  wire  or  write  Mollie  Slott,  Manager . 
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Mrs.  Monsen  Sells 


Ravenawood  News  and  Mason 
County  News,  suspended  week- 


the  Oakland  (Nelt.)  Independ¬ 
ent.  Gale  Rowe  will  take  over 


publisher  of  the  Sandy  (Ore.) 
Post  which  he  has  purchased 


^an  Hicgo  ^nion 

AND 

£yeN/NG  Tribune 


Alaska  Empire 

Juneau,  Alaska 

William  Prescott  Allen  has 
purchased  the  Daily  Alaska 
Empire,  only  daily  newspaper 
in  the  Territory.  The  new 
owner,  who  is  publisher  of  the 
Montrose  (Colo.)  Press,  said 
he  plans  to  make  his  home  here. 

With  his  sons,  William  Pres¬ 
cott  Allen,  Jr.,  and  Allen  T. 
Allen,  he  publishes  the  Laredo 
(Tex.)  Times. 

The  sale  was  announced  by 
Mrs.  Helen  Troy  Monsen,  who 
assumed  publication  of  the  Em¬ 
pire  in  1942  with  the  death  of 
its  former  owner.  Gov.  John 
Troy.  The  newspaper  was 
founded  in  1912  by  the'  late  J. 
A.  F.  Strong,  who  later  became 
governor  of  Alaska. 

The  transaction  was  handled 
by  A.  W.  Stypes  &  Co.,  San 
Francisco. 


William  Green,  president  of 
Grede  Foundries,  Inc.,  Milwau¬ 
kee,  and  Arthur  Grede,  vice- 
president,  June  13  will  take 
over  the  Wauwatosa  (Wis.) 
News-Times  and  Elm  Grove 
(Wis.)  Elm  Leaves.  Jack  Cory, 
formerly  of  the  Waukeshha 
(Wis.)  Daily  Freeman,  was 
named  editor  of  both  papers. 
Carl  N.  Colby,  an  advertising 
account  executive'  for  the  Mil¬ 
waukee  Sentinel,  the  past  11 
years,  was  named  business  man- 
»?er.  *  *  * 

W.  W.  (Bill)  Frye  and 
Frances  May  Frye,  forme'r 
Oklahoma  newspaper  publish¬ 
ers,  have  bought  the  weekly 
Merkel  (Tex.)  Mail  from  Hy 
White.  Mr.  Frye  was  advertis¬ 
ing  director  of  the  Clovis  (N. 
H.)  News-Journal  since  last 
August.  *  *  ♦ 

Alton  Wilhelms,  publisher  of 
the  Polk  (Neb.)  Progress,  has 
purchased  the  Stromsburg 
(Neb.)  Headlight  from  Kenneth 
Hollister.  *  *  * 

Sale  of  the  Madison  (Neb.) 
Star  to  a  partnership  team  was 
.announced  by  Jerry  Huse  of 
Norfolk.  New  editor  is  Gale 
Rowe,  who  for  the  past  two 
years  has  been  on  the  adver¬ 
tising  staff  of  the  Evansville 
(Ind.)  Courier  and  Press.  His 
partner  is  Bob  Bogue,  publish¬ 
er  of  the  Oakland  (Neb.)  In¬ 
dependent.  Bill  Yost,  who  has 
edited  and  managed  the  Star 
for  the  last  two  years,  has  taken 
over  a  similar  job  with  the 
Aurora  (Neb.)  News-Register. 


SAN  DIEGO  UNION 


EVENING  TRIBUNE 
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RETAIL  SALES 

New  Orleans,  La . $776,560,000 

Providence,  R.  1 .  751,280,000 

Louisville,  Ky .  678,832,000 

Columbus,  Ohio .  663,309,000 

Rochester,  N.  Y .  634,669,000 

Fort  Worth,  Texas .  610,477,000 

SAN  DIEGO,  California  1798,689,000 

Sovrcti  $af«i  Monogomont,  Sofvoy  of  Buying  fowor,  1965 


If  youV«  i>of  “in**  the  Son  Diego  Union 
and  Evening  Tribune  you  ore  not 
getting  your  shore  of  local  retail 
soles ...  because  only  these  two 
great  newspapers  deliver  90%  of 
the  billion  dollar  San  Diego  market. 


Charles  Hodel,  publisher  of 
the  two  Berkley,  W.  Va.  daily 
newspapers,  has  purchased  the 
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Great  Lakes 
Will  Install 
New  Machine 

Another  newsprint  mill  ex¬ 
pansion  program  was  an¬ 
nounced  this  week. 

Great  Lakes  Paper  Co.,  Ltd. 
of  Fort  William,  Ont.  plans  to 
install  a  new  machine  to  raise 
its  output  by  150,000  tons,  an 
official  of  the  Ontario  govern¬ 
ment  said. 

The  program  involves  an  ex¬ 
penditure  of  $20,000,000  and 
will  result  in  employment  of 
100  to  150  more  men.  The  mill’s 
total  output  will  rise  to  260,000 
tons  annually. 

*  *  * 

Convertible  Machine 

San  Francisco 

Plans  for  a  new  paper 
machine  capable  of  producing 
50,000  tons  of  newsprint  and 
kraft  papers  annually  were 
announced  June  1  by  the  Elk 
Falls  Company,  an  affiliate  of 
Crown  Zellerbach  Corporation. 

The  new  machine  will  be 
built  at  Duncan  Bay,  B.  C.,  it 
was  announced  by  Frank  N. 
Youngman,  president  of  Elk 
Falls  Co.  and  of  Crown  Zell¬ 
erbach  Canada  Limited. 

First  production  is  sched¬ 
uled  for  mid-July,  1957.  The 
new-type  of  diversified  machine 
to  be  installed  will  enable 
switches  from  kraft  to  news¬ 
print  production  to  meet 
changing  demand. 

Duncan  Bay  is  the  site  of 
CZ’s  newest  mill.  The  paper 
machine'  operating  there  since 
1953  has  a  designed  capacity 
for  100,000  tons  of  newsprint 
annually.  Foundation  for  the 
new  machine  was  laid  along¬ 
side  of  the  present  machine 
when  this  plant  was  built. 

The  new  machine  and  sup¬ 
porting  facilities,  along  with 
the  new  kraft  pulp  mill  pro¬ 


gram  already  under  way, 
boosts  current  expenditures  by 
Elk  Falls  Co.  on  'Vancouver 
Island  to  $25,000,000. 

♦  ♦  * 

The  annual  report  of  Mersey 
Paper  Co.,  Ltd.  showed  a  new 
high  in  production  of  138,000 
tons  and  net  profit  amounting 
to  $13.84  per  common  share, 
compared  with  $11.94  in  1953. 
« 

Media  Records  figures  cred¬ 
ited  New  York  City’s  newspa¬ 
pers  with  May  linage  that  was 
9%  ahead  of  that  for  May,  1953. 
The  five-month  total  was  up 
7%.  Every  newspaper  had 
gains. 

• 

Hears!  Art  Bought 
By  Hearst  Corporation 

Los  Angeles 

Superior  Judge  Clyde  C.  Trip¬ 
lett  has  approved  sale  of  the 
William  Randolph  Hearst  col¬ 
lection  of  antiques,  paintings 
and  other  objects  of  art  for 
$2,092,872.25. 

The  15,000  items,  stored  at 
the  San  Simeon  and  Wyntoon 
estates  and  in  warehouses  here 
and  in  New  York,  were  pur¬ 
chased  by  the  Hearst  Corpora¬ 
tion,  top  holding  company  con¬ 
trolling  the  late  publisher’s  en¬ 
terprises. 

Hearst  Corporation  directors 
will  now  be  in  position  to  mar¬ 
ket  the  items  piecemeal  over  a 
long  period,  according  to  Ed¬ 
ward  L.  Compton,  representing 
the  Hearst  $56,000,000  estate 
at  the  sale. 

• 

Award  for  Alsops 

Urbana,  Ill. 

Joseph  and  Stewart  Alsop 
have  received  a  Benjamin 
Franklin  Magazine  Award  for 
1954  for  original  reporting  in 
which  serious  obstacles  had  to 
be  overcome.  Their  article,  “We 
Accuse,’’  Harper’s  Avas  cited. 
The  awards  were  given  at  the 
University  of  Illinois. 


We  handle  negotiations  for  the  sale  or  purchase 
of  daily  newspapers  from  coast  to  coast — three 
offices  conveniently  located.  Contact  the  nearest 
office  for  a  confidential  discussion. 

BLACKBURN-HAMILTON  COMPANY 

Newspaper  -  TV  -  Radio  Brokers 


WASHINGTON,  D.  C. 
James  W.  Blackburn 
Clifford  Marahall 
Waahincton  Bide. 
Sterline  3-434 1-> 


CHICAGO 


SAN  FRANCISCO 
Ray  V.  Hamilton  William  T.  Stubblefield 
Phil  Jackson 

111  Sutter  St. 
Ezbrook  2  5671-2 


Tribune  Tower 
Delaware  7-2755-6 


Court  Okays 
FCC  Goal  of 
Competition 

Washington 

The  policy  of  the  Federal 
Communications  Commission  of 
providing  competitive  broadcast 
services  in  a  community  re¬ 
ceived  the  endorsement  of  the 
Supreme  Court  of  the  United 
States  this  week. 

Actually  the  court  .^ent  back 
to  the  Court  of  Appeals  for 
the  District  of  Columbia  a  news¬ 
paper  radio  application  case 
which  has  been  in  litigation 
nearly  10  years.  The  initial 
hearings  in  1946  resulted  in  a 
grant  to  Allentown  Broadcast¬ 
ing  Corp.  The  victor  in  the 
present  stage  of  the  battle  is 
the  Easton  (Pa.)  Publishing 
Company. 

In  and  Out  of  Courts 

Easton  contested  the  FCC’s 
original  grant  and  won  a  review 
which  resulted  in  the  Commis¬ 
sion  reversing  its  examiner  and 
favoring  the  newspaper  appli¬ 
cant.  The  FCC  ruled  that 
Easton  had  greater  need  for  a 
station  which  would  provide 
locally  originated  programs  than 
did  Allentown,  already  served 
by  three  outlets.  Easton  had 
one. 

The  Court  of  Appeals  next 
held  that  the  FCC  had  erred  in 
disregarding  the  examiner’s 
findings.  Now  the  highest  court, 
with  only  Justice  Douglas  dis¬ 
senting,  has  remanded  the  ca.se, 
because  of  errors  of  law  com¬ 
mitted  by  the  Court  of  Appeals. 

“That  court,”  the  Supreme 
Court  opinion  pointed  out, 
“analyzed  the  evidence  before 
the  Commission  as  to  Easton’s 
uncertainty  on  affiliating  with 
radio  networks  to  secure  their 
programs  for  listeners,  the  re¬ 
luctance,  evasiveness  and  lack 
of  candor  of  Easton’s  principal 
witnesses  and  the  concentration 
of  local  communications  media 
in  the  hands  of  the  Easton  ap¬ 
plicant  who  was  the  publisher 
of  the  only  local  newspaper,  the 
licensee  of  one  of  two  FM  radio 
stations  and  of  the  only  tele¬ 
vision  station. 

FCC  Contention  Upheld 

“The  court  agreed  with  the 
Examiner  and  overruled  the 
Commission.  None  of  the  above 
circumstances  are  in  themselves 
a  bar  to  the  Commission’s  grant 
of  license.  Each  involves  ap¬ 
praisals  of  testimony  that  put 
into  a  record  facts  derived  from 
various  witnesses  by  interroga¬ 
tion.  There  was  substantial  evi¬ 


dence  considering  the  whole 
record  that  had  to  be  weighed, 
pro  and  con,  as  to  types  of  pro- 
grams,  evasiveness  of  witnesses, 
and  the  desirability  of  allocat¬ 
ing  an  additional  license  to  an 
applicant  who  already  controlled 
other  means  of  communication.” 

The  high  court  said  it  agreed 
with  the  contention  of  the  Com¬ 
mission  that  it  has  power  to  al¬ 
low  licenses  so  as  to  provide  a 
fair  distribution  among  com¬ 
munities. 

“The  distribution  of  a  second 
license  to  a  community  in  order 
to  secure  local  competition  for 
originating  and  broadcasting 
programs  of  local  interest  ap¬ 
pears  to  us  to  be  likewise  with¬ 
in  the  allowable  area  of  discre¬ 
tion,”  the  justices  remarked. 

• 

Sunday  Edition 
Instead  of  Sat. 

Klamath  Falls,  Ore. 

The  Herald  and  News  dropped 
its  Saturday  edition  on  June 
11  and  started  publication  of  a 
Sunday  paper  on  June  12. 

With  this  move,  it  becomes 
the  second  Oregon  evening 
newspaper  to  publish  a  Sunday 
edition.  The  other  paper,  the 
Medford  Mail  Tribune,  has 
published  a  Sunday  paper  and 
no  Saturday  for  some  16  years. 
Both  papers  are  the  Roseburg 
News-Review  are  owned  by 
Southern  Oregon  Publishing 
Company,  of  which  Frank  Jen¬ 
kins,  publisher  of  the  Herald 
and  News,  is  president. 

In  April  a  committee  of  mer¬ 
chants  called  on  Mr.  Jenkins 
and  asked  for  a  Sunday  paper 
to  support  their  proposed  Mon¬ 
day  night  store  hours. 


Court  Says  Paper 
Must  Give  Pay  Data 

Boston 

The  Boston  Herald-Traveler 
Corp.  must  furnish  complete 
payroll  data  with  individual 
names  and  amounts,  to  the 
Newspaper  Guild  for  collective 
bargaining  purposes,  under  a 
court  ruling  this  week. 

The  new.spaper  lost  in  its 
challenge  of  a  1954  order  by 
the  National  Labor  Relations 
Board.  The  United  States  Cir¬ 
cuit  Court  of  Appeals  held 
unanimously  that  the  requested 
information  is  relevant  to  con¬ 
tract  negotiations. 

Following  the  decision,  some 
employes  talked  informally  of 
petitioning  the  court  for  an  in¬ 
junction  to  restrain  the  com¬ 
pany  from  divulging  the  wage 
data  on  the  ground  it  would  be 
an  invasion  of  their  privacy. 
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Brownell  Says  Time 
Right  to  Review  ‘35’ 


Colorado  Springs 
Encouraging  experiments  in 
camera  coverage  of  court  pro¬ 
ceedings  have  suggested  the 
desirability  of  another  look  at 
Canon  35,  Attorney  General 
Herbert  Brownell  Jr,  is  con¬ 
vinced. 

The  Cabinet  officer  said  the 
,  tests  have  been  made  on  both 
state  and  federal  court  levels 
with  favorable  results.  He  add¬ 
ed:  “I  understand  that  a  com¬ 
mittee  of  the  American  Bar 
Association  has  the  matter  un¬ 
der  review  and  will  unquestion¬ 
ably  give  it  serious  attention.” 

However,  Mr.  Brownell  coun¬ 
selled  the  National  Press  Pho¬ 
tographers  Association  conven¬ 
tion  here  on  June  9:  “In  a 
republic,  one  of  the  burdens 
that  inevitably  attends  an  in¬ 
crease  in  power  is  a  correspond¬ 
ing  increase  in  responsibility.” 

The  Attorney  General  said 
the  deci.sion  of  the  Ohio  Court 
(the  Supreme  Court  refused  re¬ 
view)  in  the  Cleveland  Press 
case,  removes  doubt  as  to  con¬ 
stitutionality  of  Canon  35,  writ¬ 
ten  by  the  American  Bar  Asso¬ 
ciation  in  1935  to  ban  cameras 
from  courtroom  proceedings. 
The  rule  has  been  officially 
adopted  in  14  states,  and  by  the 
bar  associations  of  about  10 
others. 

Large  Attendance 

Attendance  at  the  10th  an¬ 
nual  NPPA  convention,  which 
opened  in  earnest  Wednesday, 
was  more  than  double  that  of 
any  previous  meeting,  with 
more  than  1,000  persons  pres¬ 
ent. 

Cloyd  Teter,  Denver  Post  pho¬ 
tographer  and  regional  vice- 
president,  said  the  convention 
promised  to  be  the  best  in  the 
history  of  the  organization. 

More  than  200  examples  of 
the  best  newspaper  photog- 
»raphy  for  the  last  year  were  on 
display. 

Members  devoted  a  full  day 
to  business  sessions,  finishing 
up  all  unfinished  business  from 
last  year  and  started  work  on 
a  new  constitution. 

Twenty  young  ladies  who  are 
to  vie  Saturday  noon  for  the 
title  of  “Miss  NPPA”  also  ar¬ 
rived  Wednesday  and  displayed 
their  charms  at  the  hotel’s 
swimming  pool. 

Court’s  Prerogative 
Adverting  to  the  Cleveland 
1  Press  case,  Mr.  Brownell  drew 


this  advice  for  the  lensmen: 
“Under  existing  decisions  and 
rules  of  court,  there  can  be 
little  question  but  that  a  trial 
judge  has  the  right  to  desig¬ 
nate  the  time,  the  manner,  and 
the  number  of  photographs  to 
be  taken  during  a  criminal  pro¬ 
ceeding.” 

He  cited  a  Baltimore  case  in 
which  a  hidden  camera  was 
used,  contrary  to  orders  from 
the  bench.  The  newspaper 
claimed  that  since  neither  the 
court  nor  the  spectators  were 
aware  that  exposures  were  be¬ 
ing  made,  there  could  be  no 
basis  for  the  charge  of  disturb¬ 
ing  the  decorum  of  the  court 
or  impairing  its  dignity. 

The  court,  Mr.  Brownell  re¬ 
lated,  held  that  the  authority 
of  a  judge  to  regulate  court¬ 
room  procedures,  including  the 
taking  of  pictures,  did  not  de¬ 
pend  upon  whether  a  disturb¬ 
ance  was  created,  but  was  a 
matter  for  the  sound  discretion 
of  the  judge  in  achieving  the 
impartial  administration  of  jus¬ 
tice. 

State  Court  Practices 

The  Attorney  General  agreed 
that  modern  methods  make  it 
possible  to  give  pictorial  cover¬ 
age  to  a  trial  without  disturbing 
any  of  the  principals.  In  addi¬ 
tion  to  reports  from  state 
courts,  he  said  he  has  had  one 
from  a  federal  judge  in  North 
Carolina  who  recommends  that 
Canon  35  be  revised  as  to  per¬ 
mit  individual  judges  to  decide 
when  photography  is  appropri¬ 
ate;  another  federal  judge  in 
the  State  of  Washington  has 
permitted  pictures  to  be  taken 
in  his  courts  in  non-jury  trials 
in  order  to  better  acquaint  the 
public  with  the  processes  of 
justice. 

He  referred  with  obvious  ap¬ 
proval  to  the  set  of  rules 
adopted  by  federal  courts  in 
the  District  of  Columbia  (be¬ 
low  the  Supreme  Court  level) 
in  which  pictures  may  be  taken 
in  room.s  in  the  court  buildings 
assigned  for  the  purpose,  when 
the  parties  consent;  photos  may 
be  taken  in  the  office  of  the 
U.  S.  Marshal,  also  with  con¬ 
sent  of  the  parties;  ceremonial 
portions  of  naturalization  pro¬ 
ceedings  may  be  photographed; 
persons  may  be  pictured  in  the 
judges  chambers,  with  permis¬ 
sion  of  the  judges. 

“These  modified  rules  take 
of  the  press  and  the  public  in 
into  consideration  the  interests 
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obtaining  news  under  proced¬ 
ures  which  safeguard  the  rights 
of  individuals  and  the  mainte¬ 
nance  of  order  and  dignity  in 
the  courts,”  Mr.  Brownell  char¬ 
acterized. 

Judge  Urges  Newsmen 
Fight  Canon  35 

An  Indiana  judge  who  per¬ 
mits  photography  in  his  court¬ 
room  this  week  asked  camera¬ 
men  attending  a  short  course 
why  they  don’t  do  something 
about  Canon  35. 

The  judge  was  Saul  I.  Rabb 
of  the  Criminal  Court  of  Marion 
County,  Indianapolis.  He  was 
one  of  the  speakers  at  the 
photo  seminar  of  the  Univer¬ 
sity  of  Illinois. 

In  a  Q.  and  A.  period,  the 
judge  threw  the  controversial 
subject  back  to  his  audience  by 
asking:  “Why  don’t  you  do 
something  about  it?  Newspa¬ 
per  representatives  were  in  the 
majority  on  the  group  which 
formulated  Canon  35.”  News¬ 
papers,  he  said,  should  remove 
the  “voodoo  from  our  court 
system.” 


Toll-TV 

(Continued  from  page  11) 


once  the  opponents  got  busy 
the  scales  tipped  and  now  it 
is  estimated  they  hold  a  six- 
to-one  lead. 

RCA’s  General  David  Sam- 
off  rolled  up  some  howitzers 
this  week  and  fired  a  salvo 
against  the  pay  system,  charg¬ 
ing  that  it  would  result  in  the 
ultimate  destruction  of  free 
television  since  by  its  simple 
economics  it  would  drive  out 
sponsored  adverti.sing.  He  ac¬ 
cused  the  proponents  of  pay- 
TV  of  concealing  their  real 
aim  of  eventually  having  ad¬ 
vertisements  on  paid  shows 
and  he  asserted  that  they  do 
not  propose  any  investment  of 
their  own  in  broadcast  facili¬ 
ties  but  would  usurp  the  es¬ 
tablished  system. 

Dr.  Frank  Stanton  of  Colum¬ 
bia  Broadcasting  System  has 
described  pay-TV  as  a  booby 
trap — “a  scheme  to  render  the 
television  owner  blind,  and 
then  rent  him  a  seeing-eye 
dog  at  so  much  per  mile  to 
restore  to  him,  only  very  par¬ 
tially,  what  he  had  previously 
enjoyed  as  a  natural  right.” 

If  only  5%  of  the  families 
who  now  watch  Ed  Sullivan’s 
show  would  pay  50c  each  to 
see  it.  Dr.  Stanton  calculated, 
they  would  spend  $375,000,  or 
more  than  twice  what  the 
sponsor  now  pays  to  bring  it 
to  the  public  free.  This  bit  of 


figuring  promoted  the  PR  men 
for  free  TV  to  come  up  with 
an  estimate  of  $1,156  per  year 
that  it  would  cost  the  average 
family  to  see  what  it  now  gets 
for  nothing. 

Day  by  day  the  battle  of 
statements  goes  on.  Propon¬ 
ents  of  pay-’TV  add  theirs,  too. 
The  original  champion.  Com¬ 
mander  E.  F.  McDonald  Jr., 
president  of  Zenith  Radio 
Corporation,  pulls  no  punches 
in  tearing  into  the  “powerful 
networks”  that  “have  aligned 
themselves  with  theatre  oper¬ 
ators  who  are  fighting  to  keep 
motion  pictures  and  other 
great  entertainment  away 
from  home  television.” 

Benefits  for  All 

Dr.  Millard  C.  Faught,  who 
has  concerned  himself  primar¬ 
ily  with  the  economics  of  tele¬ 
vision  since  its  inception,  has 
gone  over  to  the  Zenith  side. 
The  conception  of  pay-TV 
which  appeals  to  him  is  that 
of  similarity  with  newspapers 
— making  the  TV  business  de¬ 
pendent  for  income  on  two 
sources,  subscriptions  and  ads. 

As  he  sees  it,  pay-TV  would 
never  go  whole  hog;  rather 
the  subscription  revenue  would 
make  more  stations  economi¬ 
cally  feasible  and  thereby  pro¬ 
vide  a  truly  nationwide  TV 
service.  At  the  same  time.  Dr. 
Faught  explains,  advertisers 
would  benefit  because  the  aver¬ 
age  family  will  watch  about 
10  sponsored  shows  to  every 
one  they  will  buy. 

“The  net  result,”  Dr.  Faught 
said  recently,  “is  that,  on 
an  average,  advertisers  will 
have  a  90%  shot  at  a  bigger 
net  audience,  and  a  far  wider 
choice  of  TV  availabilities.” 

“We  are  keenly  aware,”  he 
added,  “that  TV  has  some  darn 
good  sponsored  shows — and 
thanks  to  competition  from  us 
they’ll  probably  have  some 
even  better  ones.  We  would  be 
fools  to  think  we  could  get  the 
public  to  pay  for  ‘I  Love  Suzy’ 
when  they  can  see  ‘I  Love 
Lucy’  for  free.” 

The  free-TVers  counter  with 
the  assertion  that  any  enter¬ 
tainment  that  advertisers  can’t 
afford  to  sponsor  would  be  so 
utterly  unfamiliar  to  the 
American  people  that  it  is  ex¬ 
tremely  unlikely  that  they 
would  accept  it. 

Moreover,  they  argue  that  a 
system  dependent  solely  on  ad¬ 
vertising  is  more  “depression- 
proof”  than  one  that  needs 
revenue  from  viewers,  on  the 
theory  that  viewers  chop  their 
spending  on  entertainment  dur¬ 
ing  lean  times  and  advertisers 
must  push  extra  hard  for  sales. 
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Classified  Section 


LINE  RATE3  For  EACH  ConsecutiTe  Insertion: 

SITUATIONS  WANTED— (Payable  With  Order) 


4Sc  line  each  insertion ;  S  @  50e ;  2  @  65c ;  1  @  65c 
Add  L5c  for  Box  Service 


ALL  OTHER  CXASSIFICATIONS : 

90c  line  each  insertion;  3  @  95c;  2  @  $1.00;  1  @  $1.10. 


3  line  minimum ;  15c  additional  for  box  service. 
Deadline  Wednesday  2  P.M.  (After  last  mail). 


<X)UNT  30  units  per  line,  no  abbreviations  (add  1  line  for  box  infor- 
Boation).  Boxholders'  identities  held  in  strict  confidence.  Replies  mailed 
daily.  Editor  &  Publisher  reserves  the  right  to  edit  all  copy. 


New  York  36.  Now  York.  Phone.  BRyant  9-3052. 


ANNOUNCEMENTS 


NEWSPAPER  SERVICES 


Press  Engineer* 


MASON-MOORE-TRACY,  Inc. 
Printing  Press  Engineers 
Machinists  and  Movers 
Web,  Offset,  Flat  Bed  Experts! 

We  will  move,  erect  or  repair  presses 
ANYWHERE 
28  E.  4th  Street.  New  York  3,  N.  Y. 
Phone  spring  7-1740 


UPECO 

Service  -  Maintenance  -  Repairs. 
SPECIALIZING  in  Duplex 
and  Goss  Flat-bed  Webs. 


DISMANTLED  -  MOVED  -  ERECTED 


UNIVERSAL 

PRINTING  EQUIPMENT  CO. 


Newspaper  Brokers 


NEGOTIATORS  for  good  daily  and 
weekly  newspapers,  confidential.  Ap¬ 
praisals.  Management.  Newspaper 
Service  Co.,  601  Georgia  Savings  Bank 
Bldg.,  Atlanta,  Ga. 


SPECIALIZING  in  sound  midwest 
newspapers.  Herman  H.  Koch,  2923 
Virginia  St.,  Sioux  City,  Iowa. 


MAY  BROTHERS,  Binghamton,  N.  Y. 
Elstablished  1914.  Newspapers  bought 
and  sold  without  publicity. 


SALES-PURCHASES  handled  with  dis¬ 
cretion.  Write  Publishers  Service. 
P.  O.  Box  3132,  Greensboro,  N.  C. 


JOSEPH  ANTHONY  SNYDER 
Western  Newspapers. 

10150  Culver  Blvd.  Culver  City,  Cal. 


★  if  THE  "Golden  Rule”  is  our  yard¬ 
stick.  A.  W.  Stypes  &  Co.,  62.5  Market 
Street.  San  Francisco  5,  California. 


LEN  FEIGHNER  AGENCY 
A  33  Year  Successful  Brokerage  Rec¬ 
ord.  Courteous,  confidential  personal¬ 
ized  service.  Weeklies  and  dailies 
bought  and  sold,  anywhere.  Box  192, 
Mount  Pleasant,  Michigan. 


CONFIDENTIAL  INFORMATION 
Daily  Newspaper  Properties 
W.  H.  Glover  Co..  Ventura,  California. 


EXPERIENCE  COUNTS 
Knowledge  of  almost  every  newspaper 
field  in  California  counts  when  we 
know  your  specifications.  If  you  want  a 
California  newspaiJer  let  us  satisfy  you. 
J.  R.  GABBERT 

3937  Orange  Riverside,  California 


Newspaper  Appraisers 


NEWSPAPER  VALUATIONS 
Tax  and  all  other  puriwses. 
Experienced  court  witness. 
Complete  reports  submitted. 

A.  S.  VAN  BENTHUYSEN 
446  Ocean  Ave.  Brooklyn,  N.  Y. 


Publications  For  Sale 


NEW  FREE  Bulletin  of  excellent 
western  newspaper  buys  now  ready. 
Jack  L.  Stoll  &  Associates,  4958  Mel¬ 
rose  Ave.,  Los  Angeles  29.  California. 


JERSEY  weekly  group  20  miles  from 
Times  Square.  Good  equipment ;  gross¬ 
ing  $31,700,  ripe  for  expansion.  Favor¬ 
able  deal  to  comiietent  man.  Write 
fully  to  DIAL.  640  W.  Willis,  De¬ 
troit,  Michigan. 


IN  THE  HEART  OF  THE  OZARKS. 
One  of  the  finest  little  weeklies  of  its 
class  in  the  United  States,  50  years 
old,  grossing  $15,000,  expenses  $6,000 
with  two  employes.  Unusual  modern 
plant  of  ample  excess  capacity.  Fifty 
live  business  houses.  Circulation  1,100. 
Price  $13,500,  half  down  and  including 
the  building.  Our  No.  9105.  May 
Brothers,  Binghanton,  New  York. 


ANNOUNCEMENTS  | 

Publications  For  Sale  \ 

North  Carolina  Weekly,  no  plant,  good  j 
growth  potential.  Priced  at  $5,000, 
$2,500  cash.  Publishers  Service.  P.  O. 
Box  3132,  Greensboro,  North  Carolina. 

NEBRASKA  UNOPPOSED  WEEKLY 

IN  $22,000  gross  class,  netting  $9,000, 
excellent  plant  and  building ;  price  of 
$29,000  includes  $9,000  building.  Only 
about  $15,000  down;  agricultural  town 
backed  by  new  industry.  Solid.  Bailey- 
Krehbiel,  Box  88,  Norton,  Kansas. 

GOOD  SOUTHWEST  DAILY 

In  an  ideal  small  city.  Growing  popu¬ 
lation  and  economy.  Grossing  over 
$80,000.  Excellent  net  to  competent 
management.  $45,000  will  handle. 
Priced  right. 

RAY  E.  MOHLER  &  ASSOCIATES 

312  Boston  Bldg.,  Denver,  Ck>lorado 

Publications  Wanted 

WILL  BUY  established  Florida  weekly 
havinir  own  plant.  Private  party.  Box 
2045.  Editor  &  Publisher. 

EDITOR-MANAGER,  28.  Illinois  J- 
grad,  8  years  exrrerience,  seeks  weekly 
or  small  daily — lease,  option  to  buy ; 
or  opixtrtunity  to  hi  v  from  profits ; 
or  small  down  payment  with  terms. 
Box  2500,  Editor  £.  Publisher. 

Business  Opportunities 

OPPORTUNITY  to  acquire  interest  in 
large,  excellent  weekly.  Chart  Area  6. 
Requiaes  about  $25,000.  Prefer  man 
under  40  with  weekly  experience  who 
is  able  to  manage  all  departments. 
Box  2426,  Editor  &  Publisher. 

OPPORTUNITY  to  aoqu'ie  interest  in 
well-established  weekiv  due  to  expan¬ 
sion.  Small  cash  investment.  Knowl¬ 
edge  of  Greek  helpful.  Must  have  wide 
weekly  exi)eriencc.  Box  2541,  Editor  & 
Publisher. 

National  Advertising  Space 

Test  SANDERS  ABC  3 

Avon  Herald  News — Nuiida  News 
Livingston  County  Leader 

Geneseo,  N.  Y. 

NEWSPAPER  SERVICES 

Cartoons  Wanted 

FAMILY-TYPE  cartoons  with  very 
short  captions  or  preferably  none, 
wanted  immediately  for  new  medium. 
Top  prices  for  outright  purchase.  Pos¬ 
sible  syndication.  P.  O.  Box  3526, 
Merchandise  Mart  Station,  (Chicago  54. 
Illinois. 

Press  Engineers 

LORENZ 

Printing  Machine  Co.,  Inc. 

Printing  Press  Engineers,  Machinists: 
dismantle,  move  and  erect  anywhere. 
36-26 — 31  St.,  Long  Island  City  6.  N.Y. 
STillwell  6-0098-0099 

(Owned  and  Operated  by 
Sam  S.  Puntolillo  Corp. ) 
420  Valley  Brook  Ave., 
Lyndhurst,  N.  J. 
Phone  GEneva  8-3744 


E.  P.  WALLMAN  &  CO. 


presses  Coast  to  (k>ast. 

4164  975  N.  Church  Street 

rd  Illinois 


SKIDMORE  &  MASON.  INC. 

EREITnNG 


MOVING 

DISMANTLING 
551  W.  22nd  St..  New  York  11.  N.  Y. 
Phone  ORegon  5-7760 


Dearborn  Machinery  Movers  Co. 


DISMANTLING 
MOVING 

ERECTING 
We  offer  a  complete  "Turn  Key”  job 
Anywhere 

P.O.  Box  277  New  Orleans  9,  Louisiana 
Phone  Bywater  7534 


MAUHIIVERY  and  SUPPLIES 


Composing  Room 


LINOTYPES  AND  INTERTYPES: 
2 — #8  single  mag.,  #42641  and 
#46479 

1 — #8  3  mag.,  #47963 
1— #31  4-mag..  #55407 
1 — Model  C  Intertype,  gas  pot, 

3  m.ng.,  #7018 

1 — Model  G2  Intertype  #16322, 
with  aux. 

8-page  Model  E  Duplex 
NORTHERN  MACHINE,  WORKS 
3?3  No.  4th  Street 
Philadelphia  6,  Pa. 


MACHINERY  and  SUPPLIES 


Composing  Room 


UNO.,  INTERTYPE  and  LUDLOW 
mats  bought  and  sold.  Over  1.000  fonts 
for  immediate  delivery.  Proofs  on  re¬ 
quest.  Send  for  latest  list.  Also  mage, 
zines,  new  and  used  parts  on  hand. 
M.  Carbone.  617  Cherry  St..  Phils.,  Pa. 


UNO  TYPE  MATS  SOLD.  Large  as- 
sortment  constantly  in  stock.  I^iuest 
list.  Roth  200>/4  W.  24,  N.  Y.  C.,  11. 


Newsprint 


MULTIFACE  PERFORATOR— practi¬ 
cally  new  with  8  pt.  Opticon  and  6 
pt.  Regal  magazines.  $1,600.  Box  2400, 
Editor  &  Publisher. 


TELETYPE  EQUIPMENT  for  Sale- 
Two  complete  units  consisting  of  tape 
perforators,  operating  units  and  C-2 
Hi-Speed  Intertype.  In  first-class  con¬ 
dition.  Write  or  call  Ontral  Trade 
Plant,  15  Lyon  St.  N.E.,  Grand  Rapids, 
Michigan. 


LUDLOW  AND  UNO  MATS.  LIKE 
new.  Save  25  to  60%.  Late  faces. 
Write  for  price  list.  Lino  and  Intertype 
magazines,  new  or  used.  Midwest  Ma¬ 
trix  Mart,  633  _  S.  Plymouth  Court, 
Chicago  5,  Illinois. 


STANDARD  Newsprint.  Also  superior 
quality  Splicing  tape.  Bunge  Pulp  A 
Paper.  45  W.  45  St.,  N.  Y.  |e. 
JU  2-4830. 


NEWSPRINT.  ROLLS.  SHEETS 
Behrens  Sales,  427  2nd  Ave.,  N.Y.C. 
MU  6-6960. 


Press  Room 


EXCEPTIONAL 

OPPORTUNITY 

We  are  Planning  to  dismantle 
and  store  the  following  equip¬ 
ment  located  at 

THE  PHILADELPHIA 
BULLETIN 

and  Will  Sell  any  Part  of: 

12  HOE  Z  TYPE  UNITS  22^^' 


STEEL  Cylinders— Roller  Bearings— 
Spray  Fountains — Magnetic  Cylinder 
Brakes — Late  News  or  Fudge  Devices. 


12  KOHLER  Pedestal  Type  3  Arm 
Reels  with  Automatic  Tensions  and 
Wood  Autopasters. 

4 — DOUBLE  Folders  with  Sub¬ 
marine  Delivery. 


4 — 2  MOTOR  Press  Drives  100/10 
HP  for  DC  Current  With  Controls. 


4 — COMPLETE  Cutler  Hammer  Con¬ 
veyors. 


BEN  SHULMAN  ASSOCIATES 

270  Park  Av..  N.  Y.  17  EL  5-3507 


HOE  64  PAGE  PRESS 


4  VERTICAL  pattern  units 

steel  cylinders,  roller  bearings 
Double  folder,  balloon  formers 
Substructure  and  reels 
23  cutoff 


FOR  SALE — Model  8  Linotype,  serial 
29325.  Three  magazines,  fast  distribu¬ 
tor  screws  with  rigid  entrances,  three 
almost-new  molds,  gas  pot  with  new- 
stylo  Merg  controls,  Emerson  motor, 
low  base,  universal  knife  block,  down- 
stroke  knife  wiper,  outside  galley,  low 
base.  Machine  was  overhauled  by  Merg 
service  man  four  years  ago ;  can  be 
seen  in  operation  our  plant.  Price 
$1,500  fob  our  floor.  Mathews  Print¬ 
ing  Co.,  600  Capitol  Street,  Charles¬ 
ton.  West  Virginia. 


LUDLOW  MACHINE.  Cabinet  and  10 
fonts  of  mats.  Complete  $2700.00— 
Guaranteed.  Foster  Mfg.  Co.,  210  N. 
Broad,  Philadelphia,  Pennsylvania. 


John  Griffiths  Co.,  Inc. 

415  Lexington  Ave., 

New  York  17.  N.  Y. 


24  Page  GOSS  Straiqhtllne 
3  Deck  Single  width. — AC  Drive — 2$A 
Quarter  Folder — Complete  Stereo. 


BEN  SHULMAN  ASSOCIATES 

270  Park  Av.,  N.  Y.  17  EL  6-8601 


12  PAGE 

DUPLEX  TUBULAR 


%  Page  Folder,  22%"  cutoff.  All 
stereotype  equipment.  AC  Drives. 


UNIVERSAL  PRINTING 
EQUIPMENT  CO. 


(Owned  and  Operated  by 
SAM  S.  PUNTOULLO  CORP.) 
420  Valley  Brook  Ave., 
Lyndhurst,  New  Jersey 


2  Unit  DUPLEX  Metropolitan 

16/32  pages. — AC  Motor — Stereo  32% 


BEN  SHULMAN  ASSOCIATB 

270  Park  Av.,  N.  Y.  17  EL  6-$6l1 
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machinery  and  SUPPLIES  I  MACHINERY  and  SUPPUES 


Pret*  Room  I  Preu  Room 


32-PAGE  HOE  SIMPLEX 

>/4  and  %  Folder 
22)4''  CutolT,  AC  Motor 

BEN  SHULMAN  ASSOCIATES 

270  Park  Ave.,  N.  Y.  17  EL  5-3507 
Stereotype 

PONY  AUTOPLATE  castinK  machine 
for  21>A’  cut-off  prem.  Hand  cast¬ 
ing  boxes,  tail  cutters  shavers.  ehii>- 
plna:  blocks  in  21^'*,  22%'  and 

23-9/16"  cut-off.  Georite  C.  Oxford. 
Box  903.  Boise.  Idaho. 


SPECIAL  BUY 
Fronn  the  Suspended 
BROOKLYN  EAGLE 

12  Unit  HOE  Vortical  Press — 22)4 
Serial  numbers  2561  -  2562  -  2563  -  2564. 
Solid  steel  cylinders,  roller  bearings, 
ipray  fountains.  COMPACT  UNITS. 

12  KOHLER  Pedestal  Type  3  arm 
reels  with  automatic  tensions. 

3  DOUBLE  Folders  with  conveyors 

4  TWO  Motor  Press  Drives  DC 
WILL  SELL  Any  part  of  the  above 
to  suit  your  requirements. 

PRICED  RIDICULOUSLY  LOW 
FOR  QUICK  SALE. 

Shulman  Press  Sales,  Inc. 

270  Park  Ave.  N.  Y.  17  EL  5-3607 

If-PAGE  HOE  with  stereotype  equip¬ 
ment 

1.16-PAGE  HOE  unit.  22-%  cut  off 
Hall  Dry  Mat  Roller 
Dural  Aluminum  stereotype  Chases 
No.  25  Vandercook  Proof  Press 
Hoe  Heavy  Duty  Saw  and  Trimmer 
Furnaces  and  Pumps 
Hall  6'  and  8'  tables 
Complete  double  page  casting  equip¬ 
ment  for  21-%  sheet  cut 

THOMAS  W.  HALL  CO. 

_ Stamford.  Conn. _ 

MOTOR  DRIVES  of  40.  60.  60,  76. 
and  100  H.P.  AC.  Also  extra  control 
boards  AC.  George  C.  Oxford.  Box 
tot.  Boise.  Idaho. 

Used  Presses 

it  Since  newspapers  constantly  are 
replacing  presses  with  new  GOSS 
units,  we  usually  have  a  list  of 
goc^  used  presses  available  or 
which  may  be  available  soon,  for 
newspapers  of  all  sixes. 

If  GOSS  engineers  can  adapt  such 
equipment  to  your  specific  needs. 

♦  CORRESPONDENCE  invited. 

THE  GOSS 
PRINTING  PRESS  CO. 

5601  W.  31  Street  Chicago.  Illinois 


32  Page  DUPLEX  Tubular 

12%'  2  to  1  Cylinders — Double  Folders. 
AC  Motor.  Complete  Stereo 

BEN  SHULMAN  ASSOCIATES 

270  Park  Av..  N.  Y.  17  EL  5-3507 

16-32  PAGE  HOE  QUAD 

Serial  #  1369.  Can  be  seen  in  opera¬ 
tion  daily  1  to  5  P.  M. 

Complete  with  all  Stereotype  equip¬ 
ment.  including  mat  roller.  All  Motors 
are  AC. 

UNIVERSAL 

PRINTING  EQUIPMENT  CO. 

(Owned  and  operated  by 
SAM  S.  PUNTOLILLO  CORP.) 

420  Valley  Brook  Ave., 
s  Lyndhurst,  New  Jersey. 

Phone:  GEneva  8-3744 

6  scon  UNITS 

22%'  cut  off.  doable  folders.  Cutler- 
Hammer  conveyors  with  6  Scott  8-arm 
reels  and  Jones  automatic  tensions.  2 — 
125/7%  DC  press  drives.  2 — 150  kw 
General  Electric  rectifiers  for  convert¬ 
ing  from  AC  to  DC.  Turntables  and 
trackage  around  press.  Complete  stereo- 
^pe  equipment.  Press  completely  re¬ 
built  last  year.  Can  be  seen  running. 
Available  September.  Reasonable,  ^x 
2207.  Bklitor  A  Publishers. 

4  Unit  HOE  Straight  Pattern 
Steel  Cylinder  -  Roller  Bearings  -  Spray 
Fountains  -  Reels  and  Tensions  - 
Balloon  Formers  -  DC  Drive  23  9/16. 

BEN  SHULMAN  ASSOCIATES 

I  270  Park  Av..  M.  Y.  17  EL  6-8667 


8  TON  Metal  Pot  Gaa  or  Electric 
with  Double  Junior  Autoplates  and 
Autoshaver.  22%'-AC 

e  •  • 

8  TON  Metal  Pot  Gas  or  ESectric 
with  Double  Automatic  Autoplatas 
and  Autoshavers,  22%'-AC 

•  •  • 

WOOD  Automatic  Autoplate  with 

Autoshaver  28A’’-2t-C. 

•  •  • 

BEN  SHULMAN  ASSOCIATES 

270  Park  Av.,  N.  Y.  17  EL  6-8607 

Wanted  to  Buy 

NEWSPAPER  PRESSES 
COMPLETE  PLANTS 

I  BEN  SHULMAN  ASSOCIATES 

270  Park  Av.,  N.  Y.  17  EL  6-3607 


NEWSPAPER  PLANTS 
Also  individual  machinery  A  equip-  i 
ment  -  anywhere  in  U.  S.  A. 
PRINTCTIAFT  REPRESENTA'nVES 
277  Broadway  New  York  7,  N.  Y. 
WANT  Duplex,  Goss  Flatbed,  Ludlow, 
Lino  with  quadder  and  Offset  Press. 
Tompkins.  712  3.  Clark,  Chicago,  HI. 
WANTED.  Duplex  or  Goss  Flat  Bed 
Web  Press.  Cash  deal.  Inland  News¬ 
paper  Supply  Co.,  422  West  8th, 

Kans-us  City  5.  Mo.  _ 

LINOTYPE  METAL.  Need  60.000  lbs. 
good  used  linotype  metal.  Must  assay 
at  least  4-12-84.  Box  2431,  Editor  A 
Publisher. 


_ HELP  WANTED _ 

Circulation 

DISTRICT  SUPERVISOR 

LARGE  Southwestern  newspaper  needs 
an  exj^erienced  State  Agency  District 
Supervisor.  Must  have  at  least  2  years 
training  with  indeiwndent  merchant 
plan  us  a  district  supervisor  or  dis¬ 
tributor.  The  man  selected  for  this 
position  is  not  over  35  and  has  excel¬ 
lent  record  for  at  least  2  years  on 
present  job. 

HE  WILL  be  offered  an  exceptionally 
good  starting  salary,  expense  account, 
and  many  other  company  benefits. 
Write  giving  personal  and  employment 
history  to  Box  2526,  Elditor  A  Pub¬ 
lisher. 


FOUR-FISTED  WORKER 


MAN  looked  for  combines  ex¬ 
perience  and  qualifications  of 
successful  circulator,  promo¬ 
tion  idea  man  and  manager  of 
carrier  delivery  system. 

HE  ENJOYS  his  meals  most 
and  sleeps  best  while  engaged 
in  tough,  winning  fight. 

HE  KNOWS  all  the  tricks, 
but  uses  them  only  when 
forced  to  by  unfair  tactics  of 
the  competition. 

Reply  Box  2524,  Editor  A  Publisher. 


HELP  WANTED 


Circulation 


A  YOUNG  versatile  circulation  promo¬ 
tion  man  up  to  35  years.  Experience 
(5  years).  Must  be  resourceful  and 
self-starter.  Elxcellent  salary,  bonus, 
car  allowance.  Triple  A  organization. 
Give  full  details  first  letter.  Box  2552, 
Editor  A  Publisher. _ 

CIRCULATION  MANAGER  and  assist¬ 
ant  ;  Florida  pat>er.  Should  have  ex¬ 
perience  16,000  ABC  daily.  Write  full 
details  including  salary  requirements. 
Box  2502.  Editor  A  Publishei. 

ArtUtt — Cartooniats 

PSYCHOLOGIST  wants  Cartoonist  to 
team  up  with  him  on  Child-care  strip. 
Box  2533,  Editor  A  Publisher. 


Claaaified  Advertising 


Phone  room  supervisor 
male  or  female, 

for  large  Midwesteru  Metropolitan 
newspaper.  Must  be  experienced  in  all 
phases  phone  room  oiieration,  capable 
of  taking  full  charge  and  developing 
hard-hitting  department.  For  personal 
Interview,  write  full  details  concerning 
yourself,  salary  expected.  Box  2505. 
Editor  A  Publisher. 


YOUNG  MAN  with  one  or  two  years 
of  classified  experience  to  take  over 
classified  department  as  salesmanwman- 
ager.  Progressive  12.500  daily  in  Chart 
Area  7.  Permanent  position,  salary, 
bonus.  Give  qualifications  first  letter, 
stating  salary  expected.  Box  2542,  Edi¬ 
tor  A  Publisher. 


_ Display  Advertising 


ADVERTISING  DIRECTOR  —  Bight 
man  will  sUrt  at  88600  to  $12,000— 
write  own  ticket  from  there.  Pronao- 
tion  of  present  director  makes  opening. 
This  is  nation's  newest  metropolitan 
p.m.  and  Sunday  paper,  Jackson,  Mis¬ 
sissippi.  Man  selected  will  have  four 
or  more  years  experience  as  quarter¬ 
back  on  fighting  team  in  competitive 
market  comparable  size.  Should  be 
under  60,  married.  Record  must  stand 
rigid  examination.  Paper  adequately 
financed :  magnificent  new  air-con 

ditioned  building  and  plant  paid  for. 
Paiier  now  leading  afternoon  competi¬ 
tion  in  both  local  display  and  classified. 
City  one  of  most  progressive  in  entire 
South— delightful  place  to  live;  superb 
schools.  Write  full  details  in  confidence 
to  Charles  Patten,  General  Manager. 

State  Times.  Jackin,  Mississippi^ _ 

SUBURBAN  New  York  daily  has  de- 
slreable  openings  for  energetic  capabie 
men  with  copy  and  layout  experience 
in  addition  to  selling  ability.  We  offer 
insurance  plan,  incentive  bonus,  vaca¬ 
tion  in  addition  to  salary.  Write  in  de¬ 
tail  regarding  your  qualifications,  giv¬ 
ing  all  pertinent  information  to  Box 

2230,  Editor  A  Publisher. _  _ 

OUTSTANDING  MIDWEST  seven  day 
daily  has  an  outstanding  opportuni'y 
fer  young  man  between  30  and  35  with 
at  least  five  years  of  display  advertis¬ 
ing  exiierience.  He  must  be  promotional 
minded,  good  on  layouts  and  copy 
since  he  will  handle  the  top  twenty 
accounts  of  this  newspaper.  Please  send 
complete  resume  of  family  status,  edu¬ 
cation  and  availability  to  Box  2322, 

Editor_A  Publisher. _ 

DISPLAY  SALESMAN.  Good  wages 
plus  opportunity  to  grow  with  fast 
developing  market.  ‘Times-Democrat, 

Altus,  Oklahoma. _ 

WE  FEEL  we  are  big  enough  to  hire 
our  first  advertising  man  or  lady.  We 
prefer  a  permanent  person.  It  will  be 
a  job  where  you  should  be  able  to 
show  results.  On  the  magazine  which 
is  114  to  212  pages  monthly,  you 
would  correct  ads,  relay  them,  read 
them  and  promote  them  by  direct  mail. 
On  the  books,  we  publish^  60  of  them 
now.  you  would  promote  them  by 
direct  mail  to  pet  shops,  book  stores, 
etc.  As  our  net  increases  so  does  yours. 
We  would  like  to  start  with  860  a 
week.  All-Pets  Magazine-Books  18 
Forest  Avenue.  Fond  du  Lac,  Wiscon- 
.  sin.  Established  1934  under  present 
ownership  since  1946. 


HELP  WANTED 


Display  Advertising 


<X>UPLE,  free  to  travel  protected  ter¬ 
ritory,  unusually  large  earnings,  car 
and  sales  ability  a  must.  Chart  Area  6 
and  8.  Box  2311,  Editor  A  Publisher. 


IF  .  .  .  you  want  to  work  on  one  of 
America's  top  Metropolitan  newspa¬ 
pers  and  live  in  Southern  California 
(not  Los  Angeles)  where  you  enjoy 
the  finest  climate  in  the  country  .  .  . 

IF  .  .  .  you  want  a  chance  to  grow 
and  progress  in  one  of  the  fastest 
growing  cities  in  the  Nation  .  .  . 

IF  .  .  .  you  are  seeking  the  opportun¬ 
ity  to  advance  as  a  newspaper  adver¬ 
tising  man  .  .  . 

IF  ,  .  .  you  are  25  to  85  years  of 
age.  with  at  least  five  years  experienoa 
in  the  daily  field  servicing  established 
accounts,  writing  copy  and  making 
layouts  and  SELUNG  NEW  BUSI¬ 
NESS,  we  would  like  to  hear  from  you 
NOW. 

Write  all  details  to:  Box  2312,  Editor 
A  Publisher. 


ADVERTISING  director  for  8500  daily. 
We  want  a  man  experienced  in  both 
classified  and  display  who  can  co¬ 
ordinate  the  departments  and  also  sell 
space.  We  are  interested  only  in  some¬ 
one  looking  for  a  permanent  position. 
Chart  Area  11.  Box  2300,  Elditor  A 
Publisher. 


ADVERTISING  SALESMAN,  for 
permanent,  opportunity-filled  position 
with  Kankakee.  Illinois,  Daily  Jour¬ 
nal.  We  want  a  young  hustler,  strong 
on  copy  and  layout,  ambitious  and  re¬ 
liable.  We  offer  security,  liberal  start¬ 
ing  pay,  bonus,  merit  raises,  other  un¬ 
usual  extra  benefits.  Finest  working 
conditions,  short  week,  new  air-con- 
tioned  plant,  congenial  staff.  Clean, 
prosperous,  one  paper  community  of 
40.000.  Write  details  of  training,  ex- 
perience,  personal  data,  references. 

ADVER'nSING  MAN 
FOR  DAILY  NEWSPAPER 
If  you  are  now  with  a  weekly  or  small 
daily  this  is  your  chance  to  move  up. 
F.xcelient  opportunity  for  man  willing 
to  work  and  interested  in  his  future. 
Write  giving  full  details  about  back¬ 
ground  to  E.  B.  Haines.  Paterson  Eve- 
ning  News.  Paterson,  New  Jersey. 
ADVERTISING  staff  man.  Minimum 
two  years  exiierience.  Good  ideas,  good 
layouts.  875  to  885  per  week  plus 
bonus.  Located  in  one  of  America's 
fastest  growing  cities.  Apply  Person¬ 
nel  Director.  Ledger-Enquirer  Com- 
pany,  Columbus.  Georgia. 
ALL-AROUND  ad  man  who  also  can 
handle  news  for  small  paper  with  big 
Iictential  in  San  Francisco  Bay  Area. 
Long  hours,  low  pay,  but  potential 
can  pay  off  to  right  man  who  wants 
chance  for  part  ownership.  Write  Box 

2511.  Editor  A  Publisher.  _ 

AMBITIOUS  young  man  need^  by 
metropolitan  weekly.  No  high  pressure. 
Unafraid  of  stiff  competition.  Oppor¬ 
tunity  for  hard  worker.  Enterprise. 

Box  188,  Mishawaka,  Indiana. _ 

METROPOIJTAN  newspaper,  chart 
area  6,  has  an  immediate  opening  for 
experienced  retail  salesman.  High¬ 
ly  competitive  market,  good  salary  and 
working  cond'tions.  Oi>ening  due  to 
staff  expansion.  Give  full  details  In 
first  letter.  Your  reply  will  be  held  in 
strict  confidence.  Box  2501,  FIditor  A 
Publisher. 


CAPABLE  ASSISTANT  25-30  YEARS 
old  to  help  produce  long  established 
employee  publication  and  handle  gen¬ 
eral  writing  assignments  for  large  tele¬ 
phone  company  in  Chart  Area  6.  Good 
journalism  background  and  experience 
needed,  knowledge  of  layout  and  pho¬ 
tography  also  helpful  for  future  ad¬ 
vancement.  Native  of  Chart  Area  6 
preferred.  Box  2415,  FIditor  A  Pub¬ 
lisher.  _ _  _  _ _ 

MIDWEST  Journalism  school  needs 
man,  with  solid  daily  or  weekly  ex¬ 
perience.  to  visit  high  school  journ¬ 
alism  staffs  in  fall,  teach  in  spring. 
Can  take  graduate  work.  Box  2401, 
Editor  A  Publisher. 
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Promotion  Public  Relationt 


AMERICAN  organUation  broadcasting 
to  Soviet  Union  seeks  American  citizen, 
with  journalistic  or  radio  news  experi¬ 
ence  and  good  reading  knowledge  of  . 
Russian,  for  program  planning  or  re-  | 
search  work  abroad.  Box  No.  2209, 
Editor  &  Publisher.  _ 


INDEPENDENT  Montana  daily  in 
growing  Glendive,  Williston  Basin, 
needs  reporter.  Hard  work  but  pood 
spot  for  man  who  wants  advance 
quickly  in  general  reporting  field. 
Reply  Box  2029,  Editor  &  Publisher. 

NEWS  EDITOR,  *150:  Sports  Editor 
$125;  2  Rewrite,  $120.  Weekly  Editor 
$90.  Reporters  $65  to  $110.  Cubs  $56 
to  $70.  Send  resume  and  request  reg¬ 
istration  forms  Birch  Personnel,  59  E. 
Madison,  Chicago.  Illinois. _ _ 

EXPERIENCED  Reporter  6,000  circula¬ 
tion  morning  daily.  Daily  Rocket, 

Rock  Springs,  Wyoming.  _ 

FAST,  ACCURATE,  hard  -  working 
Telegraph  Editor  for  25,000  circulation 
afternoon  daily.  Southwesterner  pre¬ 
ferred.  Give  full  details  and  references 
to  Jim  Scott,  Managing  Editor,  Odessa 

American,  Odessa, _Texas.  _ _ 

NEW  ENGLAND  seaboard  PM  daily 
of  twelve  thousand  wants  desk  man. 
Send  reference,  experience,  salary  ex- 
I>ected  first  letter.  Apply  Box  2418, 
Editor  &  Publisl^er.  _ 

NEWS  EDITOR  for  4,000  circulation 
evening  and  Sunday  morning  daily  in 
college  city  of  18,000.  Must  be  sober, 
reliable,  experienced  and  qualified  to 
do  top  job.  Permanent  to  right  man ; 
needed  by  July  1.  Write  giving  full 
I>articulars  as  well  as  expected  start¬ 
ing  salary  to  Orville  E.  Priestley,  P.O. 

^x  30,  Las  Cruces,  New  Mexico.  _ 

NIGHT  EDITOR  to  handle  wire  serv¬ 
ice,  local  copy.  Times-News,  Twin 

Falls,  Idaho^ _ _  _ 

PROGRESSIVE  southern  newspaper 
has  openings  for  beginners — one  man, 
one  woman.  Training  programs.  Send 
full  record.  Box  2430,  Editor  &  Pub- 

Usher.  _  _  _ _ 

TEXAS  DAILY  looking  for  combina¬ 
tion  city-wire  editor,  ^me  experience 
necessary.  Write  giving  background 
and  expected  compensation.  Box  2432, 
^itor  &  Publisher. 

WIRE  EDITOR  for  7,000  P.M.  daily, 
^ate  experience,  references,  salary  re- 
<|uirements.  The  Robesonian,  Lumber- 
ton.  North  Carolina. _ _ 


EDITOR 

WRITER 

NATIONWIDE  corporation  has  perma¬ 
nent  position  for  experienced  writer 
and  Assistant  Editor  in  its  ADVER¬ 
TISING  Department  in  New  York  City. 
Several  years  experience  in  newspaper 
or  magazine  writing  preferred.  Good 
story  sense,  thorough  reporting  and 
clear  effective  writing  essential.  Must 
be  able  to  handle  all  phases  editorial 
work.  Salary  based  on  qualifications 
and  experience.  Job  involves  some 
traveling.  Send  complete  record  of 
education,  age,  experience,  marital 
status  and  date  available  for  employ¬ 
ment  to:  Box  E576,  221  W.  41  St., 
New  York  City. _ _ 

THE  ONEONTA  New  York  Star  has 
opening  for  young  lady  to  serve  as 
Woman's  Elditor.  Good  opportunity 
progressive  morning  daily.  Applicant 
must  have  minimum  of  one  years  ex¬ 
perience  or  equivalent  education  at 
journalism  school.  Write  fully  stating 
minimum  starting  salary  to :  Gerald 
Gunthrup.  Oneonta  Star  Editor. _ 

CITY  EDITOR  experienced  both  as 
writer  and  on  desk,  including  head¬ 
line  writing.  New  York  area  daily. 
Write  giving  full  background.  Box 

^510.  Editor  &  Publisher. _ 

REPORTFR  TO  handle  State  news 
on  Up  state  New  York  afternoon 
dailv.  Give  experience,  salary  desired. 
Good  opportunity  for  right  man.  Write 
Box  2503,  Editor  &  Publisher. 
REPORTER  with  car  and  some  ex¬ 
perience  to  handle  coverage  of  Mo¬ 
hawk  Valley  area  news  for  Glovers- 
ville.  New  York.  Leader-Herald.  Job 
open  now.  Apply  to  Managing  Editor 
listing  education,  experience,  draft 
status,  salary  expected,  other  pertinent 
information. 

UPSTATE  NEW  YORK  afternoon 
daily  has  opening  for  mature  working 
managing  ^itor.  Staff  of  5.  Must  be 
reli.able.  experienced  and  qualified  to 
do  top  job.  Permanent  to  right  man. 
Write  giving  full  particulars  as  well 
as  expected  starting  salary  to  Box 

2.'04.  Editor  &  Publisher, _ 

WANTED :  Ambitious  young  man  with 
abiffty  to  write  as  a-ssistant  editor  for 
national  association  magazine.  Wash¬ 
ington.  D.  C.  Prefer  journalism  gradu¬ 
ate  with  at  least  two  years  magazine 
or  newspaper  experience.  Write  ^x 
2.55.^,  Editor  &  Publisher. 


ALERT  SPORTS  EDITOR  for  progres¬ 
sive  afternoon  and  Sunday  morning 
daily.  Should  be  willing  to  accept 
other  reasonable  assignments  as  time 
permits,  but  emphasis  is  on  thorough 
coverage  sports  field.  Give  full  inform¬ 
ation  first  letter.  Tribune-Herald, 
Casper,  Wyoming. 

CHURCH- AFFT  LI  ATED  liberal  arts 
college  in  Chart  Area  2  needs  man 
to  teach  journalism.  Must  have  mast¬ 
er’s  degree,  practical  journalism  ex¬ 
perience,  some  teaching  experience. 

Box  2.506.  Editor  &  Publisher. _ 

REPORTER-PHOTOGRAPHER,  male, 
at  least  4  years  writing  experience  on 
daily :  car ;  feature  work,  northern 
New  England.  Give  age,  dependents, 
experience,  references,  salary  require- 
ments.  Box  2520,  Editor  &  Publisher. 
DESKMEN  AND  reporter  ixtsitions 
available  on  Pennsylvania  daily  pa¬ 
pers.  beginners  and  experienced.  Send 
application  to  PNPA,  310  Telegraph 

Bldg..  Harrisburg,  Pa. _ 

EDITOR  for  top  daily.  Chart  Area  2. 
Financial  and  business  news  back¬ 
ground  essential.  Premium  pay  and 
future  to  qualified  man.  Box  2543, 

Editor  &  Publisher. _ 

EDITORIAL  page  editor  and  editorial 
writer  seeking  permanent  job  in  pleas¬ 
ant  surroundings :  growing,  progressive 
city  in  which  located  large  State  Col¬ 
lege.  Especially  good  situation  for  man 
seeking  security  in  latter  professional 
years  in  po.st  without  overpowering  re¬ 
sponsibility  or  production  under  pres¬ 
sure.  Include  all  t'ersonal  and  pro¬ 
fessional  backgrounds,  ex|)erience,  sal¬ 
ary  requirements  in  airmail  letter. 
Chas.  A.  Guy,  Avalanche-Joumal,  Lub- 

bock.  Texas. _ 

GENERAL  NEWS  Reporter.  General 
Manager,  The  Covington  Virginian, 
Covington,  Virginia. 


WRITER 

CAN  you  write  on  human  relations 
problems,  on  the  handling  of  people, 
and  produce  material  with  a  sound 
psychological  background?  This  is  a 
permanent  position  —  excellent  work¬ 
ing  conditions  —  New  England  loca¬ 
tion.  Send  resume  and  samples  to 
Arthur  C.  Croft,  President.  National 
Foremen's  Institute,  New  London, 
Connecticut. 

WANTTSD  —  DESK  MAN,  year  or 
more  of  experience,  for  growing  15.000 
circulation  daily  in  Chart  Area  1.  Give 
references  and  biography.  Box  2508, 
Editor  &  Publisher. 

YOUNG  Copyreader  For  State  Desk. 
Must  be  fast  and  accurate.  Post- 
Herald,  Berkley,  West  Virginia. 
YOUNG  DESK  MAN  with  flair  for 
magazine  section  wanted  by  Connecti¬ 
cut  ne\yapaper.  Must  be  fast  on  heads, 
dummying,  and  not  afraid  to  work 
hard.  Good  spot  for  man  who  can  use 
his  head  and  wants  to  learn,  ^x 
2."50,  Editor  &  Publisher. 


Free  Lance 


SELL  YOUR  feature  material  to  the 
huge  house  organ  field.  3,000  house 
organs  buy!  Payment  from  $10  to 
$100  for  single  photo-and-caption  fea¬ 
tures.  Free  information.  Gebbie  Press 
Services,  19  East  48,  N.  Y.  C.,  N.  Y. 


Mechanical 


WANTED : 

I  Foreman  exjjerienced  in  newspaper 
black  and  white  and  color.  Union.  Ex- 
I  pending  company  specializing  in  chil¬ 
drens'  coloring  books  and  comics.  Ex- 
'  cellent  opportunity  for  qualified  man. 
I  Northeast  Ohio.  Box  2651,  Editor  & 
I  Publisher. 


AD  COMPOSITOR.  40  hour  week  with 
opportunity  for  overtime.  Must  be  free 
of  draft.  Tri-weekly  on  the  coast. 
Write  The  Courier-Gazette  Rockland, 
Maine.  State  wages  expected  and  full 
d^ils  of  experience. _ 

MIXER  operator  for  G-4-4,  must  be 
union  or  eligible  for  union,  $98  a 
week,  40-hour  5-day  week,  two  weeks 
vacation,  lifetime  job.  Write  Dean 
McNaughton,  Pekin  TIMES,  Pekin, 
Illinois. 


Photography 

PHOTOGRAPHER — young,  alert,  re¬ 
sourceful,  wanted  for  2  to  10  p.m. 
shift,  including  darkroom  processing, 
on  livewire,  picture-conscious  daily. 
Job.  newspaper,  community  worthy  of 
best.  Liberal  starting  pay.  bonus, 
company-paid  pension  fund,  other 
benefits.  Write  Journal,  Kankakee. 
Illinois,  giving  complete  educational 
and  professional  background. 


Promotion  Public  Relationt 


PROMOTION  MANAGER  —  We  are 
looking  for  a  really  topflight  news- 
pai>er  promotion  man  with  a  record  of 
successful  activity  in  all  phases  of 
newspaper  development.  We’ll  match 
Uie  man  with  commensurate  salary  and 
incentive.  Experience  in  a  competitive 
market  is  a  must.  Heavy  experience 
in  effective  circulation  production  is 
vital.  Prefer  married  man,  under  50. 
Join  one  of  most  dynamic  newspaper 
organizations  in  the  U.S.  Write  full 
details  first  letter  to  Charles  Patten, 
General  Manager,  State  Times.  Jack- 
son.  Mississippi. 

E^ULLENT  OPPORTUNITY 
ALERT  PROMO'nON  MAN.  WFMY- 
TV.  Greensboro,  North  Carolina,  needs 
Promotion  Director.  Must  have  ex¬ 
perience  in  radio  and/or  television. 
Job  entails  supervision,  as  well  as 
execution,  of  newspaper  advertising, 
program,  station  and  market  promo¬ 
tion  in  trade  press,  on-the-air  promo¬ 
tion,  research  and  deveiopment  of 
sales  promotion  aids.  This  is  a  three- 
per^n  department  in  a  progressive 
station.  Send  full  details  on  training 
and  experience. 

PROMO’nON,  PUBLICITY  MAN  For 
internationally  known  one-man-show. 
Must  travel.  Excellent  compensation  to 
right  party.  Can  also  u.se  one  more 
booker.  Polgar  Enterprises,  839  Forest 
I  Ave..  Rye.  New  York. 

WRITER 

nationwide  corporation  has  permanent 
position  for  experienced  writer  in  its 
PUBLIC  RELA'nONS  DEPARTME^MT 
in  New  York  City.  Several  years  ex¬ 
perience  in  newspaper,  wire  service  or 
magazine  writing  preferred.  Salary 
based  on  qualifications  and  experience. 
Send  complete  record  of  education,  ex¬ 
perience,  age,  marital  status  and  date 
available  for  employment  to:  Box 
E577,  221  W.  41  St.,  New  York  City. 


PROMOTION  OPPORTUNITY 
IN  THE  SOUTHWEST! 

ONE  OF  THE  COUNTRY’S  leading 
newspapers,  located  in  the  fast-grow¬ 
ing  Southwest,  is  looking  for  a  young 
man  to  take  an  imix>rtant  place  in  its 
Advertising  Promotion  department. 
This  young  man  has  had  at  least  a 
few  years  experience  in  newspaper 
promotion  and  is  now  looking  for  a 
bigger  opportunity  (and  more  money). 

I  Ho  may  now  be  a  one-man  promotion 
,  department  on  a  small  newspaper,  or 
the  second,  third  or  fourth  assistant 
on  a  big  one. 

TO  ITLL  this  oiwning,  he  will  have  to 
be  well-grounded  in  advertising  copy 
and  layout,  and  have  some  experience 
servicing  retail  accounts.  He  considers 
himself  imaginative  and  creative.  He 
gets  ideas  easily,  and  knows  what  to 
do  with  them.  He  thinks  logically  and 
expresses',  himself  clearly. 

IP  INTERESTED,  make  us  a  pitch, 
telling  briefly  your  background,  Ques¬ 
tion,  experience,  family  situation  and 
salary  requirements.  No  need  to  send 
samples  yet.  Write  Box  2509,  Editor 
&  Publisher. 


INSTRUCTION 


Clastified  Advertising 


UP  YOUR  EARNINGS  .  .  . 
INCREASE  YOUR  CONFIDENCE  .  .  . 

BETTER  YOUR  FUTURE  with  the 
Howard  Parish  Classified  Advertising 
Course.  20-week  classified  correspond¬ 
ence  program  gives  expert  step-by-step 
want-ad  fundamentals,  selling  and 
copywriting  methods  which  are  put 
into  practice  immediately  for  fast  and 
big  pay-off. 

PROGRESS  rated  through  written 
examinations  on  each  lesson.  Free  per- 
tonal  guidance  by  classified  specialists. 

JOIN  staffers  of  141  distinguished 
newspapers  who  have  found  a  better 
future  in  classified  advertising  with 
this  program. 

ENROLL  TODAY  1  Full  20-week  course 
(including  personal  guidance)  $60. 
Registration  $12  per  enrollee — balance 
$3  per  enrollee  per  week  for  II 
weeks. 

Enroll  today  or  request  full  data  by 
return  mail. 

HOWARD  PARISH 

School  of  (Tiassified  Advertising 
A  division  of  Howard  Parish  Tested 
Want  Ad  Selling  Plans. 

2900  N.W.  79th  st.,  Miami  47,  Florida. 
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SITUATIONS  WANTED 


Adminutrative 


PUBLISHER'S  ASSISTANT 

I  want  to  learn  snnall  daily  operation. 

Age  29,  three  years  reporting,  desk, 
vire  experience,  good  personal,  work 
leferences.  Journalism  degree,  salary 
sot  object  for  all-around  job.  Will 
interview. 

Box  2420,  Editor  &  Publisher. 


GENERAL  MANAGER 
OR  PUBUSHER 

Successful  Advertising  Manager  of 
medium  siae  daily  with  experience  as 
a  former  general  manager  desires  to 
re-locate  permanently  as  a  general 
manager  or  publisher  of  a  medium  or 
small  daily.^  In  middle  thirties  with  10 
years  exiterience  in  all  phases  of  news¬ 
paper  operation.  Prefer  the  East. 
Write  in  confidence  to  Box  2546.  Edi¬ 
tor  4  Publisher. 


Circulation 


SEASONED  CIRCULATION  Manager 
for  position  with  challenging  situation 
where  promotional  effort  is  the  major 
item.  No  job  is  too  large  or  too  small. 
tox  25.^9,  Editor  &  Publisher. 

WANTED:  Circulation  or  Assistant 
Manager  and/or  News  agency  Man¬ 
ager  in  Colorado  or  Northern  Cali¬ 
fornia.  Best  of  references.  Family 
man.  Age  37.  Can  handle  boys  ex¬ 
pertly.  Box  2548,  Elditor  &  Publisher. 


Clataified  Adverlitiing _ 

CLASSIFIED  MANAGER  —  High- 
geared.  recognized  top  producer.  Facts 
and  Figures  will  substantiate.  College. 
12,  Family,  references.  Box  2521,  Edi¬ 
tor  4  Publisher. 


Editorial 


NEWSWOMAN,  experienced  in  ail 
,  types  of  newsreporting  and  feature  as- 
Bgnments,  national  journalism  award 
winner  .now  on  middle-sized  paper, 
seeks  job  on  larger  paper.  In  late 
20's.  Box  2204,  Editor  4  Publisher. 
PSYCHOLOGIST  will  do  excellent 
thild-care  column  for  free.  Box  2206, 
Editor  4  Publisher. 

FORMER  NEWSPAPER  reporter,  now 
radio  reporter,  short-hand  thrown  in. 
seeking  writing  job  in  New  York 
area.  English  major-32-married.  Will 
consider  any  good  proposal,  including 
wcretarial  work  leading  to  editorial 
or  writing  assignments.  Box  2333, 
Editor  4  Publisher. 

MANAGING  EDITOR  large  daily 
seeks  new  opportunities.  Circulation 
guaranteed  if  given  free  hand.  Write 
Box  2320,  Editor  4  Publisher. 

TOP  FLIGHT 

NEW  YORK  NEWSPAPERMAN 
Has  gone  far  as  he  can  go  on  one  of 
America’s  finest  papers.  Over  20  years 
same  paper,  reporter,  foreign  corre¬ 
spondent,  city  editor,  promotion,  now 
executive  $16,000  salary.  Wants  chance 
to  be  Editor  or  manager  daily  paper 
or  magazine.  No  rush  about  this  and 
tnoney  secondary  to  chance  to  be  boss 
some  day.  Highest  references.  Mar- 
j  ried.  early  40’s,  all  correspondence 
must  be  confidential.  Box  2302,  Edi¬ 
tor  &  Publisher. _ 

AGGRESSIVE  Reiiorter.  Single,  24,  J- 
Grad.  Draft  Exempt.  Has  worked  all 
beats.  Desk.  Box  2422,  Editor  4  Pub¬ 
lisher. 

experienced  ^S^^ts  Writ^  J- 
Grad,  Single,  24,  Draft  Exempt,  Knows 
page  makeup.  Box  2421,  Editor  &  Pub- 
lisher. 

gal  Freelance  writer  going  to  Europe 
this  summer.  Will  Take  any  assign¬ 
ment.  Box  2417,  Editor  4  Publisher. 


NOTICES 


Naturally  that  now  Job  These  Columns 
Help  you  find  means  a  change  of  Ad¬ 
dress.  Notify  us  immediately  in 
^nging  your  subscription  address  as 
it  takes  two  weeks, 
hielude  OLD  as  well  as  NEW  address. 
Editor  4  Publisher  Circulation  Dept. 

editor  8c  publisher 


SITUATIONS  WANTED 


Editorial 


BACK  TO  WASHINGTON! 

WANT  to  return  to  D.C.  in 
editorial  and/or  administrative 
capacity.  Had  my  fling  at 
ownership  of  small  daily — 
worked  as  co-publisher,  adver¬ 
tising  manager.  Other  experi¬ 
ence,  UP  bureau  manager 
state  Capitol,  editor  small 
daily,  sales  manager  Congress¬ 
ional  Quarterly.  BS  Journ¬ 
alism,  MA  Government,  some 
law.  Former  MI  Officer,  $150. 
Will  visit  Washington  late 
June.  Box  2424,  Editor  4 
Publisher. 


I  WANT  MONEY  in  addition  to  back 
pats.  That’s  why  I'll  trade  my  job  as 
top  departmental  editor  on  one  of  the 
nation’s  best-known  papers  for  one 
where  the  salary  matches  the  responsi¬ 
bility.  I’m  35,  experienced  at  all  desks, 
with  excellent  background,  education 
and  references.  $8500.  Box.  2410,  Edi¬ 
tor  4  Publisher, 

MANAGING~EDITOR  WhiTbelie-v'eTTn 
local  news  can  bring  that  extra  snap 
to  your  pat)er.  Seeks  top  executive 
news  spot  on  small  daily  or  position 
on  larger  paper  leading  to  similar 
post.  Emphasizes  digging  the  news, 
makeup,  English,  deadlines,  coordina¬ 
tion  with  mechanical  and  advertising 
departments.  Ambitious,  personable, 
27,  married,  making  $100  a  week  as 
managing  editor  of  6,000  daily  with 
1,500  increase  in  2  years.  Can  do  any 
job  he  assigns  to  reporter  or  photogra¬ 
pher.  Available  immediately.  Box  2411, 
Editor  4  Publisher. 

NEWSHEN,  25,  graduate  top  journ¬ 
alism  school,  two  years  on  western 
dailies,  wants  general  assignment  or 
combination  society  and  general.  Box 

2406,  Editor  4  Publisher. _ 

TOP-FLIGHT  newspaperman,  manag¬ 
ing  editor  of  5,500  daily  for  2  years, 
wants  advancement  to  larger  paper 
with  opportunity  to  climb  new-s  execu¬ 
tive  ladder.  Top  producer  as  general 
assignment  reisorter  with  well-trained 
flair  for  feature  writing.  Knows  pho¬ 
tography.  Ambitious,  driving,  wants 
challenge,  27,  married,  car.  Available 
immediately.  Wants  $90.  Box  2412, 
Elditor  4  Publisher. 

REPORTER.  J.Grad.  28,  vet,  4  years 
general  news,  rewrite,  sports,  also  ad 
sales,  proofreading.  Seek  spot  with 
future  on  small,  medium  size  daily, 
preferably  Chart  Area  1.  Single,  car. 
Box  2407,  Editor  4  Publisher. 

YOUNG  REPORTER,  has  New  York 
daily,  small  town  weekly,  radio  ex¬ 
perience.  Have  traveled  behind  the 
Iron  Curtain  and  sold  Sunday  features, 
magazine  articles  on  overseas  experi¬ 
ence.  College  graduate.  Top  references. 
Looking  for  job  with  challenge.  Box 
2416,  Editor  4  Publisher. 

CITY  EDITOR,  30,  daily  70,000  seeks 
post  on  objective  paper  where  good 
product  considered  beat  way  to  make 
profit.  J-grad.  5  years  executive, 

2513,  Editor  4  Publisher. 
CITY-TRAINED  state  desk ;  farm 
writer,  some  camera  work,  editing, 
would  like  reporting,  desk  work  city 
60-75,000  in  rural-urban  area.  Travel, 
single,  experience,  car,  camera,  degree. 
Please  write.  Box  2544,  Editor  4 
Publisher. 

DESK  MAN — Fast,  accurate,  reliable  ; 
reporter  4  years,  telegraph  editor  3 
years.  Seek  spot  on  large  city  daily. 
Chart  Area  2,  6.  Box  2516,  ^itor  4 
Publisher. 

EDITORIAL  WRITER 

TOP  EXPERIENCE.  Seeks 
position  with  independent, 
progressive-minded  newspaper. 

Full  information  and  samples 
upon  renuest.  Box  2532,  Edi¬ 
tor  4  Publisher. 


EXPERIENCED  REPORTER.  accu¬ 
rate.  lively  writer,  seeks  challenging 
opi)ortunity  on  progressive  daily.  Vet¬ 
eran.  27.  single.  Travel.  Box  2529, 
Elditor  4  Publisher, 
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Editorial 


DAILY 

BY-UNE  COLUMNIST 
MAJOR  NEW  YORK  PAPER 

now  writing  advertising,  wants  to  re¬ 
wed  first  love.  Four  years  on  New 
York  dailies ;  experienced  magazine 
editor,  public  speaker.  Will  relocate  if 
challenge  is  right.  List  of  published 
books,  articles,  short  stories  available 
to  demonstrate  ability  to  handle  top 
spot  as  feature  writer  or  magazine  edi¬ 
tor.  Married,  3  year  old  son.  Hobbies : 
aviation,  music,  photography.  Box 
2517,  Editor  4  Publisher. 


OOPYREADER  —  heavT  exi>erience  re¬ 
porter,  rewrite,  financial  desk,  copy- 
reader,  slot  chief,  telegraph  editor, 
makeup,  some  pix  editing,  assistant 
news  editor.  47,  married.  2  children, 
B.A.  degree.  Available  immediately. 
References.  Box  2522,  Editor  4  Pub¬ 
lisher. 

48  HOURS  AFTER^ou  say^soT” I  II 
bo  on  my  way  to  your  small  daily  for 
general  assignments,  features,  some 
camera.  Vet.  25,  Single.  J-grad.  Box 
2.540,  Editor  4  Publisher. 
NEWSMAN-EDITOR.  3Uj  years.  Tea- 
ture  writing,  reporting  :  business  news  : 
layout :  B.S.  Journalism,  vet,  27.  Box 
2549,  Editor  4  Publisher. 

NEWSMAN,  knowhow  :  college ;  single, 
left  eye  bad ;  want  bark  to  press,  was 
out :  pay  own  fare ;  ready  now.  Box 
2536.  Editor  4  Publisher. _ 

NEWSWOMAN,  features.  Single,  col¬ 
lege  honor  graduate  with  10  years’ 
thorough  exiwrience  seeks  work  with 
midwest  daily.  Eine  reader  response. 
Reliable,  quiet.  Best  references.  Write 
Box  2518.  Editor  4  Publisher. 


NOT  THREE,  NOT  FIVE.  BUT  Eight 
years  daily  newspaper  reporter,  week¬ 
ly  editor,  radio  news,  photographer  ex¬ 
perience.  Down  to  earth  know-how 
with  police,  srtmrts,  schools,  churches ; 
plan  feature  series  and  ^  it,  take 
charge  or  take  orders.  Hard  worker, 
fine  appearance,  deiiendable,  veteran, 
married.  Columbia  University.  Will  ac¬ 
cept  lower  pay  to  start  in  order  to  be- 
I  come  affiliate  with  large  organiza¬ 
tion.  (ZONE:  within  200  miles  NYC). 
Allen  Ericson,  384  Main  Street,  Cats- 
kill.  New  York. 


“PASSPORTLESS  Cosmopolitan”  or 
Irresponsible  Gadfly?  Neither,  if  you’re 
looking  for  someone  with  international 
background  for  editorial  feature  writ¬ 
ing,  reporting.  Ready  at  30  to  settle 
down  anywhere.  Resume  available.  Box 
2519,  Editor  4  Publisher. 


POLITTCAL  ANALYST- M.  A.  Polit¬ 
ical  Science,  USSR.  U.S.  ixilitics  major 
fields.  Year  in  Europe  in  Intelligence 
Work.  Expert  on  Communism.  Speak 
Russian  and  German.  Published  news¬ 
paper  articles.  Writing  experience.  Box 
2525,  Editor  4  Publisher. 


PRODUCTION  MANAGER  -  LAYOUT 
ARTIST.  3  years  in  this  position  with 
trade  magazine  14,000  circulation.  1 
year  assisting  managing  editor  mili¬ 
tary  feature  magazine.  Osllege  gradu¬ 
ate  in  journalism  and  commercial  art. 
Young  woman,  27,  seeking  magazine 
position.  Prefer  present  location, 
Washington.  D.  C.  Will  consider  Chart 
Areas  1,  2,  3,  4.  Box  2523,  Editor  4 
Publisher. 


SMALL  DAILY  Sports  Editor  desires 
new  sports  spot,  ^cellent  background 
all  phases  art.  newsroom  o|)eration. 
Young,  B.S.,  single.  Box  2545,  Editor 
4  Publisher. 


SOCIETY  EDITOR,  college  graduate, 
attended  Northwestern  graduate  school 
of  journalism,  experienced.  Desire 
Chart  Areas  2.  3  or  6.  Box  2514, 
Editor  4  Publisher.  _ 

1  THE  OLD  STORY.  "Get  some  experi¬ 
ence  on  small  paper.’’  Taking  advice, 
j  Chart  Area  No.  2  or  12.  J-Grad.  27. 

I  Edited  trade  paiier  and  magazine.  Vet. 
I  References,  ^x  2538,  fiditor  4  Pub- 
I  Usher. 


SITUATIONS  WANTED 


Editorial 


REPORTER.  2%  years  experience. 
Journalism  degree,  KTA  member.  Vet- 
eran.  Box  2527,  Editor  4  Publiriier, 
REPORTER.  23.  ivy  League  grad 
with  General  Assignment,  copy  edit 
and  feature  experience.  Can  also  han¬ 
dle  graphic.  Swks  news  spot  on  New 
England  PM  daily  or  weekly.  Box 

2537,  Editor  4  Publisher. _ 

TRAVEL  Column  free  for  four  months 
by  world  traveler  and  newswriter. 
After  that  nominal  cost  if  wish  to 
continue.  Box  2534,  Editor  4  Pub¬ 
lisher. 

WASHINGTON  EDITOR  seeks  better 
opportunity.  Outstanding  ability. 
Young.  Top  references.  Box  2547,  Edi¬ 
tor  4  Publisher^ _ 


WIRE  JOB  in  Chart  Area  2,  3,  4,  $ 
wanted  by  newsman.  27,  married.  BSJ. 
Five  years  exijerience  in  reporting, 
editing.  Available  for  interview  July 
11-16.  Box  2531,  Editor  4  Publisher. 


EDITOR-WRITER 

Wire  service,  weekly  magazine,  daily, 
PAO  background.  Fully  experienced 
general  assignment,  desks,  features, 
production.  3.3,  j-grad,  married. 
Available  immediately.  Located  Wash¬ 
ington,  D.  C.  Box  2554,  Editor  4 
Publisher. 


Mechanical 


SUPERINTENDENT.  Foreman,  Dally 
Paper.  Experienced  in  all  departments. 
Capable  leader.  Union  or  open  shop. 
Low  page  costs.  Box  2225,  Editor  4 
Publisher. 

LINbTYPE^TELETYPESET'TER  op- 
erator-Monitor  desires  situation  West 
Coast.  Young,  competent,  male.  Union. 
Address  _Box  2303.  Editor  4  Publisher. 
NEWSPAPER  PRESSMAN,  diversi¬ 
fied  in  several  types  of  presswork. 
Now  supervising,  outstanding  with 
color  work.  Seeking  change  for  good 
cause.  Non-drinker,  non-smoker,  a 
family  man.  Box  2325.  Editor  4 
Publisher, 

PROOFREADER  —  First  To  Final. 
Young  woman,  age  24,  6  years  experi¬ 
ence  various  tyites  of  plants.  50  mile 
redius  New  York.  L.  Z..  2701  Webb 

Ave.,  Bronx  68,  New  York.  _ 

MECHANICAL  Superintendent  expert 
on  ads,  markup,  Ludlow,  FHrod,  make¬ 
up  ;  electrician,  mechanic,  photo  en¬ 
graver  :  held  first  class  Federal  com¬ 
munication  license.  Union.  Will  furnish 
references.  Box  2535,  Editor  4  Pub¬ 
lisher. 


Promotion  Public  Relationa 


PUBUC  RELATIONS  DIRECTOR, 
35,  City  University.  Ex-newsman.  Ex¬ 
perienced  all  phases  of  promotion, 
publications,  writing,  seeks  position 
in  industry.  Available  summer  or 
early  fall.  Box  2315,  Editor  4  Pub¬ 
lisher.  _ 


PUBUC  RELA’nONS  WOMAN— Em¬ 
ployed  by  national  health  agency.  New 
York,  seeks  Philadelphia  position.  Tan 
yenrs  experience  in  hospital  and  health 
publicity,  promotion,  lay  and  scientifle 
literature,  liaison  with  medical  pro¬ 
fession.  Seven  years  editorial  with 
newspaper  dailies,  feature  syndicate. 
Box  2409,  FIditor  4  Publisher. 


FIDITORSHIP  house  organ  -  trade 
journal,  or  public  relations  poet  sought 
by  man.  28,  married.  Fix-state,  make¬ 
up  editor.  Laid  out  ‘52  Ayer  Cup 
winner.  FIx-rim  man  metropoliUui 
daily.  Three  years  college  public  rela¬ 
tions.  Ran  news  bureau,  edited  col¬ 
lege  journal,  produced  radio-TV  shows. 
Manage  campus  radio  station,  teach 
Journalism.  M.S.  Prefer  non-big-city 
location.  $150  per  week.  Box  2630, 
Editor  4  PublMer. 

PUBUC  relatioTTs  man 

Married,  26.  FMitor,  reporter.  Army 
information.  Yale,  Columbia  Journal¬ 
ism.  Box  2512,  FIditor  4  Publisher. 
PUBUC  RELA'nONS  Writer— Aide. 
Solid  background  newspaper,  radio-TV 
news.  Journalism  degree,  KTA  mem¬ 
ber,  veteran.  Box  2528,  Editor  4  Pub¬ 
lisher. 
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Shop  Talk  at  Thirty 


By  Robert  U.  Brown 

If  enough  adults — newspaper 
people,  in  particular — apply 
themselves  with  reason  and 
without  vindictiveness  to  solv¬ 
ing  the  root  causes  of  juvenile 
delinquency  some  cure  might 
be  found.  Right  now  too  many 
of  us  are  concerned  only  with 
police  action — viewing  with 
alarm  the  outward  manifesta¬ 
tions  of  delinquency  and  calling 
for  drastic  measures  to  cope 
with  it.  We  need  that  too,  of 
course,  but  the  problem  will 
always  be  with  us  if  we  don’t 
work  hardest  on  correcting  the 
causal  forces. 

On  May  21  we  discussed  a 
speech  to  a  newspaper  group  by 
Massachusetts  Attorney  Gen¬ 
eral  George  Fingold  in  which 
he  suggested  newspaper  editors 
become  active  in  organizing 
community  Youth  Councils.  We 
thought  this  might  not  work 
in  larger  cities  and  proposed 
“a  Media  Council  on  Juvenile 
Problems  —  representing  news¬ 
papers  (dailies  and  community 
weeklies),  radio  and  television 
stations — to  formulate  a  pro¬ 
gram  of  education  for  both 
juveniles  and  adults.  Perhaps 
the  Advertising  Council  would 
help.” 

On  May  28  we  reported  on  a 
different  approach  by  the  Roch¬ 
ester  (N.  Y.)  Timea-Union — 
assignment  of  two  reporters 
who  worked  for  three  months 
interviewing  teenagers  to  pre¬ 
pare  a  five-part  series  on  how 
their  problems  look  to  the  ju¬ 
veniles  themselves.  This  seemed 
to  us  like  a  proper  approach  to 
investigating  a  problem  first 
before  suggesting  solutions. 

*  *  * 

This  week  another  approach 
is  presented.  Mrs.  Muriel  Law¬ 
rence  in  her  NEA  column,  “The 
Mature  Parent,”  says  we  need 
a  human  fire  department  to 
fight  juvenile  fires  —  and  she’s 
not  talking  about  the  conflagra¬ 
tions  of  gang  wars,  etc.,  but 
the  smolderings  in  unhappy 
homes  that  produce  delinquents. 

Mrs.  Lawrence  has  written  a 
three-part  series  for  release 
June  20,  22,  24. 

Basically,  her  point  is  we 
have  a  modem  fire  department 
which  rushes  to  put  out  blazes 
wherever  they  occur  because 
of  the  hazard  to  the  public. 
She  suggests  formation  of  a 
new  public  service — a  Family 
Emergency  Division — w  h  i  c  h 
would  be  available  by  alarm  to 
any  strife-ridden  parent  or 
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child.  “Let  us  make  the  alarm 
as  compulsory  as  we  make  the 
notification  of  fire  or  contagious 
disease,”  she  says.  Trained 
social  workers  would  respond 
immediately  to  a  phone  call  to 
“REconciliation  1-1000 — a  num¬ 
ber  to  dial  without  fear.”  This 
cannot  be  done  by  the  police 
which  is  the  arm  of  the  enemy 
I^aw,  she  says.  It  cannot  be 
done  by  enlarging  park  and 
playground  facilities.  Emo¬ 
tions,  not  muscles  are  what  are 
bursting  with  explosive  energy. 

This  is  a  rough  digest  of 
what  Mrs.  Lawrence  skillfully 
suggests  in  her  three-part 
elaboration.  Some  editor  in 
some  community  might  get  an 
idea  from  it. 

«  *  * 

Speaking  of  juveniles,  and 
not  the  delinquent  kind,  the 
Danbury  (Conn.)  Newa-Timea 
provoked  a  group  of  its  local 
youngsters  into  action  by  ex¬ 
pressing  the  opinion  in  an  edi¬ 
torial  that  school  vacations  are 
too  long — children  get  bored 
and  into  mischief — and  maybe 
one-month  would  be  long 
enough. 

A  seventh  grade  group  read 
the  editorial  during  a  current 
events  period  in  school. 
Promptly  the  students  inter¬ 
viewed  parents,  teachers  and 
pupils  in  two  schools  and  pre¬ 
pared  a  lengthy  letter  to  the 
editor  containing  the  results. 
It  got  four-column  treatment  in 
the  center  of  page  one,  pic¬ 
tures  of  some  of  the  pupils, 
teachers  and  parents  on  page 
eight. 

Of  the  46  parents  inter¬ 
viewed  37  were  against  the  idea 
of  a  one-month  Summer  vaca¬ 
tion,  eight  were  in  favor  and 
one  was  undecided.  Of  13 
teachers,  eight  were  against 
the  idea  and  five  in  favor. 

All  123  pupils  were  against 
it,  naturally. 

Reasons  of  all  three  groups 
for  their  position  were  con¬ 
tained  in  the  letter. 

Whether  this  editorial  was 
written  seriously  or  with  tongue 
in  cheek  makes  no  difference. 
The  point  is  that  it  was  pro¬ 
vocative  enough  to  interest 
young  people  who  will  be  the 
newspaper  buyers  and  readers 
of  tomorrow. 

It  seems  to  us  that  one  of 
the  major  problems  facing 
newspapers  today  is  how  to 
educate  the  coming  generations 
on  how  to  be  readers — ^news¬ 
paper  readers — in  face  of  all 


June  12-17 — Special  Libraries  Association,  Newspaper  Division, 
annual  meeting,  Hotel  Statler,  Detroit,  Mich. 

June  13-16— International  Federation  of  Newspaper  Publishers, 
council  meeting,  Rathaus,  Zurich,  Switzerland. 

June  1 6— Associated  Press  News  Executives  council,  California- 
Nevada,  annual  conference,  Stanford  Uruversity. 

June  16-19 — National  Editorial  Association,  annual  convention, 
Banff  Springs  Hotel,  Alberta,  Canada. 

June  17 — Canadian  Press  West  regional  meeting,  Macdonald 
Hotel,  Edmonton,  Alta. 

June  17-18 — Oregon  Newspaper  Publishers,  68th  annual  conven¬ 
tion,  Umpqua  Hotel,  Roseburg,  Ore. 

June  17-19 — New  Jersey  Press  Association,  99th  annual  meeting 
and  summer  outing,  Essex  and  Sussex  Hotel,  Spring  Lake,  N.  J, 

June  18-19 — Virginia  Press  Association,  new  writer's  seminar. 
University  of  Virginia,  Charlottesville,  Va. 

June  19-20 — New  England  Newspaper  Advertising  Executives  As¬ 
sociation  mid-summer  sessions,  Wentworth-By-The-Sea,  Portsmouth, 
N.  H. 

June  19-22 — Theta  Sigma  Phi,  annual  convention,  St.  Louis,  Mo. 

June  24-25— California  Newspapers  Publishers  Association,  Editors 
Conference,  Stanford  University,  Calif. 

June  24-25— Pennsylvania  AP  Managing  Editors  Association  "shirt¬ 
sleeve"  conference,  Hershey,  Pa. 

June  24-26 — Northwest  Daily  Press  Association,  summer  meeting, 
Ruttger's  Birchmont  Hotel,  Bemidji,  Minn. 

June  26-27 — Pennsylvania  Newspaper  Publishers  Association,  sum¬ 
mer  meeting.  Hotel  Conneaut,  Conneaut  Lake  Park,  Crawford 
County,  Pa. 

June  26-29 — Advertising  Association  of  the  West,  annual  con¬ 
vention,  Portland,  Ore. 

June  26-30 — Association  of  Newspaper  Classified  Advertising 
Managers,  annual  convention.  Hotel  Sheraton,  Rochester,  N.  Y. 

June  27-July  I — International  Circulation  Managers  Association, 
Challenger  Irn,  Sun  Valley,  Idaho. 

June  27-July  I — American  Newspaper  Guild,  annual  convention, 
DeWitt  Clinton  Hotel,  Albany,  N.  Y. 

June  29 — Mississippi  Valley  Classified  Advertising  Managers  As¬ 
sociation  Officers  and  Directors  Breakfast  meeting.  Hotel  Sheraton, 
Rochester,  N.  Y. 


the  competition  for  the’  youth¬ 
ful  mind  from  entertainment 
media. 

Those  newspapers  are  for¬ 
tunate  which  have  been  able  to 
cooperate  with  local  school 
authorities  in  making  material 
available  for  classroom  work. 
But  there  are  thousands  of 
schools  that  do  not  require 
newspaper  reading  as  part  of 
current  events  study.  Thus, 
the  newspaper  reading  habit  is 
left  to  chance  in  most  cases. 


Any  idea  ranging  from  comic 
strips  to  editorials  that  chal¬ 
lenge  young  minds  is  produc¬ 
tive  to  this  end. 

• 

Features  Added 

St.  Louis 

Five  columns,  three  comics 
and  two  special  features  were 
added  to  the  pages  of  the  St. 
Louis  Globe-Democrat  beginning 
on  Memorial  Day. 
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How  Costly 
Are 

Your  Headlines? 


These  sample  headings  (shown  actual  size) 
were  keyboarded  from  the  main  magazines  of  the 
new  Rangemaster  Model  35  Linotype. 

No  side  magazines  were  needed  because  the 
Rangemaster  35  sets  through  normal  36-  and  con¬ 
densed  48-pt.— a  main  magazine  capacity  no  other 
mixer  can  match.  Rapid  alternation  between  head 
sizes  required  only  a  touch  on  the  mixer  lever. 

By  keyboarding  large  headlines  and  their  decks 
on  the  same  machine,  yon  save  time  and  eliminate 


slow,  costly  hand  setting,  while  the  Linotype  slugs 
lock  up  quickly  and  easily  without  underpinning. 

The  new  Rangemaster  Linotypes  provide  un¬ 
equalled  type  range  and  op»erating  efficiency  for 
setting  big  heads  and  display. 

Why  not  let  them  economize  for  you?  Phone  or 
write  your  Linotype  Agency  today. 


MERGENTHALER  LINOTYPE  COMPANY 
29  Ryerson  Street,  Brooklyn  5,  N.Y. 


LINOTYPE 


Agan  ici**;  Atlanta,  Boston,  Chicago,  Clovatand,  Dallas,  Los  Angales,  New  York,  Son  Francisco.  In  Canada:  Canadian  Linotypa,  limitad,  Toronto,  Ontario 
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PICTURE  of  AUTOMOTIVE 

in  the  fabulous  Southwest! 


IS  the 


24  counties  of  west  Texas 
and  New  Mexico  . . . 


Cover  them  all  with: 


El  Paso  Herald -Post 

A  Scripps-Howard  Newspaper 
Evening 


£1  Paso  StmeB 
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